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Job No. 861 March, 1956 Number 



XB6 

Place.___ 

Screen Interview No.._ 


r ' -\i j: 3 i .■; ‘ 

' - FOR PINK AND BLUE QUESTIONNAIRES ONLY: - 



y. _,.v- 

i -hi'. •. - 

• \ 4-i. .. - - - 




4 

V '' • 

t:. 

. >• ‘ CROSS-SECTION _ 

t: ... . 

—30-1 

e: 

U.... 

- *** i« : — 

* . ...... 


V .. 

l . 


.te-.... 

0 _.. . „ 

> OVERSAMPLE _ 


_2 


s 

■ > 

■ ; c. ..... 

• I'-iC. 


'?■ ' : 





4^ How long ago did you fir*t start to imoke filter tipi regularly? 


• 3 -7' 


- •; . 

Leu than 3 mo*. . 

* 


3 mo*. — leu than 9 moi 


9 mew. — leu than 1 Yj; yru . 


1 Vi yr*. — leu i than 2 Yz yr*. 


2'Vt yr*. — leu than 3 Yl yr*._ 

i'Yi yr*. or more_____ 

Don’t know_ _ 


6 


.7 


6. What brand of non -fiher-tip cigarette* were you smoking before 
ypu firrt started to imoke filter tip* regularly? 

i‘f — ib . i-:-i ■- :> 

Always smoked filter* (ivoL) _14-J 


Camels_2 

Chesterfield: 

Regular_3 

King-4 

Herbert Tareyton_3 

Rodi_ 6 

Lucky Strike__ 7 


5.. Why did you first *tart to imoke filter tipi regularly? 


12 - 


13 - 


Dtm’t know._I3-Y 


Old Gold: 


Regular 

--8 

King 

__9 

Pall Mall___ 

13-1 

Philip Morris: 


Regular _ 

. 2 

King, _ 

-3 

Spudl . .. .. 

4 

Other regular _ 

-3 

Other king .. 

j 

6 

No regular, brand_ 

7 

j Donli know___ 

. 8 


Source: https://ww)|4fldustrydocuments.ucsf.edu/docs/mtgk0000 
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Edge 2 XB6 


7a. Here is a card with a list of brands on iii (HAND RESPONDENT WHITE CARD) Are there any brands on that hit' yon hava 
never heard of? 


7<L 


7b. 


8a. 


Commander 


Nkver • ~ J ‘'" "Brand 

heard Never started 

of tried on 

_16-1 „18-1 _20-1 


9a. 


First 

twitch 


— 22-1 


13 a. 


Second 
twitch: 



3 

3 

3 

1 . 

1 

X w 


3 

Herbert Tlareyton 
t filter) 

4 

4 

4 


4 


4 

4 

5 

5 



Kool 

_6 

_-6 

_6 



_ 1 . 6 

I tv M 

7 

7 

7 

7 . . 


7. 


8 

' * **.8! 

8 

8 


8 





;, * v: y\ ..ax 



Old: Gold (filter) _ 

_17—1 

_19-1 

_21-1! 

—23-1 

—25-i-I 


7 

7 

7 

2 


2 


V 

3 

3 

3 


3 

V5r*my 

_4i 

_ 4 

_4 

4 


4. 

fTindnn 


__3 

’_5 

5! 


5 

Other filter_ 

XXX 

XXX 

_6 

_6 


_ 6 





(Skip 



No regular brand . 

XXX 

XXX 

_7 to 11)_7 

_ 

_7 





(Skip 



Still smoking brand XXX 

XXX 

XXX 

__8 to 1 2) 1 


_,_8 

Non-filter brand . 

_ XXX 

XXX 

XXX 

_ 9 


_ 9 





(Skip (Skip 




XXX 

XXX 

0 to 9a) .... 0 +0 1 Oa) 


0 








7b. (Of those you 

have beard of): WTiich of! the brands on the 

1 

8a. 


Present 

7 

_26-1 

j— 2 

_3 


Have Tned 
•molted but never 
regu- smoked 
larly regularly 


Don't; 
know 


(Skip 


_27-1 

_2 

_ 3 

_ 4 

_ 5 

_6 

_ 7 

I 

:_8 

XXX 
_ 0 


(Skip 



(Aik b 

_9 

for 

Pa rll a- 

_Y 

m»nt; ^ 

aid /or 

Marl¬ 

_6 

boro 

_9 

and 

__Y 

on* 

other 

3 ; 

braid 

_6 

H 

_9 

"X-d") 

_Y 


_6 

XXX 

XXX 

XXX 

XXX 


list have you never tried—(by never tried, I 1 mean never 
smoked as much as a pack of them) (RECORD ABOVE ; IN 
7b COLUMN) 


IF RECORDED IN 7b ASK FOR PARLIAMENT, MARLBORO 
AND ONE OTHER X'd BRAND (l|F ANY)I 
c. Is there any particular reason why you have never tried 
(Marlboro, Parliament, others)?; 


Marlboro: 


None or don’t kn 


34- 

35- 

_35—Y 


(RECORD ABOVE IN 8o, COLUMN) 


b. Why did you choose (brand in 8a) as your regular brand? 


32- 


33- 


None or don’t know _33-Y: 


36- 

37- 

None or don’t know_„37^Y 


Don’t know _39-Y 


9a. What brand did you switch to when you stopped smoking 
(brand in 8a)? (RECORD ABOVE IN 9a, COLUMN)! 


b. Why. did you switch from (brand ini 8a): to (brand in 9a)? 


Don’t know-41-Y 


Source; https://ww\^Jjidustrydocuments.ucsf.edu/docs/mtgk0000 
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Page 3 XB 6 


-f ■' % ' '*5 - iVy.V; ' V*T,- V ’-' 


10 a- What: brand did you (witch to when you stopped smoking 
(bra nd! in 9«>? (RECORD ATi LEFT IN 1 10aj COLUMN! 

iJ-atvi tin. - visrik p».<r u. *.••}*-4-. 

-*•'"• ';•' *»•'*»:' ■ ? •• ' ' ; •.% - ' V *•( '-‘. r • r • 

: h. Why did ypu switch; from (brand in 9a) to (brand in I 0 a)P 

- I ‘ ' J, , ' - k\‘* ^ # ' 

. .■■r'lMc. itL-J5>*sXV'“ * , 

*lT* V -d* 1 ,' vj ■ 

‘. * L*/v»ti->«-‘ ps tt ? . %- r^r-igrt- ?r v-rij;-• ■* -y wt ‘ . ... * 2Jf ‘ 


. s*i - 4 ;« r 
r.Vii'j...*' $Iy jX; t-i Don’t 

1 U And'your present brand is _ r - • ’ ♦ 


4 J- 

know_43-Y 

_— li that right? 


. . (RECORD AT LEFT IN 11a. COLUMN) 

V-.iV:.v-‘..-y;;.-. .. ■'/. "- 

b- Why did you (witchi to that brand ftotrn your previous 

brand? ... ' - ■*. - • V 


Don’t! know 


45—Y 


How long have you been smoking your present: brand?; 

Leu than 3 tnos._46-1 

. 3 mo*i«—less than 9 moi_2 

■ />'* f' - i, ' ® mos.—leu than 11/2 yr*. _3 

l l /2 yn.—less than 2 \ J ^ yrs. _ 4 

~"* J " r ' w 2 l /i yrs.—lest than 3 l /i yrs. _ 3 

- v* ' . , 31/2 yrs.—or over_ 6 

^ 11 . Don’t know _ 7 


12. Are there any other things you particularly like about your 
present brand that'you have noc mentioned?; _ 


Don’t know.._43—Y 


CHECK RECORDING BLANK AND ASK FOR ALL BRANDS NOT 
MENTIONED EVER IN QUE5. 7,11. 

13»J That leave* ^brands) as ones you have tried but never 
smoked as a'regulir brand-~~L» that correct? 

(RECORD AT LEFT IN 13a. COLUMN! 


IF RECORDED IN 13a -TRIED BUT NEVER SMOKED”—ASK FOR 
PARLIAMENTS, MARLBQR05 AND ONE OTHER X’d BRAND, 
IF ANT , V , N - 

13b. Why didn't you ever *moke (Marlboro, Parliaments, other) 
as your regular brand? 

Marlboro: 


iV-A<iU VtJt *>£-- 


31- 

' t-.TI - 

- •-•’••-■M't. i- -!' 52 - 

Don’t know:_52-Y 


i. 

— 


-- 

Parliaments: 

. ... 


y * 

»>'■ . . ' * 1 ‘ t . 


• 

49- 

i-. *'tr' tl - -»• - .. 

. . • nfcn-T 

. yv\- .‘l! 




.... 

50- 



^ 




Don’t know:_ 

30-Y 

Other: 

,. j. 

- v. >• 

M -■ 



Don’t know_ 

53- 

54- 

. 54—Y 


ASK EVERYONE 

14 1 - K you couldh’t get your regular brandj, what brand would 
you buy as a second choice? 


Du Maurier 
Encore_ 


2nd 

choice 

__—5:5-1 
_ 2 


Herb. Tareyton (filter)'_3: 

Kent,_ 4 ! 


L&M___ 

Marlboro_ 

Old Gold (filter)_ 

Parliament_ 


Regent:_ . 

Sano (filter): __ 

Viceroy . 

Vogue_ 

Winston_ 


Chher filter 
An- filter _ 


—5 
_6 
_7 

_8 

.56-1 
_ 2 


b. 

Would 
not buv 

_57-1 

- 3 

- 4 

_ 5 

_6 

_ 7 

_8 

_5:8-1 

__ 2 : 


_3 

—A I 

_3 


_6 

_7 


XXX 


XXX 

XXX 

XXX 

= 21= 


Go back to non-filter: 

Regular size_8 

King size_9 

Either 

regular or' king_ 0 

None_X_X[, (Skip 

Don’t know___Y V( fo 15) 

b. Ik there any particular filter brand that yon would not buy? 
(Ilf "yes”) What brand? (RECORD ABOVE) 

c. Why wouldn't you buy that brand? Any other reasons? 

59- 

60- 

Don’t know ; _60-Y 


Source: https://ww\^ 4 Qdustrydocuments.ucsf.edu/docs/mtgW000 
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Page 5 XB6 


When you go to buy your regular brand of filter tipi, do 
you. find! that* : l'-* t;I t :..; * r.'.:' ! ^ ^ 

Yon never ha?« any trouble finding a nor* that 

carries them---35-1 


A fear itorea don't carry them, but most stores do-2 

’ ' '■ ' OR ' ' f "‘ .. ' .' V 

V. .. .• *'■’I-'.:.: V/l * 

Whilfc many rtorea do carry them, a lot of storej don’t-3 


Only a few itorea carry your regular brand -—4 

Don’t know._5 

.. r ri: Wi r: : \ uv vy.> i . >• i : 

, Did you buy any filter tip cigarettes yesterday (Saturday) 
either for yourself or someone else? 

\ Yea_36-1 (Aik c) 

No'-2 j 

(Skip to I9)i 

Don’t know_3/ 

How many did you buy?; 


3 or more cartons:-- 7 

Don’t know_ 8 


1 pack_37-1 1 carton i_5: 

2 packs ____ 2 : 2 cartons_ 6 

3 - 9 packs ____3 3 or more cartons:- 7 

10 or more packs _4' Don’t know_ 8 

(hot carton) 

dJ Where: did'you buy them? 

Drugstore 3 8-1 Vending machine— 4 

New*-oigar stand i or itore-2 Other_5: 

Grocery at or* or 

supermarket --—-3 Don’t know_ 6 

e. WTx> did you buy the cigarertes for?. 

Self_38-7 

Other, member of family _ 8 : 

Other, not member of family..9 1 

Don’t know _____ 0 1 

9*. To your knowledge, is the price of some filter tip: brands 
higher than other*, or do they all cost the same amount? 

Some prices higher than others_39-1 (Aik b) 

All the: lame -„-----2\ 


19b. Which filter tip brands would you say are the higher- 
priced I brands? . , . t _ , 

. ; J>-_ _c._ 

Good buy 

- Higher for Not a Don’t 

, priced money good buv know 

Du Manner __1_40-1_42+1'_2 _3 

Encore_2_ 42-4 _ ,5 --6 


Herbert Tareyton. 
(filter ) 1 -_ 

Kent _1 

L 8c Mi_ 

Marlboro_. 

Old Gold (filter,) 

Parliament_ 

Regent _ 

Sano ('filler;)_ 

Viceroy _ 

Vbgue:_ 

W inston_ 

Other_ 

Don’t know_ 


__—3 42-7 

__4_42-0 

_ 5 ' _ 43 — 1 ' 

_6_43-4 

. 7 43—7 

—__8 —43-0 

—41i-l _.44-l 


_3 44-7_8 

_4_44-0 X 

_5_45-1 2 

_6 

_7 


X 

Y 

2 

3 

5 .... 6 

8 

9 

X 

Y 

2 _3 

5 

8 

6 

9 


(FOR EACH! BRAND RECORDED IN "bVJl 

c. Do you; think (brand) is a . good buy for the money, or 
don't you, think they are worth' the price?. 

{RECORD ABOVE) 


If RECORDED IN 19b ASK FOR PARLIAMENT,, MARLBORO 
AND ONE OTHER X d BRAND, IF ANY 

d. Why db you; think (Marlboros, Parliaments,! other)' cost 
more than other: brands? 


48- 

49- 

Don’t know._49-Y 



(Skip to 20) 


Don’t know _... 


30- 

51- 

Don’t know _ 51-Y 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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20a- 


Here if * lilt of some of the materials that are used in the 
filters of different brands of filter tip cigarettes. (HAND 
RESPONDENT GREEN CARD) Which one of these do you 
think would db the best job of filtering? 


: v : 




Worst 


Activated char¬ 
coal filter—52-1 I 


Asbestos 


55-1 


Cellidose ace¬ 
tate filter _ 


_3\ (Ask b) 


CAsk d) 


' Cotton 


Paper filter . 


Purocel filter 


None 


Don’t know 


(Skip to e) 

<;• -tt-i 


(Skip to 21) 


Do you happen to know a brand which uses that material 
in its filter? (If "yasVJI Wbat brand? 

b. dJ 

Has Has 

best worst 

Y*i: ““ 


Du Maurier_ 

Encore_ 


_54-1 56-1 

_:_ 2 _ 2 

Herbert Tareyton (filter;)_3 3 

Kent_4-4 

L SC. M_5 5 

Marlboro i_ 6 6 


Old Gold! (filter) 

-1-7 

_7 


8 

8 

Regent 

55-1 

„_57-1 


7 

_2 



3 


A 

4 

Winston _ 

5 

__5 

Other (filter)_ 

6 

_6 

No _ 

_____7 

7 

Don’t! know ___ 


_ S 

Which one of the materials on.the card do you think would 

do the worst job of filtering 

(RECORD ABOVE)! 



d. Can you! think of a brand which uses that material in its 
filter? Uf "yes") What brand? (RECORD ABOVE! 


21 , Do you usually smoke a regulir^size cigarette, a king-size 
cigarette, or one between regular and king-size? 


Regular size 

King-size __ 

In-between _ 


-61-1 


Long-size (volj)! 


Either 


Don’t know 


. 7 , 


22 , W’hat isiyour occupation? 

Executive and professional 
Small business proprietor 
White collar --3 


62-1 


Personal service and protective-4! 

! ; I: .d 


Factory labor ___ 


Non-factory labor 

Farm proprietor _ 

Farm labor _ 

Housewife _ 

Other _ 


__9 

_0 


23*. Are you married or single? 

Married_63—1 (Ask bl 


Single:_2 

Divorced!_ 

Widowed_ 


3 ( (Skip to 24) 

4/ 


b. What brand of cigarettes does your (husband)^ (wife)' 
»moke?i 


Does not smoke cigarettes_-_: 64-1-1 

Do«s not hve with respondent (vo!J)_2 


Smokes: 


Du Maurier 
Encore_ 


__65-1 

_ 2 


Herbert Tareyton 

(fitter) _3 


Kent: __ 4 

L SC M_5 

Marlboro _6 

Old Gold! (filter) _ 7 

Parliament _ 8 


Source: https://ww^,industrydocuments.ucsf.edu/docs/mtgk0000 
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Regent_66-1 

Sano (filter) 1 _ 2 

Viceroy __3 

Vogue___ 4 

Winston _ 5' 

Other filter _6 

Non-filter brand _7 

Don’t know'_.. 8 
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Page 7 XB6 


X-B 5-6..,_67-7 


24. The makers of Parliament are considering making some changes in the present Parliament. Ptfilike to give; you'five packages of each 
of two different types they are considering to fee which you like best. * • 

'•.'■ | ; 

There is one difference ypu will notice before you even smoke them. When you open the package, you wilj find that one of the ways 

in which they differ 1 fro mi each other is that one has what they call a recessed filter-—the filter doesn’t con* the whole way out to the 
end of the cigarette. The other type has a flush filter, one cut off even with the end of the cigarette. .J-. 


Just »o we 11 know what cigarette we are talking about, let’s call one of them the ‘"recessed 1 tipped’’ cigarette and the other the “flush 
tipped’’ cigarette. , j 




The two different types would sell for different prices. 




The price of cigarettes varies somewhat from store to store, but present Parliaments i sell! for about around! here, wlule most 

brands of filterrtip cigarettes like Winstons or Viceroys sell for about i a pack. 


(Winston price plus 2 1) 
(Winston price phis 4() 
(Winston price plus 7,) 


_67-0 

_X 

-Y, the same: price as present; Parliament. 


—and those with flush i tips would sell for (• __ () 

(Winston price) 

MARK PRICE ON EACH CARTON AS YOU GIVE THEM TO RESPONDENT 


Til call back ih about: a i week, after you ha« bd a chance to smoke both kinds i and become familiar with them, to see which you 
like best.. Wheniwould be a good time: tor me to call? 

QUESTIONS 25-27 OMITTED ON TlHIS FORM 


Name cf Respondent: 


Town:_ 


Callback : date:: 


Time: 


FACTUAL 


Sex: 

Male:_ 

Female _ 

Ag,e: 

IS-24 _ 

25-34 _ 

35-49 __ 

50 and over 

Interview Dite . 


_6S~1 

_2 


_ 68-3. 

_4 

_5 

_ 6 


Economic level;: 

A 
B 
C 

D _ 


Race: 
White: 


Negro i 


-9 

_0 


.6S-X 
_Y 


(tnonth) (day! 

Interviewerii Initials!_ 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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Page 8 XB 6 


We are testing several different types of Parliaments; so I’d like: 
to check to see just which ones I gave you. I think I gave you one: 
type which would sell for: < 0 * “ - • ^ • 


i ff. '- n TX 


(Winston price plus 2^) -- 

(Winston price plus 4 () _„ 

(Winston price plus 7j) -- the same price as present 

. Parliaments 

•V"* -r.U ta w ; 5. iedt ,V: . 

That type had recessed tips. And then I gave you some others 
which would sell for_#» the same as Winstons or Vice¬ 
roys. The _ ( ones had flush tips. Is that correct? 


28*. How many of the cigarettes of each of the two different 
types have you smoked? 

' ^ 

Recessed Flush 

None _11-1: (Ask b)_11-6 (Ask b) 

Less than 1 pack;-2\ _?\ 


1 to less than 3 packs 

3 packs or over_ 

Don’t know_ 


~9[. 293 


b. Why haven’t: you smoked any of (these;, the)] cigarettes? 
Recessed .. 


Don’t fcnow_ 


Don’t know:_15—Y 


Don’t know_17-Y 


29a. 


Leaving aside the difference in price, which of the two 
cigarettes do you like better? 

>vv ~ -• - 

(Skip 
to 32) 

6 (Asks) 


Recessed _ 

_ia-l (Aik b) 

_18-5 

Flush 

5 (Skip 

6 1 


- Z to 31) 


No difference__ 

- 3 ( (Skip 

XXX y 

!: Don’t know * 


8 . 


(Skip 
to 32) 


Would you say you liked the ones with the recessed tips a 
dot better or only a lift!* better than others? 

Lot better___19-1 

Little better_ .1 _ 2 

Don’t 1 know___ 3 ; 

. Why did! you like them better? 


20 - 


Don’t know._.2I-Y 

d. N 6 w considering everything, taste, price, package and the 
fiber, which do you think you would be; most apt to buy? 

(RECORD ABOVE); 

e * Why; would you be more apt to buy the ones with the flush 
tipis instead of the others? 


(Skip 
*o 

23- ( 32) 

Don’t know_23-Y J 

QUESTION 30 OMITTED ON THIS FORM. 

31a. Would.you say you like the ones with the flush tips a lot 
better or only a llttli better than others? 

Lot better __19-1 

Little better .... _2 

Don’t know __ 3 

b. Why. do you like them better? 


Don’t know _21J-Y 




L 

l 

L 


Source: https://wwv^,ipdustrydocuments.ucsf.edu/docs/mtgK0000 
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ASK; EVERYONE, 

32a- How did they (the ones you would 1 smoke) compare to your 
regular brand? Would you say you liked them a lot better 
■ : than your regular brand, only a little better, about the same, 
not quite as well or not nearly as well as your regular brand? 


b. If they were on i sale in the stores, do you think you would 
awitch to them or vouldlyou continue to smoke your pres¬ 
ent regular brand? 

Switch to Parliament_25-1 1 

Continue with present;_ 2 


QUESTIONS 33. 34 OMITTED ON TiHIS FORM. 

35. What things, if any, don it you particularly like about these 
new Parliaments' (the ones you would! smoke;)? 


Not quite as well — 
Not nearly as well 


(Skip to 35J 


Source: https: v„. ndustrydocuments.ucsf.edu/docs/mtgkOOOO 
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Here it a card with a list of words and phrases on it. Which 
of these words or phrases would you use to describe the ones 
with recessed tipi? Any others? {HAND RESPONDENT 
YELLOW CARD) - 

b. 

Flush! 
_32-1 

_2 


1 . Tastes lilce i a real cigarette 

2 . Man’s cigarette ___ 

3. The cleanest smoke_: 


Recessed 
_30—1 1 

_2 


L-odr » v 4. High class 

«., 

‘‘ - “ 5. Snobbish _ 


6 . Poorly made _ _ 

7- Ttoo expensive _ 

8 . Good 1 value for money 


9. Hard to draw on 
. 10. Good flavor _ 


11 . Not enough taste_ 

12 . More attractive tip _ 

13. Too strong__ 


6 
_7 
_ 8 

—9 

-0 

X 

y 


—5 
_6 
— 7 
—8 

—9 
— 0 
X 
_ Y 


14. Superior quality_ 

13. Odd or peculiar taste 
16- Mild ___ 


.Jlwl _33-1 

_2_ 2 

-4-_4 


17. Up-todate 

18. Distinctive_ 

19. Satisfying ... 


20 . Easy to draw on_ 


_- 5 _ -5 

__ 6 __ 6 

_7 7 

- 8 _ 8 


21. Popular with women _ 9 9 

22 ., For me _ 0 0 

23. Not for me _X X 


None or don’t know _... 


Recessed 
Flush _ 


34-1 

_2 


(Ask b) 


No difference or don’t know_ 3 (Skip to 39 i) 

b. Why d<l> you think th« one has the better taste or flivor? 


33- 


Don’t know._36^-Y 

QUESTION 38 OMITTED ON THIS FORM 


Y _Y 


b. How about the ones with flush tips? Which words o;r phrases 
would yiou use to; describe them? 

(RECORD ABOVE) Any others? 


37a. Which of the two types of new Pirliattieno did you think 
was better as far as taste or, flavor is concerned? 


39 *. Which type of cigarette package do you like best—this 
kind of i box, the kind I of box chat the usual Pa rliaments 
.come in, or the soft package that most cigarette* cwm in? 


This box _ 

Parliament box 
Soft package — 

Don't know - 


- 40^1 1 

:_ 2 ? 


(Atkb) 


_4: (Skip to 41) 


b. Why do you like that kind better? 


Don’t know 

QUESTION 40 OMITTED ON THIS FORM. 


_42-Y 


4ia. As far as the fibers themselves were concerned, which did 
you prefer, the recessed filters or the flUsK filters? 

Recessed _46—1 (Atkb) 


Flush _ 

Don’t know 


(Skip to c) 
(Skip to 42) 




b. Why do you like recessed filters better? 


(Skip 

to 

42) 


Don’t know_48-Y j 

c. Why donlt;you (ike recewed filter tips as 1 well? 


Don’t know;_50-Y 




Source: https://www.in^strydocu ments. ucsf.edu/docs/mtgk0G00 
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Source: https:/ „ ndustrydocuments.ucsf.edu/docs/mtgkOOOO 
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Job No. 8611 March, 1956 Number——. 


> -‘•’■.S' 

- V. - ■• ■ 




..._—Place 


PB2 

PB4 


Screen Interview No. ... 




M .-vl-;-., 




FOR PINK AND BLUE QUESTIONNAIRES ONLYi: 

* CROSS-SECTION _ 1—IO-1 

OVERSAMPLE ' ' ' • ' : ? 



t 

t 

L 

L 

L 

L 

L 

L 

L 


.i ' . '1 ■ ’ 



7 

9 mo*j — lesi% than l :, /2 yrs._ 

_ _3 

1 Vi : yrs.:-lew than 2 \'l yrs. _ 

4 

2 Yj : yr»*-less than 3% yrs._ 

_5 

3 Yj yrm . 1 or more 

A 

Don’t know . 

7 


5,. Why did ypu first start to smoke filter dpi regularly? 


Don’t know_13—Y 


6 . What brand!of non -filter-tip cigarette* were you smoking before 
you first started to smoke filter tips regularly? v. i- 


Always smoked filters (voL) 


14-1 




Chesterfield: 

v 

King 

4 

Herbert Tareyton 

5 

Kool . 

6 

Lucky Strike 

7' 

Old Gold:; 

* 


9 

Pall Mall 

i s_i : 

Philip Morris: 

Regular 

3 

King_ 

3 

Spud 

4 

Other regular 

V 

Other king 

A 

No regular brand___ 

7 

Don’t know 

If 

•: - V. 



Source: https://ww\^dustrydocuments.ucsf.edu/docs/mtgk0000 
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■ f '-.-,/•-:' •. 




Commandir 
Du Maurier 
Encore __ 


V >3f : v^74u'-" 

7b. 8 aj 

94 . 

* 10a. ” 

11 a.' 

Never 

> Brand 




> . ;> heard 

Never started 

First 

Second 

■'^’1 -V . f;. * , 


tried on 

awitch 

t - switch 

. . Present 

16-1 

_18-1 — 20-1 

— 22-1 

. —24-1 

i—26-1 

2 

2 2 

' ' • 2 

7 

7 

„V:..3 

3 " 3 

._i. -3 

V->>‘ i—. 



,‘/smoked but never 
; r>'..v regu - smoked 
* regularly 


i£y;' 1 

Don't r ‘ 

■\<i " . know 


Herbert Taxeyton 
.. (filter):__ 


Kent 


—4 

5 


;_4 
■ c_'_3 













Marl- 

0 4 


L 8 C M 

7 

* y 

7 

7 

7 ‘ 

7 ■ 

7 

■ 11 

-o 

y b’OrG 


Marlboro (fiber) 

ft 

8 

- 8 

8 .. w • 

8 ' 

"a 

n 

X 

and 1 

- V '"'1 


. Old ! Gold (filter ) 

_17-1 

— 19-1 

_ 21-1 - 

23-1 - 

—25-1 t 

27-1 30-11 

2 

OB« 

, v 1 


Parliament 

2 

2 

2 

2 

2 

2 - . ’• 

A 

<ii 



v 

" Spud 

3 

_3 

3 

3 

3 

'3' ’ ’ < 

y 

8 

rt, 

-V Q ~ I 


. ' Viceroy 

4 

4 

4 

-4 

4 

4 ' 

1 o 

X 

"X’d") 

Y > 


>■" Winston 

5 

_.—3 


_3' 

3 

5 

_31_1 


1 

; j J 


Other filter:__ 

_xxx 

XXX 

_ 6 

_ 6 

_ 6 

_ 6 

-4 

_ 

_5 


- 6 1 





(Skip 









No regular brand 

-XXX 

XXX 

_—7to 11 ) 

'_7 

_7 

_ 7 

XXX 

XXX 


XXX 3 






CSklp: 

(Skip 

(Skip 




1 


Still smoking brand XXX 

XXX 

XXX 

_ 8 to 121 

Stolid 

- 8 to 1 lie) 

XXX 

XXX 


XXX 1 


Non-filter brand 

_ XXX 

XXX 

XXX 

_9 

_9 

XXX 

XXX 

XXX 


XXX i 





(Skip 

(Skip 






1 


Don’t; know _ 

_XXX 

XXX 

_ 0 to 9ai) 

_ 0 to 10 a) 

.. 0 

_ 0 

XXX 

XXX 


XXX 1 


7b- (Of those you have heard ofi) Which of the; brands on the 
list Have you never tried—(by never tried, I mean never 
smoked as: much an pack of them) (RECORD ABOVE IN 
7 b COLUMN) 


IF RECORDED'IN 7b ASK FOR PARLIAMENT. MARLBORO 
AND ONE OTHER X’d BRAND (IF ANT) 

la there any particular reason why you have never tried 
(Marlboro, Parliament, other*)?: 


Marlboro: 


34- 

35 - 


Ncne or don’t know _ 35 -Y 


Parliaments:: 


33-!- 


None or don't know_33^-Y 


Other: 


36- 

37- 


None or don't know_ 37 -Y 


8 a. What was the: first fiher^tip brand you smoked regularly? 

(RECORD ABOVE IN 8 a, COLUMN* 


b; Why did you choose (brand in 8 a ) 1 as your regular: brand? 


Don’t know_ 39 -Y 


9a- What: brand did you switch to when you stopped smoking 
(brand in 8 a)? (RECORD ABOVE IN ?□, COLUMN)! 


b: Why. did you switch fbotm (brand im8a) to: (brand in'9a)!7 


Don’t know_41-Y 


f 


Source: https://ww\^iaiiystrydocuments.ucsf.edu/docs/mt^4iP00 
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flOa- What: brand did you switch to when you stopped smoking 
: • (brand in 9a)? (RECORD AT LEFT IN lOo, COLUMN)! 


> . b. Why did you switch from (brand in' 9 A) to (brand in 10 a)!? 


'VT . 43- 

Don’t know 4 ^-V 


tR And your present brand is,___:_i__— u that right? 

/- (RECORD AT LEFT IN 11a. COLUMN) 


b. Why did! you switch to that brand I from your previo 
brand? 


c. How l 6 ng have you been smoking your present brand? 

Less than 3 mos:_46-1 

3 mos.—less than 9 mos._2; 

9 mos.—less than V/i yrs._ 3 

P /2 Y™- —than; 2 1 / 2 yr»-_ 4: 

•. 2 V 2 yrs.—less than '3Vi yrs-_ - V 

P /2 yrs.—or over_ 6 


112. Are there any other things you particular!!* like about your 
present brand that : you have: not mentioned?; 


CHECK RECORDING BLANK AND ASK FOR AIL BRANDS NOT 
MENTIONED EVER INI CUES. 7,11. 


13*- That leaves Jbrandi) as ones you have tried but never 
smoked as a regular brand—is that correct? 

(RECORD AT LEFT IN 13a. COLUMN) 


IF RECORDED IN 13a "TRIED BUT NEVER SMOKED"—ASK FOR 
PARLIAMENTS, MARLBOROS AND ONE OTHER X'd BRAND, 
IF, ANT 1 ... 


13h. Why didn’t you ever smoke (Marlboro, Parliaments, other) 
u your regular brand? , . 

— Marlboro: . ;"’v; •/’*_£' ,.. ■...*. J. 


Don’t; know.___5.2-Y 


ASK EVERYONE 


14a. Iif you couldn’t get:your regular brandj what brand would 
you buy as a second choice? 


Du Maurier' _._5:5—1 

Encore_ 2 

Herb. Tareyton (filter.) i_3 

Kent:_ 4 


L 8 i M_ 

Marlboro_ 

Old Gold (filter ) 1 
Parliament _ 


Regent:_ 

Sano (filter): 

Viceroy.__ 

Vogue_ 

Winston __ 


Other filter ____ 

_6 

_ 

Any filter 

_7 

XXX 

Go back to non-fiher:, 

Regular size _ 

— 8 

XXX 

King size:_ 

— 9 

XXX 

Either 

regular or king 

. 0 

XXX 

None 

_x 



b. Is there any particular■ filter brand that youiwould not buy? 
(ilf ,, yes ,, | What brand? (RECORD ABOVE) 


C- Why wouldn’t you buy that brand? Any other reasons? 

59 - 

60— 

Don't know._60-Y 


Source: https://ww\|4Qdustrydocuments.ucsf.edu/docs/mtq^0000 
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15. Here is a card with a list of words and phrases. dHAND 1 
.s RESPONDENT YELLOW CARD) Which of these words and! 
phrases would you use to describe (Kents, etc.)? Any others? 
v • y': Which of the words and phrases on the card would! 
' you use to describe (L 8C Mj.etc.)? (ROTATE ORDER OF 
BRANDS ASKED) . .. \ . . . 


Mirl- Parha- 


V--. / boro 

ment 

Kents 

L8C.MI 

li Tastes like a 

. real cigarette — - - IB-1 

_14-1 

2 

_17-1' 

2, 

„ 20-1 

.2: 


3 

3 

3 


4 

~ 4 

4 


5 

5 

S 


6 

6 

6 


7 

7 

. J 

8. Good value 

8 

8 

8 


9 

9 

9 


0 

0 

0 

11. Not enough taste .12-1 

_15-1 

... 18-1 

21-1 

12. More attrac¬ 
tive tip 2 

_2 

_2 

2 

13- Too among;_3 

_3 

.. _ „ 3 

...... 3 

14. Superior quality 1 _4 

_4 

_4 

_4! 

15. Odd or peculiar 

taste __5 

. .5 

5 

5 

16. Mild 6, 

6 

. 6 

_6 

17. Up-to-date .. ..7 

_7 

. ... 7 

__7 

18. Distinctive 8 

_8 

8 

_8 

19. Satisfying .. _ 9 

... 9 

_9 

_9 

20. Easy to draw on_0 

_0 

0 

0 

21. Popular with 

women 13-1 

. 16-1 

19^1 

22-H 

22. For me .. 2 

_2 

_2 

_2 

23. Not; for me .. 3 

_3 

3 

_3 


None or don't 
know ___ 


■=*""”.7TT— . i i j ■■ i m i ^nu. n « .» «■j, | 

■ ^■' ’■ '*-2-■'/$■■■■*■' \ \'z V: 

! ’ t v . \ V: ^ h ■ ‘-i 

_._ ' _ ' _ .» 

.. - 


16. Imagine for a minute that you wen going to buy a pack of 
filter-tip cigarettes for (a housewife, etc.)-t—a pack of the 
brand he would moat likely imoke. Which of the brands 
hated on this card (HAND RESPONDENT PINK CARD) 
would'you'buy fhr (a housewife, etc.) i (even if you dtm't 
actually know one)? 4 ' ” > . ' 


Glamorous Mile ‘ 

House- English- movie college 

wife man actress student 


_23-i-l_24-1_25-1 _26-1 


Herbert Tlareyton (filter)_3_3 


Old Gold (filter): 


Wouldh’t use 
filter OvolD! 


_ 4 

4 

4 

‘ 4 

.... 5 

V 

V 

. 5 

_ 6 

_ 6 

__ 6 

_ _6 

_ 7 

.... .7 

_ 7 

_7 

.. 8 

_ 8 

_ 8 

8 

_9 

_9 

_ 9 

9 

_ 0 

_ 0 

0 

_ 0 

_X 

_X 

_X 

__ X 

_Y 

_Y 

. Y 

’.Y 


17. From what you' know, of the various brands, which of these: brandi of filter tip* would vou say has the (best taste etc)’ 

(HAND RESPONDENT PINK CARD) ' . 





Best 

Worst 

Best 

Wen: 

Most 

* 

Least 


Best 

Worst 

looking 

looking 

type of 

type of 

e nee live 

effective ^ ’ 


taste 

tasts 

package: 

package 

package 

package 

filler 

filter 

Du Maurier _ 

.27-1 

_ 2&J-1 

29J-H 

_ JO^H 

_ 31-1' 

__32-rl' 

_33-1 

— 3 44-1 

Encora 

... .2 

. 2 

... 2 

7 

7 


7 


Herbert Tareyton (filter )• _ 

_ 3 

_3 

..... 3 

_ 3 

3 

_3 

___3 

_ 3 ; 

Kent 

4 

4 

4 

4 




1 

L & M___ 

_ 5 

_ 5 

_ 5 

_ 5 

_ 5 

5 

_ 5 

-4 

_ 3 

Marlboro: _„_ 

_ 6 

_ 6 

.. 6 

.. 6 

_ 6 

_ 6 

. .6 

_ 6 

Old Gold! (filter) i _ . .. . 

. _.7' 

_ 7 

_ 7 

. 7 

_ 7 

- 7 

.... 7 

- 7 

Parliament _ 

_ 8 

_ 8 

8 

8 

_ 8 

_8 

_8 

8 

Viceroy; ___ 

_ 9 

_9 

_9 

_9 

_9 

0 

9 

_ 9 

Winston _ _ 

_0 

0 

_ 0 

_ ^.0 

0 

_ o 

o 

Q 

Don't know _ 

X 

_ X 

_ X 

_ X 

__ _X 

__ x 

_ x 

_ x 

w-» • _ S»' a*. - —— .^aL • . 










Source: https://ww\^dustrydocuments.ucsf.edu/docs/mtg. 3000 
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18-4 When yon go to buy: your regular brand of filter tip*, do 

■ ' you find that: a K .,v -.'V • ‘ , : ' • 

.You never have any trouble finding a itore that 
.• carries them-— 


35-1 


• |i- ■ 


OR 


I 




' A few stores don’t carry them, but most stores do-2 

^y'7: V7" or 7 " v : 7 • • ; 7-' 

While many stores do carry them, a lot of store* don’t-3 

" 7 : OR . .. 

Only a few stores carry your regular brand'-1__4 

Don’t know:--—5 

b- Did you buy any filter tip cigarettes yesterday (Saturday) 
either for yourself or someone else? 

Yes__J6-1 (Ask cl 

No __ 2 y 

Don’t know_3? 

c. How many did you buy,? 


(Skip to 1911 


l 

L 

L 

L 

L 

L 

L 

L 

L 

I 


1 pack'_ 

2 packs- 

3 - 9 packs _ 


By: the 
pack ; 

_37-1 

_ 2 

_3 


10 or more pack*-4 

(not carton) 

d. Where did you'buy them? 
Drugstore_1_ 


By tbie 
carton 

1 carton. .... 5 

2 carton* --6 

3 or more cartons 1 --— 7 

Don’t know_8 


_38-1 Vending : machine: 4 

Ntws-cigar stand or store-2 Other-5 


Grocery store or 
supermarkefi _ 


Don’h know ___6 


e. Who did I you buy the cigarettes for? 

Self'_ 


_38-7 


Other> member of! family_8 

Other* not member-of family. 9 

Don T t know _ 0 

19a. To your knowledge, U the price of some filter tip brands 
higher than others, or do they all cost the lame amount?; 

Some price* higher than other*-39*^1 (Ask b) 

Alb the lame -2\ | 


(Skip to 201 


Don’t; know 


19b. Which filter tip brands would you say are the higher- 
, priced brands? i-. .^£: V?--"* ■.■i'i’-'i. • 

- Higher < - . • * , * . 

priced * ’’ / .. 


Du Minrier 
Encore _ 


-40-1 


Herbert Tareyton 
, (filter):_ 


.Kent: 


' L &. M 


Marlboro_ 

Old Gold (filter): 

Parliament . - 

Regent;- 

Sano (filter) ■ _ 


_6 

— 7 


-41-1 
_2 


Viceroy _ 

Vogue_ 

Winston _ 


_3 

_4 

_5: 


Other ___6 

Don’t know _...7 

QUESTION i1 9c OMITTED ON ITHIS FORM 

IF RECORDED IN 19b ASK FOR PARLIAMENT, MARLBORO 
AND ONE OTHER X'd BRAND, IF ANY 

<L Why db ypu think (Marlboros, Parliaments, other) cost 
more ; than other, brands? 

Marlboros: " * ’ 

48- 

49- 

Bon't; know-49—Y 

Parliaments: 

46- 

47- 

Don’t know _47-Y 

Other;: 

50- 

31- 

Do n’t know-511^-Y 


Source: https://wwv 4 i 4 pdustrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752106 















20 a. Here is a list of some of the materials that are used in the 
filters of different brands of filter tip cigarettes. (HAND 
RESPONDENT GREEN CARD} Which one of these do you 
think would do the best job of filtering? 


Activated char¬ 
coal filter—52-i-l 


Cellulose ace- \ 

tale filter-3 

Cotton__ .--h| 

Paper filter -5 

Purocel filter- 

’ None :__-7| 

Don’t know-8, 


21. Do you usually smoke a regular-sire cigarette, a Iting-eix* 
cigarette, or one between regular and i king *ize? 


Regular size _ 

King-size _ 

In-between^_ 


_6;1-1 Long-size CvoL): —~ 

__2 Either. ---i-i—— 

__3 Don’t know- 


(Skip toe) 


(Skip to 21) 


b. Do you happen to know a brand which 
in its filter? (If "yps’’) What brand? 

uses that 1 material 

b. <L 

Has Hksi 

best worst 

Yes: 




54-1' 

.... 5:6-1 


. .. .2 

. _2 

Herbert Tareyton (filter)- 

_3 

_3 

Kent;_ 

_4 

4 

L fie M ___ 

_5 

...... 5 

Marlboro -- 

_6 

_6 


Old Gold (filter) 

Parliament_ 

Regent _ 

Sano ('filter)- 

Viceroy _ 

Vogue ___ 

Winston _ 

Other (filter)_ 

No_ 


_55-1 

_ 2 

_4 

_5 

__6 


Which'one of the materials on the card do youithink would 
do the worst job of filtering (RECORD ABOVE) 


d. Can you think of a brand which uses that material in its 
filter? (If "ye« ") What brand? (RECORD ABOVE) 


22. What is your occupation? ’ , . 

V ' Executive and professional-.62-1 

■ . • Small business proprietor-——2 

White collar _1-1— Z -— ~ZZ3 

Personal service and protective- 4 

Factory labor __— —-5 

Non-factory labor-6 

Farm proprietor-7 

Farm labor _8 

Housewife_9 

Other _0 

23a. Are you married or single?; 

Married I_63—1 (Ask b) 

Single:-2 \, 

Divorced’ ----3) (Skip to 24) 

W'idowed_ -4/ • 


bl What brand of cigarettes does your (husband) (wife): 
smoke?: 

Does not smoke ; cigarettes___„ 64—1 

Does not live with' respondent (vol.)._ __2 


Smokes:: 

Dui Maurier 


Herbert :Tareyton 

(filter) ...3 


Kent _ 4 

L & Ml_5 

Marlboro __—6 

Old Gold (filter) . 7 

Parliament . 8 


Regent _ 

Sano (filter) _ 

Viceroy, _ 

Vogue _ 

W’inston _ 

Other filter.. 

Non-filter brand . 
Don’t know_ 


Source: https://ww\^4£idustrydocuments.ucsf.edu/docs/mtg^0000 
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24 The makers of Parliament are considering making somechanges in the present Parliament- I'd like to give you five packages of each 


of two different types they are considering to see which you i like best* 

The two different types would sell for different prices. . ' ' ' • ‘ ’ 

The price ofi cigarettes varies somewhat from store to store, buti present Parliaments sell for about---/ around I here, while 

most brands of filter-tip cigarettes like Winston's or Viceroys sell for about- f a pack. 

The cigarettes in the blue packages w ould sell I for; 

(Winston plus 2<f) —-67-0 

(W’ihston plus 4tf) .- X 

(Winsfoni plus 7d) _- _Y f the same as the present Parliament 

and the others would cost . —■ — /♦ 

(Winston price) 

MARK PRICES ON EACH CARTON AS YOU GIVE THEM TO RESPONDENT 

ril call back in'about a week after you have had a chance to smoke both kinds and I become familiar with tHem to see which you i like 
best. WTien would be a gooditime for me to call? : 

9UESTI0NS 25-27 OMITTED ON THIS FORM 


Name of Respondent.; 


Street; 




Callback date: 


Time: 



FACTUAL 


Sc:;: 

Male_68-1 

Female _2 

Age: 

18-24 . 68-3 

25,34 __ _ 4 

35-49 . _5 

54) and over ....._ 6 


Economic level: 

A _68-7 

B _8 

C __ 9 

D _0 

Race: 

W f hite _ 68-X 

Negro _Y 


Interview Date 


(month! 


(d6y) 


Ihterviewer’s Initials 





Source: https://w\Af¥ 4 Uflustrydocuments.ucsf.edu/docs/mtokOOOO 
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3&a- Here is a card with a list of words and phrases on it Which 
of these words or phrases would you use to describe the ones 
in the blue packages? Any others? 

(HAND RESPONDENT YELLOW CARD) 


1. Tastes like a real cigarette 

: a.' bi 

Blue Others 

30-1 32-1 

2 

_2 

3. The cleanest smoke 

3 

4 

__ 3 

4 


5 

5 


6 

6 


7 



8 

8 


9 

9 


0 

0 

11 N^t 1 e r ' rl,, £h taste 

.. X 

X 

12 More attractive tip 

Y 

Y 

13 Tatmng 

_3l-i: 

.1 33-1 

14 Supen r,r qualify 

.. ..2 

_2 

15. Odd or peculiar taste _ 

_3 

. _._3 

16 Mild 

_ 4 

_4 

17, (Dp-to-dire 

_5 

_5 

18. Distinctive .. . .. 

_6 

_6 

19- Satisfying - 

2f>. Easy, to draw on_* _ 

.7 

_8 

_7 

_8 

21 Popular with women . 

9 

... 9 

22. For me .. 

0 

._„0: 


No difference or don’t know.-3 (Skip to 39) 

- . • • . - td' ' - . 


b. Why do you think that one is the best looking? 


38- 


Don’t know_39-Y 


39=. Which type of cigarette package do you like best—this 
kind of a box. the kind of box that the usual Parliaments 
come in, or the soft package that most cigarettes come in? 


This box- 

Parliament box — 
Soft: package- 


23. Not for me _ 

None : or don't know 


Don’t' know __ 

bj Why do you like; that' kind better?; 


b. How about the ones in the other packages? Which words or 
phrases would you use to describe these? 

(RECORD ABOVE) Any others? 


37a. Which 1 of the two types of new Parliaments did you think 
was better as far as taste or flavor is concerned? 


Blue_i_-34—1} 

[ (Ask b) 

Others--2 j 

Nb diffterenoe or don’t know-3 (Skip to 38:) 


40=.- Did you notice any difference in the filters in the two types 
of: test cigarettes? (If "yes") Which did you like better, or 
didn’t it make any difference? 


b. Why do yon think that one has the better taste or flavor? 


Blue--- 1 

Others 1 _ 

Don’t know but 
noticed difference 

No—didn't notice difference . 


(Skip to 41!) 


b. Why did you like that one better? 


Don’t know_36^Y 


Source: https://ww^Ufldustrydocuments.ucsf.edu/docs/mt(j^OOOO 
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SECTION II - FILTER TIP SMOKERS 


I 


The second.: section, of the study made a relatively detailed survey of' 
the brand history and attitudes of filter tip smokers—what brands they had smoked, 
what brands they had tried, what their opinions were of other brands in the' field. 
In' addition to these brand questions we also asked about the specifics of type of' 
package, filter material and purchasing habits. 

1. THE FILTER-TIP MARKET—ITS ! PAST DEVELOPMENT AND PRESENT STATE 

(l) Although the make-up of filter-tip smokers as a whole still 
tends : to have more women than men,, and to be slightly weighted in favor of 
the: higher economic levels and older people, these differences are tending 


Forty per cent of female cigarette smokers smoke: filter tips, 
compared to only 24 per cent of male smokers. Twenty-eight per cent of those 
in. the l8-2h age group smoke f ilter tips, as compared to 36 per cent of those 
in. the 35-hl9 age group, in which filter tips are most popular. Half of those 
in the top "A" economic level smoke: filter tips, whereas only one out of five 
of the cigarette smokers in the lowest economic level now smoke filter tips. 

Indications are, however, that in the future these differences 
can be expected to be less sharp. For example, 23 per cent of all filter-tip: 
•smokers started filter tips in the last nine months; but 3:H P er cent of filter 
smokers in the 18-24 age group started: in the last nine months 1 , and 3i per cent of 
those in the: "D" economic level started in the last nine months. 

Thus, while the group of filter-tip smokers is still relatively 
higher in higher economic levels and among women, for example, the: percentages 
of filter-tip smokers in' all sub-groups of the: population: have increased to a 
degree which means' that when speaking of filter-tip smokers, we are: speaking 
of substantial groups of both men and women, of all economic levels, in all 
parts of the country. The growth of filter-tip smoking in small cities' and 
towns is SwMe^^/A'^r.^ftMy^dO^rftens^fteQ/docs/mtgkOOOO 
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II 

(.2) At present., almost all filter-tip smokers are people who 
have switched from r.on-filter cigarettes—not people who started on filter 
clgaz-ettes . 

Only 2 per cent of our cross section of filter-tip smokers have: 
always smoked 1 filter tips. The fact that young people: are starting to smoke 
filters in increasing numbers, would indicate that this, figure of 2 per cent 
might be expected to grow in the future. 

(3) Major- (though declining) factors in the switch to filters 
are reasons of health or the physical effects of smoking ,. 

When asked, why they first started to smoke filter tips regularly, 

53 per cent of the filter-tip smokers gave reasons of health: or the physical 
effects, of smoking. Thirteen per cent mentioned cancer specifically as- their 
reason for smoking filters rather than non-filters. 

Although: still the most, important over-all factors, there are 
indications: that health and physical effects, may be declining in importance 
as a reason for smoking, filters. Fifty-six per cent of those: who started on 
filters three years ago gave health as: a. reason, while only 51 per cent of 
those who: started recently credit health as their reason. Specific mention 
of cancer has 1 declined from 17 per cent among those who started ah out two 
years ago to: 10 per cent among those who started in the last, nine months. 

(4) : The fact that, filter cigarettes are a little different,, a 
little: nicer," a little: more stylish,, is. an important reason for smoking 
filter tips—and Is becoming more importan t. 

Health: factors are much more frequently mentioned as reasons for 
switching to filters than 1 are style reasons. However,, a variety of data in 
the study indicates that style is an important factor. For example,, all- 

■r^ 

though nearly all of the cigarette smoking and cancer publicity'has- been 
linked to men:, it is primarily with women: that filter cigarettes, got 
their start. In addition, filter cigarettes, got their start with the 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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style-aetting upper economic levels. While this may initially have been 
purely a matter of economics, the fact remains that they were popularized' 
by the style-setting higher economic levels,, and are now coming to: be 
accepted by the lower economic levels. Filter cigarettes are also dis¬ 
proportionately strong in the more cosmopolitan urban places. 

That style and "It's the thing; to do" are becoming Increasingly 
important as reasons for smoking- filters is 1 indicated by the fact that,, 
while only 7 per cent of those who switched to filters three years ago 
cited the influence of friends as a reason for their switching, some 12 per 
cent of those who have changed in the last three months gave this reason. 

A similar increase has occurred in the influence of family or relatives 1 , 
and also in the effect of advertising. 

As will be seen later, while the filter-tip smokers are sold on 
the idea of filter tips 1 , they are relatively unconcerned about the kind of 
filter on their cigarettes,, and rather widely without opinion as to what 
is a good: filter. This would indicate that filter cigarettes held some 
attraction beyond just the protection the filter affords. 

(.5) Although they say they switched to: filters, to get a milder, 
less harmful cigarette, their choice of brand is based on flavor. 

In picking words, to describe their own brand, "tastes like a real 
cigarette," "good flavor," "satisfying" are tops, along with "mildness." 

When' asked what other things, they like about their present brand',, 25 per cent 
mentioned "taste" and "flavor"j 25 per cent mentioned "mildness," and only 
11 per cent mentioned the lack of irritation in their present brand. 

Quality of filter and filter effect of the particular brand seem 
relatively unimportant in its selection. 

(6) One out of two filter-tip smokers, have changed their filter 
brand at least once . 

Fourteen per cent of those who, now smoke filters 1 have changed their 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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brands, at least once; .on additional 20 per cent of them have changed 
brands twice., and another 14 per cent of them have changed three times, a 
total of 48 per cent who have switched brands since starting to smoke filter 
tips. 

As: the market stands at present, the rapidly growing brands pick 
up a substantial number of their smokers: from other filter brands, as. well as. 
from non-filter brands. Nearly twoi-thirds of the 13 per cent who now 
smoke Marlboros started filter smoking: with another brand, and over half of 
the 29 per cent who now smoke Winstons gave another filter brand as the one 
they started on. Thus, filter smokers seem to be willing to try new brands 
to get what they are after. 

FILTER-TIP BRAND 1 PROFILES . 

PARLIAMENT 

(l) : A majority of Parliament smokers 1 made their brand selection 
at. a time when circumstances were very different than they are at present . 

More than half of Parliament smokers have been' smoking the brand 
for over 2^- years’. Two-thirds of them started filter tips on Parliament. 

Thus Parliament experienced its greatest growth at a time when filter-tip' 
smoking was relatively rare, at a time when it was. a comparatively unusual 
thing to do, and when filter-tip smokers concentrated in the upper economic: 
levels. 

Today it find's itself in a very different position. It is one of 
many in a market for the many rather than for the few. It is. no longer the 
only "good" filter. Those who adopted Parliament because they wanted a 
filter and didn't like Viceroys, now have somewhere else to go. 

In today's market. Parliament Is losing smokers, to other brands 
which it. is not replacing with new smokers. Six per cent of present filter- 
tip smokers, started on Parliament, and only 4 per cent of filter-tip: smokers 
now say that Parliament is their regular brand. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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(2) Parliament has built up' a 1 good, reputation as being a 
distinctive cigarette;—but a cigarette "for somebody else/ 1 

It. is generally characterized, throughout the study, as an expensive 
cigarette,, more expensive than other brands;. This has its good and bad effects. 
It Is good in that along with the reputation for expens ivenes.s goes, a definitely 
distinctive character. It is felt to be in a class apart,—high-class:, superior 
quality. It is, thought of as the: probable: brand of bank. presidents, Englishmen,, 
glamorous movie actresses, and (among smokers of other brands) doctors,, much 
more than any other brand. 

( 3 ) The fact that it is considered a cigarette fbr somebody else 
doesn f t mean, that people don’t like: it. Non-smokers of the brands rate: it 
close to leading: filter-tip brands on flavor and mildness . 

With the: "expensive" and "distinctive" characterization does not: 
evidently go dislike. Its rating, on, mildness and flavor compares favorably 
with those, of leading popular-priced brands. Its: box and 1 package design' are 
well liked, second to: Marlboros, and well above: other 1 brands. Thus it is, 
neither "for me" or 1 "not for me, " but "for somebodiy else. " 

But it is best: known as : being expensive--too, expensive- - and this: is 
the; chief reason, people: give for not trying it,, and for not smoking it as, a 
regular brand . 

This, expensive: characterization, is,, with' most people, "too expensive" 
especially in today’s market., Expense is the chief reason given for not trying 
the brand and, by those: who: have tried it, for not, smoking it as a regular brand.. 
PROFILES Off OTHER BRAITDS 1 

While Parliament has established itself' as a different cigarette, 
appealing to a, special, market, the: other brands, seem to be thought of as 
competing with each other 1 for the same reputation, and as having more or less, 
of the same qualities' and, characteristics. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752116 



VI 


MARLBORO 

(*0 Marlboro Is next to Winston in rate of growth., and shows an excellent 
record in attracting smokers from other brands. Its greatest strength Is among top, 
economic level filter smokers, and In the large Northeastern cities.. Conversely, 
the market for Marlboro is weakest outside the largest cities and on' the lower 
economic 1 levels . 

With 13 per cent of the filter-tip market., Marlboro ranks fourth, behind 
Winston's 29 per cent, Viceroy's 22! per cent, and L & M's 18 per cent. In the 
last nine months, Marlboro has gained! more smokers than either L & M or Viceroy,: 
both brands 1 which lead it in total share of market. And while it falls behind 
Winston in actual number of smokers, gained, its rate of increase is better' than. 
Winston's.. The over-all ratio of 1 Marlboro smokers to Winston is seven Winston 
smokers for every three Marlboro smokers. But in the last nine months, Winston has 
gained only four smokers for every three: that Marlboro has gained.: 

Among smokers of all brands, over four times as many people said it had the 
"best taste" as credited it. with "worst taste." This gave it a rating second only to 
Winston on this question. Since it ranked fourth in share of market, it was less 
likely to be named on the word-association questions for good flavor, etc. Marlboro: 
smokers themselves, however, rate it high on flavor, satisfaction, giving it as good 
or better 1 a character than Winston, smokers: do. to Winstons, or Viceroy smokers to 
Viceroys. Thus it. is evidently building up a group of loyal supporters. 

Its' box and package design are: real factors in its favor in the popular- 
priced field. Twenty-three per cent of filter smokers said it. had' the best looking, 
package,, and 36 per cent said Marlboro: had the best type of package,, while comparable 
figures for other popular-priced, brands, were 8 per cent or less.. Although the 6 per' 
cent who credit It as being; up-to-date is ; small, it has still a higher rating on 

this, point than that of any other brand. 1001752117 

It. seems to have equal appeal to both, men and women, and young and 
old, but it shows some sharp variations in other characteristics of its present 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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smokers.. It is tied.! for popularity with Winston among "A” economic level, 
filter-tip smokers, but shows, the sharpest drop of any brand—better than 50 
per cent--going down to the M D" economic level smokers.. It is in second place 
in. cities of over a million population', with 21 per cent, but falls to 11 per 
cent, in cities under a million. 

WINSTON 

(5) Winston has become the leader In the filter-tip field. As well 
as pulling ahead of Viceroy in share of market, it has become the common 
denominator of the field. It. is the second choice: of more filter-tip smokers, 
and is : "everybody's" cigarette; in this field . 

Winston, with a' year's, edge In 1 time on' Marlboro, now leads all other 1 
brands 1 in the field, with 29' per cent of the filter-tip: market.. Besides 1 estab¬ 
lishing itself as the most smoked brand in the. filter field,, it is also the 
most, tried and the most popular second-choice brand.. 

It Is particularly popular with: men. In contrast to per cent of 
all filter-tip smokers who are: men,. 50: per cent of Wins tor. smokers are: male. 

It. has 1 also succeeded in.establishing itself in the lower economic levels. In 
contrast to Marlboro, it tends, to be more popular in. the smaller cities and 
towns:, and in the Midwest and South Central areas. It. seems to be successful 
both' in getting smokers from other filter brands and getting non-filter smokers.. 
(Twenty-one per cent report it. as: the brand they started on, and 29 per cent, 
as the brand they now smoke.) 

It has the: top reputation for mildness, good, flavor,, tasting like a 
real cigarette, satisfaction, and ease of draw. It rates 1 first as a housewife's,, 
doctor's,, male college student,'s filter cigarette; second as a truck driver's, 
stenographer's, banker's cigarette. Its only low. ratings are on looks and type 
of package. In fact, its own: smokers rate Marlboro better on type of package 1 
and only slightly below their own brand on package appearance. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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(6) Viceroy is in seeondl place: and Its share of fee filter-tin 


market, is 1 declining;; L & M, third, is still growing . QM Gold,. Kent, Herbert 
Tareyton seem' relatively to be losers . 

VICEROY 

Viceroy is second to Winston in share of market, but there are 
some indications that it may be a way-station for filter smokers. (its 
per cent "now smoking" is the same as; the per cent who started on it;, whereas 
Winston, Marlboro, and; L & M all have a higher per cent of of "now-smoke" 
than "started on.") Viceroy rates third as people's second-choice brand. 

It, is relatively unpopular in the Northeast and Central Atlantic.. First 
with young people and Negroes, it is tied for first among women and more 
popular with women than with men, and more popular with' lower than higher 
economic levels 1 . 


Viceroy rates high on mildness;, but also on hard'-to-draw.. 
Considered "tops” as stenographer's cigarette; second as housewife's. 

It, rates low on looks and type of package among its own smokers. 


L & M 


L & M rates third on total share of market, and second as brand 
of second choice. It shows good growth in that it has more "now-suckers” 
than brand started on." It is relatively less popular with "A" economic 
level people and Negroes than with their lower economic level and white 
counterparts. Though first in the Northeast, it is; weak in the South., In 
contrast to Chesterfield, it is not particularly a big-city cigarette.. 

Of the- leading sellers it shows the poorest rating on taste. 


OLD GOLD 

Old Gold is 1 the "most picked upon" filter brand. More respondents 
than for any other brand said it had the worst taste, worst looking; package, least 
effective filter, yet it still has 5 per cent: of the filter market. It Is not 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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losing but shows little signs of increasing its share of the filter-tip 
market. It shows no particular- strength with any sub-group of the 
population. 

HERBERT TAREYTON 

Herbert Tareyton is in a tie with Old Gold, with 5 per cent of the 
filter market. Filter smokers rated it second only to Old Gold on the 
derogatory characteristics of worst taste, worst package,, and least effective 
filter. Although the figures would indicate that it had originally attracted 
a good number of smokers—12 per cent of filter smokers reported Tareyton as 
the brand they started on—it was apparently unable to keep these people (or 
else some of these respondents 1 were confused between the filter and the non- 
filter Tareyton). 

KEMP 

Kent seems to be a loser in today's filter market. Smokers of 
other filter brands think of it as hard to draw on and having, "not enough, 
taste," more than any of the specific brands we asked about. It Is also • 
thought second to Parliament as being expensive. 

3* ATTITUDES TOWARDS THE; BOX TYPE! PACKAGE, TYPES OF FILTER: AMD PEOPLE'S FILTER 
CIGARETTE PURCHASING HABITS 

(l) The box-type package is a big plus that is to Marlboro 1 s—and, 
to a. lesser degree Parliament's—favor .. 

Not only in the questions where we asked specifically about box and 
package design,, but also when respondents were giving their own reasons for 
switching: brands, they Indicated that the crush-proof box—particularly the 
Marlboro type box—was highly acceptable. Roughly one out of four of those 
who had switched from another filter brand to Marlboro gave their liking for 
the package: as the reason for switching. While one out of four is an im¬ 
pressive statistic in itself, it is even more impressive in light of the fact 
that, people are presumably buying cigarettes—not boxes. Thirty per cent of 
Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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Marlboro smokers and thirty-two per cent of Parliament smokers mentioned 
the package: when asked what other things' they liked about their present 
brand in addition to the things they had already mentioned. This is 1 in 
contrast tQ' the 1 per cent or 2 per cent of the smokers of other brands 
who selected the package as something, they liked about their brand. Thirty- 
six per cent of smokers of all brands said that Marlboro had the best type 
of p ackage., and 23 per cent said it had the: best looking package. Twenty- 
one per cent of filter-tip smokers, said that Parliament has the best, type 
of package, and 22 per cent said that it had the best looking package. 

This appreciation of the Parliament and Marlboro box is em¬ 
phasized by the fact that smokers of other brands were willing to admit, 
that these packages were better than their own brands' packages. Eighty- 
nine per cent of Winston smokers said that Winston had the best taste,, for 
example, but only 20 per cent of Winston smokers said that Winston had the: 
best type of package, while 31 per cent of Winston smokers said Marlboro had ; 
the best type of package. 

(2) Cotton is not particularly highly regarded as a filter, but 
the filter itself does not seem to be particularly important when choosin g. 
between filter brands . 

In order to investigate the problem of whether Parliament *s*cotton 
filter' was' a deterrent, to smoking: the brand, we gave: respondents a list of 
six different filter materials and asked them which they felt would do the 
best and the worst jobs of filtering. Although cotton did not come out too 
well as a filtering material in this question, the results of it should be 
considered in the context of the: importance In the over-all picture of the 
filter itself. On giving reasons for selecting: a particular brand, or in 
switching from brand to brand, only 2 per cent or 3 per cent of the filter- 
tip smokers mentioned the filter as their specific reason for selecting any 
brand. Furthermore, when we asked this question about filtering: materials. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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some 47 per cent had no opinion as to the best filter material, and 43 per 
cent had no opinion as to the; worst filtering material. Two names which 
had been promoted and were the: longer and fancier names, on the list came 
out as: the best filter materials;: activated charcoal and cellulose acetate. 
Cotton 1 ranked third. Paper came out as the poorest filtering material, and 
cotton' ranked second to it. 

And in spite of the fact that Parliament was definitely, associated 
with cotton,, by about two-thirds of both those who approved and disapproved 
of it as, filtering material, the actual number of these people' in relation to. 
the over-all number of filter smokers: is so small that we do not feel it is 
a significant pro or con for the brand.. 


(3) Purchasing habits of 1 filter-tip smokers'. 

Carton sales and food outlets are now an important factor in the 
filter-tin' distribution pattern . 

The' presently available information on purchasing habits, of 
cigarette smokers,, as far as type of store and amounts purchased, is 1 somewhat 
inccnplete. We therefore decided, even though this sample was not. exactly 
suitable: for am audit question of this type, to ask respondents about their 
last purchase in' order to get further, even: though not complete, information' 
on this subject. (The information is not complete for several reasons,: (a) 
It was asked only of filter-tip smokers; (b) In preparing the results, we 
had to make: the assumption that the group of smokers interviewed on each' 
particular day of the: week was a representative cross section of all smokers 
who purchased on that day. To avoid making this, assumption,, we would have 
had to assign a separate cross section quota to each interviewer for each 
d&y of the week, which, in view of the already complicated structure of the 
study, we felt, would be "the straw that -.") 

In tabulating: the results: we have therefore weighted the total 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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to account for the variation in number of interviews, on individual days of' the 
week. Since this, process madie: no significant difference in the over-all figures, 
we are inclined to feel that the daily control of quotas' would likewise have: had 
little effect. We would therefore feel that the results 1 as presented can be 
assumed to give a reasonably good, picture of purchasing habits, though 'the 
decision not to resort to' daily quotas, prevents certainty of this.. One additional 
factor which may have affected these reported purchases is the fact that buying 
a carton is more easily remembered, than buying a 1 package. 

Half of our respondents reported purchasing cigarettes on the day 
before the interview—55 P er cent of the men and 4-8 per cent of the women. Forty- 
three per cent of the purchases: were made in a supermarket or grocery store, 
and these supermarket or grocery store, purchases were not by any means confined, 
to. women--55 per cent of the women purchasers had. bought cigarettes in a super¬ 
market and 31 per cent of the. men. Drugstores came second 1 to supermarkets, with. 
26 . per cent, of the purchases. 

Nearly one. out of four of the: purchases were by the carton,, and this, 
would represent in volume about 72 per cent of the total sales. 
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GROSS SECTION 0? FILTER-TIP SMOKERS 


4. How long ago did you first start to smoke filter tips regularly?. 

Asked of all filter-tip smokers— 

31 $ of cigarette smokers 



Total 

filter-tip 

Analyzed by 
respondents who are: 


smokers 

Male 

Ffemale 

Number of respondents 

1522 

(lOO*> 

677 

( 10 c*) 

844 

( 100 *)' 


% 

* 

* 

LESS THAN 3 MONTHS 

5 

5 

6 . 

3 MONTHS - LESS THAN 9 MONTHS 

l4 

15 ; 

13 

9 MONTHS - LESS THAN Iif, YEARS 

26 

27 

26 

l| YEARS - LESS' THAN 2-| YEARS 

30' 

30 

29. 

2^ YEARS - LESS THAN 3f YEARS 

10 

10 

9' 

3| YEARS' OR MORE 

i4 

12' 

17 

DON’T KNOW OR NO ANSWER 

1 

I 

* 


*Less: than -5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION' OF FILTER-TIP SMOKERS 


4.. How long ago' did you first start to smoke filter tips regularly? 

Asked of all filter-tip smokers-- 
30 of cigarette smokers 


Analyzed by respondents. 



Total 


whose ages 

; are: 



filter-tip 
smokers 

18-24 

25-34 

35-49 

50 aid 
over 

Number of respondents. 

1522 

(100) 

215 

(100) 

406: 

(100) 

579 

(100) 

320 

( 100 )' 


i- 

t 

* 

* 

t 

LESS THAN! 3 MONTHS 

5 

9 

4: 

5 

5 

3 MONTHS. - LESS THAN: 9 MONTHS 

ik 

22 

16 

12 

10 

9 MONTHS - LESS THAN l| YEARS 

2 6 

27 

29 

26 

23 

l| YEARS - LESS THAN 2\, YEARS 

30 1 

26 

26 

34 

28 

2f YEARS - LESS THAN 3§ YEARS 

10 

6 

10 

9 

13' 

3-| YEARS OR MORE 

Ik 

8 

14 

14 

20 

DON'T KNOW' OR NO ANSWER. 

1 

2 

1 

* 

1 


h* 

C 

o 

h> 

fC 

*Less than' .5 per cent 

fO 

<73 
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CROSS SECTION OF FILTER-TIP SMOKERS ! 
k. How long ago did you first start to smoke filter' tips regularly? 


Asked of all filter-tip smokers-- 
31/0 of cigarette smokers 


Tbtal 

filter-tip 

smokers^ 

Number of respondents 1522 

( 100 $) 

’ * 

LESS THAN 3 MONTHS 5 

3 MONTHS - LESS THAN 9 MONTHS 11 

9 MONTHS - LESS' THAN if YEARS 2 6 

if YEARS - LESS THAN 2-f YEARS 30' 

2f YEARS - LESS: THAN 3f YEARS 10' 

3? YEARS' OR MORE. lb 

DON'T 1 KNOW, OR NO ANSWER 1 


Analyzed by respondents 
whose economic level is; 


A 


c 

D 

n6 

(100$) 

336 

(100$) 

781 

(100$.): 

284 

(100$) 

$ 

$ 

$ 

*■ 

3 

6 

6 

5 

9 

10 

14 

20 

20 

29 

27 

ir\ 

OJ 

3fr 

30 

30 

26 

12 

10 

9 

8 

21 

14 

13 

15 

I 

1 

1 

1 


h* 

c 

© 

CT 

fC 

to 

■si 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION! OF FILTER-TIP SMOKERS ! 

4. How long ago did you first: start to smoke filter tips regularly? 

Asked of all filter-tip smokers— 

31 $ of cigarette smokers 



Total 

Analyzed by 



filter-tip 

respondents who 

are: 


smokers 

White 

Negro 

Number of respondents 

1522 

1366 

1^3 


( 100 $) 

(ioc$) 

( 100 $; 


$ 

$ 

$ 

LESS. THAN 3 MONTHS 

5' 

6 

4 

3 MONTHS - LESS THAN 9 MONTHS 

14 

14 

9 

9 MONTHS - LESS THAN I 5 YEARS 

26 

27 

20 

1-| YEARS - LESS THAN 2-| YEARS 

30 

29 : 

31 

2 ^ YEARS - LESS THAN! 3 £ YEARS' 

10 

10 

9 

3| YEARS OR MORE 

14 

13 

26 

DON ’ T KNOW OR NO ANSWER' 

1 

1 

1 


O 

o 

01 

re 

Jr* 

* 0 ' 

00 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 






CROSS SECTION OF FILTER-TIP SMOKERS 


I 

I 

I 

a 

a 

i 

a 

a 

a 

a 

a 

a 

a 

a 

a 


iOi 


4. How long ago did you first start to smoke filter tips' regularly? 

Asked of all filter-tip smokers— 

3156 . of cigarette smokers 


_ Analyzed! by respondents who live in:: __ 

Total East West East West 

filter 1 - Middle North North South South South 

tip 1 New Atlan- Cen- Cen- Atlan- Cen- Cen- Moun- 

smokers England tic tral tral tic _ tral tral tain Pacific 

Number of respondents 1522 100 381 346 113 l8'5 83 ** 146 37 ** 131 

(10036) (10036): (10036) (10036)(ioc$)(.10036): (10036'X 10036)(10036) (10036); 



36 

* 


1° 1° 

$ 

* 

* 

$ 

£ 

LESS THAN 3 MONTHS 

5 

4 

5 

5 

8 

4 

6 

6 

8 

8 

3 MONTHS 1 - LESS THAN 

9 MONTHS 

14 

IT 

16 : 

12 

12 

13: 

7 

12 

19 

19 

9 MONTHS - LESS THAN, 

If YEARS! 

26 

36 : 

29 

25 

24 

23: 

23 

29 

22 

24 

l| YEARS - LESS THAN 

2§ : YEARS. 

30' 

27 

26 

37 

27 

30' 

31 

29 

35 

21 

2|- YEARS - LESS THAN 

3|. YEARS 

10 

7' 

8 

9 

15 

10 

16 

10 

5 

8 ' 

3§ YEARS OR MORE 

14 

8 

16 ; 

11 

14 

19 

17 

13 

11 

19 : 

DON'T KNOW OR NO ANSWER 

1 

X 

*: 

X 

1 


1 


1 


I 

a 

a 

a 


*Less than .5 per cent 

^^Percentages based on less than 100 cases are often unreliable. 


O: 

O' 

P> 

•vi 

Cl. 

W- 

M 

TO 

CD 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgk0000 


CROSS SECTION OF FITTER-TIP SMOKERS 


4. How long ago did you first start to smoke 1 filter tips regularly? 

Asked of all filter-tip smokers:— 

31 , £ of cigarette smokers 


Analyzed by respondents who live: 
in places with a population of': 




Total 

filter-tip 

smokers 

Over 

1,000,000 

250,000 

to 

1,000,000 

100,000 

to 

250,000 

25,000 

to 

100,000' 

2,,500 
_ to 

25,000 

Number of 

respondents 

1322 

277 

318 

217 

292 

Ul 8 



( 100 $)' 

( 100 $) 

( 100 $) 

( 1 C 0 $) 

( 100 $): 

( 100 $) 



$ 

$ 

$' 

$ 

$ 

$ 

LESS THAN 

3; MONTHS 

5 : 

4 

5 

7 

6 

6 

3 MONTHS. 

- LESS THAN 9 MONTHS 

l4 

15 

l4 

12 

11 

17 

9 MONTHS 

- LESS THAN 1 -|- YEARS 

26 ' 

27 

29 

27 

27 

23 

l| YEARS 

- LESS' THAN 2-| YEARS. 

30' 

27 

27 

33 

34 

28 

2§ YEARS 

- LESS' THAN 3? YEARS 

10 

7 

9 

9 

9 

12 

3| years 

OR MORE 

l4 

20 

16 

li 

✓ 

12 

13 

DON'T KNOW. OR NO: ANSWER 

l 

* 

* 

l 

1 

1 


O 

o 

■vF 

Cl 

> \ 

*Less than .3 per cent 

O 

o 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




CROSS SECTION OF FIL TER -TIP SMOKERS 


4.. How long ago did 1 you first start to smoke filter tips regularly? 


Asked of all filter-tip smokers— 
31$ 1 of cigarette smokers 


B 

I 

fl 

a 


Analyzed "by respondents who live in 
Philip Morris sales region:■ 


a 


a 


a 


a 


a 

a 


a 

a 

B 


Total 

filter-tip 

smokers 

#1 

Northeast 

#2 

Central 

Atlantic 

#3: 

Southeast 

East 

North 

Central 

West 

North 

Central 

m> #7 

West Mountain 
South andi 

Central Pacific 

Number of' 

respondents 1 1522 ' 

(100$) 

377 

(100$): 

O H 

O 

160 

(100$) 

333 

( 100 $): 

153 

(100$) 

158 

(100$) 

168 

(100$) 

* 

$ 

1° 

$ 

$ 

$ 


$ 

LESS THAN 3 MONTHS 5 

5; 

k 

5 

5 

7 

6 

8 

3 MONTHS, - LESS THAN 

9 MONTHS: Ik 

11& 

16 

10 

13 : 

12 

11 

19 

9 MONTHS - LESS THAN 
l| YEARS 1 26 

31 

26 

22 

2k 

26 

28 

23 

1-| YEARS, - LESS THAN 

2-4 YEARS' 30 

27 

2k 

31 

37 

29 

30 

25 

2|- YEARS, - LESS THAN 

3^ YEARS 1 10' 

8: 

7 

12 

10 

12 

12 

7 

3§ YEARS. OR MORE: ik 

12: 

21 

20 

11 

14 

12 

17 

DON'T KNOW' OR 

NO ANSWER 1 

1 

2 

- 

*: 

- 

1 

X 

k 1 


*Le:ss 

than, ,5 per cent 




O 

© 

Cl' 

K 

CO 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL PARLIAMENT SMOKERS' 


k. How. long ago did you first start to smoke filter tips regularly? 
Answers of all Parliament smokers 


Analyzed by 



Total 

Parliament 

Parliament smokers 
who are:: 


smokers 

Male 

Female 

Number of respondents 

1238 

(10C$) 

1+71 

(100$). 

767 

(.10036) 


* 

*■ 

*■ 

LESS. THAN 3 MONTHS 

2 

2 

2: 

3 MONTHS - LESS THAN 9: MONTHS 

5 

7 

4 

9 MONTHS - LESS' THAN If YEARS 

lit 

14 

13 

l| YEARS - LESS. THAN 2 f YEARS 

18 

19 

17 

2 -y YEARS - LESS. THAN YEARS 

l6 

16. 

16 

3 s YEARS' OR MORE: 

44 

40 ' 

47 

DON'T' KNOW OR NO' ANSWER 

1 

2 

1 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752132 




ALL PARLIAMENT 1 SMOKERS 


105 


4. How long' ago did' you first start: to smoke filter tips regularly? 


Answers of all Parliament smokers 


Analyzed by Parliament. 
Total smokers whose 1 ages are: 



Parliament: 

smokers 

18-24 

2 5-3k 

35-49. 

50 and 
over 

Number of respondents 

1238 

(100*): 

85** 

(1004) 

297 

(1004) 

559 

(100#) 

291 

(ICO*) 


i 

* 

i 

* 

* 

LESS' THAN 3 MONTIS' 

2 

5 

2 

2: 

1 

3 MONTHS - LESS THAN 9 MONTHS 

5 

11 

5 

4 

5 

9 MONTHS - LESS THAN ly YEARS 

14 

16 

14 

l4 

11 

l| YEARS - LESS THAN 2§ YEARS. 

18' 

20 

19 

19' 

17 

2-g- YEARS - LESS THAN 3^- YEARS. 

16: 

18 

14 

17 

13' 

3§ YEARS OR MORE 

44 

29 

46 

43 

51 

DON’T KNOW OR NO ANSWER 

1 

1 

* 

1 

2 


*Less than 

^•Percentages based on less than 


•5 per cent 

100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752133 
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ALL PARLIAMENT SMOKERS 


4. How long: ago did you. first start to smoke filter tips regularly? 
Answers of all Parliament smokers 


Total 

Parliament 

smokers 

Number of' respondents 1238 

(ioo$): 

f 

LESS': THAN 3 MONTHS 2 

3 MONTHS - LESS THAN 5 MONTHS 5 

9 MONTHS - LESS THAN l£. YEARS l4 

l|- YEARS' - LESS. THAN 2\ YEARS l8 

2|- YEARS - LESS. THAN 3§ YEARS l6 

3| YEARS 1 OR MORE 44 

DON'T KNOW' OR NQ: ANSWER 1 


Analyzed by Parliament j 
whose economic level 

smokers 1 

is: 

A 

B 

C 

D 

183 

391 

602 

52** 

(lOO#) 

(100#)' 

(100#)' 

(100#) 

% 

* 

' * 

* 

1 

2 

2 

k 

3 

2 

7 

4 

8 

12 

16 

15 

19 

18 

18 

25 

14 

16 

16 

19 

53 

49 

4o 

33 

2 

1 

l 

. 


^^Percentages based on less than 100 cases 1 are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


veisskToot 



I 

I 

9 

I 

9 

I 

I 

I 


ALL PARLIAMENT SMOKERS 

4. How, long ago did you first start to smoke filter tips regularly? 
Answers of all Parliament smokers 


Number of 
respondents 


Total 

Parliament 

smokers 

1238 

( 100 $) 


Analyzed, by Parliament smokers 1 who live 

_ In Philip Morris sales region;, 

"ff4 £3 W> 

#2 East West West 

#1 Central $3 North North South 

Northeast Atlantic Southeast Central Central Central 


#7 

Mountain 

and 

Pacific 


509 


143 

( 100 $) 


57** 


248 70 ** 

( 100 $) ( 100 $) 


44** 


LESS THAN 3 MONTHS 
3 MOINES - LESS. THAN 


t 

2 


% 

3 


$ 

3 


1°' 

1 


9 

9 

9 


9 

9 


♦less than' .5 per cent 

^♦Percentages based on less than; 100 cases are often unreliable. 


( 100 $) 

f 

1 


9 MONTHS 

5' 

6 

3 

2 

5 

- 

2 

6 

9. MONTIS - LESS THAN 
l£ YEARS 

14 

17 

15' 

16 : 

9 

6 

9 

11 

1-| YEARS. - LESS THAN 
2^ YEARS 

18 

19 

16 

9 

18 

20 

23. 

20 

2^: YEARS - LESS THAN 
3# YEARS 

16 

18 , 

9 

14 

21 

6 ' 

12 

13 

3i YEARS OR: MORE 

44 

37 

55 

54 

44 

6 l 

52 

47 

DON'T KNOW OR 

NO: ANSWER 

1 

1 

1 

2 

-* 

6 

2 

2 


C : 

o 

b*- 

Cl 

f0 : 

M 

GO 

at 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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AIL MARLBORO SMOKERS 


4-. How long ago did you first: start, to smoke filter tips regularly? 


Answers of all Marlboro smokers 



Tbtal 

Marlboro 

Analyzed' by 
Marlboro smokers 
who are:: 


smokers 

Male 

Female 

Number of respondents 

565' 

(100$) 

208 

(100$) 

357 

(10C$> 


% 

$ 

i 

LESS THAN 3 MONTHS 

4 

6 

3. 

3. MONTES - LESS. THAN 9 MONTHS 

19 ' 

21 

17 

9 MONTHS - LESS THAN if- YEARS 

30 

28 

31 

l| YEARS - LESS THAN YEARS 

25 

26. 

25 

2j YEARS' - LESS THAN 3^ YEARS 

9 

10' 

8 

3i YEARS. OR more: 

ll 

8 

14 

DON’T KNOW OR NO' ANSWER 

2 

1 

2 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752136 




ALL MARLBORO: SMOKERS 


4,. low long ago did you first start to smoke filter tips regularly? 
Answers of all Marlboro smokers 


Total 

Marlboro 

smokers 

Number of respondents 5&5 

( 100 $) 


1 ° 

LESS THAN 3 MONTHS 4 

3 MONTHS - LESS. THAN 9 MONTHS 19 

9 MONTHS - LESS. THAN l| YEARS 30 

1-2- YEARS - LESS: THAN 2§ YEARS 25 

2.\ YEARS - LESS. THAN 3| YEARS 9 

3^ YEARS OR MORE 11 

DON'T KNOW OR NO ANSWER 2 


Analyzed by Marlboro 
smokers whose ages 1 are: 

18-24 

25-3^ 

35-49 

50 ana 
over 

83 ** 

( 100 $) 

156 

( 100 $) 

195 

( 100 $)' 

131 

( 10 : 0 $) 

*■ 

* 

i 

* 

5 

5 

2 

5 

29 

22 

16 

11 

33 

32 

31 

26 

14 

22 

31 

27 

5 

8 

11 

10 

14 

8 

7 

20 


3 

2 

1 


^Percentages based on less than 100 cases, are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 





ALL MARLBORO SMOKERS 


4. How long ago did' you first start to smoke filter tips regularly? 


Answers of all Marlboro smokers 


Total Analyzed, by Marlboro smokers 

Marlboro whose economic level is: 


smokers 

A 

B 

c 

JL 

Number of respondents 

565 

(1001) 

43** 

(100$) 

150 

(100$), 

307 

(100$) 

61** 

(100$) 


$ 

f- 

f 

$ 

* 

LESS 1 THAN 3. MONTHS 

4 

2 

5' 

4 

3 

3 MONTHS - LESS THAN, 9 MONTHS. 

19 

12 

15' 

20 

28 

9 MONTHS - LESS THAN if YEARS. 

30 

26 

28. 

31 

34 

• 

l| YEARS - LESS' THAN 2\ YEARS 

25' 

28 

27' 

26 

16 

YEARS - LESS' THAN 3f YEARS 

9 

16 

13 

7 

5 

3y YEARS OR MORE 

11 

16 

11 

10 

12 

DON 'T 1 KNOW, OR NO ANSWER 

2 


1 

2 

2 


^Percentages based on less than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


8CT^S^T00T 




ALL MARLBORO SMOKERS 


Hi 


4, How long ago did you first start to smoke filter tips regularly? 
Answers of all Marlboro smokers 


9 Number of 
• respondents 


Total 

Marlboro 

smokers 

565 

( 100 $) 


Analyzed by Marlboro smokers who live 
_ In Philip Morris: sales region:. _ 

p- p y7 

#2 East West West. Mountain 

=jfl Central # 3 North' North South and 

Northeast Atlantic Southeast Central Central. Central Pacific 


87 ** 

( 100 $) 

$ 


38 ** 

( 100 $) 


30 ** 18 ** 84** 

( 100 $) ( 10 : 0 $) ( 100 $) 


LESS THAN 3 MONTHS 

4 

3 

1 

5 

9 

- 

11 

6 

3 MONTIS' - LESS; THAN 

9 MONTHS 

19 

19 

20 

18 

16 

14 

28 

18 

9 MONTHS - LESS THAN 
l£ YEARS 

30: 

32 

33! 

29 

23 

23 : 

28 

32 

l| YEARS - LESS THAN 
2-|- YEARS 

25 

23 

23' 

26 : 

35' 

30: 

IT 

25' 

2§, YEARS - LESS THAN 
3i YEARS 

9 

10' 

6; 

3 

10 

23 

16 

5' 

3 1 YEARS OR MORE 

11 

12 

15 

16 

7 

10' 

- 

12 

BONlT KNOW. OR 

NO: ANSWER 

p 

1 

2 

3 

- 

- 

- 

r\ 

CL 


**Percentages based on less than 100 cases: are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



CROSS SECTION' OF FILTER-TIP SMOKERS 


nz 

5 . Way did' you first start to smoke filter tips regularly? 

Asked of all filter-tip smokers— 

31$ of cigarette smokers 

Analyzed by 
Total respondents 

filter-tip _ who are*. 



smokers 


Male' 

Female 

Number 1 of respondents 

1522 : 


677 

844 


(: 1005 c ): 

* 

-" 

( 100 $) 

$ 

ClOOjC): 

* 

BECAUSE OF 1 HEALTH, PHYSICAL EFFECTS 

53 


56 

52 

Fear of cancer 

13 


14 

12 

Co u gh 

11 


13 

10 

Throat irritation, harshness 

10 


9 

11 

Better for you 

10 


8 

12 

Le ss nico t ine 

8 


9 

8 

Doctor’s order s 

4! 


3 

^ 5 

Den tii t 9 s order s 

• 


a 

+ 

Other (because of health, 

physical ef feci s ) 

5 : 


6 

4 ! 

MILDER 

17 


l4 

19 

KEEPS. TOBACCO OUT OF MOUTH 

ik 


10: 

18 

BECAUSE: OF ADVERTISING 

8 


9' 

7 

INFLUENCE OF FRIENDS 

8 


6. 

9 

TASTES BETTER 

7 


9 

6 

JUST HAPPENED TO' TRY. THEM, WANTED 

A CHANGE 

7 


9 

6 

FAMILY,. BOY FRIEND', GIRL FRIEND SMOKES 

5 : 


4 

6 

DOESN'T STICK TO LIPS 

3: 


4 

3 

LIKE: MOUTHPIECE, NO' PAPER IN MOUTH 

3: 


3 

2 

CLEANER SMOKE' 

2: 


2 

3 

DOESN'T STAIN TEETH: 

2 


1 

O 

b. 

LESS. TAR 

2 


3. 

1 

TO CUT DOWN ON SMOKING 

1 


2 

1 

LIKED BOX 

1 


1 

1 

REGULAR BRAJH) CHANGED TO: FILTER 

* 


* 

1 

ALL OTHER 

5 


5 

6 

DON'T KNOW OR NO ANSWER 

3 


4: 

2 


*Less than .5 pen cent 

Note: Group totals add to more: than' 10Q$>, and sub-totals may add to more 

than' group, totals because some respondents gave more than one answer 1 . 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752140 


CROSS SECTION: OF FILTER-TIP SMOKERS 


113 


5 . Why did you first start to smoke filter tips regularly? 

Asked of all filter-tip smokers-- 
31 $. of cigarette smokers 

Analyzed by respondents: 



Total 
filter-tip 
smokers 

l 8;-24 

whose 

25-3^ 

ages, are: 

35-^9 

50: and 
over 

Number of respondents 

1522 

215. 

1+06 

579 

320: 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 


* 

* 

* 

* 

*■ 

BECAUSE OF HEALTH, PHYSICAL EFFECTS' 

53 

1+5 

58 

51+ 

54 

Fear of cancer 

13 

8 

14 

16 

11 

Cough 

1 1 

9 

1 1 

1 1 

14 

Throat: irritation, harshness 

10 

12 

16 

6 

10 

Better for you 

10 

8 

110 

11 

112 

Le ss ni co t in e 

8 

5 

9 

9 

8 

Doctor’s orders 

4 

3 

3 

4 

7 

Dentist 1 s order s 

* 

• 

- 

1 

- 

Other (because of health, 

physical effects) 

5 

5 

6 

4 

4 

MILDER 

IT 

25 

18 

15 

15 ' 

KEEPS TOBACCO OUT OF MOUTH: 

14 

16 

ll+ 

13 ' 

16 

BECAUSE OF ADVERTISING 

8 : 

1+ 

8 

10 

8 : 

INFLUENCE OF FRIENDS 

8 ' 

IT 

7 

5' 

7 

TASTES BETTER 

T 

ll. 

6 

7 

6 . 

JUST HAPPENED TO' TRY THEM, WANTED 

A CHANGE 

7 

7 

6 : 

8 ' 

8 . 

FAMILY, BOY FRIEND 1 , GIRL: FRIEND: SMOKES; 5 

7' 

5 

4 

5 

DOESN'T STICK TO LIPS 

3 

2 

5 

4 

1 

LIKE' MOUTHPIECE, NO PAPER IN MOUTH 

3 

3 

2 

3 

4 

CLEANER SMOKE: 

2 

2 

2 

3 

3 

DOESN’T STAIN TEETH 

2 

1 

2 

3 

* 

LESS. TAR. 

2 

I 

2 

-5 
^> 

l 

TO CUT DOWN ON SMOKING 

1 


2 

1 

2 

LIKED' BOX 

1 

1 

1 

1 

1 

REGULAR BRAICD CHANGED TO' FILTER' 

* 

- 

* 

1 

■* 

ALL OTHER: 

5 1 

6 

5: 

5 

5 

DON'T KNOW OR: NO: ANSWER 

3 

* 

3 

3 

3 


*Less than ., 5 . per cent 

Note: Group totals add to more than 100$, and sub-totals 1 may add to more 

than group totals because some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


Tt’T3S4,T00T 
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CROSS' SECTION OF FILTER-TIP SMOKERS 


5 . Why did you first start to smoke filter tips regularly?' 

Asked of all filter-tip smokers 1 — 

31$ of cigarette smokers 

Analyzed by Question 4: responded 

_ been smoking filter tips. regul 

Total Less 3: months 9 months ly years 2 

filter-tip than up to up to up to 
smokers 3 months; 9 months lk years 2p years 3 


respondents who have 

tips, regularly for: _ 

1-g- years 2-*r years ~ 

up to up to 3^ years 1 
2p- years 3? years or more 


Number of respondents 1 

I 522 

83 ** 

214 

400 

449 

146 


220 1 

BECAUSE OF' HEALTH, PHYSICAL 

( 100 #.); 

i 

( 100 #) 

* 

(lOQ#:) 

* 

(100#) 

* 

^ * 

O 

H 

0 ta. 

0 

H 

(100#.) 

i 

EFFECTS 

53 

51 

52 

53 

55 

56 


53 

Fear of cancer 

13 

6 

12 

15 

17 

9 


9 

Co iuig h 

Throat ir rita ti on, 

li 11 

14 

12 

12 

9 

14 


12 

ha r shne ss 

10 

14 

12 

1 1 

10 

9 


9 

Better for you 

10 

12 

9 

9 

12 

5 


14 

Less n i c 0 tin e 

8 

5 

5 

9 

8 

12 


11 

Doctor 9 % orders 

4 

6 

3 

4 

4 

7 


5 

Dentist 1 s 0 rdexs 

Other (because of healthy 

*: 


• 

♦ 

♦ 

11 



physic a I effects) 

5 

6 

6 

4 

4 

8 


6 

MILDER. 

IT 

17 

16 

19 

17 

17 


15 

KEEPS TOBACCO OUT OF MOUTH 

ih 

4 

9 

11 

17 

19 


21 

BECAUSE OF ADVERTISING 

8. 

14 

9 

9 

9 

7 


k 

INFLUENCE: OF FRIENDS 

8' 

12: 

10 

10 

6 

7 


k 

TASTES BETTER 

7 

10 

7 

8' 

8 

5 


8 

JUST HAPPENED TO TRY THEM,. 

WANTED A CHANGE 

7 

11 

8' 

7 

7 

9 


5 

FAMILY, BOY FRIEND, GIRL 

FRIEND SMOKES 

5 

10 

6 

6 

4 

6 


3 

DOESN'T STICK TO LIPS' 

3 

1 

3 

2 

3 

3 


7 

LIKE MOUTHPIECE, NO' PAPER 

IN MOUTH 

3 

1 

2 

3 

3 

! 

a 


4 

CLEANER SMOKE 

2 

1 

1 

3 

2 

1 


5 

DOESN'T STAIN TEETH 

2 

1 

2 

2 

2 

- 


3 

LESS! TAR 

2 

1 

3 

2 

2 

1 


* 

TO- CUT DOWN ON SMOKING 

1 

- 

3 

2 

1 

1 

c 

* 

LIKED! BOX 

REGULAR: BRAND CHANGED TO: 

1 

1 

2 

1 

* 

1 

c 

R> 

1 

FILTER' 

* 

1 

* 

1 

- 

— 

D! 

* 

ALL OTHER' 

5 

7 

4 

6 

6 

3 

w 

h* 

5 

DON'T KNOW' OR NO ANSWER 

3 

2: 

4 

3: 

2 

3 

£» 

w. 

4 


♦Less thani .5 per cent 

♦♦Percentages based on less than' 100 cases are often unreliable. 

Note:: Group totals add to more than 100/6,. and sub-totals may add to more 

than group totals because some respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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5• Why did you first start to smoke filter tips regularly? 
Answers of all Parliament smokers 

Analyzed by 



Total 

Parliament 

smokers; 


Parliament 

who are: 


smokers 

Male 

Female 

Number of respondents 

123 & 

471 

767 


( 10 $) 

" ( 10036 ) 

(IOO 36 ) 


i 

% 

* 

BECAUSE OF HEALTH, PHYSICAL EFFECTS 

54 

58 

51 

Com gh 

16 

21 

12 

Throat irritation, harshness 

1 1 

13 

10 

Fear of cancer 

10 

9 

10 

Less nicotine 

7 

8 

7 

Doctor's orders 

6 

5 

7 

Bette r for y ou 

5 

4 

5 

Den t ii s t * s orders 

♦ 

1 

*: 

Other (because of health, physical 

e f f eet s ) 

7 

5 

8 

MILDER 

16 

12 

19 

KEEPS TOBACCO OUT 1 OF MOUTH: 

16 

10 

19 

INFLUENCE OF FRIENDS 

8 

8' 

8 

BECAUSE OF ADVERTISING 

6 

7 

6 

TASTES BETTER 

5 

5 

5 

CLEANER SMOKE 

4 

4 

4 

JUST HAPPENED TO: TRY: TEEM, WANTED A 

CHANGE 

4 

6 

3 

FAMILY, BOY FRIEND, GIRL FRIEND SMOKES 3 

3 

4 

DOESN'T STICK: TO LIPS 

3 

3 

3 

LIKE MOUTHPIECE,. NO PAPER. BN MOUTH 

2: 

3 

2 : 

LIKED BOX 

2 

2 

1 

LESS TAR' 

2 

2 

1 

DOESN'T STAIN TEETH 

1 

1 

1 

TO CUT DOWN ON SMOKING 

1 

l 

1 

REGULAR BRAND CHANGED TO FILTER 

* 

* 

- 

ALL OTHER 

7 

6 

7 

DON'T KNOW OR NO ANSWER 

3 

4 

3 


*Less than .5 per cent 

Note: Group totals add to more than 100$, and sub-totals may add to more 

than group totals because some respondents gave more than' one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ML PARLIAMENT' SMOKERS 


5 . Why did! you first start: to smoke filter tips regularly? 

Answers of all Parliament: smokers 

Analyzed by Parliament smokers 



Total 

Parliament 


whose 

ae;^S: are: 

50 : and 


smokers 

18-24 

25-34 

35^9 

over 

Number of respondents 

123 S 

65 ** 

297 

559 : 

291 


(1Q0&) 

(lOOjfc). 

(100^) 

1 (100^) 

(100$) 


$' 

i 

$ 

*• 

$ 

BECAUSE OF HEALTH, PHYSICAL EFFECTS 

54 

4o 

49' 

55 

59 

Cough 

16 

11 

13 

H7 

17 

Th roi.s: i rritation, harshness 

1 1 

14 

12 

10 

1 1 

Fear of cancer 

10 

7 

1 0 

11 

6 

Less nicotine 

7 

5 

5 

8 

9 

Doc to ? * s 0 r d er s 

6 

4 

4 

5 

10 

Better for you 

5 

2 

4 

5 

6 

Den l i s t' s ordc? a 

* 

* 

• 

* 

1 

Other (because of health, 

physical effects) 

7 

s 

7 

7 

8 

MILDER 

16 : 

28 

24: 

12 

12 

KEEPS TOBACCO OUT OF MOUTH 

16 

24 

19 

14 

13 

influence: of friends 

8: 

8: 

8 

7 

10: 

BECAUSE OF ADVERTISING 

6; 

4 

7 

6. 

7 

TASTES BETTER 

5 

1 

5 : 

5 

6, 

CLEANER: SMOKE 

4 

1 

4 

4 

5 

JUST HAPPENED TO THY THEM, WANTED 

A.CHANGE 

4 

6 

3. 

4 

3. 

FAMILY, BOY FRIEND, GIRL FRIEND' SMOKES 3 

7 

3 

3 

3 

DOESN'T. STICK TO LIPS 

3 

l 

4 

3 

1 

LIKE MOUTHPIECE, NO PAPER IN MOUTH 

2 

1 

1 

3 

2 

LIKED BOX 

2 

2 

3 

1 

1 

LESS TAR. 

2: 

1 

1 

l 

3 

DOESN ''T 1 STAIN TEETH 

1 

- 

1 

1 

1 

TO GUT DOWN ON SMOKING 

1 

- 

2 

I 

1 

REGULAR BRAND! CHANGED TO FILTER: 

* 

- 

- 

- 

* 

ALL OTHER 

7 

8 

4 

7 

8. 

DON'T KNOW OR. NO ANSWER 

♦Less 

3 

than. . 5 : per 

cent 

3 

4 

3 

♦^Percentages based on less 

than 100 cases are often unreliable* 


Note: Groupi totals add to more 

than 100$, and sub-totals may add to 

more 

than group totals because 

some respondents gave more 

than one 

answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL PARLIAMENT SMOKERS 


I 

I 

I 

I 


5. Why did you first start to smoke filter tips regularly? 
Answers of all Parliament smokers 


Number of respondents 


Total 

Parliament 

smokers 

1238 

( 100 $) 


1 


1 

I 

I 

1 

a 

a 

a 


BECAUSE OF HEALTH, PHYSICAL 
EFFECTS 

Co u g h 

Throat irritation, 
harihnts s 
Fear of cancer 
Leas; nicotine 
Doctor’* orders 
Better for, you 
D e nt i i t: * s o r d e r s 
Other (because of health, 
physical' effects) 

MILDER 

KEEPS: TOBACCO OUT OF' MOUTH 

INFLUENCE OF FRIENDS 

BECAUSE OF ADVERTISING 

TASTES: BETTER': 

CLEANER SMOKE. 

JUST HAPPENED no TRY THEM, 

, WANTED: A CHANGE 

FAMILY, BOY FRIEND, GIRL 
FRIEND 1 SMOKES 

DOESN’T' STICK TO LIPS 

LIKE MOUTHPIECE, NO PAPER 
IN MOUTH 

LIKED BOX 

LESS TAR 

'DOESN'T STAINl TEETH 
TO CUT DOWN ON SMOKING 


1 

I 

a 

a 


REGULAR: BRAND' CHANGED TO 
FILTER 

ALL OTHER 

DON'T KNOW OR NO ANSWER 


2 

2 

1 

1 

* 

7 

3 


Analyzed by Question respondents who have 

_ been smoking Parliaments regularly for: _ 

Less 3 months 9 months 1-g- years: 2-y years 
than up to up to up to up to 3^ years 
3 months 9 months years 2-g- years 3g years or more 


24*-#- 


8' 

4 


168 

(IOO56): 


226 


194 


l4 


6 

5 


1 

2 

3 

2 

7 

3 


b 

3 

l 

1. 

1 

4 

1 


551 

(100#) 


#■ 



$ 


$ 

t 


63 

61 

56 

56 

60 

49 

16 

2 1 

17 

13 

14 

2:0 

is 

11 

9 

17 

9 

12 

11 

11 

10 

17 

17 

18 

13 

9 

5 

7 

4 

8 

9 

10 

11 

5 

6 

- 

8 

4 

3 

5 

9 

5 

4 

3 

5 

4 

8: 

4 

* 

-' 

-■ 

- 

1 

1 


7 

8 

-■ 

7 

8 

3 

8 

16 

4 

19 

15 

15 

14 

17 

16 

8 

8 

10 

12 

20' 

19 

8: 

8 

10 

11 

8 

4 

8' 

6: 

21 

7 

8 

9 

7 

4 

5' 

- 

2 

3: 

5 

5 

6 

4 

- 

2 

4 

4 

5 

4 

4 

4 

7 

2 

6 

3 

4 

3 

4 

2 

4 

3 

3 

4 

3 

- 

- 

2 

q 

3 

3 

2 


_ 

2' 

1 

3 

3' 


2 

1 

1 

1 


7 

4 


♦Less than 1 .5 per cent 

♦♦Percentages based on less than 100 eases are often unreliable. 

Note: Group: totals add to more than 100$, and sub-totals may add to more 

than: group totals because some respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL MARLBORO SMOKERS 

5 . Why did you first start to smoke filter tips regularly? 


Answers of all Marlboro smokers 


Number of respondents 


BECAUSE OF HEALTH, PHYSICAL, EFFECTS 

Fear of cancer 

Throat irritation, hanhmess 
Less n i c o tine 
Go u g h 

Be t ter for you 
Doc to r # s orders 
D ent i s t 9 s orders 

Other (because of Health, physical 
e f ft eta ) 

KEEPS TOBACCO OUT OF MOUTH: 

MILDER 

INFLUENCE. OF FRIENDS- 

BECAUSE OF ADVERTISING 

DOESN'T STICK TO LIPS 

TASTES' BETTER 

FAMILY, BOY FRIEND, GIRL FRIEND SMOKES: 

JUST HAPPENED TO: TRY: THEM, WANTED 
A CHANGE 

LIKED BOX 

LIKE MOUTHPIECE,. NO PAPER IN MOUTH: 
CLEANER SMOKE 
LESS' TAR 

REGULAR' BRAND CHANGED' TO: FILTER 
DOE Si'T STAIN TEETH 
TO CUT' DOWN OK SMOKING 
ALL OTHER 
DON'T KNOW 


Analyzed 1 by 


Total 


Marlboro 

smokers. 

Marlboro 


who are: 

smokers 


Male 

Female 

565 


208 

357 

(100$) 

— 

(100$) 

(100$) 

$ 


* 

$ 

46 


4.9 

45 

12 


112 

12 

10 


9 

11 

9 


11' 

8 

8 


12 

-S 

7 


5 

■ 9 

3 


3 

2 

» 


* 

— - * 

5 


5 

4 

21 


12 

26 

18 


14 

20 

9 


6 

11 

7 


ll 

5 

5 


7 

5' 

5 


5' 

6 

5 


4 

6 

5: 


7 

4 

4 


5 

3 

2 


3 

2 

2' 


l 

• 3 

2' 


2 

2 

2 


1! 

2' 

1 


2 

1 

1 


* 

1 

4 


4 

4 

1 


2 

1 


*Less than .5 per cent 

Note: Group totals add to more than 100$, and sub-totals may add' to more 

than group totals because: some respondents gave more than' one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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Why did you first start to smoke filter tips regularly? 


Answers of all Marleerc smokers 



Total 

Marlboro 

smokers 

Analyzed by Marlboro smokers 
whose ages are:: 

50 and 

18-24 25-34 35-49' over 

Number of respondents 

565 

Cioojt): 

* 

83 ** 

ClOOjt): 

* 

156 

(IOO 56 ) 

$ 

195 

(10056) 

* 

•' 131 

(IOO 56 ) 

* 

BECAUSE OF HEALTH, PHYSICAL EFFECTS 46 

35 

46 

48 

50 

Fear of cancer 

12 

7 

12 

14 

13 

Throat irritation, harshness 

10 

14 

11 

8 

10 

Le a a ni co tine 

9 

1 

11 

10 

9 

Cou gh 

8 

10 

8 

8 

7 

Better for you 

7 

5 

6 

9 

8 

Doc tor’s orders 

3 

2 

1 

3 

4 

Dentist’s order* 

* 

- 

- 

1 

-■ 

Other (because of health, 

ph y sical effects) 

5 

4 

4 

4 

7 

KEEPS TOBACCO 0UT : OF MOUTH 

■ 21 

24 

21 

17 

26: 

MILDER: 

18 

24 

20 

17 

IT 

INFLUENCE OF' FRIENDS 

9 

13 : 

10 

11 . 

5 

BECAUSE OF ADVERTISING 

7 

5 

8 

8 . 

8 . 

DOESN'T. STICK TO LIPS: 

5 

4 

6 

7 

3 

TASTES : BETTER 

9 

10 

4 

4 

5 

FAMILY, BOY FRIEND, GIRL FRIEND' SMOKES 5 

6 

4 

6 

5 

JUST HAPPENED TO TRY TEEM, WANTED; 

A CHANGE 

9 

6 

6 

3 

5 

LIKED BOX 

4 

2 

6 

3 

5 

LIKE MOUTHPIECE,. NO PAPER IN MOUTH: 

2: 

2 

- 

3 

3 

CLEANER SMOKE 

2 

2 

1 

3 

2 

LESS TAR 

2: 

- 

l 

2 

4 

REGULAR BRAND CHANGED TO FILTER; 

2 

- 

3 

2 

2 

DOESN'T STAIN TEETH 

1 

I 

1 

2 

1 

TO CUT DOWN ON! SMOKING 

1 

- 

2 

I 

- 

AM OTHER 

4 

10 

3: 

3' 

* -i 

DON'T' KNOW. 

♦Less 

**Percentage:s based on less 

1 2 I I 

than. 0 per cent 

than 100 cases are often unreliable. 

I 

Note: Group totals add to more 

than 100$, and 

sub-totals may 

add to 

more 

than group totals; because 

some respondents gave 

more than one 

answer . 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL MARLBORO: SMOKERS 


5 . Why did you: first start to smoke filter tips regularly? 

Answers of all Marlboro smokers 

Analyzed by Question 4: respondents 1 who have 

_ been: smoking Mariboros regularly for: 

Total Less 3 months 9 months 1^ years 2g- years ' 

Marlboro than up: to up to up to up to 3^ years 
smokers 3 months 9 ' months years 2 -gr years 3 ? years or more 


Number of respondents 

565: 

23 *-* 

105: 

171 

143 

51** 

64** 


(100$) 

(100^) 

(100$), 

(100$) 

(100$) 

(100$). 

(100$ 


$ 

1° 

$ 

$ 

1° 

$ 

i 

BECAUSE OF HEALTH, PHYSICAL 








EFFECTS 

46 

65 

49: 

42 

50 

47 

38 

Fe ai o f cancer 

12 

9 

1 1 

13 

1 5 

14 

5 

Throat irritation. 








hs.’shn ess 

10 

13 

13 

9 

1 3 

4 

6 

Less nice tine 

9 

9 

6 

9 

11 

8 

8 

Co Uig:h' 

8 

22 

1 5 

5 

6 

6 

5 

Bette • for you: 

7 

13 

6 

6 

7 

10 

1 1 

Doctor's orders 

3: 

9 

3 

2 

3 

4 

2 

Den t i s;t:’ » o r.d e r s 

• 

4 

- 

• 

* 

* 

• 

Other (because of health. 








physical effects) 

5 

9 

4 

5 

3 

6 

0 

KEEPS' TOBACCO OUT OF MOUTH 

21 

4 

19 

18 

18 

27 

42 

MILDER. 

18 

4 

2 3 i 

19 

15 

18 

16 

INFLUENCE OF FRIENDS 

9 

9 

13: 

11 

7 

8 

6 

BECAUSE OF ADVERTISING 

7 

- 

10 

9 

8 

4: 

3 

DOESN’T STICK TO LIPS 

5 

4 

6 

4 

6 

6 

9 

TASTES BETTER 

5 

9 

6 ; 

7 

4 

4 

3 

FAMILY, BOY FRIEND, GIRL, 








FREED SMOKES 

5 

9 

6 

8 

5 


3 

JUST. HAPPENED TO TRY THEM,. 








WANTED A CHANGE 

5 

13 

3 

5 

7 

6: 

- 

LIKED BOX 

4 

4' 

5 

5 

3 

4 

2 

LIKE: MOUTH.PIECE, NO PAPER 








IN MOUTH 

2 

- 

- 

2 

2 

2 

6 

CLEANER SMOKE, 

2 

4 

- 

1 

2 

6 

3 

LESS TAR. 

2 

- 

^5: 

1 

3 

- 

3 

REGULAR 1 ERAND CHANGED TO 








FILTER: 

2: 

4 

2 

2 

1 

2 

£ 3 








C 

DOESN'T STAIN TEETH 1 . 

1 

- 

2 

2 

- 

2 

C 2 








h* 

TO CUT DOWN ON SMOKING 

1 

~ 

1 

1 

1 

- 

>1 - 

ALL OTHER 

4 

4 

3: 

5' 

3' 

6 

Cl 0 
fC 3 

DON'T KNOW 

l 

4 

2 

1 

l 

2 

_ 








QD 



*Less than 

•5 per cent 




**Percentages 

basedl on dess than 

100 cases 

are often unreliable. 


Note: Group totals add to 

more: than 100 $, and 

sub-totals may add 

to more 

than group 

totals because some 

respondents gave 

more than 

one answer* 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


CROSS SECTION OF FILTER-TIP SMOKERS . 

6.' What brand of non -filter-tip cigarettes were: yon smoking 
before you first started to smoke filter tips: regularly? 

Askedi of all filter-tip smokers — 

31 $ of cigarette smokers 



Total 

Analyzed by 


filter-tip. 

respondents who are 


smokers 

Male. 

Female 

Number' of respondents 

1522 

677 

8tt 


(l00$): 

(100$) 

(100$, 

ALWAYS SMOKED'FILTERS 

$ 

£ 

$ 

(volunteered) 

2 

1 

3' 

CHESTERFIELD (REG.) 

13' 

It 

13: 

CHESTERFIELD (KING) 

' 5' 

6 

5 1 

PALL MALL 

IT 

12 

22 

LUCKY STRIKE 

lk 

17 

11 

CAMELS 

13 

19 

9 

PHILIP MORRIS: (REG.) 

9 ; 

9 

9 

PHILIP MORRIS (KING) 

2 

l 

2 

OLD GOLD (REG!.) 

5 

6. 

t 

OLD GOLD (KING) 

1 

l 

1 

HER3ERT TAREYTON 

5 

2 

7 

KOOL 

1 

*- 

l 

SPUD 

- 

- 

- 

OTHER REGULAR. SIZE 

2 

2 

2 

OTHER KING SIZE! 

2 

1 

2 

NO REGULAR BRAND 

9 

9 

8 

DON'T KNOW OR NO ANSWER 

* 

*Less than . 5 ! per cent 

* 

1 


121 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS. SECTION! OF FILTER-TIP SMOKERS 


6'. What brand of non -filter-tip cigarettes were you smoking 
before you first started to smoke filter tips' regularly? 1 

Asked of all filter-tip smokers-- 
31# of: all cigarette smokers 


Total Analyzed by 

filter-tip respondents who: are: 



smokers: 

White 

Negro 

Number of respondents 

1522: 

1366 

143 


(100#:)' 

(100#) 

(100#. 

ALWAYS SMOKED FILTERS 1 

# 

# 

# 

(volunteered): 

2 

2' 

9 

CHESTERFIELD: (REG.,) 

13 

14 

4 

CHESTERFIELD: (KING) 

5 

5 

3 ; 

PALL MALL, 

17 

l8 

13 

LUCKY strike: 

14: 

13 

13 

CAMELS 

13 

l4 

10. 

PHILIP MORRIS (REG.,): 

9 

7 

26 : 

PHILIP'MORRIS (KING): 

2 

2 

4 

OLD GOLD (PEG.) 

5 

6 

- 

OLD GOLD (KING) 

l 

1 

- 

HERBERT’ TARZYTON 

5 

5 

3: 

KOOL 

1 

1 

1 

SPUD 

- 

- 

- 

OTHER REGULAR SIZE 

2: 

2 

1 

OTHER KING SIZE 

2 

2 

- 

NO REGULAR BRAID 

9 ! 

8 

13. 

DON’ T KNOW OR: NO ANSWER' 

* 

* 



* ! Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 


CROSS SECTION ! OF FILTER-TIP SMOKERS 

6. What brand of non-filter-tip cigarettes were you smoking 
before you first started! to smoke filter tips regularly? 1 

Asked of all filter-tip smokers-- 
31 $ of cigarette smokers 

Analyzed by Question 4: respondents who 


123 




have 

been smoking filter tips regularly for : 1 


Total 

filter-tip 

Less 

than 

3 months 
up to 

9 months 
up t o 

years 
up to 

2^ years 
up to 

3t years 


smokers- 

3 months 

9 months 

I 5 years 

2 ^ years 

3 ^ years 

or more: 

Number of respondents 

1522 

83 ** 

214 

400 

449 

146 

220 


( 100 *) 

( 100 *:) 

( 100 *) 

( 100 *:)' 

( 100 *) 

( 100 *): 

( 100 *): 


$ 



* 

* 

* 

. * 

ALWAYS SMOKED FILTERS 
(volunteered): 

2 

- 

* 

2 ' 

2 

1 

7 

CHESTERFIELD: (REG.) 

13 

16 

10 

14 

l4 

10 

l4 

CHESTERFIELD: (KING) 

5 

7 

6 

6 

5 

8 

l 

PALL MALL, 

17 

20 

24 

17' 

18 

9 

14 

LUCKY STRIKE' 

14 

l4i 

IT 

11 

14 

18 

10 

CAMELS 

13 

17 

l4 

13 

12 ' 

l4 

13 

PHILIP MORRIS' (REG. ) 

9 

6 

9 

8 

10 

9' 

11 

PHILIP MORRIS! (KING) 

2 

4: 

3 

3 

1 

l 

- 

OLD GOLD (REG.) 

5 

5 

4, 

5 

6 

5 

5 

OLD GOLD (KING) 

1 

4, 

l 

2 

1 


1 

HERBERT TAREYTONl 

5 

- 

2 

4' 

6 

7 

7 

KO'QL 

1 

1 

- 

1 

*: 

l 

I 

SPUD 

-- 

- 

- 

- 

- 

- 

-■ 

OTHER REGULAR SIZE 

2' 

I 

1 

? 

3 

?: 

0 

OTHER KING: SIZE 

2 

-- 

3: 

1 

1 

1 

2' 

NO REGULAR BRAND 

9 

5- 

6 

10 

7 

12 

12' 

DON'T KNOW OR NO ANSWER 

* 



1 

-* 

2 

c 

c - 


*Less than .5: per cent 

^Percentages based or. less than 100 cases are often unreliable. 


C/I 

h* 

Ul 

h* 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL PARLIAMENT SMOKERS 


6. What brand of non-filter-tip cigarettes were yon smoking 
before you first started to smoke filter tips 1 regularly? 

Answers of all Parliament smokers 



Total 

Analyzed by 
Parliament • 


Parliament 

smokers who 

are: 


smokers 

Male 

Female 

Number of respondents 

1238 

471 

767 

ClOO#): 

(100$) 

(100$> 



$ 

$ 

ALWAYS SMOKED FILTERS 
(volunteered) 

3 

2 

b \ 

CHESTERFIELD (REG.) 

21 

20 

21 

CHESTERFIELD (KING) 

2 

2 

2 

PALL MALL, 

14‘ 

9 

17 

PHILIP MORRIS: (REG.) 

12 

12 

12 

PHILIP MORRIS, (KING) 

1 

1 

1 

CAMELS. 

12 

18 

9 

LUCKY STRIKE 

11 

15 

8: 

OLD GOLD (REG.) 

k 

b 

4 

OLD GOLD: (KING) 

* 

* 

l 

HERBERT TAREYTON 

3 

1 

k 

KOOL 

* 

1 


SPUD 

* 

- 

* 

OTHER REGULAR: SIZE 


2 

b 

OTHER KING SIZE 

l 

* 

1 

NO: REGULAR BRAND 

11 

12 

10 

DON’T KNOW OR NO: ANSWER. 

2 

1 

2 


*Less than «5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


2ST^S(J,T00T 


ALL PARLIAMENT SMOKERS 

6. What brand of non -filter-tip cigarettes were you smoking 
before you first started to smoke filter tips regularly? 

Answers, of all Parliament, smokers 


125 


Number of respondents 


Total 

Parliament 
smoker s 

1238: 

(I00^)i 


Analyzed by Question 4: respondents who 
have been smoking Parliaments regularly fort 
Less 3 months 9 months 11- years 2> years 
than up to up to „ up to up to 3b years 
months 9 : months l4 years 1 24 years 3b years or more 


59** 

(10056): 


168. 

(10056): 


551 

(10056) 


ALWAYS. SMOKED FILTERS 

* 

$ 

i 


$ 

$ 

. * 

(volunteered): 

3. 

- 

- 

4 

l 

2 

5 

C HESTER?IELD (REG.) 

21 

21. 

20 

19: 

24. 

22 

21 

CHESTERFIELD (KING) 

2 

- 

- 

4 

2 

3 

1 

PALL MATT. 

14 

13 

24 

IT 

ll6 

15 

11 

PHILIP MORRIS (REG.) 

12 

8 

9 

17. 

11 

12 

12 

PHILIP MORRIS (KING) 

1 

- 

3 

1 

2 

2 

* 

CAMELS 

12 

25 

20 

9 

12: 

9 

13: 

LUCKY STRIKE 

11 

13: 

10 

8 

10: 

12 

11 

OLD. GOLD (REG. ) 

4 

4 

_ 

2 

5 

5 

4 

OLD 1 GOLD (KING) 

* 

- 

- 

1 


* 

* 

HERBERT TAREYTONl 

3 : 

- 

7 

2 

4 

5 

3. 

KOOL 

* 

-. 

2 

l 

* 

- 

* 

SPUD 

* 

-. 

- 

- 

- 

- 

* 

OTHER 1 REGULAR SIZE! 

3 

r \ 

O' 

- 

2 

3 

5 

3 

OTHER: KEG SIZE 

1 

- 

- 

1 

- 

* 

1 

NO REGULAR BRAND 

11 

8 

3 

ll 

9 

8 ! 

13 


DON'T KNOW OR NO ANSWER 


*Less. than .5 per cent 

^Percentages 1 based on less, than 100: eases are often, unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



ALL MARLBORO: SMOKERS 


6. What brand of non- filter-tip cigarettes were you.smoking 
before you first started to smoke filter tips regularly? 

Answers of all Marlboro smokers 


Analyzed by 



Total 

Marlboro 



Marlboro 

smokers' who 

are 


smokers 

Male 

Female 

Number of respondents 

565: 

208 

35? 

(100$) 

(100$) 

(100$); 

ALWAYS SMOKED FILTERS 

$ 


i 

(volunteered) 

4 

2 

5 . 

PALL MALL 

19 

11 

24 

CHESTERFIELD (REG.) 

13 

11 

15 

CHESTERFIELD (KING) 

5 

6, 

4 

PHILIP MORRIS (REG.) 

12 

13 

11 

PHILIP MORRIS. (KING) 

3 

3 

3 

CAMELS 

10 

16 

7 

LUCKY STRIKE 

9 

13 

6 

HERBERT 1 TAREYTQN 

5 

2 

6 

OLD GOLD' (REG.) 

3: 

5 

2 

OLD: GOLD' (KING) 

I 

1 

1 

KOOL 

1 

1 

2 

SPUD: 

- 

- 

- 

OTHER: REGULAR: SIZE 


2: 

5 

OTHER KING SIZE 

2 

1 

2 

NO REGULAR BRAND 

9 

12 

7 

DON’T KNOW, OR NO ANSWER. 


1 

* 


*Less than! .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001753154 



ALL, MARLBORO SMOKERS 


6. What brand of non -filter-tip cigarettes were, you smoking, 
before you first started to smoke filter tips regularly7 

Answers 1 of all Marlboro smokers 


Analyzed by Question 4; respondents' who 
have been smoking Marlboros regularly for: 



Total 

Less 

3 months, § months 

I 5 years 

2 ^ year s 



Marlboro 

than 

up to 

up.fo 

up to 

up to 

3s years 


smokers 

3 months 

9 months 

1 ^ years' 

2 y years 

3 ^ years 

or more: 

Number of respondents 

565 

23 ** 

105 

171 

143. 

51** 

64** 


(100$) 

C 10 O 5 &): 

(100$) 

(IOO 56 ) 

C 10096 ) 

( 1005 () 

(100J&) 


i 

* 

* 


t 

* 

- *■ 

ALWAYS SMOKED FILTERS 








(volunteered) 

4 

-■ 

I 

2 

4; 

4 

13 

PALL MALL 

19 

.31 

21 

25 

15 

12 

ll 

CHESTERFIELD (REG. )• 

13 

9 

8 

12 

12 

19 

23 

CHES'TERFIELD (KING) 

5 

4 

7i 

3 

7 

4 

3 

PHILIP MORRIS (REG. ) 

12 

4 

15 

9 

15' 

14 

5 

PHILIP MORRIS' (KING) 

3 

9 

5 

3 

2' 

- 

2 

CAMELS 

10 

4: 

8 

15 

9' 

10 

6 

LUCKY STRIKE 

9 

IT 

11 

6 

8' 

13 

6 

HERBERT TAREYTQN 

5 : 

- 

5 

6 

5 

6 

3: 

OLD GOLD (REG..) 

3: 

9 

2 

3 

6 

2 

3 

OLD GOLD: (KING) 

1 

k 

3; 

1 

l 

- 

- 

KCOL 

1 

9 

- 

1 

2 

- 

2 

SPUD 

- 

- 

- 

- 

- 

- 

- 

OTHER REGULAR SIZE' 

4 

- 

2 

4 

3 

8 

6 

OTHER: KING SIZE 

2 

- 

4 

2 

1 

- 

- 

NO REGULAR BRAND 

9 

- 

8 

7 

9 

8' 

17 

■DON’T KNOW OR NO ANSWER 

* 

- 

- 

1 

1 

- 

M 

O " 


o 

*Less than -5 per cent Cl 

^Percentages based on less than 100 1 cases are often unreliable. fv 

■ Crt 

Cl 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkQOOO 
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CROSS SECTION OF 


Marl¬ 

boro 

Number of respondents 1522 

( 1 Q 0 $J 


* 

Ones. 

7a. NEVER HEARD OF BRAND I 

7b. HEARD OF BRAND BUT NEVER TRIED IT 1 25 

Tried brand 

8a. WAS BRAND STARTED ON 7 

9a. WAS' FIRST 1 BRAND SWITCHED TO: 6 

10a. WAS' SECOND' BRAND SWITCHED TO 4 

13a . SMOKED ONCE AS REGULAR BRAND 

(NOT' PREVIOUSLY MENTIONED') 1 

13a. NEVER. SMOKED THE BRAND REGULARLY 52 

Ha. NOW SMOKE THE' BRAND REGULARLY 13 


NO ANSWER 


SUMMARY TABLE OF QUESTIONS 7a, 



Knowledge: of and experience 



Cdrd with list of 



Brands ■ 

listed on 

Parlia¬ 

Com¬ 

Dui 


ment 

mander 

Maurier 

Encore 

1522 

1522 

1522 

1522 

(100#): 

(lOQ/b) 

(100$) 

. (lOO*): 

* 

f - 

* 

* 

5 

88 

83 

30 

32 ' 

10 

12 

45 

6' 


* 

* 

1 

- 

* 

* 

1 

- 

* 

- 

1. 

- 

- 

* 

52 

1 

4 

22 

4 

- 

- 

M * 
c 

0: 

1 

I 

1 

3 

Cl 3 


fv 

Cl 

<75 


♦Less than 

**A percentage for "now smoke the brand regularly" is not shown, because 

Note:: Percentages add. to more than 100^ because the 
who are still smoking, the brand they started 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




FILTER-TIP SMOKERS 
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7b . ' 8a., 10a, 11a, 13a 


with various brands 
brands shown respondent 


card that was shown to respondent 


Herbert 

Tareyton 

(filter) 

Kent 

Kool 

L & M 

Old 

Gold 

(filter) 

Spud 

Viceroy 

Winston 

1522 

(100^) 

1522 

(100$) 

1522 

(ICC7) 

1522 

(10036) 

1522 

(IOO36) 

1522 

(10036) 

1522 

(10036) 

1522' 

(IOO36)' 

$ 

*■ 

* 


t 

*■ 

* 


2 

1 

* 

* 

1 

15 

* 

* 

22 

28 

18' 

14 

26 

52 

16 

13 

12 

7 

1 

15 

5 

* 

22 

21 

2 

1 

1 

9 

3 

* 

8 

11 

1 

1 

* 

3 

1 

* 

3 

5 

1 

l 

2 

l 

l 

* 

1 

1 

56 

56 

72 

54 

55 

30 

50 

4,3 

5 

3 

*-* 

18 1 

5 

** 

22 

29 

3 ' 

4 

6: 

2' 

4 

3 

1 

* 


• 5 per cent 

this section of the questionnaire was asked of filter-tip smokers only, 
"now' smoke” percentages include both those who' 
on: and those who have switched one or more times. 


© 

Cl 

K. 

.Cl! 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



GROSS SECTION OF FILTER-TIP SMOKERS 


Ja. Here Is a card with: a list of brands on it. (Card shown respondent) 1 
Are there any brands on that, list you have never heard of? 

Asked of all filter-tip smokers— 

31$ of cigarette smokers 



Total 

Analyzed by 


filter-tip 

respondents who are 


smokers 

Male 

Female 

Number of respondents 

1522 

6TT 

844 


(ioc$): 

(100$) 

(10C$) 


$ 

$ 

t 

COMMANDER 

88 

88 

88: 

DU MAURIER: 

83 

84' 

82 

encore: 

30 

29 

31 

SPUD 

15 

9 

19 

PARLIAMENT 

5 

5 

5 

HERBERT' TAREYTON (FILTER), 2 

2 

1 

MARLBORO: (FILTER): 

l 

1 

2 

KENT 

l 

1 

1 

OLD GOLD: (FILTER): 

1 

1 

1 

WINSTON 

* 


* 

L & M 

* 

* 

* 

K0OL 

* 

* 

-■ 

VICEROY 

* 

* 

^ . 


*Less than .5 per cent 

Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752358 




CROSS SECTION OF FILTER-TIP SMOKERS 


±3i 


7a. Here is a card with, a list of brands on it. (Card shown respondent) 
Are there any brands on that list yon have never heard of? 

Asked of all filter-tip smokers— 

31 $ of cigarette smokers. 


COMMANDER 


DU MAURER 


ENCORE 


PARLIAM 


I 

Rlumber of 

respondents 

I 

Commander 

j|)U MAURER 
ENCORE 

Rpud 

JaRLIAMENT 

HERBERT TA 
| (FILTER) 

MARLBORO 
| (FILTER) 

KENT 

Rib-. GOLD 
(FILTER) 

Rikston 
y & m 

KnOL, 

i 

■Viceroy 

a 

1 

1 


_ Analyzed by respondents who: live in: _ 

Total East West East West 

filter-tip New Middle North North South Sbuth South Moun- 

smokers England Atlantic Central Central Atlantic Central Central tain' Pacific 


(100$) (100$) (100$) (100$): (100$) 


HERBERT TAREYTON 


OLD GOLD 
(FILTER) 

llESTON 


Viceroy 


146 37 ** 131 

( 100 $) ( 100 $) ( 100 $ )i 


*Less than .5 per cent 

-^Percentages based on less than 100 eases are often unreliable. 
Note: Percentages add to more than 100$ because some 
respondents gave more than' one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 





ALL PARLIAMENT 1 SMOKERS 


±32 

7a. Here Is a card with a list of brands on it. ('Card shown respondent) 
Are there any brands on that list you have never heard of? 

Answers of all Parliament smokers 


Total 

Parliament 

smokers 


Nhmber of respondents 1238 

(lQ0$) 


COMMANDER 90 

DU MURIER: 68 

ENCORE 17 

SPUD: 10 

KENT 1 

WINSTON * 

HERBERT TARSYTON (FILTER) * 

KOOL * 

L &. Mi * 

OLD GOLD: (FILTER) * 

VICEROY * 

MARLBORO: (FILTER) * 


*Less than .5 per cent 

Note: Percentages, add to more than 100$ because some 
respondents, gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


100175^160 





ALL i MARLBORO SMOKERS 
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7 a. Here is a card with a list of brands on it. (Card 1 shown 1 respondent) 
Are there any brands on' that list you have never heard of? 

Answers: of all Marlboro smokers 


Total 

Marlboro 

smokers 

Number of respondents 565 

( 100 $) 


COMMANDER: 88 

DU MAUEIZR 78 

ENCORE 23 

SPUD 12 

PARLIAMENT 2 

KENT 1 

HERBERT TARZYTCN ('FILTER.) * 

L &. M * 

KCOL 

OLD GOLD (FILTER) 

VICEROY 

WINSTON 


*Less than .5 per cent 

Note: Percentages add to more than ICO^ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


mh&iTOOi; 
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CROSS SEC TI ON! OF FILTER-TIP 1 SMOKERS : 

7b. (Of those you have heard of) Which of the brands on the list 
have you never tried—(by never tried, I mean never smoked 
as. much as a pack of them)? (Card shown, respondent) 1 

Asked of all filter-tip smokers-- 
31 $ of all cigarette smokers 



Tbtal 

filter-tip 

smokers: 

Analyzed by 
respondents who are: 
Male Female:’ 

Number of respondents 

1522 

( 100 $) 

677 

(100$) 

844 

(100$) 


$ 

$ 

$ 

SPED 

52 

47 

56 

ENCORE 

45 

4:2 

47 

PARLIAMENT 

32 

33 

32 

KENT 1 

28 . 

22 

33: 

OLD GOLD: (FILTER) 

26 

21 

31 

MARLBORO: (FILTER) 

25 

24 

26 

HERBERT TAREYTON (FILTER) 22 

21 

22 

KOOL 

18 

16 

19 

VICEROY' 

16 

l4 

17 

L & M 

14 

13 

15 

WINSTON 

13: 

12 

14 

DU MAURTER. 

12 

11 

i4 

COMMANDER 

10 

9 

11 


Note: 


Percentages add to more than: 100$ because some 
respondents, gave more 1 than one answer. 


W 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


100175216 


cross, section: of filter-tip smokers 
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7b. (Of those you have heard of) Which of the brands on the list 
have you never tried--(by never triedl^, I mean never smoked 
as much as a pack of them)? (Card shown respondent) 

Asked of all filter-tip smokers— 

33$ of ail cigarette: smokers 


Analyzed by respondents 



Total 


whose 

ages are: 



filter-tip 
smokers, 

18-24 

25-34 

35-49 

50 and 
over 

Number of respondents 

1522 

doc*) 

215 

(10#:) 

if 06 
(10#) 

579 

(10#): 

320” 

do#) 


$ 

% 

* 

* 

$ 

SPUD: 

52 

52 

52 

53 

48 

ENCORE 

45 

48 . 

46 

46 

39 

PARLIAMENT 

32 

33 

31 

34 

31 

KENT 

28: 

26 

29: 

30 

26 

OLD GOLD (FILTER): 

26 

30 

27 

27 

20 

MARLBORO (FILTER): 

25 

30 

21 

26 

26 

HERBERT TARSYT 0 N (FILTER) 

2 2 

29. 

19 

21 

20 

K 00 L 

18 

20 

15 

18 

19 

VICEROY: 

16 

16 

13 

17 

17 

L, &; M 

l 4 

13 

13 

13. 

17 

WINSTON. 

13 : 

Ik 

ill. 

12 

15 

DU MAURIER 

12 

13 

14 

14 

7 

COMMANDER: 

10 

12 

6 

11 

13 


Note: Percentages add to more than 100$ because 1 some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


C9T?IS4,T00T 
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CROSS SECTION' OF FILTER-TIP SMOKERS 


7b. (Of those you have heard of) Which of the: brands, on the list 
have you never tried--(by never tried,, I mean never smoked 
as much as a, pack of them)? (Card shown respondent): 

Asked of all filter-tip smokers-- 
31 $ of all cigarette smokers 


- 

Total 
filter-tip 
smokers 

A 

Analyzed! by respondents 
whose economic level Is 
B: C' 

D 

Number of respondents 

1522 

116 

336 

781 

284 


( 100 $): 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 


$ 

$ 

$ 

$ 

$ 

SPUD' 

52 

kj 

53 

54 

48' 

ENCORE 

1+5: 

4i 

48 

46 

4l 

PARLIAMENT 

32 

23 

26 ' 

33 

4i 

KENT 

28 : 

22 

23 

30 

32 

OLD' GOLD (FILTER): 

26 

23 

26 ' 

27 

23' 

MARLBORO (FILTER)' 

25 

16 

25 

25 

29 

HERBERT TAREYTON (FILTER) 

22 

18 

18 ' 

22 

27 

KOOL 

18 

21 

16 : 

18 

19 

VICEROY 

16 

18 

IT 

16 

l4 

L, &: Mi 

14 

8 

15 

l4 

15 

WINSTON 

13: 

16 

13 

12 : 

13. 

DU MAURIER 

12 

15 

12 

12: 

13. 

COMMANDER: 

10: 

13 

10' 

10 

10 


Note: Percentages add to more than 100 $ because' some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752164 




CROSS SECTION 1 OF FILTER-TIP' SMOKERS 
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7b. (Of' those you have heard of) Which of the brands on the 1 list, 
have you never tried--(by never tried, I mean never smoked 
as much as a pack of them)? (Card shown respondent) # 

Asked of all filter-tip smokers-- 
31 $ of all cigarette; smokers: 


Total 
filter-tip 
smoker s 


Analyzed by Question 4: respondents who 

_ have 1 been smoking filter tips regularly for: 

Less 3 months 9 months l^r years 2g- years 
than up to up to up. to up. to 3 ^ years 
3 months 9 months: l4 years 24. years 3§i years or more 


Number of 1 respondents 

1522 

( 10056 :): 

83 ** 

(lCCfc) 

214 

(IOO 56 '): 

4,00' 

(10050): 

449. 

(IQQ 56 ) 

146 

( 10056 ) 

220 

(IOO 56 ) 



*' 

* 


1 ° 

f 


SPUD: 

52 

3b 

51 

51 

53 

52 

50 

ENCORE 

1+5. 

46 

52 

47 

42 

51 

36' 

PARLIAMENT 

32 

53: 

33 

39 

30 

23 

22' 

KENT 1 

28 

42 

36 

33 : 

23 : 

27 

20' 

OLD GOLD (FILTER) 

26 

33 

29 

25 

26 . 

27 

22 

MARLBORO (FILTER) 

25 

34 

30 

24 

24 

27 

21 

HERBERT 1 TAREYT0N (FILTER): 

22 

30 

29 

20 

19' 

21 

19 

K00L 

18 

23 

19 

16 

18 

l4 

17 

VICEROY 

16 

24 

21 

19 

10' 

18 : 

12 

L & M 

lib 

23 

19 

i4 

10' 

13 

15 

WINSTON 

13 

19 

10 

15 

9 

ii 

18 

DU MAURIER 

12' 

12 

13 : 

12 

12 

12 

14 

COMMANDER 

10 

10 

10: 

8 

9 

11 

l4 


b* 


^Percentages based! on less than 100 cases' are often unreliable. 
Note: Percentages add to more than ICOfc because some 
respondents gave more than one: answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


h* 

01 

fC 

h* 

o 

c/i 
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GROSS SECTION OF FILTER-TIP : SMOKERS 1 

7b. (Of those you have heard of) Which of the 1 brands, on the list 
have you never tried—(by never tried, I mean never smoked 
as much as a pack of them)? (Card shown respondent). 






Asked of all filter-tip smokers— 
31 $ of all cigarette smokers 




Total 
filter-tip 
smokers 

Number of respondents 1522 

(lOOjt): 


Analyzed by Question 11a: respondents 

_ whose present regular brand is: 

Marl- Parlfa- Herbert Vice- 

boro ment L & M Tareyton roy Winston 

193 65 ** 269 82 *-* 330 

(ICO?)) (100#) (ioo 4 ) (100?): (lOC?) ( 100 ?) 


Other v 

filter V 

. . 

140 ’"' 

(lQ 0 $) 



a 


* 

i 


i > 

t 

* 

SPUD: 

52 

49 

54 

55 

50: 

55 

49 

54 

ENCORE 

45 

51 

54 

42 : 

45 ' 

46 

4.2 

46 

PARLIAMENT 

32 

27 

- 

30 

32: 

36 

33 

36 

KENT 1 

28 

30: 

31 

29 

33 . 

32 

26' 

20 

OLD' GOLD: (FILTER) 

26 

30: 

43 ^ 

30 ' 

30 ' 

29' 

22 

11 

MARLBORO (FILTER) 

25 

- 

32 

26 

33 

28. 

29 

34 . 

HERBERT 1 TAREYTON 

(FILTER) 22 

23. 

23 

23 

- 

21 

23 

27 

K 00 L 

18. 

IT' 

28 

20 

18 

18 

13 

23 

VICEROY 

16 

18 

23 

20 

26 

- 

18 

25 

L & M 

14 : 

15 

29 

- 

1? 

IT 

15 

19 

WINSTON 

13 

16 

22 

16 

23 

18 

- 

23 

DU MAUEIER 

12 

16 

17 

13 

9 

11 

11 

16 

COMMANDER 

10 

10 

12 

9 

11 

9 

10 

12 


^Percentages based on less than 100 cases are often unreliable. 
Note: Percentages add 1 to more than ICO? because some: 
respondents gave more: than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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7b. (Of’ those you have heard of) Which of the brands on the list 
have you never tried—(by never tried* I mean never smoked 
as much as a pack of them)? (Card shown respondent) 

Answers' of all Parliament, smokers 


Total 

Parliament 

smokers 


Number 1 of respondents 1238 

(ioo$): 


*■ 

SPUD 57 
ENCORE 48 
OLD GOLD (FILTER.) 36 
KENT 26 
HERBERT'TAREYTON (FILTER ); 2d 
KOCL 24 
WINSTON 22 
VICEROY 22 
MARLBOROi (FILTER) 21 
L & M 20 : 
DU MAURISR 191 
COMMANDER. 8 


Note: Percentages add to more than 100 $ because some 
respondents gave more than one: answer. 


Source: https://www.industrydocuments.ucsf.e • /docs/mtgkOOOO 


'J.airrL-iTooi 
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ALL MARLBORO' SMOKERS 


7L. (Of those: you have heard of) Which of the brands on the list 
have you never tried--(by never tried, I mean never smoked 
as much as a pack of them)? (Card shown respondent): 


Answers of all Marlboro smokers 



Total 

Marlboro 

smokers 

Number of respondents' 

565 

/ \, 




SPUE" 

53: 

encore: 

50 

OLD GOLD (FILTER.) 

33, 

KENT 

32' 

PARLIAMENT. 

28 , 

HERBERT TAREETON (FILTER) 

21 . 

KCOL 

19 

VICEROY 

19 

DU MAURI HR. 

16 

WINSTON 

15 

L: & M: 

14 

COMMANDER 

9 


Note: Percentages add to more than 100# because some 
respondents: gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


89TZS4100T 




cross: section of filter-tip smokers 
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7'C* Is there any particular reason why you have never tried Parliaments?. 


Asked of all filter-tip smokers 
who: have never tried Parliaments-- 
32$ of all filter-tip smokers 



Total 

Analyzed by 


asked this 

respondents, who are: 


question " 

Male 

Female 

Number of respondents 

492 

226 

266 


(100$) 

(100$) 

(100$): 

PRICE; TOO: EXPENSIVE; COST MORE THAN 

$ 

* 

* 

OTHER BRANDS 

l4 

14 

14 

SATISFIED WITHi OWN BRAND 

7 

6 

7 

NEVER: SEE THEM; NOT READILY AVAILABLE 

6 

8' 

4 

JUST NEVER DID TRY THEM; JUST NEVER WANTED 
TO: TRY THEM 

5 

7 

4 

HAVEN'T HEARD MUCH ABOUT BRAND: 

2: 

1 

3 

NO ONE I KNOW SMOKES THEM; NOT POPULAR. 
AROUND HERE' 

2: 

1 

3 

PHYSICAL CHARACTERISTICS' OF’CIGARETTE 

1 

l 

1 

PACKAGE; DON'T LIKE BOX 

1 

l 

l 

TOO' MILD 

1 

* 

l. 

DON'T LIKE TASTE 

1 

* 

l 

FAMILY, SOMEONE IN HOUSE HAD; SMOKES 
PRESENT BRAID 

It 

lfe .. 

1 

JUST 1 DON'T LIKE THEM; FRIENDS SAY THEY'RE 1 
NOT: GOOD 

* 

* 

* 

DOCTOR' SUGGESTED ANOTHER BRAID; PRESENT BRAND * 

* 

- 

NAME; DON'T LIKE THE NAME 

* 


* 


ALL OTHER: 


NONE, DON'T KNOW 

49 

46 

M 1 

C 

c 

50 

NO ANSWER 

13 

13 


12 


♦Less than .5 per cent 

Note: Percentages add to more than 100$ because: some 
respondents gave more than one answer. 


CT 

rc 

CD 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



CROSS SECTION OF FILTER-TIP' SMOKERS. 
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7c. Is there any particular reason why you have never tried Marlboros? 

Asked: of all filter tip smokers 
who have never tried Marlboros:— 

25 $ of aT 1 filter-tip smokers: 


Total Analyzed by 

asked this respondents who are:: 


Number of respondents 

question 

381 

Male 

l 65 : 


Female 

219' 

(100$) 

f 

(100$> 

t 


(IOO 56 .) 

* 

SATISFIED WITH OWN BRAND 

8 

9 


7 

JUST 1 NEVER DID TRY THEM; JUST 1 NEVER 

WANTED TO TRY THEM 

6 

1 


5 

NEVER. SEE THEM; NOT READILY AVAILABLE 

3 

k 


1 

HAVEN'T' HEARD MUCH ABOUT BRAND 

3 

2 


3 

PRICE;. TOO: EXPENSIVE; COST MORE THAN 

OTHER BRANDS 

2 

1 


2 

DON'T LIKE TASTE! 

1 

2 


1 

NO ONE i: KNOW SMOKES THEM;: NOT POPULAR: 

AROUKD HERE 

1 

1 


2 

PACKAGE; DON’T LIKE: BOX 

1 

2 


* 

PHYSICAL CHARACTERISTICS OF CIGARETTE! 

1 

2 


- 

FAMILY, SOMEONE IN HOUSE HAD, SMOKES 

PRESENT BRAID 

1 

- 


1 

TOO' STRONG;: HEARD THEY’RE VERY STRONG 

* 

1 


- 

TOO' MILD 

* 

- 


1 

NAME; DON’T LIKE THE HAKE 

* 

1 

h* 

- 

JUST'DON'T LIKE 1 THEM;; FRIENDS SAY THEY:'RE; 
NOT GOOD 

* 


C 

O 

h* 

* 

ALL OTHER 

2 

3 

ci: 

. 1 

NONE, DON'T KNOW 

5l 

50 

tC 

T' 

57 

NO ANSWER 

18 

IT 

O 

19 


*Less than .5 per cent 

Note: Percentages add to more than 100^ because some 
respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


CROSS SECTION OF 1 FILTER-TIP SMOKERS' 


7c. Is: there any particular reason why you have never tried' (another 
brand not, tried in addition' to Parliament and/or Marlboro) ?' 


Asked 1 of all filter-tip smokers 
who have never tried Parliaments 
or Marlboros and some: other brand-- 
35$ of all filter-tip smokers 


Total Analyzed by 

asked this respondents who are: 

question: Male Female 


Number of respondents 

528, 

(100$) 

219 ' 

(100$) 

309 

(100$) 


$ 

$ 

$ 

NEVER SEE THEM; NOT READILY AVAILABLE 

5 

5 

6 

SATISFIED WITH OWN BRAND 

5 

7 

’ 4 

JUST 1 DON'T LIKE THEM;; FRIENDS SAY THEY'RE 
NOT GOOD 

3 

3 

4 

DON'T LIKE TASTE 

2 

3 

1 

MENTHOLATED; DON'T LIKE MENTHOL TASTE 

2 

2 

2 

JUST NEVER. DID: TRY THEM; JUST' NEVER WANTED: 
TO: TRY THEM 

2 

2 

2 

PHYSICAL,CHARACTERISTICS OF CIGARETTE 

2 

2 

2 

PRICE; TOO' EXPENSIVE; COST MORE: THAN OTHER: 
BRANDS 

2 

2 

1 

NO ONE I KNOW SMOKES THEM; NOT POPULAR 
AROUND HERE 

2 

2 

1 

HAVEN'T HEARD: MUCH ABOUT BRAND 

2 

2 

1 

TOO STRONG; HEARD THEY'RE VERY STRONG 

I 

* 

2 

NAME; DON "T 1 LIKE THE, NAME 

I 

* 

1 

TOO MILD 

* 

1 

- 

MAKE ME COUGH; IRRITATING; AFFECTS HEALTH * - * 

fr* 

DOCTOR SUGGESTED ANOTHER BRAND, PRESENT BRAND * * Q 

© 

ALL OTHER 2 2: j-* 2 

NONE, DON'T KNOW, 47 44 ^ 5° 

rc 

NO ANSWER 24 23 ^ 24 

■vl 

*Les:s than .5 per cent r* 

Note: Percentages, add to more than 1 100$ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL PARLIAMENT SMOKERS 


7 C • Is there any particular reason why you have never tried Marlboros? 


Answers of aid Parliament smokers 
who have never tried Marlboros-- 
21$ of all Parliament smokers 


Total 
asked this 
question 

Number of respondents 

(10036) 


t 

SATISFIED: WITH: OWN BRAND 19 

JUST NEVER DID TRY THEM; JUST NEVER' WANTED 

TO TRY TEEM 4 

DON'T LIKE TASTE 4 

TOO STRONG; HEARD THEY'RE VERY STRONG, 2 

JUST. DON"T LIKE THEM; FRIENDS SAY THEY 'RE 

NOT. GOOD' 2 

PHYSICAL CHARACTERISTICS OF CIGARETTE 1 

DOCTOR SUGGESTED ANOTHER BRAND; PRESENT BRAND' I 

NEVER SEE THEM; NOT READILY AVAILABLE I 

HAVEN’T HEARD' MUCH ABOUT BRAND' I 

MAKE ME COUGH; IRRITATING;; AFFECTS' HEALTH * 

TOO MILD , * 


NAME;; DON'T LIKE! THE NAME; * 

NO ONE I KNOW SMOKES THEM; NOT POPULAR 

AROUND HERE * 

FAMILY,: SOMEONE IN' HOUSE SMOKES PRESENT BRAND: * 

ALL OTHER. 3 

NONE, DON'T KNOW 43 

NO' ANSWER in 


*Less ! than .5 per cent 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


ZL.XZ S4T00T 




ALL PARLIAMENT SMOKERS 



7c. Is there any particular reason why you have never 1 tried 1 
(another brand in addition to Mar'.boros) ? 

Answers of all Parliament smokers who 
have never tried Marlboros and some other 
brand—19$> of all Parliament smokers 


Total 
asked this 
question 

Number of respondents 234 

(.1009t): 


$ 

SATISFIED WITH OWN BRAND! 12 

JUST 1 DON'T LIKE: THEM; FRIENDS SAM THEY'RE 

NOT GOOD 5: 

JUST NEVER DID' TRY THEM; JUST NEVER WANTED 

TO TRY THEM 4 

TOO STRONG; HEARD THEY'RE VERY STRONG 3 

DON'T'LIKE TASTE 2 

NAME; DON'T LIKE THE NAME 2 

DOCTOR SUGGESTED ANOTHER: BRAND, PRESENT BRAND 1 

PHYSICAL CHARACTERISTICS OF CIGARETTE, 1 

HAVEN'T HEARD MUCH ABOUT BRAND: 1 

MENTHOLATED:; DON 'T LIKE MENTHOL TASTE I 

PRICE;: TOO EXPENSIVE; COST MORE: THAN OTHER 

BRANDS * 

NEVER: SEE THEM; NOT READILY AVAILABLE * 

ALL OTHER 2' 

NONE, DON'T KNOW, 44 

NO ANSWER: 22 


*Lcss than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


Ck *254, TOOT 
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ALL MARLBORO 1 SMOKERS 


7c. Is there any particular reason why you have never tried Parliaments? 

Answers of all Marlboro smokers 
who have never tried Parliaments— 

28 * of all Marlboro smokers 


Total - 
asked this 
question 

Number of respondents 156 ' 

(ICO*) 

$ 

PRICE; TOO EXPENSIVE; COST MORE TKANl OTHER 

BRANDS. 19 

NEVER SEE THEM;; NOT. READILY AVAILABLE 10 

SATISFIED: WITH OWN BRAND 6 


JUST NEVER DID TRY THEM;; JUST NEVER WANTED 

TO TRY THEM 4 

HAVEN'T HEARD MUCH: ABOUT BRAND 4 

PACKAGE; : DON'T LIKE BOX 2 

TOO STRONG; HEARD THEY'RE VERY STRONG 1 

TOO: MILD p 

JUST DON'T LIKE THEM; FRIENDS SAY THEY'RE 

NOT GOOD 1 

PHYSICAL CHARACTERISTICS: OF CIGARETTE I 

MACE- ME COUGH; IRRITATING; AFFECTS 1 HEALTH I 

DOCTOR SUGGESTED: ANOTHER BRAND, PRESENT BRAND 1 

DON'T LIKE TASTE! p 

NO ONE I KNOW SMOKES THEM; NOT POPULAR: AROUND 

HERE' p 

ALL OTHER 2 

NONE, DON'T KNOW 44 


NO ANSWER 


10 


Note;: Percentages add to more: than 100* because some 
respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


tMJSSkTOOT 




ALL MARLBORO SMOKERS 
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T c • Is there any particular reason why you have: never tried 1 
(another brand, in addition to Parliaments.)’ ? 

Answers 1 of all Marlboro smokers who have: 
never tried Parliaments and some other 
brand--24$ of all Marlboro smokers: 


Total 

_ asked this 
question 

Number of respondents I 33 

(100*) 


JUST NEVER DID TRY THEM; JUST NEVER WANTED 

TO TRY THEM & 

JUST DON'T LIKE THEM; FRIENDS. SAY THEY'RE 

NOT GOOD 5. 

TOO STRONG;. HEARD THEY'RE VERY STRONG 4 

NEVER: SEE THEM; NOT READILY AVAILABLE 3 

SATISFIED WITH OWN BRAND 3 

HAVEN 'T HEARD' MUCH ABOUT BRAND' 3 

DON'T LIKE TASTE 2 

PHYSICAL CHARACTERISTICS OF CIGARETTE 2 

NAME; DON'T LIKE: THE NAME! 2 

MAKE ME! COUGH; IRRITATING; AFFECTS HEA LTH: 1 

DOCTOR SUGGESTED 1 ANOTHER BRAND, PRESENT BRAND: 1 

TOO MILD' ! 

MENTHOLATED; DON'T LIKE MENTHOL TASTE: 1 

ALL OTHER 4 

NONE, DON'T KNOW 52 


NO' ANSWER !4 


Note: Percentages add to more than 100$. because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


Sd-Tzsi root 
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CROSS' SECTION OF FILTER-TIP SMOKERS 


8a. What was the first filter-tip brand you smoked' 
regularly? (Respondent had list of brands) 

Asked of all. filter-tip smokers— 

3'1$ of all cigarette smokers 



Total 

Analyzed by 
respondents 


filter-tip 

who 

are • 


smokers 

Male 

Female 

Number of respondents 

1522 

677 

844 


(lQOfa) 

(10036) 

(10096)' 


*■ 

i 

* 

VICEROY 

22 

18 

25 

WINSTON 

21 

23: 

19 

L & M 

115 

15 

14 

HERBERT TAREYTON (FILTER): 

12 

9 

13 

KENT 

7 

9 

7 

MARLBORO (FILTER): 

7 

6 

7 

PARLIAMENT 

6 

5 

6 

OLD' GOLD (FILTER ) 

5 : 

7 

4 

KOOL 

1 

1 

2 

DU MAURIER 

* 

* 

* 

ENCORE 

* 

* 

* 

SPUD. 

* 

- 

*: 

COMMANDER 

- 

- 

- 

OTHER FILTER TIP 

1 

1 

1 

NO' REGULAR BRAND: 

2 ' 

4 ' 

1 

DON'T KNOW OR NO ANSWER 

1 

2 

1 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


SkThCklOOT 





CROSS' SECTION OF FILTER-TIP SMOKERS 
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8a, What was the first filter-tip hr and you smoked 
regularly? (Respondent had list of brands) 

Askedi of all filter-tip smokers — 

31$ of all cigarette smokers 


Analyzed by respondents 



Total 

filter-tip 

smokers 

18-24 

whose 

25-34 

ages are: 

35-^9 

50 and 
over 

Number of' respondents 

1522 

215 

4o6' 

579 

320 


(100$) 

(100$) 

( 100 $) 

( 100 $) 

(100$) 


*■ 

* 

* 

* 

- i 

VICEROY 

22 

28 

25 

20 

18 

WINSTON 

21 

22 

24 

20 

18 

L & M 

15 

19 

14 

15 

n 

HERBERT TAREYTON (FILTER) 

12' 

9 

10 

13 

12 

KENT 

7 

4 

6 

9 

9 

MARLBORO (FILTER)' 

7 

8 

7 

7 

5 

PARLIAMENT 

6' 

5 

4 

5 

9 

OLD GOLD (FILTER)' 

5 

2 

4 

5 

8 

KOOL 

I. 

1 

l 

I! 

3 

DU KAURIER 

* 

- 

* 

* 

- 

ENCORE. 

•* 

- 

1 


* 

SPUD 

* 

- 

* 

- 

* 

COMMANDER 

- 

• 

- 

- 

- 

OTHER FILTER TIP 

1 

- 

1 

1 

1 

NO REGULAR BRAND' 

2 

1 

2 

2 

h* h 


DON'T KNOW OR NO' ANSWER 1 112 


*Less than *5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


^TSS^tOOT 
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GROSS SECTION C? FILTER-TIP SMOKERS 


6a. What, was the first filter-tip "brand 1 you smoked 
regularly? (Respondent had. list of "brands): 

Asked 1 of all filter-tip smoker s~ 

31 $ of all cigarette smokers 


Total Analyzed by respondents: 



filter-tip . 
smokers 

A 

whose economic: level 
B C 

is: 

D 

Number of respondents 

1522 

116 

336 

781 


281+ 

(IOC#} 

(IOG 56 ) 

(IOO 56 ) 

( 100 ) 6 ): 

-t 

10056 ) 


i 

* 

i 

*' 

- 

* 

VICEROY 

22 

17 

20 

21 


28 

WINSTON 

21 

Ilk 

18 

2b 


19 

L & M 

15 

12 

15 

15: 


lb 

HERBERT TAREYTOK (FILTER): 

12 

11 

12 

12 


10 

KENT 

7 

20' 

9 

6 


b 

MARLBORO: (FILTER) 

7 

k 

6 

7 


7 

PARLIAMENT 

6 

11 

8 

5 


J+ 

OLD GOLD: (FILTER) 

5 

3 

6 

5' 


6 

KOOL 

l 

k 

1 

1 


2 

DU MAURHR 

* 

- 

1 

* 


- 

ENCORE 

-* 

- 

1 

- 


1 

SPUD 

* 

- 

- 

* 



COMMANDER 

- 

- 

- 

- 


- 

OTHER FILTER TIP 

1 

- 

1 

l 


1 

NO: REGULAR BRAND 

2 

1 

1 

2: 

O: 

O' 

3 

DON’T KNOW OR' NO ANSWER: 

1 

*Less than .5 

3 

per cent 

l 

1 ■ 

h*' 

Cl 

fv 

CD 

1 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


CROSS . SECTION OF FILTER-TIP SMOKERS 


151 


8a. What was the first filter-tip brand you smoked 
regularly? ('Respondent had list of brands) 


Asked of all filter-tip; smokers— 
3:1$ of all cigarette smokers 



Total 
filter- 
tip 

smokers 

New 

England 

Middle 

Atlan¬ 

tic 

East West 
North North 
Cen- Cen¬ 
tral tr.al 

South 

Atlan¬ 

tic: 

East 

South 

Cen¬ 

tral 

West 

South 

Cen¬ 

tral 

Moun¬ 

tain 

Pa 

cifii 

Number of respondents 

1522 

TOO 

381 

346: 

113 

185 

83** 

146 

37** 


131 


(100$) 

( 100 $) ( 100 $) (100$)(100$)( 100 $) (100$)( 100 $)(ioo$; 

1 . (100$: 


$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

- 

$ 

VICEROY 

22 

15 

15 

27 

21 

21 

35' 

28 

27 


21 

WINSTON 

21 

24 

17 

19 

33 

30 

13. 

19 

11 


26 

L 8c M 

15 

23 

17 

16 : 

12 

8. 

10 ' 

10 

19 


14 

HERBERT TAREYTON 
(FILTER): 

12 

9 

9 

l4 

5 

ll 

17 

18 

16 : 


8 

KENT 1 

7 

5 

7 

10 

11 

7 

5 

4 

11 


6 

MARLBORO (FILTER) 

7 

9 

12 

3 : 

3 

6 

4 

1 

5 


8 

PARLIAMENT 

6 

5 

9 

4 

4 

7 

3 

3' 

- 


6 

OLD GOLD: (FILTER) 

5 

9 

5 

5 

4 

4 

8 

3: 

3 


5 

KOOL 

1 

- 

2 

* 

2 

l 

4 

1. 

- 


l 

DU. MAURIER 

* 

- 

1 

* 

- 

- 

- 

- 

- 


l 

ENCORE 

* 

- 

* 

- 

- 

1 

- 

1 

- 


- 

SPUD: 

* 

- 

- 

_ 

_ 

_ 


_ 

3: 


1 

COMMANDER 










c 

c 


OTHER' FILTER TIP 

1 

- 

1 

1 

_ , 

* 


1 

3 ! 

Cl: 

fv 

l 

NO REGULAR: BRAND 

2 

- 

.3 

1 

2 

_ 


10 

2 

2 

DON "T KNOW OR NO 
ANSWER: 

1 

1 

2 

* 

3 

4 

1 

1 


•vj 

c 0 



*Less than .5 per cent 

^Percentages based on less than 100 cases, are often unreliable. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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GROSS SECTION CF FILTER-TIP SMOKERS 


8a. What was the first filter-tip brand you smoked 
regularly?: (Respondent had list of brands) 

Asked of all filter-tip smokers.— 

31 ‘t> of all cigarette smokers 


Analyzed by respondents who live 
in Philip Morris sales region:: 



Total 
filter-tip 
smokers 

#i 

Northeast 

#2 

Central 

Atlantic 

#3 

Southeast 

East 

North 

Central 

#5- 

West 

North 

Central 

~¥>— 

West 

South 

Central 

~¥f — 

Mountain 

and 

Pacific 

Number of 

respondents. 

1522 

377 

173 

160 

333 

153 

158 

168 ' 


( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

(ioc$): 

( 100 $) 

.. ( 100 $). 


$ 

$ 

$ 

* 

$ 

$ 


$ 

VICEROY 

22 

15 

16 

25 

26 ^ 

26 

30 

23 

WINSTON 

21 

16 

23 

28 

18 ' 

28 

20 

23 

L & M 

15 

21 

9 

8 

15 

l4 

9 

15 

HERBERT TAREYTON 

(filter) 

12 

9 

10 

13 

15 

6 

17 

9 

KENT 

7 

7 

5 

7 

11 

8 

4 

7 

MARLBORO (FILTER:) 

7 

12 

10 

5 

4 

3 

l 

8 

PARLIAMENT' 

6 

8 

10 : 

5 

3 

6 

2 

5 

OLD: GOLD (FILTER:) 

5 

5 

6 

6 

6 

3 

4 

4 

KOOL 

1 

2 

2 

- 


1 

l 

1 

DU MAURIER 

* 

* 

- 

- 

* 

- 

- 

1 

ENCORE 

* 

* 

1 

- 

- 


l 

- 

SPUD 1 

* 

- 

- 

- 

- 

- 

- 

l 

COMMANDER 

- 

- 

- 

- 

- 

- 

- 

- 

OTHER FILTER TIP' 

1 

1 

1 

1 

1 

- 

l 

l 

NO regular BRAND 

2 

2 

4 

- 

* 

2 

9 

2 

DON'T KNOW' OR NO' 

ANSWER' 

i 

2 

3 

2 

* 

3' 

l 

•m 


*Les:s than .5 per cent 

1001752180 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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8a. What was the first filter-tip brand you smoked 
regularly? (Respondent had list of brands) 

Asked of all filter-tip smokers— 

3:1$ of all cigarette smokers 


Number of 
respondents 


Total 

filter-tip 

smokers 

1522 

( 100 $) 


Analyzed by Question 4: respondents who have 

_ been smoking, filter tips regularly for: _ 

Less 3 months 9 months I 3 - years 2§ years 

than up to up to up to up to 3 ? years 

3 months: 9 months l4 years 2-g. years 3? years or more 


83** 

(100$) 


214 400 

( 100 $) ( 100 $) 


146 

( 100 $): 


220 

,( 100 $) 


VICEROY 


WINSTON: 


L & Mi 


HERBERT TAREYTON 

(filter) 


MARLBORO (FILTER): 


PARLIAMENT 


OLD: GOLD (FILTER) 


DU MALTRISR 


ENCORE 


COMMANDER. 

OTHER: FILTER: TIP 

NO' REGULAR BRAND 

DON'T KNOW' OR 
NO' ANSWER' 


*Less than .5 per cent 

^^Percentages based on less than 100 cases are often unreliable* 

1001752181 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION ! OF FII.TER-TIP SMOKERS 

8 a. What was the first filter-tip brand you smoked 
regularly? (Respondent had list of brands) 

Asked of all filter-tip smokers — 

31 $ of all cigarette smoker s 


Number of respondents 1522 


Total 


who; 

filter-tip 

Marl¬ 

Parlia¬ 

smokers 

boro 

ment 

1522 

193! 

65 ** 

(10050 

( 100 ^) 

(icof) 


Analyzed by Question 11 a: respondents. 

whose present regular brand is: 
Parlia- Herbert Vice- 

ment L & M Tareyton roy Winston 


Other 

filter 

i4o 

( 100 ^) 



* 

* 

* 

#' 

* 

* 

■$ 

* 

VICEROY 

22 

m 

8 

13 

7 

62 

10 

11 

WINSTON 

21 

16 

3 

8 

5 

5 

5jt 

7 

L &■ M 

15 

9 

l 

49 

5 

7 

8 

5 

HERBERT TAREYTON (FILTER) 

12 

7 

8 

9 

60 

11 

8 

6 

KENT 1 

7 

5 

3 

8 

l 

3: 

8 

25 

MARLBORO: (FILTER) 

7 

36 : 

1 

3 

1 

3: 

2 

3 

PARLIAMENT 

6 

5 

72 


5' 

2 

2 

2 

OLD GOLD' (FILTER) 

5 

k 

-■ 

3 

3 

3 

3 

27 

KOOL 

1 

2 

2 

1 

4 

l 

1 

2 

DU' MAUHIER 

* 

* 

2 

* 

- 

* 

- 

- 

ENCORE 

* 

- 

- 

* 

- 

* 


1 

SPUD 

* 

* 

- 

- 

- 

- 

* 

- 

COMMANDER 

- 

- 

- 

- 

- 

- 

- 

- 

OTHER' FILTER TIP 

1 

1 

- 

* 

1 

* 

* 

u 

NO REGULAR BRAND 

2 

1 

- 

l 

2 

2 

3 

4 

DON'T KNOW OR NO: ANSWER 

1 

* 


l 

6 

1 

l 

3 


*Less than .5 per cent 

^’‘'Percentages based! on less than 100: cases are often unreliable. 


1001752182 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



ALL PARLIAMENT SMOKERS 

8a. What was the first filter-tip: brand you smoked 
regularly? (’Respondent had list of' brands) 

Answers of all Parliament smokers 



Total 

Analyzed 1 by 
Parliament smokers: 


Parliament 

wbo are:: 


smokers 

Male 

Female: 

Number of respondents 

1238 

i +71 

767 


(100$) 

(100$) 

(100$) 


$ 

* 

$ 

PARLIAMENT 

62 

63 

61 

VICEROY 

10 

10 

10 

HERBERT TAREYTON (FILTER) 

6 

5' 

7 

KENT 

6 

5 

6 

L & M 

5 

5 

h 

MARLBORO (FILTER) 

4 

3 

5 

WINSTON 

2 

2 

2 

OLD GOLD (FILTER) 

1 

1 

l 

ENCORE 

* 

1 

* 

DU MAURIER 

* 

1 

* 

KOOL 

* 

*: 

* 

SPUD 

* 

- 

- 

COMMANDER: 

- 

- 

- 

OTHER FILTER TIP ! 

1 

1 

1 

NO REGULAR BRAND 

1 

2 

1 

DON''T KNOW OR NO' ANSWER 

2 

1 

2 


*Less than . 5 per. cent 
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Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


tsirauoor 



ALL PARLIAMENT SMOKERS: 


8a. What was the first filter-tip brand you smoked 
regularly? (Respondent had list of brands) 

Answers of all Parliament smokers 



Analyzed by Question 4 : respondents who: have 
been smoking; Parliaments 1 regularly for:_ 


Total 

Parliament 

smokers 

Less 

than 

3 months 

3 months 
up to 

9 months 

9 ' months 
up to 
1 -| years 

I 5 years 
up to 
2 ^ years 

2 ^- years 1 
up to 
3 ? years' 

3^ years 
or more 

Number of 
respondents 

1238 

24** 

59** 

168 : 

226 

194 


551 ;!v i- 

(IQO 56 )'. 

( 10056 ) 

(IOQ 56 .) 

(IOO 56 ')! 

(IOO 56 ): 

( 10056 ) 

_ (IOO 56 ) 


f 

t 

#■ 

* 

t 

* 

- 


PARLIAMENT 

62 

46 

5:4 

4? 

49 

63 


73 

VICEROY 

10 

21 

3 

9 

12 

10 


9 

HERBERT TAREYTONi 
(FILTER:) 

6 

13 

10 

2 

7 

8 


5 

KENT 

6 

- 

4 

4 

11 

8 


3 

L & m: 

5 

- 

10 : 

10 

9 

4 


1 

MARLBORO (FILTER): 

4, 

8 

12 

i4 

3' 

l 


2 

WINSTON 

2 

4 

2 

5 

2 

1 


2 

OLD GOLD (FILTER)' 

1 

k 

2 

2 

1 

l 


* 

ENCORE 

* 

- 

- 

1 

- 

1 


* 

DU MAURIER 

* 

- 

- 

- 

1 

* 


* 

KOOL. 

* 

- 

- 

1 

* 

- 


1 

SPUD 

- 

- 

- 

- 

- 

- 


- 

COMMANDER 

- 

- 

- 

- 

- 

- 


- 

OTHER FILTER' TIP 

1 



2 


1 


2 

NO REGULAR BRAND 

1 

4 ' 

3 

1 

3 , 

l 

O 

1 

DON'T KNOW, OR 

NO ANSWER 

2 



2 

2 

1 

O 

b *' 

C/T 

1 

*Les:s 

^Percentages based on less 

than .5 per cent 
than 1 100 cases are 

often unreliable* 

rc 

H* 

GO 



Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL MARLBORO SMOKERS. 

8 a- What was the first filter-tipi brand, you smoked 
regularly? (Respondent had list of brands) 

Answers of all Marlboro: smokers 



Total 

Marlboro 

Analyzed by 
Marlboro: smokers 
who are: 


smokers 

Male 

Female 

Number, of respondents 

565: 

(100$) 

208 

(100$) 

357 
( 100 $) 


* 

$ 

$ 

MARLBORO (FILTER.) 

36 

36 

36' 

VICEROY 

15 

16 

15 

WINSTON 

13 

15 

11 

L & M 

9 

9 

10 ' 

HERBERT TAREYTCN (FILTER): 

9 

7 

10 

PARLIAMENT 

6 

3 

7 

KENT 1 

5 - 

5 

5 

OLD GOLD (FILTER) 

3 

5 1 

2 

KCQL 

l 

- 

2 

DU MAURIER 

* 

* 

- 

SPUD 

* 

- 

* 

ENOCHS 

- 

- 

- 

COMMMDER: 

- 

- 

- 

OTHER FILTER TIP 1 

1 

- 

1 

NO. REGULAR BRAND 

l 

2 

- 

DON'T KNOW OR' NO ANSWER 

l 

2 

1 


*Less than .5 per. cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


SSt^SiTooT 
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ALL MARLBORO SMOKERS 


8a. What, was the first filter-tip brand, you smoked 
regularly? (Respondent had list of brands) 

Answers of all Marlboro smokers 


Analyzed by Question 4: respondents' who have 
been 1 smoking Marlboros regularly for". 



Total 

Less 

3 months 

9 months 

years 

2^ years. 



Marlboro 

than 

lap to 

up to 

up to 

up to 

3z years 

Number of 

smokers 

3 months 

9 months 

Ijr years 

2$ years 

3h years. 

or more 

respondents 

565 

23** 

105 . 

171 

143 

51 ** 

64*» 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $): 

( 100 $) 

( 100 $) 

- ( 100 $) 


t 

$ 

1° 

$ 

$ 

$ 

- t 

MARLBORO (FILTER) 

36 

6 l 

53 

4o 

27 

17 

22 

VICEROY 

15 

9 

4 

l4 

20 

23 

22 

WINSTON 

13 

9 

12 

16 . 

15 

8 

3 : 

L & M 

HERBERT TAREXT0N 

9 

4 

10 

9' 

11 

12 

5 

(FILTER)i 

9 

- 

5 

9 

11 

12 

l4 

PARLIAMENT 

6. 

- 

4 

2 

6 

10 

17 

KENT 

5 

5 : 

2 

4 

5 

6 

9 

OLD GOLD: (FILTER) 

3 

4 

5 

3 

- 

10 

2 

K00L 

1 

k 

1 . 

- 

1 

2 

5 

DU MAURER: 

* 

- 

- 

1 

- 

- 

- 

SPUD 

* 

- 

- 

1 

- 

- 

- 

ENCORE 

- 

- 

- 

- 

- 


- 

COMMANDER 

- 

- 

- 

- 

- 

- 

- 

C 

OTHER FILTER TIP 

l 

- 

1 

- 

2 

- 

O . 

NO REGULAR BRAND 1 

DON'T KNOW OR 

1 


1 

l 

1 


C7 “ 
fC 

M 

NO ANSWER 

1 

k 

2: 

- 

1 

- 

QD l 

<75 


♦less than .5 per cent 

"♦♦Percentages based on less than 100 cases, are often unreliable.. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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8b* Why did you choose (brand started on) as your regular brand? 

Asked of all filter tip smokers who named 

a specific brand as the one they smoked ' 1 

regularly when they started to smoke filter 
tips--97$ of all filter-tip smokers 



Total 

Analyzed by 


asked this 

respondents who are:: 


question 

Male 

Female 

Number of respondents 

1466 

64o 

82$: 


(100) 

(100$) 

(100) 


i 

t 

* 

INFLUENCE OF OTHERS; ADS, ETC. 

49 

48 

■ 49 : 

Friends recommended;, smoked them 

15 

12 

17 

Advertising 

11 

15 

9 

Family, girl friend, boy friend recommended 

♦ 

f 



smoked them 

8' 

6 

9' 

Availability; one of the first filter tips 




on the market. 

6 

7 

6 

Put out by nop-fiiter brand I used 

6 

7 

6 

Doctor recommended; smoked them 

2 

21 

2 

Everyone was smoking them 

1 

I 

1 

Other (influence of others; ads, etc.,): 

3 

3 

2 

BECAUSE OF ATTRIBUTES: OF CIGARETTE 

42 

4i 

43 

Mild 

15 

10 

19 

Good taste, flavor 

10 

12 

8 

Doesn't irritate throat; burn; bite 

6 

7 

6 

Liked box, package 

3 

3 

3 

Filter (no further information) 

2 

3 ; 

2 

Has more: cigarette flavor; doesn't taste 




like a filter 

2 

3 : 

2 

Satisfying, pleasurable 

2 

2 

3 

Just like them (no further information.) 

2 

2 

2 

They were, wanted king size 

I 

1 

I 

Effective filter 

I 

2' 

* 

Like tip 

1 

1 

* 

They were, wanted regular size 

* 

* 

* 

Other (because of attributes' of cigarette) 

8 

7 

§ 8 

JUST HAPPENED TO START WITH: THEM; WANTED 




A CHANGE 

_5 

_4 

^ K 

C/t A 

>, * 

DON'T KNOW 

_9 

_9 

fv 

H> 9 




QD 




•vj 

NO ANSWER 


_8 

_6 


*Less than .5 per cent 

Bote: Group' totals, add to more than' 100$, and: sub-totals may add to. more 

than group totals because some: respondents gave more t han one: answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




CROSS* SECTION OF FILTER-TIP SMOKERS 


8b* Why did you choose (brand started on) as your regular brand? 1 

Asked of all filter tip smokers who nam ed 
a specific brand as the one they smoked 
regularly when they started to smoke filter 
tips:--97$ of all filter tip smokers 




Analyzed by Question 8 a: respondents who 

said the 


Total 

first filter-tip 

brand 

they smoked' regularly was: 

asked this 

Parlia¬ 

Marl¬ 



Vice¬ 



question 

ment 

boro 

Kent 

L Sc M 

roy 

Winston Other 

Number of respondents 

1466 

87 ** 

100 * 

112 

220 

335 

320 

292 


( 100 $) 

O 

Q 

*—1 

( 100 $) (103$) ( 100 $) ( 100 $)' ( 100 $)' ( 100 $) 


* 

i 

$ 

i 

t 

$ 

* 

$ 

INFLUENCE OF' OTHERS; ADS, ETC. 

49 

43 

53 

72 

46 

4i 

47 

46 

Friends recommended; smoked them 

15 

IT 

22 

12 

10 

20 

15 

10 

Advertising 

11 

3' 

4 

35 

10 

10 

16 ' 

6 

Fhmlly, girl friend, boy friend 









recommended; smoked them 
Availability; one of the first 

8 ' 

5 

4 

5 

11 

T 

11 

7 

filter tips on the market 

6 

14 

2 

12 

7 

8 : 

2 

6 

Put. out by non-filter brand I used 6 

- 

14. 

2 

7 

* 

4 

15 

Doctor recommended; smoked them 

2 

2 

3 

4, 

1 

1 

1 

1 

Everyone was smoking them 

Other (influence of others; ads, 

I, 

1 

l 

2 

1 

1 

* 

* 

etc.)' 

3 

3 

6 

5 

2 

1 

2 

3 

BECAUSE OF ATTRIBUTES OF CIGARETTE 

42 

61 

53 

29 : 

38 

46. 

43 

36 

Mild 

15 

20 

13 

10 

IS - 

17 

I? 

IF 

Good taste, flavor 

Doesn't irritate throat; burn; 

10 

10 

11 

4 

6 

l4 

11 

8 ' 

bite 

6 

8 

5 

4 

5 

6 

Q 

7 

Liked box,, package 

3 

9 

21 

2 

1 

1 

* 

2 

Filter (no further information) 
Has more cigarette flavor; doesn 

2 

’t: 

6 

2 

3 

2 

3 

2 

2 

taste like a filter 

2 

l 

3 

l 

2 

l 

5 

1 

Satisfying,, pleasurable 

Just like them (no further 

2 

2 

3 

1 

4 

2 

2 

2 

information) 

2 

5 

2 

3 

l 


•' 3. 

p. 1 

O 1 

O " 

* 

They were, wanted king size 
Effective filter 

1 

1 

- 

1 

3 ; 

* 

l 

2 

1 

1 

* 

Like tip: 

1 

l 

- 

l 

* 

1 

1 

They were, wanted regular size 

* 

- 

- 

- 

1 

* 


- 

Other 1 (because of attributes of 








Cl* 

cigarette)' 

8 

14 

8 

4 

8 

7 

10 

fC 6 

h* 

JUST HAPPENED TO START WITH THEM;, 








OD 

WANTED A CHANGE 


_3 

JL 

_ 2 : 

_4 


_6 

OD 4 , 

DON'T KNOW 1 

_9 

_T 

_4 

_5< 

ll 

_9 


13 

NO ANSWER 1 

JT 

_8 

_4 

_ 2 : 

J. 

_6 

_8 

_1 


*Le:ss than *5 per cent 

^Percentages based on less than 100 cases are often unreliable. 

Note:: Group totals add to more than 100$, and sub-totals may add to more 

than group totals because some respondents gave more than one answer. 

Source: https://www.industrydocunr ints.ucsf. Li docs/mtgkOOOO 



ALL PARLIAMENT SMOKERS : 

ALL MARLBORO SMOKERS 

8b. Why did you choose (brand: started on) as your regular brand? 


Answers of all Parliament smokers and 
all Marlboro smokers who named a specific 
brand as the one they smoked regularly 
when they started to smoke filter tips 

Total 

Parliament 

smokers 


Number of respondents 


1202 

( 100 #) 


Total 

Marlboro 

smokers 

556 

(l!00#) 


BECAUSE OF' ATTRIBUTES OF CIGARETTE 
Mild 

Liked box, package 
Cool taste, flavor 
Doesn't irritate throat; burn; bite 
Filter (no further information) 

Just, like them (no further information) 
Like tip 

Effective filter 
Satisfying, pleasurable 
They were,, wanted king size 
Has mere cigarette flavor; doesn't 
taste like' a filter 
They were,, wanted regular size 
Other (because: of attributes of cigarette)' 

INFLUENCE OF OTHERS, ADS, ETC. 

Friends recommended 1 ; smoked: them 
Availability; one of the first filter 
tips on the market 
Family, girl fripnd, boy friend, 
recommended; smoked them 
Advertising 

Doctor recommended; smoked them 
Put out by non-filter brand I used 
Everyone was smoking them 
Other (influence of others, ads, etc.) 

JUST HAPPENED TO' START WITH TEEM; WANTED 
A CHANGE 

DON.'T KNOW 


NO ANSWER 


*Less than .5 per cent 

Note: Group totals add to more than 100#, and sub-totals may add to more 

than group totals because some respondents gave more than one answer.. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


GSTZSkTOOT 





■w.t; • 


j-fj. 77 
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ALL PARLIAMENT. SMOKERS 


8 b* Why did you choose (brand started' on) as your regular brand? 


Answers of all Parliament smokers who named 
a specific brand as the one they smoked 
regularly when they started to smoke filter 
tips— 97 ^ of fill Parliament smokers 


Total 

asked 


Analyzed by Question 8 a: Parliament, 
smokers who said the 1 first filter-tip. 


U \'j ; \* r„'‘ _ ■ 

this 

brand they. 

smoked regularly was; 


y-.jr-i _ question 

Parliament 

Marlboro 

L &.M 

Viceroy 

Winston 

Other 

Number of respondents 

1202 

762: 

50 ** 

58** 

126 

25 ** 1 

181 

(100$) 

(100$) 

(Xog*) 

(ioo$): (ac no$): (ioo *0 

(UOOflfc) 


* 

i 

* 

* 

*■ 

* 

* 

BECAUSE 1 OF ATTRIBUTES OF' CIGARETTE 

i* 9 : 

57 



32 

16 

35 

' Mild 1 : 

19 

23 : 

8 

18 

it 

nr 

-5 

14 

liked box, package 

9 : 

11 

- 

2 

- 

4 

Cool taste > flavor 

8 

10 

8 

3 

2 

** - 

3 

Doesn't irritate throat; burn; 
bite 

8. 

10 

2 

7 

2 

4 

4 

Filter (no further information)! 

7 

6 

12 

5 

9 

- 

7 


Just like them (no further' 
information)' 
like tip 

Effective: filter 

Satisfy,Ing, pleasurable 

They were, wanted king: size 

Has more cigarette: flavor;; doesn't. 


4 

2 

1 

1 


2 

1 


1 

I. 

2 

1 

1 


taste like a. filter' 

* 

1 

2 

2 

- 

- 

- 

They were, wanted regular size 
Other 1 (because of attributes 

* 

* 

— 

•“* ■ 

~ ' 


— 

of cigarette) 

9 

12. 

4 i 

5 

4 

8 

4 

INFLUENCE OF OTHERS, ADS, ETC. 

3 ,. . Friends recommended; smoked them' 

46 

1? 

& 

lb 

20: 

60 

10 

53 

12 

s 

57 ' 

m 

Availability; one of the first 
filter tips; on the: market: 
Family,.girl friend, boy friend 

9 

8 ! 

U 2 ! 

10 

21. 

16 

7 

recommended; smoked 1 them. 

7 

7 

2 

9 

7 ; 

12 

6 

Advertising' 

6 

2 

6; 

19 

7 

16 

13 i 

Doctor recommended; scoked them 

0 

C: 

s 

- 

- 

- 

- 

4 

Put out. by non-filter brand I used. 2 

* 

6 

10 

- 

8 

7 

Everyone: was smoking: them 

Other (influence of others. 

2 

* 

5 

8 

5 

4 

- 

3 

eds, etc*), 

4 

4 

3 : 

5 

8 

3 

JUST HAPPENED: T 0 ! START WITH' THEM; 








WANTED: A CHANGE, 

Jv 

_ 4 : 

- 

2 

J_ 

J* 

_7 

DON’T KNOW 

_7 

_ 4 : 

10 

14 

13, 

12: 

12 

NO ANSWER 

_7 

10 

- 

_2 

_2 

- 

JL 


*Less than *5 per cent 

**Percentagea based; on less than 100 cases: are often unreliable* 

Note:;: Group, totals add to more than 100 $, and sub-totals may add to more 

than group totals because some respondents gave rn^re than one answer• 


Source: https://wwwiqflustrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL MARLBORO: SMOKERS 
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6 b. Why did you choose (brand started on) as your regular brand? 

Answers ■ of all Marlboro smokers who named 
a 1 specific brand as the 1 one they smoked 
regularly when they started' to smoke: filter 
tips— 98 ^: of all Marlboro smokers 

Total Analyzed by Question 6a: Marlboro smokers 

asked who said the first filter-tip brand they 

. . this. _ smoked regularly was: _ 

question Marlboro Parliament: L & M : Viceroy Winston . Other 


Number of respondents 

556 

203 

32** 

53** 

88** 

72 ** 

108 


(100^)1 

(icc 4 ) 

(ice*;. 

(ice*) (10036) 

(1000: 

(1000 


* 

* 

* 

*: 

* 

i 

f 

influence; of 1 others:, ads, etc.. 

Friends recommended; smoked 

53 . 

44 

E 

58 

53 . 

§1 

56 

them 

17 , 

IT 

25 

19 

22 

17 

9 

Advertising 

Availability; one of the; first 

11' 

6 

9 

8 

9 

25 

12 

filter tips on the market 

Put out. by non-filter brand 

8 

1 

38 

4: 

15 

10: 

7 

I used 1 

Family, girl' friend, boy friend 

8 

11 

- 

6 

- 

6. 

11 

recommended; smoked: them 

T, 

7 

3 : 

15 

5 

3 

10 

Everyone was smoking them 

2 

* 

3 

2 

2 

3 

2 

Doctor recommended';; smoked them 
Other (influence of'others, 

1 

1 

3 : 

“ 

1 

- 

3 i 

ads, etc.): 

3 

3 

- 

2 

1 

4 

5 

BECAUSE OF ATTRIBUTES OF CIGARETTE 1 37 

55 

28 

25 

19 

27 , 

26: 

261 

Mild 

11 

nr 

%. 

7 

10 

7 

Liked 1 box, package 

9 

23 


•. 

2 

3 

2 

Cbol taste,, flavor 

Doesn't; irrigate throat; burn; 

9 

14 ; 

- 

4: 

9 

8 

5 

bite 

Has more cigarette flavor; 

L 

6 

- 

3 

1 

1 

5 

doesn't taste like a filter 

3 

4; 

_ 

_ 


4 

2 

Satisfying,, pleasurable 

Just like them (no further 

2 

3 

3 

- 

- 

3 

- 

information) 

2 

1 

3 

2 


1 

J 

They were, wanted king size 

1 

* 


. 

2 

_ 

2 

Filter, (no; further information) 

■ 1 

- 

- 

2 

1 


2 

Like tip 

1 

- 



1 


2 

They were, wanted regular size 

* 

- 

3 

2 


_ 

» 

Effective filter 

Other (because of attributes 

* 

* 


- 

1 

- 

- 

of cigarette)i 

JUST HAPPENED■ TO' START WITH' 

6 

8 

6 

2 

3 

7 

3: 

THEM;: WANTED A CHANGE 

_5 


3 


9 

_8 

_4 









DON’T. KNOW 


_2 

_6 

21 

13 

10 

15. 

NO ANSWER 

6 

*Lees 

than. . 5 . per cent 

_G 

_6 



^Percentages based 

on less 

than' 100 

cases are often 

unreliable 



Note: Group totals add, to. more: 

than.100%, 

and s:ub 

^totals 

may add to 

: more 


than 1 group: totals 

because 

some: respondents. 

gave more, than one 

answer 



Source: https://ww\^ 4 idustrydocuments.ucsf.edu/docs/mtgk0000 


1001752191 




CROSS SECTION' OF FILTER-TIP SMOKERS 


9 a - What brand, did you switch to when you stopped smoking 

(brand started! on): ? (Respondent had list of brands) 

Asked of all filter-tip smokers except 
those who had no regular brand when' 
they first started to smoke filter 1 
tips-- 97 $ of all filter-tip smokers 



Total 

Analyzed by 
respondents 


asked this 

who 

ar e: 


question 

Male 

Female 

Number of respondents 

1 U 83 

651 

831 


(ioo$i 

(100$) 

( 100 $) 


£ 

£ 

* 

£ 

WINSTON! 

12: 

iU 

10' 

L & M. 

9' 

9 

9 

VICEROY 

8. 

6 

9 

MARLBORO (FILTER) 

6; 

7 

5 

OLD GOLD (FILTER) 

L 

5 

2 

HERBERT TAREYTOR (FILTER.; 

): 2: 

2 

3 

KENT' 

1 

1 

2 

PARLIAMENT 

1 

1 

2 

KOOL. 

1 

- 

1 

encore: 

*' 

* 

*: 

DU MAURIER: 

* 

* 

- 

SPUD 

* 

* 

- 

COMMANDER: 

- 

- 

- 

OTHER FILTER TIP' 

*: 

I 

* 

A NON-FILTER: BRAID 

u. 

U 

5 

NO REGULAR. BRAND 

1 

1 . 

* 

DON *T KNOW OR: NO ANSWER 

1 

1 

l 


STILL SMOKING' BRANS' 

STARTED ON 50 


US 51 


*Less than .5 per cent 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


26 irrctTOo 1 




I 

I 

I 

a 

i 

i 

a 

a 

a 

a 

a 

a 

a 

a 

i 

i 

a 

a 

a 

a 


CROSS ' SECTION OF FILTER-TIP SMOKERS 165 

9a. What brand did you switch to when you stopped smoking 

(brand started on) ? (Respondent, had list of brands)' 

Asked of all filter-tip smokers except 
those who had no regular brand when 
they first started, to smoke filter 
tips—97$ of all filter-tip smokers 


Analyzed by Question 8a: respondents who said the 
Total first, filter-tip brand they smoked regularly was: 



asked this 

Parlia¬ 

Marl¬ 







question 

ment 

boro 

Kent 

L & M 

Viceroy Winston 

Other 

Number of respondents 

1483: 

87**' 

100 

112 

220 

335 

320 

292 


(100$)' 

(ioo$): 

(100$)' 

(100$)' 

(100$) 

(100$)' 

(100$)' 

(100$ 


$ 

$ 

$ 

$ 

$ 

* 

$ 

$ 

$ 

WINSTON' 

12 

6 

10 

14 

21 

15 

- 

l4 

L & M 

9 

9 

8 

24 

- 

11 

7 

9' 

VICEROY 

8 

*7 

t! 

4 

12 

8' 

- 

8 

17 

MARLBORO (.FILTER) 

6 

4 

- 

2 

7 

6 

8 

8 

OLD GOLD (FILTER) 

4 

5 

3: 

9 

2 

3' 

3 

4' 

HERBERT TAREYT0N (FILTER) 2 

5 

2 

3 

1 

2 

2 

2 

KENT 

1 

- 

2: 

- 

2 

2 

* 

2 

PARLIAMENT 

l 

- 

2 

1 

* 

2 

1 

2 

KOOL 

1 

1 

- 

- 

* 

- 

- 

2 

ENCORE 

* 

2 

- 

- 

- 

- 

- 

- 

DU MAURIER 

* 

I 

- 

- 

- 

- 

- 

- 

SPUD. 

* 

- 

- 

— 

- 


- 

* 

CORIANDER 

_ 

- 
















OTHER FILTER TIP 

*: 

1 

** 

“ 

**' 

“ 

* 

C l 
O 

A. NON-FILTER BRAND' 

4 

10 

5 

7 

2 

3 

1 

^ 9 

NO' REGULAR BRAND 

l 

- 

1 

l 

1 

* 

*: 

& 1 

DON'T KNOW OR NO ANSWER 

1 

- 

2 

I. 

1 

1 

1 

* 

cr 









CO 

STILL SMOKING BRAND 









STARTED ON 

50' 

49 

6.1. 

26 

55 

55 

69 

29 


_ *Less than .5 per cent 

^Percentages based on less than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



ALL PARLIAMENT SMOKERS 


9a. What brand, did you switch to when you stopped smoking 

(brand started on) ? (Respondent had list of brands) 

Answers of all Parliament smokers except 
those who had. no regular 1 brand when 
they first started to smoke Parliaments— 

98 $ of all Parliament smokers 

Analyzed by Question 8a:: 
Parliament, smokers who 6aid the first 
Total _ filter-tip brand they smoked regularly was:: 



asked this 
question 

Parlia¬ 

ment 

Marl¬ 

boro 

Kent 

L & M 

Vice¬ 

roy 

Winston Other 

Number of respondents 

1217 

762 

50*" 

63** 

58 ** 

126 

25 *-* 


113 


( 100 #) 

( 100 $) 

( 100 $) 

( 100 $): 

( 100 $): 

(:i 00 $)' 

(ioo$; 

) ( 100 $ 


$ 

t- 

$ 

$ 


* 

' * 


* 

PARLIAMENT 

20 

- 

54 

54 

57 

53 

48- 


54 

MARLBORO: (FILTER:) 

h. 

2 

- 

3 

12 

10 : 

8 : 


8 

L & M 

4 

3 

8 

9 

- 

10 

4 


2 : 

VICEROY 

3 

1 

12 

9 

2 

- 

12 


10 : 

WINSTON 

3 

1 

- 

7 

5 

7 

- 


5 ; 

KENT v 

. 2 

1 

4 

- 

3 

2 

8 : 


- 

HERBERT TAREYT0N (FILTER) 

1 

* 

6 

- 

l 

5 

- 


2 

encore: 

1 

* 

- 

- 

- 

1 

- 


1 

OLD GOLD (FILTER) 

* 

- 

- 

4 

- 

- 

- 


2 

KOOL 

* 

- 

4 

- 

2 

- 

- 


1 

DU MAURIER 

* 

* 

- 

- 

- 

- 

- 


1 

SPUD 

- 

- 

- 

- 

- 

- 

- 


- 

COMMANDER 

- 

- 

- 

- 

- 

- 

- 


- 

OTHER FILTER TIP 

* 

* 

_ 

2 


1 


0 

0 

2 











A NON-FILTER BRAND 

2 

1 

2 

6 

2 

8 

- 

■v). 

7 









Cl' 


NO REGULAR BRAND 

1 

* 

_ 

2 

2 

l 

... 

re 

1 











DON'T 1 KNOW, OR NO ANSWER 

2 

2 



2 



■CO- 

2 











STILL SMOKING BRAND 










STARTED ON 

57 

89 

10 

4 

12 

2 

20 


2 

-* 


* : Le;ss than 

• 5 per 

cent 







**Percentages based on less than 100 eases are: often unreliable. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 





ALL MARLBORO SMOKERS 


9a. What brand did you switch to when, you stopped smoking 

(brand started on) ? (Respondent had list of brands): 

Answers 1 of all Marlboro smokers 1 except 
those who had no reg ular brand when 
they first started to smoke Marlbores— 

99 % of all Marlboro smokers 

Analyzed by Question 8a: 
Marlboro smokers who said the first 


■ 

Total 

filter-tip 

brand they smoked regularly was 

: 


asked this 

Marl¬ 

Parlia¬ 


— 

Vice¬ 



■ 

question 

boro 

ment 

Kent 

L & M 

roy 

Winston 

Other 

9 

Number of respondents. 

558 

203 

32** 

27 ** 

53** 

88 *-* 

72** 

8 l** 

a 

( 10096 '): 

( 100 #): 

( 10096 ) 

( 10096 ) 

( 10096 ): 

( 10 : 0 ^) 

( 10096 ): 

(IOO 96 ; 

. ■ 

* 

% 

a 

t 

i 

$ 

*. 

i 

9 MARLBORO (FILTER): 

37 

- 

38 

2 6 

71 

56 

75 

56 

j; ■ WINSTON 

5 

1 . 

9 

4 

17 

11 

- 

6 

Hi 

VICEROY 

5 

* 

13: 

18 

2 

- 

8 . 

12 

9 L & M 

4 

1 

9 

18 

- 

10 

3 

4 

■iKENT 

2 

- 

6 

- 

4' 

6 

4 

1 

Hi 

PARLIAMENT 

2 

1 

_ 

7 

2 

l 

3. 

5' 


I-B'oLD GOLD' (FILTER) 
gj HERBERT TARSYTQN (FILTER.) 

I 
I 

I 

Hi 

9 NO REGULAR: BRAND 
■ DON'T KNOW 1 OR NO' ANSWER 


KOOL 

ENCORE; 

DU MAURIER 
SPUE 

i COMMANDER; 

OTHER. FILTER TIP 
A NON-FILTER BRAND 


2 

1 

1 


1 

4 

1 

2 


3 

3 


19 


7 

4' 

4 

4 


4 

4 


5 

4 


3: 

l 


STILL SMOKING BRAND 


9 STARTED: ON 

I 


33 


92 


*Less than .5 per cent 

^Percentages based on less than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


SGlriBLTOOT 




±68 


CROSS SECTION OF 


9b. Why did you switch from (brand 


Number of respondents 


PREVIOUS BRAND TASTES' BAD 3 : (BRAND SWITCHED TO): 
TASTES BETTER 

PHYSICAL CHARACTERISTICS OF CIGARETTE 

Previous brand hard to draw; (brand switched to) 
easier to draw. 

Wanted a filter;: better filter 

Wanted non-filter cigarette 

Wanted more effective' filter 

Wanted king size cigarette 

Wanted tight, more tightly packed cigarette 

Other 1 (physical characteristics of cigarette): 

SOMEONE OFFERED, SUGGESTED: (BRAND SWITCHED: TO); 

PEOPLE, AROUND ME SMOKE (BRAND SWITCHED TO) 
PREVIOUS BRAND TOO STRONG; WANTED A MILD 
CIGARETTE (NO MENTION OF' IRRITATION) 

JUST FOR A CHANGE; CHANGE: BRANDS PERIODICALLY: 


Irritated throat; previous brand made me cough;: 

(brand switched to) less harsh 
Doctor advised me to smoke (brand switched to) 
Other 1 (health and irritation): 

(ERAND SWITCHED TO) TASTES! LIKE A REAL CIGARETTE, HAS 
MORE FLAVOR; (BRAND SWITCHED TO) IS MORE SATISFYING 
PREVIOUS, BRAND TOO EXPENSIVE;. (BRAND SWITCHED TO): 

POPULAR PRICED 
ADVERTISING. 

PREVIOUS BRAND NOT READILY AVAILABLE: 

LIKE PACKAGE OF (BRAND SWITCHED TO); DISLIKED 
PACKAGE OF' PREVIOUS BRAND 

PREVIOUS BRAND TOO 1 MILD 

NEW 1 ON MARKET; CURIOUS ABOUT 1 NEW BRAND 

JUST. TRIED (BRAND SWITCHED 1 TO) AND LIKED THEM: 

PREVIOUS BRAND LEFT 1 BAD AFTERTASTE 

DISLIKED PREVIOUS BRAND 

ALL OTHER 
DON'T KNOW 
NO: ANSWER 


Asked of filter-tip smokers who have switched 
to smoke filter tips, and named a. specific brand 

Analyzed by 

Total Other filter Marlboro and 
asked this and switched switched to 
question to Marlboro other filter 
729 88*-* 37** 

(ICO#) (100$) (100$) v 

i> $ . * $.. ; >v 


l 4: 


_3 

11 

_8 

,__8 

6 

5' 

— - 

2 

- 

3 

1 

-■ 

. - 

1 

- 

- 

I 

-■ 

5 

* 

- 

- 

3 

3, 

- 

12 

i 4 

_& 

12' 

20 

_ 

11 

_6 

22 

_8' 

Jl 


5 

k 

5 

1 

- 

- 

2 

1 

- 

-J 

_6 

. _£ 

6, 

2 

_8 


_1 

- 

_k 


_8 



_1 

_1 

1 

8 

_1 

6 

_8 

_1 

1 

- 

1 

1 


_1 

_1 

_1 

2 

8 

_1 

Jl 

_1 


_1 

_1 

_1 


. *Less than 
^Percentages based on less than 

'.e^Q^nil.{Qj^Qpfl ny t0 , mor e 




FILTER-TIP SMOKERS. 


started, an). to (next brand, tried) ? 


regular brands 

at least 

once since 

they started 



they switched 

to--48* of 

all filter 

'-tip smokers 



Questions 8a,9a: respondents who first started on 

i: 


A filter-tip brand 1 other 

than Marlboro 

and switched to: 


Parliament 

L & M 

Viceroy 

Winston 

Other filter 

Nbn-f.ilter 

17** 

123: 

113 

iSi 

130 

dO** " 

(ICO*) 

(ICO*) 

(lOQf) 

(lOO*) 

(100*) 

(loo*): 

• 1 ° ■ 

• *• 

* 

* 

* 

* . 

18 

22 

12 

18 . 


18 

_6 

20 

11 

i 1 

12 

15. 

6 

10: 

3 

8 

4 

5 

- 

2 

2 

2'. 

4 

8 

_ 

1 

1 

- 

l 



1 

1 


- 

- 

- 

- 

2 

- 

- 

r 

- 

6 

2 

4 

3 

2 

18 

14 

12 

12 

_a 

_7 

12 

1 15 

15 

11 


3 

- 

_8 

14 

12 

ii' 

_8 

lfi 

_2. 

_6 

_I 

12’ 

_3 

12 

5 ; 

3 

6: 

8 

2 

6 

- 

- 

- 

2 

- 

- 

4 

3 

1 

2 

1 

- 


_4 

_2 


18 

"■ 



6 



- 

1 

T 

4 

5 ; 


6 




_3. 


18 

- 

- 

- 

- 

- 

_6 

2' 

-h 

4 

4 

2 

2 

_3 


2: 

2 

2: 

8 

- 

- 

1 


1 


- 


_1 

- 

_1 

- 


- 

2 

- 

_1 

_3 

-3' 

18 


4 

-2. 

6 

T 

6 

_8 

8: 


.5 per cent 

100 cases, are often unreliable. 

than group totalg^g|t^ | g TO ^ f |^|^ ( ^^ Sj| JJ (? g daS; | bSgffl ^ k0000 
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100175^197 




i? o 


ALL PARLIAMENT 

9b. Why did you switch, from (brand 

Answers of all 1 Parliament, smokers vho have switched 
to smoke filter tipB and named a specific: brand 


Number of respondents 


ECMEONE OFFERED,, SUGGESTED (BRAND SWITCHED TO); 
FROP.LE AROUND ME SMOKE (BRAND SWITCHED TO): 
PREVIOUS BRAND TOO STRONG; WAITED A MILD CIGARETTE 
(NO MENTION. OF IRRITATION): 


_ Analyzed by Questions 

Tbtal Other 1 filter Parliament and 
asked this and switched switched to 
question to Parliament other filter 
49 o 239■ 77** 

(ioo£) (loojfc) (icot) 

% * i 

10 2 M 13_ 

15 21 __5 


l 

. ! 

r 

[ 

r 

1 

1 

1 

1 


HEALTH: AND' IRRITATION 

1 h 



Irritated throat; previous brand made:me cough, 



(brand switched to) less harsh 

11 . 

16 

3 : 

Doctor advised me to smoke (brand switched' to): 

2 

h 

- 

Other (health and irritation): 

1 

1 . 

- 

PHYSICAL CHARACTERISTICS OF CIGARETTE 

1^ 

13 


Previous brand hard: to draw;, (brand switched to) 



easier to dhav 

5 

5: 

1. 

Wanted a filter; better filter 

3 

3 

3 

Wanted king sice: cigarette 

1 

* 

3 

Wanted tight, more tightly packed' cigarette 

1 

1 

- 

Wanted non^fliter cigarette 

* 

- 

- 

Wanted recessed tip' 

* 

* 

1 : 

Wanted flush tip 1 

* 

# 

1 

Wanted more effective filter 

* 

- 

- 

Other (physical characteristics of cigarette) l 

k ' 

5 

6 

PREVIOUS BRAND TASTES BAD; (BRAND SWITCHED' TO). 




TASIES BETTER 

11 

11 

Jj 

LIKE PACKAGE OF (BRAND SWITCHED TO) ; DISLIKED 




PACKAGE nF PREVIOUS: BRAND' 

i 

12 

k 

JUST FOR: A CHANGEC.EAHGE' BRAIDS PERIODICALLY 

J. 

13_ 

(BRAND SWITCHED TO)'. TASTE'S LIKE A REAL CIGARETTE, HAS 




MORE FLAVOR: (BRAND SWITCHED: TO)! IS MORE SATISFYING 

_6 

J. 


PREVIOUS 1 BRAID 1 TOO EXPENSIVE.;; ('BRAND' SWITCHED. TO): 




POPULAR . PRICED 

_6 

_1 

26 

JUST TRIED (BRAND SWITCHED TO) AND'LIKED THEM 

5 

u 

12 

ADVERTISING 

T- 

2 

10 

PRECIOUS BRAND NOT'READILY: AVAILABLE 

I DISLIKED PREVIOUS 1 BRAND 1 

3 

J_ 

3 

_ 2 _ 

J. 

PREVIOUS BRAID TOO MILD: 

1) 

1 


NEW CN MARKET; CURIOUS ABOUT NEW'BRAND 

li 

_1 

1 

PREVIOUS BRAND LEFT 1 BAD AFTERTASTE 


r 

J, 

ALL OTHER 

5 

b 

6: 

DON'T KNOW 

Ti 

2 

1 

NO ANSWER 

_5; 

2 s 

J. 




♦Lees 


♦♦Percentages based on less than 
Note*. Group totals add to more than. lQOjt, and suh-totalB may add to more 




L 

t 

L 

L 

L 


L 

L 

L 


N 


Source: hltps://wwwjQdustrydocuments.ucsf.edu/docs/mtgkOOOO 


S(; 17SL KiOT 


f 

1 

r 

i 

f; 

I 

n 


SMOKERS .... 

started on)^ to (next brand tried) T 

regular brands at least once since they started 
they switched to—of all Parliament smokers 

8ay9a; Parliament smokers: who first Btarted on: 
A filter-tipibrand other than' 

Parliament and switched to: 


Marlboro 
33** * 

(I0C$) 

t 

Other filter 
122 
( 10 C^) 

i 

Non-filter 

25 ** 

(I 00 J&) 

* 

12 

11 

l 6 

12 ; i 

11 

J. 

J 

12 

12 

9 

10 

8 


12 : 

6 

3: 


l 1 

2 

]J4_ 

6 

3 

l 

1 


k 

12 

k. 


3 

18 

2 ° 

3 


i H 

i ; 

i : 

t 

L 
L 
l 


Jr 


6 

“5 


li 

J. 

_k_ 

JL 

_2 

2 


_6 

10: 

2 


1 6 
k 

;r 

12 

JL 

i 


_4 

12 


•5 per cent 

100' cases are: often unreliable.. 

than group totals because some respondents gave more than one answer. 


171 


Source:"https //ww^industrydocuments.ucsf.edu/docs/mtgk0000 


GRIDS', foot 
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ALE MARLBORO 


9 b'. Why did you switch from 


(brand 


Answers of all Marlboro smokers who have switched 
to smoke filter tips and named a specific brand 


Total 
asked' this 
question 

Number of respondents 3 64 

( 100 $) 

$ 

SOMEONE OFFERED, SUGGESTED (BRAND SWITCHED TO); 

PEOPLE AROUND ME SMOKE (BRAND SWITCHED TO) IT 

LIKE: PACKAGE: OF (BRAND SWITCHED TO); DISLIKED PACKAGE: 

OF PREVIOUS BRAND 15 

PREVIOUS BRAND TOO STRONG; WANTED A MILD CIGARETTE ~ 

(NO: MENTION OF IRRITATION) l4 

PREVIOUS BRAND TASTES BAD; (BRAND SWITCHED TO) TASTES 
BETTER: 12 

PHYSICAL CHARACTERISTICS OF CIGARETTE 11 

Previous 1 brand hard to draw;; (brand switched to) 

easier to draw. 5 

Wanted a filter; better filter 2 

Wanted king; size cigarette . 1 

Wanted tight, more tightly packed: cigarette * 

Other (physical characteristics of cigarette) 3 


Analyzed by Questions 
Other filter Marlboro and 
and switched switched to 
to Marlboro- other filter 

207 10 ** 

( 100 $) ( 100 $) 

* * 

20 

24 _ 10 

17 - - 

14 

_6 10 

3 

1 

10 

1 

2 


HEALTH AND IRRITATION 9: 

Irritated throat; previous brand made me cough;, 

(brand switched to) less harsh' 7 
Doctor advised me to smoke (brand switched to) * 
Other (health and irritation) 2 


10 

9 

1 


10 

10 


(BRAND: SWITCHED: TO) TASTES LIKE A REAL CIGARETTE, HAS 
MORE: FLAVOR;: (BRAND SWITCHED TO) IS MORE! SATISFYING, 7 
ADVERTISING ~t 

JUST FOR: A CHANGE; CHANGE BRANDS PERIODIC ALLY J> 

PREVIOUS 1 BRAND TOO EXPENSIVE; (BRAND: SWITCHED: TO')' 

POPULAR: PRICED' 5 

JUST TRIED: (BRAND: SWITCHED: TO): AND: LIKED THEM 4 

I DISLIKED PREVIOUS BRAND ~2 

NEW, ON MARKET; CURIOUS ABOUT NEW BRAND ~2 


PREVIOUS. BRAND NOT READILY AVAILABLE 2 
PREVIOUS. BRAND LEFT BAD AFTERTASTE: ~2 
PREVIOUS BRAND TOO MILD 1 


ALL OTHER 
DON'T KNOW 
NO ANSWER. 


5 

5 . 

l 


30 

30 


_3 

2 

_2 

_2 

_3 

_3 

JL 

8 

T 

T 


h* 

O - 
C - 
h* - 

■vl 

Cl _ 

fC " 
O . ' 



% *Less than 

^Percentages based on less than 
Note: Group totals add to more than 100$, and sub-totals may add to more 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




A filter-tip brand other than 
Marlboro and switched to: 


Parliament 

IQ** 


Other filter 

-SF- 


w 

10 

30 

20 

10 

10 


10 ' 


10 

10 

10 


* 
14 
_1 
11 
13. 
19 

n 

5 

2 

3: 

l 

5 

8 : 

J. 

_ 8 ' 

_2 

3 


5 

H 

3 


Non-filter 
19** 

X 

* 

11 


I 

' SMOKERS 

® started' on) to (next brand tried) 7 

I regular brands at least once since they started 
® they switched, to—64$ of all Marlboro smokers 

■ 8 a,,9a: Marlboro' smokers who first started on: 

A -P -f 1 +■ _ 4* -f tv -nrfl otVinr + Vi a n 


I 

' J 1 

I 

f 

I 

I 

I 

I 

I 

I 

1 

a 

a 

a 

H 

a 

H 

a 

a 

a 

a 


n 

n 

6 

5 1 

_5 

5 


21 

26 


l6 


_5 

_5 

5 


•5 per cent v 

100 cases are often unreliable:. 

than group totals because some: respondents gave more than one answer. 
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Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


T02ZS1TQ0T 
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CROSS SECTION! OF FILTER-TIP SMOKERS 

10a. What brand did you switch to (second switch) 1 when you stopped smoking 
(brand first switched to) ? (Respondent had list of brands) 

Asked of all filter-tip smokers who 
have switched' regular brands at least 
once since, they started to' smoke filter 
tips'— h&jo of all filter-tip smokers 


Tbtal 
asked this 
question 

Number of respondents 736 

(lOOjQi 


* 

WINSTON 10 
MARLBORO: (FILTER): 9 
VICEROY 7 
L & M ' 5! 
OLD GOLD: (FILTER) . 2 
PARLIAMENT 2 
HERBERT TAREYTQN (FILTER) 2 
KENT 1 
KCOL * 
DU MAURIER * 
SPUD * 


ENCORE! 

COMMANDER 


OTHER. FILTER TIP * 
A NON-FILTER BRAND 2: 
NO REGULAR BRAND 1 
DON'T KNOW, OR NO ANSWER 2 


Analyzed by 
respondents' who are: 
Male• Female 



11 

8 

6 

5 

1 

2 

1 

1 

* 

* 

2 

2 

2 


403 

(lOO#) 

f 

9 

8 

5 

2 

2 

2 

1 

1 

* 


* 

3 

l 

T 


STILL SMOKING BRAND OF FIRST 
SWITCH 57 


59 56 


*Less than .5 per cent 




Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL PARLIAMENT SMOKERS 


10a. What brand did you switch to (second switch) when you stopped smoking 
(brand first switched to) ? (Respondent had list of brands) 

Answers of all Parliament smokers who 
have switched regular brands at least 
once since they started to smoke filter 
tips and named, a specific brand they 
switched to--41$ of all Parliament smokers 

Total 
asked this 
question 


Number of respondents. 511 

( 100 $) 


$ 

PARLIAMENT 33 
MARLBORO (FILTER) 4 
L & M 2 
WINSTON 2 
HERBERT TAREYTON (FILTER)' 2 
OLD: GOLD (FILTER)' 1 
KENT 1 
VICEROY 1 
KOOL * 
DU MAURIER ' * 
ENCORE . * 


SPUD 

COMMANDER 
OTHER FILTER TIP 


A NON-FILTER BRAND 2 
NO REGULAR: BRAND' 1 
DON'T KNOW' 2 
N0: ANSWER 3 

STILL SMOKING, BRAND: OF FIRST 1 SWITCH 46 


* 1 / 2 ss than .5 per cent 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL MARLBORO: SMOKERS 


10a. What brand' did you switch' to (second switch) 1 when you stopped smoking 
(brand' first, switched to) ? (Respondent had list of brands) 

Answers of all Marlboro smokers who have 
switched regular brands at least once 
since they started to smoke filter-tips 
and named a specific brand they switched 
to— 65 % of all Marlboro smokers 

Total 

•" asked this 
question 

Number of respondents 1 3^7 

( 100 %) 

* 


MARLBORO (FILTER.) 


32 

WINSTON 


5 

L & M 

X 

3 

VICEROY 


1 

HERBERT TAREYTON (FILTER)' 


1 

ENCORE 


*, 

KENT 


*; 

PARLIAMENT 


* 

OLD' GOLD (FILTER)' 


- 

DU MAURIZR 


- 

KOOL 


- 

SPUD' 


. 


COMMANDER 


OTHER FILTER' TIP * 
A N0N-FILTER : brand: I 
NO REGULAR: BRAND' 1 
DON'T KNOW' OR NO: ANSWER 3 


STILL SMOKING BRAND OF FIRST SWITCH 53 
*Less than .5 per cent 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION: OF FILTER-TIP SMOKERS 


10b'. Why did you switch' from (first switched to • ' " 

brand) to (second 1 switched' to brand/ 7 

Asked of all filter-tip smokers who have 
switched regular brands at least twice 
since they started to smoke 1 filter-tips 
and named a specific: brand they switched 
to— 20$ of all filter-tip smokers 

Total, 
asked this 
question 


Number of respondents 303 

(10C$) 

* 

PHYSICAL CHARACTERISTICS OF CIGARETTE l6 

Wanted a filter}: better filter ~~B 

Previous brand hard to draw; (brand switched to) 

easier to' draw 3 

Wanted tight., more tightly packed cigarette 2 

Wanted king: size cigarette 1 

Wanted a non-filter cigarette 1 

Other (physical characteristics of cigarette) 3 

PREVIOUS BRAND TASTES BAD} (BRAND SWITCHED TO): 

TASTES BETTER. 11 

PREVIOUS BRAND TOO STRONG} WANTED 1 A MILD CIGARETTE 

(NO MENTION OF IRRITATION') 11 

JUST FOR A CHANGE} CHANGE. BRANDS PERIODICALLY 11 





HEALTH AND IRRITATION 10 

Irritated throat; previous brand made me cough; 

(brand switched to) less harsh 7 

Other (health and irritation)' 3' 

(BRAND SWITCHED TO): TASTES LIKE A HEAL CIGARETTE,, HAS 

MORE FLAVOR; (BRAND SWITCHED TO) IS 1 MORE SATISFYING _J_ 

SOMEONE OFFERED, SUGGESTED (BRAND SWITCHED TO); 

PEOPLE AROUND ME SMOKE (BRAND SWITCHED TO) _£ 

LIKE: PACKAGE OF (BRAND: SWITCHED: TO); DISLIKED 

PACKAGE OF PREVIOUS. BRAND 6 

ADVERTISING ^ 

PREVIOUS BRAND TOO MILD: 

PREVIOUS BRAND TOO EXPENSIVE;, (BRAND SWITCHED TO)' 

POPULAR PRICED _J_ 

JUST'TRIED (BRAND SWITCHED TO): AND LIKED THEM. _2 

PREVIOUS' BRAND' NOT READILY: AVAILABLE _2 

PREVIOUS' BRAND LEFT BAD' AFTERTASTE _2 

NEW, ON MARKET; CURIOUS ABOUT NEW BRAND _2 

DISLIKED PREVIOUS BRAND' _1 

ALL OTHER _J, 

DON'T KNOW 1 

NO ANSWER 12 


c 

o 

h* 

Cl 

fc 

W: 

O' 

Cl 


Group totals add to more than' 100$'* and sub-totals' may add to more 1 
than' group totals because some respondents gave more than one answer.. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




ALL PARLIAMENT SMOKERS 


10b« Why did you switch from (first switched to 


Answers of all Parliament smokers who have 
switched regular brands at, least twice 
since they started to smoke filter-tips 
and named a specific brand they switched 
to—21$ of all Parliament smokers 

Total ' 
asked this 
question 

Number of respondents 263 , 

( 100 #) 

1 ° 

HEALTH AND IRRITATION l6 

Irritated throat; previous brand made: me cough;; 

(brand switched to) less harsh 10 

Doctor advised me to smoke (brand switched to) 2 

Other (health and irritation) 4 

PREVIOUS BRAND TOO STRONG';. WANTED A MILD CIGARETTE 

(no mention, of irritation) 15. 

PREVIOUS BRAND .TASTES: BAD; (BRAND SWITCHED TO): 

TASTES BETTER: 1£ 

PHYSICAL CHARACTERISTICS' OF CIGARETTE 11 

Wanted a filter;; better filter 7 

Previous brand hard to draw; (brand switched to) 1 

easier to draw 2 

Wanted recessed tip: * 

Wanted flush tip * 

Other (physical characteristics 1 of cigarette) 2 

SOMEONE OFFERED:, SUGGESTED (BRAND SWITCHED TO); 

PEOPLE AROUND: ME SMOKE (BRAND SWITCHED TO) 10 

LIKE' PACKAGE OF (BRAND SWITCHED: TO) j DISLIKED 

PACKAGE OF PREVIOUS BRAND. 6 

JUST 1 TRIED (BRAND: SWITCHED TO) AND LIKED: THEM ~~E 

JUST FOR A CHANGE; CHANGE BRANDS: PERIODICALLY ~Z 

PREVIOUS BRAID: TOO: EXPENSIVE}, (BRAND SWITCHED TO) 

POPULAR: PRICED: _ 4 _ 

(BRAND SWITCHED TO) TASTES: LIKE A REAL CIGARETTE, HAS 
MORE' FLAVOR; (BRAID SWITCHED TO) IS MORE SATISFYING 2 
ADVERTISING ~ 

I DISLIKED PREVIOUS BRAND ~ 

PREVIOUS' BRAND; NOT READILY: AVAILABLE _1 

NEW ON MARKET 1 ; CURIOUS ABOUT NEW BRAND *' 

ALL: OTHER: 

DON "T 1 KNOW. _2 

NO ANSWER 10 

*Less than .5 per cent 

Note: Percentages add to more than 100$ because 

some respondents gave more than 1 one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL MARLBORO SMOKERS: 


10b. Why did you switch from (first switched! tO ' 
brand) to (second switched to brand) ? 


Answers of all Marlboro smokers who have 
switched regular brands at least twice 
since they started to smoke filter-tips 
and named a specific brand they switched 
to—29# of all Marlboro smokers 

Total 
asked this 
question 

Number of respondents 162 

(ioo#)' 


i 

LIKE PACKAGE OF (BRAND SWITCHED TO); DISLIKED 

PACKAGE OF PREVIOUS BRAND: 20 

SOMEONE OFFERED, SUGGESTED: (BRAND SWITCHED' TO)j 

PEOPLE AROUND ME: SMOKE (BRAND SWITCHED TO) 1£ 

PREVIOUS BRAND TOO STRONG; WANTED A MILD 

CIGARETTE (NO MENTION OF IRRITATION') l4 

PREVIOUS BRAND TASTES: BAD; (BRAND SWITCHED TO) 

TASTES BETTER _2 

(BRAND SWITCHED TO) TASTES LIKE A REAL CIGARETTE, BAS 
MORE FLAVOR; (BRAND SWITCHED: TO) IS MORE SATISFYING 

PHYSICAL, CHARACTERISTICS OF CIGARETTE J_ 

Wanted a filter; better filter 4' 

Previous brand hard to draw; (brand switched to) 

easier to: draw 1 

Wanted king size cigarette 1 

Wanted tight, more tightly packed cigarette * 

Other (physical characteristics: of cigarette) 1 


ADVERTISING JJ_ 

HEALTH AND IRRITATION _6 

Irritated throat;, previous brand made me' cough; 

(brand switched: to) less harsh 3 

Other 1 (health and irritation): 3 

PREVIOUS' BRAND TOO EXPENSIVE; (BRAND: SWITCHED TO 1 ) 

POPULAR 1 PRICED _4 

JUST FOR. A CHANGE; CHANGE BRANDS PERIODICALLY _J, 

NEW ON MARKET; CURIOUS ABOUT NEW BRAND 2 ' 

PREVIOUS BRAND LEFT BAD AFTERTASTE _2: 

JUST TRIED: (BRAND' SWITCHED 1 TO) AND LIKED THEM 2 

PREVIOUS BRAND TOO MILD j? 

I DISLIKED: PREVIOUS, BRAND _1 

PREVIOUS BRAND NOT' READILY AVAILABLE I 


ALL OTHER 
DON'T KNOW 
NO ANSWER 


if 


*Less ! than . 5 : per cent, 

Note: Percentages add to more than 100# because 

some: respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION OF FILTER-TIP SMOKERS 

11a.. And your present (filter-tip) brand Is _ --is that right? 


Asked of all filter-tip smokers— 
31 $ of cigarette smokers 


Total Analyzed by 



filter-tip 

respondents vho are: 


smokers 

Male 

Female 

Number of respondents 

1522 

677 

844 


(: 10096)1 

(IOO 96 ) 

( I0096)' 


* 

* 

* 

WINSTON! 

29 

32 

26 

VICEROY 

22 

17 

26 

L & Mi 

18 

18 

17 

MARLBORO: 

13: 

12 

13. 

HERBERT TAREYT0N 

5 

5 

6 

OLD GOLD 

5 

7 

4 

PARLIAMENT 

k 

k 

5 

KENT 

31 

k 

3 

ENCORE - _ 

* 

* 

- 

OTHER. FILTER-TIP' 

* 

* 

* 

NO REGULAR FILTER-TIP BRAND 

1 

1 

_ 


O 

O' 


*Less than .5 per cent 

fC 

o 

05' 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




GROSS SECTION OF FILTER-TIP SMOKERS. 


11a- And your present (filter-tip) brand.is 


—is that right? 


Asked of all filter-tip smokers-- 
31 $ of cigarette smokers 


Analyzed by respondents 



Total 


whose 

ages 1 are: 



filter-tip 

smokers: 

18-24 

25-34 

35-49 

50 and 
over 

Number of respondents 

1522 

( 1001 ) 

215 

( 100 $)' 

406 

( 100 $) 

579 

( 10 : 0 $) 

320 

( 100 $)' 



$ 


$ 

$ 

a 

WINSTON 

29 

26 

30 

31 

25 

VICEROY 

22 

30: 

23 

20 

18 

L &. M' 

18 

19' 

16 

18 

IT 

MARLBORO 

13 

13' 

15 

11 

14 

HERBERT TAREYTCN 

5 

5 

5 

6 

5 

OLD GOLD 

5 

3 

3 

6 

10 

PARLIAMENT 

4 

2 

3 

5 

5 

KENT 

3 

2 

3' 

3 : 

4: 

ENCORE 

* 

- 

1 

- 


OTHER FILTER-TIP 

* 

- 

* 

- 

1 

-L- 

NO REGULAR FILTER-TIP BRAND: 

T 


I 

* 

1 


♦Less than .5 per cent 


O 

O' 

M 


Cl 

to 

to 

O' 

CO 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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lla. And your present (filter-tip) brand Is 


—is that right?. 


Asked of all filter-tip smokers-- 
31$ of cigarette smokers 



Total 

filter-tip 

smokers 

- r - 

Analyzed by respondents 
vhose economic level is 
B C 

D 

Number of respondents 

1522 

1116 

336 

T 81 

2&1 


(ico£) 

(100$) 

(100$) 

(100$): 

( 100 $) 


$ 

* 

$ 

i 

$ 

WINSTON 

29 

211 

25 

31 

30 

VICEROY 

22 

17 

16 

23 

27 

L. & M 

18 

13 

20 

18 

IT 

MARLBORO 

13 

21 

15 

12 

10 

HERBERT TAREITON 

5 

7 

T 

5 

b 

OLD: GOLD 

5 

5 

5 

5 

6 

PARLIAMENT 

h 

8 

6 

3 : 

3 

KENT 

3 

8 

k 

3 : 

3 

ENCORE 

* 

- 

* 

- 

* 

OTHER FILTER-TIP 

* 

- 

1 

* 

* 

NO REGULAR FILTER-TIP BRAND 

1 

- 

1 

* 

* 


*Less than 

. 5 per 

cent 


C 

O 

C7: 

W 

W 

H> 

C 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 





CROSS SECTION OF FILTER-TIP ' SMOKERS ': 

11 a. And your present (filter-tip) brand Is _—Is that, right? 


Asked of all filter-tip smokers-- 
3 $ of cigarette smokers 



Tbtal 

Analyzed by 


filter-tip 

respondents: 

vho are: 


smokers 

White 

Negro 

Number of' respondents 

1522: 

1366 

143 

- 

(10$) 

(10$) 

(10$ 


$ 

t 

* 

WINSTON 

29 

29 

19 

VICEROY 

22 

21 

31 

L & M 

18 

18 

10 

MARLBORO 

13 

13 

10 

HERBERT TARETTON 

5 

5 

11 

OLD' GOLD 

5 

6 

4 

PARLIAMENT 

4 

4 

8 

KENT' 

3 

4 

3 

ENCORE 

* 

- 

1 

OTHER FILTER-TIP 

* 

* 

2 

NO REGULAR FILTER-TIP 

BPAKD. I 

* 

I 


*Less than .5 per cent 
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Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752211 
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CROSS SECTION OF FILTER-TIP SMOKERS 


11 a. And your present (filter-tip), brand is _—is that right? 

Asked 1 of all filter-tip smokers — 

31$ of cigarette smokers 


Analyzed by respondents who live in 





places' with 

a population of: 



Total 

filter-tip 

Over 

250,600 

to 

100, 000 : 
to 

25,000: 

to 

2,500 

to 


smokers 

1,000,000 

1,000,000 

250,000' 

100,000: 

25,000 

Nuniber of respondents 

I522 

277 

318 : 

217 

292 

4 i 8 

(100$) 

(100$) 

(100$): 

(100$) 

(100$) 

(100$) 


* 

$ 

* 

$ 

* 

* 

WINSTON 

29 

14 

27 

34 

30 

37 

VICEROY 

22 

23 : 

24 

20 

23 ' 

19 

Li & M 

18 ! 

18 

19 

17 

17 

18 

MARLBORO 

13 ' 

21 

11 

11 

11 

ll 

HERBERT TAREYT 0 N 

5 

8 : 

4 : 

4 

81 

4 

OLD 1 GOLD 

5 

5 

6 

5 

6 

4 

k 

PARLIAMENT 

4 

6 

5 

5 

2 

k 

KENT 

3 

3 ' 

4 

4 

3 

3 

encore: 

* 

* 

- 

-* 

- 

- 

OTHER FILTER-TIP 

* 

1 

- 

- 

- 

* 

NO REGULAR: FILTER-TIP BRAND 1 

1 

* 

* 

* 

* 


M • 

C 

o. * 

*Less than .5 per cent fv 

fv 

w 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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11 a. And your present (filter-tip): brand is 


—is that right? 


Asked of all filter-tip smokers— 
31$ of cigarette smokers 


I 

I 

a 

a 

a 

a 

a 

a 

a 

a 

a 

1 

a 

a 


Analyzed by respondents who live 
Ini Philip Morris sales region: 



Total 
filter-tip 
smokers 

#2 

#1 Central 

Northeast Atlantic: 

#3 

Southeast 

7^4 # 5 ' 

East West. 

North North 
Central Central 

f 7 

West Mountain 

South and 

Central Pacific 

Number of 
respondents 

1522 

(lOO*) 

377 

( 100 *) 

173 

(10:0*): 

160 

(100*); 

333 

( 100 *) 

153 
(100*) 

158 

(100*) 

168 

( 100 *) 


* 

i 

t 

* 

* 

* 

* 

* 

WINSTON 

29 

21 

23 

36 

32 

37 

39 

23 

VICEROY 

22 

15 

16 

24 

25 

24 

26 

26 

L & M 

18: 

24 

13 

12 

16 

18 

13 

22 

MARLBORO 1 

13 

20 

17 

9 

9 

6 

3 

17 

HERBERT' TARZYTON 

5 

4 

10 : 

5 : 

6 

3 

9 

2 

OLD GOLD! 

5 

6 

8 ' 

5 

6 

4 

5 

3 

PARLIAMENT 

4 

5 

7 

6 

2 

4 

2 

5 

KENT 

3 

5 

3 

3 

4 

3 

1 

2 

ENCORE 

■* 

- 

I 

- 

- 

- 

1 

- 

OTHER FILTER-TIP 

* 

- 

1 

- 

* 

- 

- 

* 

NO REGULAR. FILTER-TIP 

BRAND 1 

* 

l 

- 

* 

1 

1 

* 



*Less 

than .5 per cent 




0 

0 

M 

•vi 

Cl. ‘ 
fv 

w. 

CO 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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GROSS SECTION OF FILTER-TIP SMOKERS 


Ha. And your present (filter-tip) brand is _--is that right?. 

Answers of those who have 
switched 3 times'—l 4 $ of 
all fliter-t ip ' smokers 


Total 

Number of respondents 210 

( 100 $) 


$ 

WINSTON 26 
VICEROY 17 
L & M 16 
MARLBORO l 4 
OLE: GOLD 7 
HERBERT TAEEYTON' 6 
KENT 6 
PARLIAMENT 4 
ENCORE: * 
OTHER FILTER TIP 1 
NO REGULAR BRAND 3 


*Less than <5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


•PT^SiTOOT 




CROSS SECTION OF FILTER-TIP SMOKERS 


lib. Why did you switch to that brand (present brand) from previous: brand? 

Asked of all filter-tip smokers who had 
switched regular brands at least three 
times since starting to smoke filter tips— 
lJr$ of all filter-tip smokers 


Number of respondents 


Tto'tal 

asked this 
question 

210 

( 100 $) 



* 

JUST FOR A CHANGE; CHANGE BRANDS PERIODICALLY 12 

PREVIOUS: BRAND' TOO STRONG; WANTED A MILD: CIGARETTE 
(NO MENTION OF 1 IRRITATION) II 

PREVIOUS: BRAND' TASTES BAD; PRESENT BRAND' TASTES BETTER' 10 

SOMEONE: OFFERED; SUGGESTED PRESENT BRAND; PEOPLE AROUND 
ME SMOKE PRESENT BRAND 10 

PRESENT BRAND TASTES LIKE A REAL CIGARETTE, HAS MORE 
FLAVOR; PRESENT BRAND'IS MORE SATISFYING _9 

PHYSICAL CHARACTERISTICS OF CIGARETTE 8' 

Wanted a filter; better filter 

Wanted more effective filter 1 

Wanted king size cigarette 1 

Previous brand hard to draw; present brand 

easier to draw * 

Other (physical characteristics of cigarette) 1 2 

HEALTH AND IRRITATION _8 

Irritated throat; previous brand made me cough;: present 

brand less harsh' 5 

Doctor advised me: to smoke: present brand * 

Other (health and irritation:) 3 

ADVERTISING: _4 

PREVIOUS BRAND NOT 1 READILY AVAILABLE; _3 

JUST TRIED PRESENT BRAND AND LIKED THEM _2 

LIKE PACKAGE OF PRESENT BRAND; DISLIKE PACKAGE OF 
PREVIOUS BRAND _2 

PREVIOUS BRAND TOO' EXPENSIVE; PRESENT' BRAND POPULAR PRICED _2 
NEW' ON MARKET; CURIOUS' ABOUT NEW, BRAND _2 

PREVIOUS BRAND TOO MILD _1 

PREVIOUS BRAND LEFT 1 BAD AFTERTASTE * 

DISLIKED PREVIOUS BRAND: * 

ALL OTHER _2 

DON'T KNOW _9 ; 

NO ANSWER 2k 


*Less than .5 per cent 

Note; Percentages add to more than 100$ because 

some respondents gave more than' one answer.. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL. PARLIAMENT SMOKERS 


111b. Why did you switch to that brand (present brand) from previous brand? 

Answers of all Parliament smokers who had 
switched regular brands at least three 
times since starting to smoke filter tips— 

15$ of all Parliament smokers 


Number of respondents 


$ 

PREVIOUS BRAND TOO STRONG] WANTED' A MILD CIGARETTE 
(NO MENTION OF IRRITATION) 15 

PREVIOUS BRAND TASTES BAD] PRESENT 1 BRAND TASTES BETTER 13 

HEALTH AND IRRITATION _9 

Irritated throat] previous brand made me cough]: present 

brand less harsh' 8 

Doctor advised me to smoke present brand 1 

Other (health and irritation) * 

JUST TRIED: PRESENT BRAND AND LIKED THEM _8 

SOMEONE OFFERED, SUGGESTED' PRESENT BRAND] PEOPLE AROUND 
ME. SMOKE PRESENT BRAND _T 

PREVIOUS BRAND TOO EXPENSIVE] PRESENT BRAND POPULAR PRICED _6 

JUST FOR A CHANGE]: CHANGE BRANDS PERIODICALLY _5 

PHYSICAL.CHARACTERISTICS OF CIGARETTE _5 

Wanted a filter] better filter 2 

Wanted more effective filter 1 

Wanted recessed: tip * 

Other (physical characteristics of cigarette) 2 

PRESENT BRAND' TASTES LIKE A REAL CIGARETTE, HAS. MORE 
FLAVOR] PRESENT BRAND IS. MORE SATISFYING _3 

LIKE PACKAGE: OF 1 PRESENT BRAND]; DISLIKED' PACKAGE GF 
PREVIOUS' BRAND: _2 

PREVIOUS: BRAND' NOT READILY AVAILABLE _2 

ADVERTISING _1 

I DISLIKED PREVIOUS 1 BRAND _1 

ALL OTHER _3 

DON'T KNOW J 4 

NO' ANSWER 33 


*Less than 1 .5 per cent 

Note: Percentages add to more than 100$ because 
some: respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO * 


Total 
asked this 
question 1 

I 83 

( 100 $): 


1001752216 




ALL MARLBORO SMOKERS 


lib. Why did you switch to that brand (present brand) from previous brand? 

Answers of all Marlboro smokers who had 
switched regular brands at least three: 
times since starting to smoke filter tips— 

16$ of all Marlboro smokers 


Number of respondents 


Total 

asked this 
question 

88 ** 

( 100 £) 


* 

like: package of present brand? disliked package of 

PREVIOUS BRAND 1? 

PREVIOUS BRAND TASTES BAD; PRESENT BRAND TASTES BETTER 13 

PHYSICAL CHARACTERISTICS' OF CIGARETTE 10 

Wanted a filter; better filter 3 

Previous brand hard to draw; present brand easier to draw 3' 
Wanted more effective filter 1 

Wanted king size cigarette 1 

Other (physical characteristics, of cigarette): 6 

HEALTH AND IRRITATION _9 

Irritated throat; previous brand madfe me cough;; present 

brand less harsh 8 

Doctor 1 advised me to smoke present, brand 1 

PREVIOUS BRAND TOO STRONG;; WANTED A MILD CIGARETTE 
(NO MENTION' OF IRRITATION) _9 

SOMEONE OFFERED,, SUGGESTED PRESENT BRAND; PEOPLE AROUND 
ME SMOKE! PRESENT BRAND _6 

NEW 1 ON MARKET; CURIOUS ABOUT NEW BRAND _6 

JUST TRIED 1 PRESENT BRAND AND 1 LIKED THEM: _6 

PRESENT BRAND TASTES. LIKE A REAL CIGARETTE, HAS MORE 
FLAVOR; PRESENT BRAND IS MORE: SATISFYING _2 

PREVIOUS BRAND TOO MILD _2 

PREVIOUS BRAND: LEFT BAD AFTERTASTE _1 

PREVIOUS 1 BRAND; TOO EXPENSIVE; PRESENT BRAND: POPULAR PRICED 1 

ADVERTISING 1 


ALL OTHER 
DON'T KNOW 
NO ANSWER 


_5 

_3 

33 


189 

■ . -v?’ 





*Less than .5 per cent 

**Percentages based on less than 100 cases are 1 often unreliable. 
Note; Percentages add to more than 100$ because 
some respondents, gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION OF FILTER-TIP SMOKERS' 


lie. Hew long have you been smoking your present brand? 

Asked of all filter-tip smokers— 

31 $ of all cigarette smokers 


Analyzed by Question' 11a: respondents' 



Total 


vhose present regular brand 

Is: 

.. •' 

filter-tip: Marl- 

smokers. boro 

Parlia¬ 

ment 

L &. M 

Herbert 

Tareyton 

Vice¬ 
roy Winston 

Other 

filter 

Number of respondents 

1522 

(lOajt'): 

193 

(loo#): 

65 ** 

(1000): 

269 : 

( 1000 ) 

82 ** 

(1000) 

330' 

(1000) 

436 : 

(1000.) 

l4o 

(1000) 


* 

1 ° 

0 

* 

i- 

* 

* 

* 

LESS THAN 3 MONTHS 

8 

7 

6 

10 

5 

6. 

8. 

11 

3. MONTHS' - LESS. THAN 9 
MONTHS 1 

20 

it©' 

6 

20 

12: 

12 

21 

20 

9 MONTHS: - LESS THAN 
ly YEARS 

29 

32 

19 

33 

18 

23 

33 

30 

1-|- YEARS 1 - LESS. THAN 

3^ YEARS 

30 

12 

26 

26 - 

50 

42 

32' 

25 

3§ YEARS' OR OVER 

9 

5 

38. 

5 

12' 

15 

3: 

12 

DON'T 1 KNOW 

1. 

1 

2 

l 

- 

- 

l 

1 

NO ANSWER: 

3 

3 

3 

IT 

3 

2 

2 

1 

•^Percentages based 
Note:: Respondents who are 

on less than 100 
still - smoking: the 

cases' are often unreliable:, 
filter-tip brand they started 

M 

O 

O 

M 

■vj 

07 

fC 

iV 

b* 

GO 


on were not asked Question 11c but the length of time they have 
been smoking that brand was obtained from Question 4--"How long 
ago did you first start to smoke filter tips regularly?" 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




ALL PARLIAMENT SMOKERS 
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lie.. How long have you been smoking your present brand? 
Answers of all Parliament, smokers 


Tbtal 

Number of respondents 111?** 

( 100 $) 


* 

LESS. THAN 3 MONTHS 4 

3 MONTHS - LESS: THAN 9 MONTHS 9 

9 : months: - less that; i-| years i4 

l| YEARS. - LESS THAN 2f YEARS 1? 

2-i YEARS - LESS THAN 3f YEARS 14 

3i YEARS OR' OVER 38' 

DON' T KNOW 1 

NO ANSWER 3 


**Not included are those respondents who smoke 1 regularly a filter-tip brand other 
than Parliament but smoke five or more; packs of Parliaments in' a 1 month. 

Note: Respondents, who started on Parliaments and are still smoking 

Parliaments were not asked Question 11c but the length of time 
they have been smoking Parliaments was obtained from Question 4— 
"How long ago did you first start to smoke filter tips regularly?" 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752219 
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AM, HABEBOBO SMOKERS 


Note: 

\\ 


lie. Hov long have you "been smoking your present brand? 
Answers of all Marlboro smokers 


Total 

Marlboro 

smokers 

Number of: respondents 5&5 

(lOC$) 


$■ 

LESS' THAN 3 MONTHS 7 

3 MONTHS: - LESS THAN 9 MONTHS. 32 

9' MONTHS - LESS THAN lj YEARS 35 

l| YEARS - LESS THAN 2f YEARS lL 

2f YEARS - LESS THAN 3f YEARS. 3 

3| YEARS OR OVER k 

DON'T KNOW OR NO ANSWER: 5 


Respondents, who started! on Marlboros and are still smoking 
Marlboros were not asked Question lie: but the length of time: 
they have been smoking Marlboros was obtained from Question 4— 
"How long ago did you: first start to. smoke filter tips regularly?," 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 






CROSS SECTION OF FILTER-TIP 1 SMOKERS 


193 


12. Are there any other things you particularly like about 
your present, brand, that you have not mentioned? 

Asked of all filter-tip smokers-- 
31 $ of cigarette smokers 


Analyzed by 



Total 


filter-tip 

• cigarette 


filter tip 


smokers ' 

who are: 


smokers 


Male 

Female 

Number 1 of respondents 

15,22: 


677 

844 


(100$) 


(100$) 

( 100 $) 


i 


i 

* 

LIKE TASTE AND 1 FLAVOR 

25 


25 

25 

Like, good taste, flavor 

17 


17 

T? 

Taste more like regular cigarettes 1 than 





other 1 filter' cigarettes 

4 


4 

5 

Clean taste; clean smoke 

2 


2 

2 

Other' (like taste and flavor) 

3 


3 

2 

MILD 

25 


20 

29 

NO IRRITATION; EASIER ON THROAT 

11 


_9 

13 

GOOD FILTER: 

10 


9 

10 " 

Like the filter 

~b 



5 

No loose tobacco 1 to get in your mouth 

3 


2 

4 

No air leak in filter 

* 


1 

* 

Like recessed filter 

* 


* 

* 

Other (good filter). 

1 


- 

1 

LIKE THE:WAT THEY SMOKE; DRAW; BURN 

_2 


_9 

_8 

LIKE PACKAGE. 

6; 


_6 

_6 

Like box because it doesn't crush; keeps the 




tobacco neater;: keeps cigarettes fresher 3 


3 1 

3 

Like, the box; new box; hard package 

2 


2' 

2 

Package easy to get into 

* 


- 

" 

Other (like package) 1 

1 


l 

1 

SATISFYING 

_6. 


j: 

_6 

LIKE: THE LENGTH 

_3 


_3 

_3 

FIRMLY PACKED 

_3 


2: 

4 

LIKE THE TIP 

_3 


_3 

_2 

JUST GOOD; LIKE'. THEM 

2 



_2 

NOT TOO EXPENSIVE 

2 


_1 

_2 ' 

ALL OTHER. 

_6 


JL 



DON'T KNOW OR. NO 1 ANSWER 30 34 27 

*Less than .5 per cent 

Note: Group totals add to more than 100$, andl sub-totals may add to more 

than group totals because some respondents gave more than one. answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL PARLIAMENT SMOKERS 
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Are there any other things you particularly like about 
your present brand 1 that you have: not mentioned? 


■■ 

Answers, of all Parliament 

smokers 


■ . 


Total 

Parliament 

smokers 


A ' 1 

kv:|I 

Number of respondents 

11238 

(100$) 

* 


■ ; 

MILD) 

31 


- .*■ 7 

LIKE PACKAGE 

26 


cl.-,-;- 

' •... l-Y'Vk 


Like box because it doesn't crush; keeps the 
tobacco neater; keeps cigarettes fresher 14 

Like the box;; new box;; hard 1 package 9 

Package easy to get into 2 

Other (like package): 2 


LIKE TASTE AMD' FLAVOR 19 

Like, good taste; flavor 12 

Clean taste;: clean smoke 4 

Taste more like regular cigarettes than 

other filter cigarettes 1 

Other (like taste; and flavor) 3 

GOOD FILTER 14 

Like the; filter 1 ~H. 

Like recessed filter 4 

No loose tobacco to get In your mouth 3 

No air leak in filter * 

Other (good filter) 2 

NO IRRITATION; EASIER 1 ON THROAT 14, 

LIKE THE. WAY: THEY SMOKE;; DRAW; BURN _6 

SATISFYING jj 

LIKE THE TIP 4, 

FIRMLY PACKED _3 

JUST GOOD;; LIKE THEM _3 

LIKE THE LENGTH _3 

NOT TOO EXPENSIVE _1 

ALL OTHER _J_ 

DON'T KNOW OR: NO ANSWER: 19 


*Less than .5 per cent 

Note: Group totals add to more than 100$, and sub-totals may add to more 

than group totals because some respondents gave more; than one. answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 







ALL MARLBORO SMOKERS 


12 . Are there any other things you particularly like about 
your present brand that you have not mentioned? 

Answers 1 of all Marlboro smokers 


Total 

Marlboro 

smokers 


Number of respondents 5&5 

( 100 *) 

*■ 

LIKE PACKAGE 31 

Like box because it doesn't crush; keeps the 
tobacco: neater; keeps cigarettes fresher 17 

Like the box; new box; hard package 11 

Package easy to get into 3 

Other (like package) 1 2 

MILD 2 6 


LIKE TASTE AND FLAVOR 2 6 

Like,: good taste, flavor 20 

Clean taste; clean smoke 3 

Taste more like regular cigarettes, than 

other filter' cigarettes 3 

Other 1 (like taste and flavor) 1 2 


NO IRRITATION; EASIER OH THROAT 12 

GOOD FILTER _9 

Like the: filter 5 

No loose tobacco to get in your mouth 2 

Like recessed filter 1 

No air leak In filter * 

Other 1 (good filter): 1 

LIKE TIE WAY THEY SMOKE; DRAW; BURN _7 

SATISFYING' _4 

LIKE: THE TIP 4 

LIKE: THE LENGTH _3; 

FIRMLY PACKED _3 

JUST 1 GOOD; LIKE THEM: _2 

NOT TOO: EXPENSIVE _1 

ALL OTHER _4 

DON 'T' KNOW 20 

NO' ANSWER 3 



*Less than .5 per cent 

Note:. Group totals, add to more than 100*, and: sub-totals may add to more 

than group, totals because some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS: SECTION: OF FILTER-TIP SMOKERS 


13b. Why didn't you 1 ever smoke Parliament as your regular brand? 


Asked of all filter-tip smokers who 
have tried Parliaments but have never 
smoked it as their regular brand— 

52 $ of all filter-tip smokers 


Total 
asked this 


question 


Number of respondents 795 

(lOC$> 

t 


TOO: EXPENSIVE 39- 
TASTE lk 

Didn’t like taste; like taste of others better 8 
No taste or flavor; no tobacco taste 4 
Too sweet •' 
Other (taste) 2 

LIKE OTHER BRAID BETTER} DIDN'T CARE FOR THEM 8 
AVAILABILITY; HARD TO GET 6 
STARTED ON OTHER; SATISFIED!; HABIT 5 
TOO MILD; NOT STRONG ENOUGH 4; 
DON’T 1 LIKE PACKAGE; OR BOX 3 
TOO: STRONG; OTHER BRAND MILDER: 3 
DIDN'T LIKE THE FILTER 2 
NEVER SMOKED ENOUGH OF THEM! TO CULTIVATE TASTE 2 






TOO HARD TO DRAW ON 1 
IRRITATE THROAT; BITE; BURN; HARSH: 1 
HAVEN'T SMOKED MUCH, OR LONG 1 
NO ONE I KNOW' SMOKES THIS BRAID: * 
FILTER TOO! LONG * 
DON'T LIKE TIP * 
PACKED TOO' LOOSELY * 
ALL OTHER 8 
DON'T KNOW 15 

NO ANSWER 4 


*Less than .5 per cent 

Note : Percentages, add to more than 100$ because 

some respondents gave: more than one answer . 



Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION OF FILTER-TIP 1 SMOKERS 


13b. Why didn't, you ever smoke Marlboro as: your regular brand?.. 


Asked of all filter-tip smokers who 
have tried Marlboros but have never 
smoked It as their regular brand— 
52 $ of all filter-tip smokers 


Total 
asked this 
question 


Humber of respondents 


TASTE 19 

Didn't like taste; like taste of others better 14 
No taste or flavor; no tobacco taste 2 
Too sweet 1 
Other ( t ast k ) 2 

LIKE OTHER BRAND BETTER; DIDN'T CARE FOR THEMi l4 
STARTED ON OTHER; SATISFIED;; HABIT 8 
TOO STRONG;: OTHER BRAND: MILDER 1 8. 
TOO EXPENSIVE 4 
TOO MILD; NOT STRONG ENOUGH 4 
IRRITATE THROAT; BITE; BURN; 1 HARSH 3 
AVAILABILITY; HARD TO GET 3 
NEVER SMOKED ENOUGH OF 1 THEM TO CULTIVATE: TASTE 2 
TOO HARD TO DRAW ON 2 
DON’T LIKE PACKAGE OR BOX 2 
DON’T LIKE TIP 1 
NO ONE I. KNOW SMOKES THIS. BRAND 1 
PACKED TOO LOOSELY 1 
DIDN’T 1 LIKE THE FILTER * 
HAVEN'T 1 SMOKED MUCH, OR LONG * 
ALL OTHER 11 
DON'T KNOW 24 
NO: ANSWER 4 


*Less than .5 per cent 

Note: Percentages add to more than 100$ because 

some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION OF FILTER-TIP SMOKERS 
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131 ). Why didn't, you ever smoke (other brand mentioned) as your regular brand? 

Asked of all filter-tip smokers who have tried 
Parliaments or Marlboros arid some other brand 
but have never smoked any of them as their 
regular brand—7C$> of all filter-tip smokers 


Number of respondents 


Total 

asked this 



1059 

( 10036 ) 

i 


TASTE 22 

Didn't like taste; like taste of others better 16 
No taste or flavor; no tobacco taste 3 
To o 8 we e t 1 
Other (taste) 2 

LIKE OTHER BRAND BETTER; DIDN'T 1 CARE FOR TEEM 9 
•TOO STRONG; OTHER BRAND MILDER 9 
TOO HARD 1 TO DRAW ON 5 
DON'T 1 LIKE MENTHOL; SMOKE ONLY WITH COLD 4 
TOO EXPENSIVE 3 
STARTED ON. OTHER,- SATISFIED; HABIT 3 
IRRITATE THROAT;: BITE; BURN; HARSH: 3 
TOO MILD; NOT STRONG ENOUGH 3 
DIDN'T LIKE: THE FILTER 1 
AVAILABILITY; HARD TO GET 1 1 
NEVER SMOKED ENOUGH OF THEM. TO: CULTIVATE TASTE 1 
HAVEN'T SMOKED MUCH, OR LONG 1 
PACKED TOO LOOSELY * 
DON'T LIKE TIP * 


DON’T LIKE PACKAGE OR BOX * 
FILTER TOO LONG * 
AILL: OTHER 8' 
DON'T KNOW 22 


NO ANSWER 


12 


*Less than .5 per cent 

Note: Percentages add to more than 100J6 because 

S'crne respondents gave more than, one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 






ALL PARLIAMENT SMOKERP 


13b. Why didn't, you ever 1 smoke Marlboro as your reg ul ar brand? 


Answers of all Parliament smokers who 
have: tried Mar Itoros but have never 
smoked it as 1 their regular brand-- 
65$ of all Parliament smokers’ 


Total 
asked this 


question 

Number of respondents: 785 

(100J6): 

* 

TASTE '18 

Didn't like taste; like taste of 

others bet ter 12 

N o taste or flavor; no tobacco taste 1 

Too sweet 1 

Other (taste) 4 

LIKE OTHER BRAND: BETTER; DIDN'T CARE FOR THEM 17 
TOO STRONG;; OTHER; BRAND MILDER 11 

STARTED ON 1 OTHER; SATISFIED; HABIT. 7 

IRRITATE: THROAT 1 ; BITE; BURN,; HARSH 5 

DIDN'T LIKE THE FITTER 3. 

TOO HARD TO DRAW ON: 2 

TOO MILD; NOT STRONG ENOUGH 2 

DON'T LIKE PACKAGE OR BOX I 

DON'T LIKE TIP 11 

NEVER SMOKED ENOUGH: OF THEM TO CULTIVATE TASTE 1 
HAVEN'T SMOKED MUCH, OR: LONG 1 

PACKED. TOO LOOSELY 1 

AVAILABILITY; HARD TO GET 1 

TOO expensive: 1 

NO ONE : I KNOW SMOKES THIS ! BRAND: * 

ALL OTHER: ' 7 

DON'T 1 KNOW 26 

NO ANSWER 5 

*Less than, j 5 per. cent 


Note:: Percentages; add to more than 100$ because 
some respondents gave more than one answer. 

Source: https://www.industrydocument! ucsf.edu/docs/mtgk0000 
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ALL PARLIAMENT SMOKERS 


13b. Why didn't you ever smoke (other brand mentioned) as your regular' brand? 

Answers of all Parliament: smokers who have 
. , . tried Marlboros and some other brand but 

have never smoked' either as their regular 
brand—63$ of all Parliament smokers 


Total 

asked this 1 
question 


Number of respondents. 7^1 

( 100 $) 

$ 

taste; 17 

Didn’t like taste; like taste of 

o the r s better * 1 

No taste or flavor; no tobacco taste 3 

Too sweet * 

Other (taste) 3 


LIKE! OTHER BRAKE BETTER; DIDK f T CARE FOR THE*! 11 


TOO STROKG; OTHER' BRAIHD 1 MILDER. 9 
IRRITATE THROAT; BITE; BURK; HARSH 5 
STARTED' ON OTHER; SATISFIED; HABIT k 
DIDN r T LIKE THE FILTER 3 
TOO HARD' TO DRAW ON 2 
DON’T LIKE: MENTHOL; SMOKE ONLY WITH: COLD 2 
TOO MILD; NOT STRONG ENOUGH 1 
TOO EXPENSIVE 1 
DON'T LIKE PACKAGE OR BOX 1 
DON’T LIKE TIP 1 
AVAILABILITY; HARD TO GET 1 
'NEVER SMOKED ENOUGH OF THEM TO CULTIVATE: TASTE 1 
PACKED' TOO LOOSELY: 1 
NO ONE I KNOW SMOKES THIS' BRAND * 
FILTER TOO LONG * 
HAVEN'T SMOKED MUCH, OR LONG: * 
ALL OTHER k 
DON'T KNOW 29 

NO ANSWER 13 


*Lee3 than' .5 per cent 

Note: Percentages add to more than 100$ because. 

some respondents, gave more than one answer., 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL: MARLBORO SMOKERS 


202 


13b- Why didn't yon ever smoke Pax 11aments as your regular 1 brand?. 

Answers of all Marlboro smokers who 
have tried Parliaments: but have never 
smoked it as their regular brand-- 
59$ of all Marlboro smokers 


Total 
asked this 
question 


Number of respondents 


332 

(10C$) 


m 

ii 


... 

-■■ Si 

r X . V ' < ’ 


^1 

:.smM 

mg 

S&m 




TOO EXPENSIVE 


•' yi&'A f 


TASTE 10 

Didb*t like taste; like taste of 

others better 3 

No taste or flavor; no tobacco taste 3 

Too sweet * 

Other (taste) 4 

LIKE OTHER ERMD BETTER ;: DIDN T T CARE: FOR THEM 1 9 
AVAILABILITY; HARD TO GET & 

TOO: MILD ; NOT STRONG ENOUGH k 

TOO' STRONG; OTHER: BRAND MILDER' k 

DIDN'T LIKE THE FILTER 3 

STARTED ON OTHER;; SATISFIED; HABIT 3 

IRRITATE THROAT; BITE; BURN; HARSH 2 

TOO' HARD TO DRAW: ON 1 

HAVEN 'T SMOKED' MUCH,, OR LONG i 

NEVER. SMOKED ENOUGH OF THEM TO' CULTIVATE: TASTE, 1 
FILTER. TOO LONG, * 

DON'T 1 LIKE TIP 1 * 

NO ONE; i: KNOW SMOKED THIS, BRAND * 

ALT i OTHER: tq 


DON'T 1 KNOW 


NO ANSWER 1 


.*Less than -5 per cent 

Note: Percentages; add to more than 100$ because 

some respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 





ALL MARLBORO SMOKERS 


13b. Why didn't you ever smoke (other brand mentioned)' as your regular brand? 

Answers: of all Marlboro smokers who have 
tried Parliaments and some other brand but 
have never smoked either as their regular 
brand—58# of all Marlboro smokers 1 


Total 
asked this 
question 

Number of respondents 326 

(100*) 

* 

TASTE 2Q : 

Didin’t like taste; like taste of 

others better 12 

Nio taste or flavor;. no tobacco taste 4 

Too sweet 1 

Othe r ( t a ste ) 3 

LIKE' OTHER BRAND BETTER'; DIDN 'T CARE FOR THEM 13 
TOO STRONG; OTHER BRAND MILDER 10 

IRRITATE THROAT.;. BITE; BURN; HARSH 6 

TOO HARD TO DRAW, ON 4 

DON'T LIKE MENTHOL; SMOKE ONLY WITH COLD: 4 

TOO EXPENSIVE 2 

DIDN'T LIKE THE: FILTER 2 

STARTED 1 ON OTHER; SATISFIED;; HABIT 2 

AVAILABILITY; HARD TO GET 1 

-TOO MILD; NOT STRONG ENOUGH 1 

DON'T LIKE TTP 1 

PACKED TOO LOOSELY 1 

DON'T LIKE PACKAGE: OH BOX 1 

NO*ONE I KNOW SMOKES THIS BRAND * 

NEVER SMOKED ENOUGH OF THEM TO CULTIVATE TASTE * 

ALL OTHER 7 

DON'T KNOW 23 

NO ANSWER 8 

*Less, than .5 per cent 


Note.: Percentages add to more than 100* because 

Borne respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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GROSS SECTION OR FILTER-TIP SMOKERS 


_ • ' 

If you couldn't get your regular brand, what brand would you buy as a second, choice? . 


Asked of all filter-tip smokers- 
31$ of cigarette smokers 


A*;«S*r/ 

■ ■ Vv 5- . 


. : 




Total 

filter-tip 

smokers 


Analyzed by 
respondents who' are: 
Male Female 



5. s^r* ‘ 

y£s*'$- ^ 


I 




I 


Number of respondents 1522 

( 100 $) 

* 

WINSTON 17 

L & M 13 

VICEROY 11 

MARLBORO 9 

HERBERT TAREYTON (FILTER) 7 

OLD GOLD (FILTER) 6 

PARLIAMENT b 

KENT b 


677 

( 100 $) 

t 

15 

12 

11 

8 

6 

8: 

2 

3 


8hU 

( 100 $) 

i 

18 : 

l4 

uT 

9 



8 

5 


I 


5 

b 



ENCORE 


* 


* 


* 


i 


DU MAURISR 
SANO (FILTER) 

VOGUE 
REGENT 

OTHER FILTER. TIP 
ANY FILTER TIP' 

Would go back to; non-filter 
REGULAR SIZE 

KING, SIZE. 

EITHER REGULAR OS.KING SIZE 

NONE 

DON'T KNOW OR NO ANSWER: 


* 

* 

* * 

2 1 

2 3 

10 12 

7 7 

1 l 

2 3 

8 8 

*Less than .5 per cent 


Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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7 
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CROSS SECTION OP FILTER-TIP SMOKERS 205 

l4a. If you couldn't get your regular brand, what brand would you buy as a second choice? 

Asked of all filter-tip smokers— " 

31 ^ of cigarette smokers. 


Total 
filter- 


Analyzed by respondents whpi live in: 
Fast West East West. 

Middle North North South South' South 



tip' New 

smokers, England 

Atlan¬ 

tic 

Cen¬ 

tral 

Cen¬ 

tral 

Atlan¬ 

tic 

Cen¬ 

tral 

Cen¬ 

tral 

Moun¬ 

tain 

Pacifi 

Number of respondents 

1522 

100 

381 

346 

113: 

185 

S3**- 

146 

37** 

131 


Cioqfc): 

(IOO 56 ) (1C056): (IOO 56 ) ( 10056 ) (IOO 56 ) (IOO 56 ) ( 10056 '):( IOO 56 )(IOO 56 


$ 

* 

56 

i 

56 

* 

* 

$ 

i 

* 

WINSTON 

17 

20 

11 

18 

20 

22 

21 

17 

19 

14 

L & M 

13 

12 

l4 

l4 

17 

9 

15 

8 

19' 

10 

'VICEROY 

11 

7 

7 

12 : 

13 

11 

9 

17 

8 

12 

MARLBORO 

9 

i4 

11 

8 

4 

9 

7 

8 

ll 

5 

HERBERT TAREYTON (FIL 

TER): 7 

4 

6, 

9 

9 

6 

7 

9 

5 

6 

OLD' GOLD (FILTER) 

6 

8 

5 

7 

5 

6 

2 

6. 

3 

11 

PARLIAMENT 

4 

5 

5 

5 

2 

4 

1 

2: 

5 

3 

KENT 

4 

- 

4 

3 

7 

1 

4 

5 

3 

6 

ENCORE 

* 

- 

♦ 

*: 

- 

1 

l 

- 

- 

- 

DU MAUR1ER 

* 

- 

l 

- 

- 

- 

- 

- 

- 

- 

SANO' (FILTER) 

* 

- 

- 

- 

- 

- 

- 

l 

- 

- 

vogue; 

* 

_ 

♦ 

_ 

_. 

_ 

. 





jREGENT 

OTHER FILTER: TIP 2 

ANY FILTER: TIP 2 

Would go back to nom-fliter :: 
REGULAR SIZE: 1( 

| KING SIZE 

EITHER REGULAR' OR KING: 

SIZE ] 

| NONE ; 

DON'T KNOW OR NO: ANSWER ( 


*Less than .5 per cent 

♦♦Percentages based on less, than 100 cases are often unreliable. 
Note: Percentages add to more than IOO 56 because soue 
respondents gave 1 more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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l4a. If you 1 couldn't get your regular brand, what brand would you buy as a second, choice? 

Asked of all filter-tip smokers— 

31 $ of cigarette smokers 

Analyzed by -Question 11a: respondents 



Total 


whose 

t present re gular 

brand 

is: 



filter-tip 


Parlia¬ 


Herbert 



Other 


smokers 

Marlboro 

ment 

L & M 

Tareyton Viceroy Winston 

filter 

Number of respondents 

1522 

193 

65 ** 

269 : 

- 82 ** 

330 

436 

140 


(lOC$) 

(100$) 

(100$) 

( 100 $) 

(100$) 

( 100 $) 

(100$) 

(100$) 


* 

f 

*■ 

*■ 

* 

t 

* 

* 

WINSTON! 

17 

27 

9 

19' 

20 

30- 

— 

21 

L &.M 

13' 

15' 

20 

- 

11 

17 

17; - 

10 

VICEROY 

11 

16 ' 

9 

13 

10: 

- 

17 

6 

MARLBORO 

9 

- 

14 

10 

10' 

9 

10 

11 

HERBERT TAREYTON (FILTER) 7 

4 

3 

7 

- 

10 

6 

12 

OLD GOLD: (FILTER) 

6 

5 

3 

7 

5 

4 

11 . 

1 

PARLIAMENT 

4 

6 

- 

4 

2' 

5 

2 1 

5 

KENT 

4 

3 

6 

6 

3 

3 

3 

4 

ENCORE 

* 

- 

3 

1 

- 

* 

- 

- 

DU MAURIER 

* 

1 

- 

*: 

- 

- 

- 

- 

SANO (FILTER:)' 

* 

l 

- 

- 

- 

- 

- 

- 

VOGUE 

* 

- 

- 

* 

- 

- 

- 

- 

REGENT 

- 

- 

- 

- 

- 

- 

- 

- 

OTHER FILTER' TIP 

2 

2 

- 

2 

5 

2 

1 

1 

ANY FILTER TIP 

2 

1 

3 

* 

1 

2 

3 

5 

Would go: back to non-filter: 








REGULAR: SIZE 

10 

9 

12 

11 

13 

5 

12 

9 

KING SIZE 

7 

5 

5 

8 

6 

5 

10 

S 5 

EITHER' REGULAR' OR KING: 








O 

SIZE 

1 

1 

- 

1 

2 

* 

1 

Ip* 

“ 









LI 

NONE. 

2 

l 

5 

2 

1 

3 

2 

W . 
ro 4 

DON'T KNOW OR NO: ANSWER 

8. 

7 

9 

9 

11 

5 

8 

eo 

^ 9 


*Less than .5 per cent 

**Percentages based on less than 100 cases are often' unreliable. 
Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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l4a. If' you couldn't get your regular brand, what brand would: you buy as a second choice?. 


Answers of all parliament smokers 


Analysed by 



Total 

Parliament 


Parliament 

smokers who 

are: 


smokers 

Male 

Female 

Number of respondents 

1238 

X71 

767 

(100$) 

(I009t)' 

(100^) 


i 

96 

i 

MARLBORO 

15 

11 

IT 

L &. M 

13 

12' 

14 

WINSTON. 

9 

9 

9 

VICEROY 

8 

7 

9 

KENT 1 

6 

5' 

7 

HERBERT TAREYTON (FILTER) 

k 

3 

5 

OLD GOLD (FILTER) 

3 

2: 

3 

encore: 

I 

2 

1 

DU MAURIER 

l 

1 

l 

SANO (FILTER) 

* 

1 

* 

REGENT 

* 

* 

* 

VOGUE 

* 

* 

- 

OTHER FILTER TIP 

2 

3 

2 

ANY FILTER' TIP 

2 

3 

2 

Would gpi lack to* non-filter: 

REGULAR SIZE 

8 

12 

5 

KING SIZE 

5 

k 

6 

EITHER REGULAR' OR KING SIZE: 

l 

1 

1 

NONE 

12 

12 

11 

DON'T' KNOW OR NO ANSWER 

12 

Ik 

10 


*Less than .5 per cent 

Note: Percentages add to more than lOD^ because some 
respondents gave more 1 than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752235 




ALL MARLBORO: SMOKERS 


308 

ll4a. If you couldn’t get your regular brand, what brand would you buy an a second choice? 

Answers of all J&rlboro smokers 



Total 

Analyzed by Marlboro 


Marlboro 

smokers who 

are: 


smokers: 

Kale 

Female 

Number of respondents 

565 

208 

357 

(100$) 

(100$) 

(100$) 


$ 

* 

* 

WINSTON 

22 

22 

23 

L. & M 

16 

15 

17 _ 

VICEROY 

13 

13 

1 2 

PARLIAMENT 

8 

5 

10 

OLD GOLD (FILTER). 

4 

5 

4 

HERBERT TAREYTON (FILTER) 

4 

2 

4 

KENT 

3 

2 

3: 

SANO (FILTER) 

* 

- 

1 

DU KAURIER 

* 

- 

* 

VOGUE; 

* 

- 

* 

ENCORE 

- 

- 

- 

REGENT 

- 

- 


OTHER FILTER TIP 

l 

1 

1 

ANY: FILTER TIP 

l 

I 

1 

Would go back to non-filter: 

REGULAR 1 SIZE 

9 

16 

5 

KING SIZE 

7 

5 

8 

EITHER'- REGULAR OR KING SIZE: 

1 

2 

1 

none: 

3 

2 

3 

DON'T KNOW OR NO ANSWER 

9 

10 

9 


*Less than .5 per cent 

Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




CROSS SECTION C? FILTER-TIP SMOKERS ' 

l4b. Is there any particular filter brand that you 
would! not buy?: (if "yes") What brand 1 ? 

Asked of all filter-tip smokers— 

31$ of cigarette smokers 


Total Analyzed by 



filter-tip 

smokers 

respondents 

Male 

who are: 
Female 

Number of respondents 

1522 

(100$) 

$ 

677 

(100$) 

$ 

0 00 

* 

OLD GOLD "(FILTER.) 

12 

9 

13 

HERBERT TAPZTICN (FILTER) 

7 

7 

8 

KENT 

7 

8 

7 

L & M 

6 

6 

6 

VICEROY 

5 

4 

5 

WINSTON 

3 

2 

3 

PARLIAMENT 

3 

3 

3 

MARLBORO 

2 

l 

3 

ENCORE 

2 

2 

l 

DU MAURIER 

1 

1 

2 

SANC (FILTER) 

1 

1 

1 

VOGUE 

1 

1 

1 

REGENT 

* 

*: 

* 

OTHER FILTER TIP 

4 

3 

5 

NONE, WOULDN'T BUY 

30 

32 

28 

DON'T KNOW 

18 

18 

18 

NO ANSWER 

4 

5 

3 


*Less than .5 per cent 

Note: Percentages add to more than 100$ because some 
respondents gave more than one answer., 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION OF FILTER-TIP SMOKERS 


l4b. Is there any particular filter brand that, you 
would not, buy? (if "yes") What brand? 

Asked of all filter-tip smokers.— 

31# of cigarette smokers 1 



Total 


Analyzed by respondents 

_ 

.filter-tip 


whose ^economic 

level is 

; ' 

■/' 

sample: 

A 

B' 

C 

D' 

Number of respondents 

1522 

116 

336 ' 

761 

284 

(100$) 

(100$): 

(100$) 

(100$); 

. (100$) 


$ 

f 

* 

$ 


OLD GOLD)' (FILTER) 

12 

8: 

13 

12 

10 

HERBERT TAREYTON (FILTER) 

7 

3 i 

7 

8. 

9 

KENT 

7 

8: 

7 

7 

10 

L & M 

6 

5 

5 

6 

6 

VICEROY 

5 

6 

3 

6 

4 

WINETON 

3 

3 

2 

3 

4 

PARLIAMENT 

3 ' 

5 

l 

2 

4 

MARLBORO 

2' 

2 

l 

2 

4 

ENCORE 

2 

1 

l 

2 

1 

DU MAURIER 

1. 

2 

2 

1 

l 

SANO' (FILTER). 

I 

1 

2 

1 

l 

V'OGUE' 

1 

1 

1 

1 

* 

REGENT' 

* 

- 

* 

* 

- 

OTHER FILTER TIP 

4 

4 

5- 

4 

2 

NONE:, WOULDN'T BUY 

30 

31 

33 

30 

VO 

CVI 

10 

DON'T KNOW 

l8 : 

23 

16 

17 

O 1 19 

R - 

NO: ANSWER 

4 

4 

4 

4 

>1 5 
01 * 


w. 

fO 

*Less than .5 per cent 

..Note: Percentages add to more than 100$ because some on 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




ALL PARLIAMENT SMOKERS 

l4b. Is there any particular filter brand that you 
would not buy?, (if "yes") What brand? 

Answers of all Parliament smokers 


Analyzed by 



Total 

Parliament: 

smokers 

Parliament' smokers 
who are: 

Male: Female: 

Number of respondents 

1238 

(100$) 

* 

471 

(100$) 

$ 

767 

(100$) 

$ 

KENT 

10' 

10 

9 

OLD GOLD (FILTER) 

10 

7 

ll 

HERBERT 1 TAREYTCN (FILTER) 

6 

7 

6 

VICEROY 

6 

6 

6 

WINSTON 

5 

5 

6 

L & M 

4 ' 

3 

5 

MARLBORO 

2 

1 

2 

ENCORE 

2 

2 

2 

SANO (FILTER); 

1 

2 

1 

DU: MAURLER 

1 

1 

l 

VOGUE 

1 

1 

1 

REGENT 

* 

* 

* 

OTHER FILTER TIP 

2 

2 

2 

NONE,. WOULDN'T BUY 

26 

2 ; 5 

26 

DON'T KNOW 

27 

28 

26 

NO'ANSWER 

3 

4 

2 


*Less than .5 per cent 

Note: Percentages add to more than 100$ because some 
respondents, gave more than' one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL MARLBORO SMOKERS 

l4b. Is: there any particular filter 'brand that you 
would not buy? (if "yes") What, brand? 


Answers: 

of all Marlboro 

smokers 



Total 

Marlboro 

Analyzed by 
Marlboro smokers 
who are: 


smokers 

Male 

Female 

Number of respondents 

565 

(lOOtQ 

208 

(10096): 

357 

ClOOjt): 


a 

* 

$ 

OLD: GOLD (FILTER) 

1 z 

7 

15 

L & M 

9 

11 

7 

KENT 

8 : 

11 

7 

HERBERT TAREYTCN (FILTER) 

8 

9 

7 

VICEROY 

8 

9 

7 

WINSTON 1 

5 1 

Q ' 

4 

PARLIAMENT 

3 

2: 

3 

DU MAURIER 

2 

* 

3 

ENCORE. 

1 

1 

l 

SANO (FILTER): 

l 

I 

l 

VOGUE 

* 

- 

* 

REGENT 

- 

- 

- 

OTHER FILTER TIP 

4 

4 

4: 

NONE, WOULDN'T BUY 

29: 

28 

29 

DON'T KNOW 

16 

16 

16 

NO' ANSWER 

3 ! 

3 

3 







*Less than .5 per cent 

Note: Percentages, add to more than lOC'i because 1 some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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l4c . Why wouldn’t you buy that brand? Any other reasons? 

Asked of all respondents who named a 
specific brand as one they would not 
buy— b&$ of all filter-tip smokers 


Number of: respondents 


TASTE 

Di si ik e t as t e 

No taste, flavor; too flat 
Odd , funny taste 
Bitter, sour taste 
Leaves bad taste in mouth 
Ot her (taste) 

TOO STRONG 

TOO HARD TO DRAW ON, 

JUST DON’T LIKE THEM 

too expensive; 

IRRITATE THROAT, MOUTH 
DISLIKE FILTER 
PACKED TOO LOOSELY 


Total 
asked this 
question 

731 


i 

42 

20 

12 

3 

II 

1 

5 

21 

8 

6 
5 
5 

4 

3 


JUST HAVEN’T TRIED THEM;: HAVEN'T HEARD OF THEM 2 


DISLIKE MENTHOL 

DON’T LIKE THEIR NON-FILTER BRAND 

MAKE' ME COUGH 

NAUSEATES ME 

RAW TOBACCO; POCK GRADE; 

OTHER ATTRIBUTES' OF CIGARETTE DISLIKED 
AT I i OTHER 
DON’T KNOW 
NO ANSWER 


2 

2 

1 

1 

* 

7 

5 

3 

3 


Analyzed by 
resnondents who are: 


Male 


300 


Female 


* 

& 

1'4 

3 
I' 
1 

4 


14 

ll 

6 

6 

2 

4 

2 

3 
1 
2 
1 
1 
1 
8 

4 
2 

5 


h* 

O' 

O 

h* 

•si 

C7 

fC 

fC 

& 


( 100 ^) 

$ 

10 

3 
2 
2 
6 

26: 

5 

6 

5 

7 

4 

3 

2 

3 
2 
2 
2 


*Less than -5 per cent 

Note:: Group totals add to more than 100$, and sub-totals may add to 
than: group totals because some respondents gave, more than one 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION OF FILTER-TIP SMOKERS 


l4c. Why wouldn't you buy that brand? Any other reasons? 

Asked of all respondents who named a 
specific brand as one they would not 
buy—48$ of all filter-tip smokers 



Total 

asked 


Analyzed by Question l4b: respondents 
who; say they would never buy: 


this 

question Marlbor 

Pari La 
0 ment 

- Du 
Maurier 

L &. M Viceroy 

Winston Other 

Number of respondents 


34** 

4:1** 

22** 

87** 

70** 

43**' 444 


(100$) 

(100$) 

(100$) (100$) 

(100$) (100$> 

(100$); (100$) 


$ 


$ 

$ 

$ 

$ 

t * 

TASTE 

4:2 

65 

46 

5 

45 

53 

35 4o 

Dislike ta s te 

20 

38 

20 

5 

24 

23 

19 19 

No taste, flavor;; too flat 

1 2 

9 

22 

. 

14 

20 

9 10 

• Oddi, funny taste 

3 

3 

2 

. 

2 

4 

2 4 

Bitter,, s our taste 

1 

6 

_ 



1 

1 

Leaives bad taste in mouth 

1 

3 

2 


1 

1 

--- 1 

Other (taste) 

5 

6 

2 

- 

5 

6 

5 6 

TOO' STRONG 

21 

18 

2 

9 

14 

13 

39 25 

TOO: HARD TO DRAW' ON 

8 

3 

7 

- 

13 

14 

9 7 

JUST 1 DONi'T LIKE THEM 

6 

3 

2 

5 

9 

10: 

6 

TOO EXPENSIVE 

5 

6 

54 

5 

2 

- 

5' 2 

IRRITATE: THROAT, MOUTH 

5 

3 

2 

- 

8 

4 

9 5 

DISLIKE: FILTER' 

4 

3 

2 


5 

6' 

9 3 

PACKED^ TOO LOOSELY 

3 

3: 

- 

5' 

3. 

1 

2 3 

JUST HAVEN'T TRIED THEM; 

HAVEN'T. HEARD OF THEM 

2 

- 

- 

68 

- 

- 

* 

DISLIKE MENTHOL 

2 

- 

-■ 

-■ 

- 

- 

3 

DON'T LIKE THEIR NON-FILTER 

BRAND 

2 

_ 




_ 

. M 3 

5 O 2 

MAKS ME COUGH 

1 

3: 




1 

NAUSEATES. ME 

1 


5 


2 


O 

- H* 1 

RAW 1 TOBACCO; POOR GRADE 

* 






- Cl 1 

OTHER ATTRIBUTES OF CIGARETTE 
DISLIKED 

7 

3 

10' 

- 

10' 

6 

w. 

7 8 

1 w 0 

’ALL OTHER 

5 

9 

5 

5 

3 

9 

5 

DON'T KNOW 

i r 

3 

3 

- 

5 

2 

3 

5 2 

NO ANSWER 

3 

- 

- 

5 

3 

- 

7 4 


♦Less than .5 per cent 

♦♦Percentages based on less than 100 cases are often unreliable. 

Note: Gboup totals add to more than 100$, and sub-totals may add to more 

than group totals because some respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL PARLIAMENT SMOKERS' 


l4c. Why wouldn't you buy that brand? Any other reasons? 

Answers of all Parliament smokers 1 who 
named a specific brand as one they would 
not buy—45$ of all Parliament smokers 


Number of respondents 


TASTE 

Di s 1 i ke t a s te 

No taste, flavor, too flat 
Odd, funny taste 
Leaves bad taste in mouth 
Bitter, sou r taste 
0 t he r ( l a s te ) 

TOO STRONG 

IRRITATE THROAT, MOUTH 
TOO HARD: TO DRAW ON 
JUST 1 DON'T LIKE THEM 
DISLIKE FILTER 
DISLIKE MENTHOL. 

MAKE ME COUGH 


Total 
asked this 
guestion 

560 

(100$)' 

$ 

48 

2 6 
1 0 
4 

3 
2 

4 

20 

7 

5 
5 
4 
2 
2 


JUST HAVEN'T TRIED 1 THEM; HAVEN'T HEARD OF THEM' 2 


TOO EXPENSIVE 

DON’T LIKE. THEIR NON-FILTER BRAND 
PACKED TOO' LOOSELY 
NAUSEATES ME 
RAW TOBACCO;. POOR GRADE' 

TOO LONG: A FILTER: 

OTHER ATTRIBUTES: OF CIGARETTE DISLIKED 
ALE OTHER' 

DON'T KNOW 

NO ANSWER 


1 

1 

1 

* 


5 

6 

2 

4 


Analyzed by Parliament 
smokers who are:: 


Male 


202 


$ 

50 

27 

14 

1 

3 
1 

4 

14 

4 

7 

6 

3 

2 

2 

1 

2 
* 


* 

6 

8 

2 

4 


Female 

358 

(100$): 

$ 

47 

2 5 
8 
6 

3 
2 
5 

23 

9 

4 

4 

4 

2 

2 

2 ! 

1 

1 

•" 1 

* 

* 


4. 

6 

3 

4 


*Less than .5 per cent 

Note: Group totals add to more than 100$, and sub-totals may add to more 

than group totals because Borne respondents gave more than 1 one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL MARLBORO SMOKERS 


l4c. Why wouldn’t you buy that brand? Any other reasons? 

Answers of all Marlboro smokers who 
named a specific brand as one they would 
not buy—52$ of" ail Marlboro smokers 


Total 

asked this 
question 


Analyzed by Marlboro 
smokers who are: 


Male 


Female 


Number of respondents 

296 

109 


187 


(100$) 

( 100 $) 


(l0C$ 


$ 

* 


t 

TASTE 

39 

42 


37 

Dislike taste 

16 

18 


15 

No taste, flavor; too flat 

1 1 

15 


9 

Odd f funny taste 

2 

“ 


- 4 

Leaves,bad taste in mouth 

2 

4 


t 

Bi t t er, s ou / t a t t e 

1 

2 

6 


1 

Oth e r (taste) 

7 


8 

TOO: STRONG 

16 

6 


22 

TOO: HARD TO' DRAW, ON 

14 

23 . 


9 

IRRITATE THROAT, MONTH 

8 

6 


9 

JUST' DON'T LIKE THEM 

6' 

7 


5 

TOO EXPENSIVE 

5 

5 


5 

DISLIKE FILTER 

3 

4: 


3 

DISLIKE MENTHOL, 

3 

3 


3 

DON'T LIKE THEIR NON-FILTER BRAND 

2 

2 


3 

NAUSEATES ME: 

2 

1 


2 

MW TOBACCO; POOR GRADE 

1 

2 


1 

PACKED' TOO LOOSELY 

* 

- 


^ 1 

JLl 

MAKES ME COUGH 

* 

1 


- 

TOO LONG A FILTER 

* 

• 

M 

O 

1 

JUST HAVEN'T TRIED THEM; HAVEN’T HEARD OF 

THEM' * 

- 

O' 

1 

OTHER: ATTRIBUTES OF CIGARETTE: DISLIKED 

6 

6 

rF 

Cl 

. 6 

ALL OTHER 

5 

5 

w 

10 

6 

DON'T KNOW 

3 

1 


4 

NO ANSWER 

4 

7 


2 


*Less than .5 per cent 

Note: Group totals add to more than 100 $, and sub-totals may add to more 

totals feq&K&e l ppK^xgppppd?pt.s,gaye more than one answer. 



CROSS SECTION OF FILTER-TIP SMOKERS'— SUMMARY: TABLE 


15. Here is. a card with a list of words 1 and phrases. (Card shown respondent) Which of 
these: words and phrases would yon use to describe (Marlboro,, etc:.) ? Any others? 

Asked of all filter-tip smokers-- 
31$ of cigarette smokers 


Viceroy Winston Kents • L & Mi 
("A" __ ("A" ("B“ ("B h 



Marlboro 

Parliament s 

ample) 

sample) 

sample) 

sample) 

Number of 1 respondents 

1522 

15.22 

744 

744 

778 

778 


(100$) 

(100$) 

(100$) 

(100$): 

(100$) 

(100$): 


* 

* 

$ 

t 

$ 

* 

TASTES LIKE A REAL CIGARETTE 1 

8 

4 

13 

19 

3 

, • 10 

MAN'S CIGARETTE 

5 

1 

4 

6 

2 

5 

THE CLEANEST. SMOKE 

7 

5 

10: 

8: 

4 

9 

HIGH CLASS. 

5 

12 

1 

3 

3 

4 

SNOBBISH 

* 

3 

* 

* 

1 

- 

POORLY MADE 

2 

1 

2 

2 

2 

2 

TOO EXPENSIVE 

3 

29 

1 


11 

1 

GOOD VALUE: FOR MONEY 

9 

3 

10 

13 : 

2 

10 

HARD TO DRAW' ON 

3 

3 

8: 

5: 

15 

8 

GOOD FLAVOR: 

14 

9 

17 

22: 

5 

17 

NOT ENOUGH TASTE 

8 

7 

8. 

6 

15 

11 

MORE ATTRACTIVE TIP' 

2 

4: 

3 

3: 

1 

3 

TOO STRONG 

5 

2 

6' 

8 ! 

4 

7 

superior. QUALITY 

4. 

7 

5 

5' 

2 

4 

ODD OR PECULIAR. TASTE 

7 

3 

7 

7 

9 

7 

MILD 

17 

13 

20' 

20 

9 

.■ 19 

up-to-date: 

6 

3 

4 

4 

1 

5 

distinctive: 

4. 

9 

2 

2' 

2 

l 

SATISFYING 

12 

6 

19 1 

23! 

4 

17 

EASY TO DRAW 1 ON 

9 

5 

10' 

15' 

3 

11 

POPULAR WITH WOMEN 

6 

7 

5 

5' 

1 H* 

3 

FOR' ME 

4 

2 

6 

9 

2 O 

7 






O 


NOT FOR ME 

10 

7 

9 

8 ! 

14 h* 

'll 

NONE, DON'T 1 KNOW. OR NO ANSWER 

35 

39 

29 

24 

38 £7 

24 






fO 







w: 



*Less 

than .5 per 

cent 


A 



Note : Percentages add to more than 100$ because some Cl 

respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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SUMMARY TABLE 


15* Here is a card with a list of words and. phrases. (Card shown respondent)' Which of 
these' words and phrases would you use to describe (Marlboro, etc.) ? Any others? 

Words and phrases, respondents 
use to describe their own ' 
present filter-tip cigarette 


Number of respondents 

TASTES LIKE A REAL CIGARETTE 
MAN'S CIGARETTE 
TIE CLEANEST SMOKE 
HIGH CLASS. 

SNOBBISH 
POORLY MADE 
TOO EXPENSIVE 
GOOD VALUE FOR MONEY' 

HARD TO DRAW ON 
GOOD FLAVOR 
NOT ENOUGH TASTE: 

MORE ATTRACTIVE TIP 
TOO STRONG: 

SUPERIOR QUALITY 

ODD OR PECULIAR. TASTE 

MILD 

UP-TO-DATE 
DISTINCTIVE 
SATISFYING 
EASY: TO DRAW ON 

POPULAR WITH WOMENl 
FOR ME 
NOT FOR ME 

NONE, DON'T KNOW OR NO ANSWER 


Marlboro Parliament Viceroy 


565 

(100$) 

12381 

(100$) 

160 

(100$) 

* 

* 

* 

4:5 

27 

4o 

11 . 

5 

9 

35 

4:5 

30' 

9 

20' 

4 

* 

2 

- 

* 

1 

- 

1 

19 1 

11 

38 

15 

28' 

* 

2 

2 

59 

50' 

49 

- 

1 

- 

13 

22 

9 

* 

* 

1 

20 

33 

15 

* 

* 

- 

51 

57 

49 

18 

10' 

10: 

12 

23 

6 

5:4, 

45 

58' 

43 

30' 

31! 

16 

13 

14 

34 

32 

26. 

* 

* 

- 

1 

l 

1 


Winston 

Kents. 


Ut M 

206 

23^*: 


136 

( 100 $) 

(100$)' 


(100$) 

* 

$ 


$ 

47 

35' 


35 

9 

- 


9 

24 

39 : 


37 

5 

13. 


11 


- 


- 

1 

- 


- 

- 

9 


1 

28: 

22: 


25 

1 

- 


1 

48 

52' 


46 

1 

- 


- 

7 

4 


11 

- 

- 


- 

14 

13' 


14 

1 

- 


l 

40 

57 


50 

8 

17 


10 

2 

9 


4 

5© 

35' 

H* 

51 

37 

30 

O' 

O 

32 

10 

- 

k-k 

7 

28 : 

39 

C7 

37 

* 

- 

fv 

1 

2 

k 

0) 

2 


♦Less than .5 per cent 

♦♦Percentages based on less than 100 cases are often unreliable.. 
Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO • 
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15. Here Is a card with a list of words and phrases. (Card shown respondent) Which 
of these words and phrases would you use to describe Marlboro ? Any others? 

Asked of all filter-tip smokers-- 
31$ of cigarette smokers 



Total 

filter-tip 

smokers 

Analyzed by 
respondents who are 
Male: Female' 

Number of respondents 

15,22 

( 100 $) 

$ 

677 

( 100 $) 

$ 

844 

( 100 $) 

$ 

MILD 

IT 

15 

18 

GOOD FLAVOR 

14 

14 

15 

SATISFYING 

12 

12 

13 

NOT FOR' ME 

10 i 

11 

9 

EASY TO DRAW ON 

9 

9 

9 

GOOD VALUE FOR MONEY 

9 

9 

9 

NOT ENOUGH' TASTE 

8 

9 

7 

TASTES. LIKE A REAL. CIGARETTE 8 

8 : 

8 

ODD OR' PECULIAR TASTE 

7 

7 

7 

THE CLEANEST SMOKE 

T 

5' 

8 . 

UP-TO-DATE 

6: 

7 

5 

POPULAR WITH WOMEN 

6: 

4 

8 . 

TOO STRONG 

5' 

5' 

6 

MAN’S. CIGARETTE 

5 

6 

4 

HIGH CLASS 

5 : 

5 

4 

FOR ME 

4 

3: 

5 

DISTINCTIVE 

4 

4 

5 

SUPERIOR QUALITY 

4 

3 ! 

4 

HARD' TO DRAW ON' 

3: 

4 

2 

TOO' expensive; 

3 ! 

3 ! 

3 

MORE ATTRACTIVE TIP 

2 

2 ! 

3 

POORLY MADE 

2 

2 : 

2 

SNOBBISH; 

*! 

* 

* 

NONE, DON'T KNOW OR NO ANSWER 35 

36 

34 


*Less than .5 per cent 

Note: Percentages, add to more than 100$ because some 
respondents, gave more than one answer. 



O 

© 

’ M' 

C/I 

K 

fv 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS' SECTION OF FILTER-TIP SMOKERS 


15. Here 1 is a card with a list of words and phrases. (Card shown respondent) Which 
of these words and phrases would you use to describe Marlboro ? Any others? 

Asked of all filter-tip smokers— 

31 $ of cigarette smokers 

Analyzed by respondents 



Total 


whose 

ages; are:: 




filter-tip 
smokers 

18-24' 

25-34 

35-^9 


50 and 
over 

Number of respondents 

1522 

(100$) 

215 

(iqoj6) 

4o6 

(100$) 

579 

(100$)' 


320 

(100$) 


$ 

$ 

$ 

$ 


$ 

MILD 

17 

12 

17 

19 


18 

GOOD FLAVOR 

l4 

14: 

15 

l4 


13 

SATISFYING 

12 

13 

14 1 

12: 


12 

NOT F OR ME 

IQ' 

16 

9 

10' 


8 

EASY TO DRAW ON 

9 

8 

11 

8: 


10 

GOOD VALUE FOR MONEY 

9 

12 

9 

8. 


9 

NOT ENOUGH; TASTE 

8 

6 

8 

9 , 


7 

TASTES LIKE A REAL CIGARETTE 

8 

10 

7 

7 


9 

ODD: OR PECULIAR TASTE 

7 

10: 

8 

7 


5 

THE CLEANEST SMOKE: 

7 

7 

7 

7 


6 

UP-TO-DATE 

6 

7 

6 

6 


5 

POPULAR WITH WOMEN 

6 

7 

7 

5 


5 

TOO: STRONG 

5 

9 

6 

4 


4 

MAN'S CIGARETTE 

5 

8 

6 

2 


5 

HIGH CLASS 

r 

5 

4 

4 


5 

FOR. ME 

4 

6 

5 

4 


4: 

DISTINCTIVE 

4 

4 

5 

4 


3 

SUPERIOR' QUALITY 

4 

6 

4 

3 


3 ‘ 

HARD TO DRAW ON 

3 

5 

3 

2 

O 

0 

3 

TOO EXPENSIVE 

3 

2 

3 

3 

h* 

3: 

MORE ATTRACTIVE TIP 

2 

2 

3 

2 

Cl 

fC 

2 

POORLY MADE 

2 

3 

2 

1 

1 

SNOBBISH 

* 

* 

* 

* 

K 

wm 

NONE, DON'T KNOW OR NO ANSWER. 

35 

28' 

32 

36 

Qt) 

^3 


*Less than .5 per cent 

Rote: Percentages add to more than 100$ because 

Source: https 
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15• Here is a card with a list of words and phrases. (Card shown respondent) Which 
of these words and phrases would you use to describe Marlboro? Any others 1 ? 

Asked of all filter-tip smokers-- 
31 $ of cigarette smokers 1 


Analyzed by Question Hat respondents. 



Total 


whose: present regular brand 

is: - 

•j 

filter-tip 

Marl¬ 

Parlia. 

- 

Herbert 

Vice- 


Other 


smokers 

boro 

ment 

L & M 

Tareyton 

roy Winston 

filter 

Number of respondents 

1522 

193 

65 ** 

269 

82 ** 

33 O 

436 

140 


ClQC#): 

( 100 *) 

(lCC*) 

(TOO#) 

( 100 *) 

(TOO*) 

( 100 *) 

( 100 *) 


* 

$ 

i 

i 

$ 

t 

$ 

* 

MILD 

17 

52 

17 

11 

13 

12 

11 

14 

GOOD FLAVOR 

14 

52 

8 

10 

10 

10 

9 

4 

SATISFYING 

12 

\_n 

O 

2 

7 

5 

10 

6 

6 

NOT FOR ME 

10 

- 

9 

12 : 

13 

11 

13 

10 

EASY TO DRAW ON 

9 

4o 

2 

4 

5 

5 

3 

9 

GOOD VALUE FOR MONEY 

9 

35 

6 

5 

4 

4 

6 

6 

NOT ENOUGH TASTE 

TASTES LIKE A REAL 

8 : 

- 

11 

9 

12 

7 

13 

4 

CIGARETTE 

8 1 

39 

2 

2 ' 

4 

3: 

4 

5 

ODD OR PECULIAR TASTE 

7 

l 

9 

7 

9 

10 

8 : 

5 

THE CLEANEST SMOKE 

7 

35 ; 

2 ' 

3: 

7 

2 

3 ! 

1 

UP-TO-DATE 

6: 

17 

9 

3: 

5 ; 

5 1 

4 

4 

POPULAR WITH: WOMEN 

6: 

15 

5 

4 

5 

5 1 

4 

6 

TOO STRONG: 

5 1 

- 

9 

5 

6 

8 

5 

4 

MAN'S CIGARETTE 

5 1 

10 

5 

6 


5 1 

2 ' 

4 

HIGH CLASS. 

5 

8 ' 

2 

6 

l 

4 

4 


F OR ME' 

4 

31 

- 

l 

- 

2 

* 

- -O 

DISTINCTIVE 

4 

11 

6 : 

2 

4 

4 

3: 

4 2 

SUPERIOR QUALITY 

4 

18 

- 

2 

- 

3 

l 

l ^ 

1 G7 

HARD TO DRAW ON 

3 

1 

6 

3 

2 

2 

5' 

4 re 

TOO EXPENSIVE 

3 

- 

2 

4 

4 

2 

4 

0 

2 

MORE ATTRACTIVE TIP 1 

2 

9 

2 

1 

2 

1 

1 

2 C 2 

POORLY MADE: 

2 

- 

- 

2 

2 

2 

3' 

l 

SNOBBISH 

* 

- 

- 

* 

1 

* 

* 


NONE, DON'T KNOW OR NO 









ANSWER 

35 

3 

42 

^3 

38 

39 

37 

46 

1 , 



*Less 

than .5 

per cent 

, 





^Percentages based on less than ICO cases are often unreliable. 
Note: Percentages add to more than 100* because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION OF FILTER-TIP SMOKERS 


15- Here 1 is a card with a list of words and phrases. (Card shown respondent): Which 
Of these words and phrases would you use to describe Parliament ? Any others? 

Asked of all filter-tip smokers-- 
31 $ of cigarette smokers 



Total 
filter-tip 
smokers 

Analyzed by 
respondents who are 
Male Female 

Number of respondents 

1522 

( 100 *) 

$ 

677 

(lOO#} 

i 

. 84 4 
( 10056 ) 

* 

TOO EXPENSIVE 

29 

28 

30' 

MILD 

13 

11 

16 

HIGH' CLASS 

12 

10 

14 

GOOD FLAVOR 

9 

7 

II 

DISTINCTIVE 

9 

8 

10' 

NOT. FOR ME 

7 

9 

6 . 

POPULAR WITH: WOMEN 

7 

7 

8 

NOT ENOUGH TASTE 

7 

7 

7 

SUPERIOR QUALITY 

7 

5 

8' 

SATISFYING, 

6 

4 

7 

THE CLEANEST SMOKE: 

5 

4 

6 

EASY TO' DRAW- ON 

5 

4 

5 

TASTES LIKE A REAL CIGARETTE! 4 

4 

4 

MORE ATTRACTIVE TIP' 

4 

3 

5 

ODD: OR PECULIAR TASTE 

3 

4 

3 

SNOBBISH. 

3 

4 

3 

HARD: TO DRAW' ON 

3 

2 

4 

GOOD VALUE: FOR MONEY 

3 

3 

3 

UP-TO-DATE 

3' 

2: 

3 

TOO: STRONG 

2: 

3: 

2 

FOR: ME 

2: 

1 

2 

MAN'S CIGARETTE 

1 

l 

I 

POORLY MADE 

1 

1 

1 

NONE, DON’T 1 KNOW, OR NO 

ANSWER 39, 

42 

37 


Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752250 
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15. Here is a card with a list of words and phrases. (Card shown respondent) Which -K’ 
of' these words 1 and phrases would you use to describe Parliament ? Any others? 

Asked of all filter-tip smokers— . ’.vi'-r 

31 # of cigarette smokers 1 ' .‘‘V 


Total 


Number of respondents 

filter-tip 
smokers 

15:22' 

TOO EXPENSIVE 

(10C$) 

# 

29 : 

MILD 

13 

HIGH CLASS 

12: 

GOOD FLAVOR: 

9 

DISTINCTIVE 

9 

NOT FOR ME, 

7 

POPULAR WITH WOMEN! 

7 

NOT ENOUGH TASTE 

T 

SUPERIOR QUALITY 

7 

SATISFYING 

6 

THE CLEANEST SMOKE: 

5 

EASY TO DRAW ON 

5 

TASTES LIKE A REAL CIGARETTE 

4 

MORE ATTRACTIVE TIP 

4 

ODD OR PECULIAR TASTE 

3 

SNOBBISH 

3 

HARD TO DRAW ON 

3 

GOOD VALUE FOR MONEY 

3 

UP-TO-DATE 

3 

TOO STRONG 

2 

FOR ME 

2 

MAN'S CIGARETTE 

1 

POORLY MADE 

1 

NONE, DON'T KNOW OR. NO ANSWER 

39 


Analyzed by respondents • . 

whose ages are: _’ •'V,''; 

50 and \ 


18-24 ' 

25-34 

35-49 


over 

215 

4o6' 

579 


320 

(10 c#) 

(IOC#) 

(100#) 


(100#) 

* 

# 

# 


i 

34 

33 

25 


27 

12 

14 

14 


12 

20 

14 

8 


10 

8 

8 

9 


13 

10 

11 

8 


8 

13 

6 

7 


8 

8 

10 

6 


5 

ll 

6 

8 


3 

6 

7 

6 


8 

3 

6 

5 


8 

2 

5 

5 


9 

5 

4 

5 


6 

4 

3 

3 


6 

4 

2 

3 


6 

3 

5 

3 


2 

5 1 

4 

3 


1 

6 

3 

2 


3 

4 

2 

3 


4 

1 

4 

2 

O 1 

3' 




O 


3 

3 

1 

h* 

3 

l 

2 

I 

•4 

Cl 

3 

1 

* 

I 

re 

3 




K - 


3 

1 

1 

Cl: 

* 

27 

36 

42 


48 


*Less than .5 per cent 

Note: Percentages add to more than 100# because some 1 

Source: https^www n in s diMrydocume nfs.ucst.mtgkOOOO 
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CROSS SECTION OF FILTER-TIP SMOKERS 


15. Here is a card with a list of words and phrases. (Card shown respondent): Which 
of these words and. phrases would you use to describe Parliament ?: Any others 1 ? 

Asked of all filter-tip smokers— 

31 $ of cigarette smokers 


Analyzed by Question 11a: respondents 



Total 


whose 

present regular brand 

Is t 


filter-tip 

smokers 

Parlia¬ 

ment 

Marl¬ 

boro 

L & M 

Herbert 

Tareyton 

Vice¬ 

roy 

Winston 

Other 

filter 

Number of respondents 

1522 

65 ** 

193 

269 

82** 

330 

436 

140 

(100$): 

(100$) 

(100$) 

(100$): 

(100$) 

(100$): 

( 100 $) 

1 (100$) 


$ 

i 

a 

$ 

* 

$ 

i 

t 

TOO EXPENSIVE 

29 

9 

36 

33 

27 

30 

28 

22 

MILD 

13 

55 

12 

11 

16 

13: 

10 

10 

HIGH CLASS 

12 

18 

11 

10 

11 

15 

12 

8 

GOOD FLAVOR 

9 

35 

9 

8 ! 

9 

10 

6 

9 

DISTINCTIVE 

9 

18 

5 

9 

13 

11 

7 

9 

NOT FOR ME 

7 

- 

10 

7 N 

7 

6 

8 : 

9 

POPULAR 1 WITH WOMEN 

7 

n 

9 

6 

11 

9 

6 

5 

NOT ENOUGH TASTE 

7 

- 

9 

8: 

9 

7 

6: 

9 

SUPERIOR' QUALITY 

7 

31 

6 

6 

4 

7 

4 

6 

SATISFYING, 

6 

40 

7 

3i 

2 

5 

3. 

4 

THE CLEANEST SMOKE 

5 ; 

43 

5 

6 : , 

4 

4 

2: 

l 

EASY TO 1 DRAW ON 

5: 

23: 

8 

3' 

- 

4 

4 

4 

TASTES LIKE A REAL 
CIGARETTE 

4 

26 

5 

3. 

2 

3 

2 

2 

MORE ATTRACTIVE TIP 

4 

15 

3 

4 

1 

4 

2 

4 

ODD OR PECULIAR TASTE 

3' 

- 

3. 

2 

1 

5 

5 

3 

SNOBBISH 

3. 

2: 

6 

3 

5 

3 

3, 

1 

HARD TO DRAW 1 ON 

3. 

5 1 

4 

3 

1 

2 

4 

3 

GOOD VALUE FOR MONEY 

3 

20: 

2 

* 

6, 

3 

2 

fc*- 1 

UP-TO-DATE 

3 

9 

2 

1 

I 

4 

2 

C 1 

O , 

TOO STRONG 

2 

- 

5 

2 

1 

1 

3. 

M 3' 

FOR: ME 

2 

22 

3 

1 

l 

l 

- 

■vl 1 

01 1 

MAN'S CIGARETTE 

1 

3 

2 

1 

2 

1 

l 

10 _ 
fC 

POORLY: MADE 

1 

- 

3 

* 

- 

I 

2 

CA> - 

NONE, DON'T KNOW OR 

NO ANSWER 

39 


34 

44, 

4:1 

37 

45 

to¬ 

rn 


*Less than .5 per cent 

^^Percentages based on less than 100 cases are often unreliable. 
Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO • 
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Here 1 is. a card with a list 

of words and phrases. 

(Card shown respondent) Which TV'" 

of these words and phrases 

would you use to describe Viceroy?: 

Any others'?. 77 '; 

Asked of all filter-tip smokers-- 


31$ of cigarette smokers in: "A" sample 

' . •■‘v - 

-TV 


Total 


-.->i;, ?j 


filter-tip 

Analyzed by 


smokers 

respondents 

who are: / • 


"A" sample' 

Male 

Female 

Number of respondents 

744. 

325 

4i8 


(100$) 

(100$) 

(100$) 


$ 

$ 

$ 

MILD 

20 

18 

22 *’$$$ 

SATISFYING 

19 

15 

22: 

GOOD: FLAVOR' 

17 

14 

i9 ' ;; 

TASTES LIKE A REAL CIGARETTE! 13! 

13: 

14 

EASY TO DRAW ON 

10 

7 

13' 

THE: CLEANEST SMOKE 

10 

10 

10 

GOOD: VALUE FOR MONEY 

10 

9 

11 ■' '. 

NOT' FOR ME. 

9 

9 

9 

HARD: TO DRAW ON 

8 

9 

8 

NOT 1 ENOUGH TASTE 

8 

10 

6 

ODD' OR PECULIAR TASTE: 

7 

7 

7 

TOC STRONG 

6 

5 : 

7 

FOR ME 

6 

5' 

7 

POPULAR WITH WOMEN 

5' 

3 

7 

SUPERIOR QUALITY 

5 

3: 

6 

MAN'S. CIGARETTE 

4 

6 

3 

UP-TO-DATE 

4 

3 

4 

MORS: ATTRACTIVE TIP 

3: 

2 

3 

DISTINCTIVE 

2 

2 

2 

POORLY MADE 

2 

3 

l 

HIGH CLASS 

1 

2 

1 h* 

TOO EXPENSIVE 

1 

1 

1 O' 

SNOBBISH 

* 

* 

f-* 


NONE,. DON’T KNOW OR NO ANSWER 29 3'Q 28 

♦Less than .5 per cent 

Note:: Percentages add to more: than 100$ because some 
respondents gave more than one answer. 



Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752253 
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GROSS SECTION OF FILTER-TIP 1 SMOKERS 


15• Here: is a card with a list of words and phrases* (Card shown respondent)' Which 
of these words and phrases would you use to describe Viceroy ? Any others?" 

Asked of all filter-tip smokers-- 
31# of cigarette smokers in "A" sample 


Total 
filter-tip 
smokers 
"A" sanrnle 


Number of respondents 744 

(lOO#) 

# 

MILD 20 

SATISFYING' 19 

GOOD FLAVOR 17 

TASTES LIKE A REAL CIGARETTE 13 , 

EASY TO: DRAW, ON 10 

THE CLEANEST SMOKE 10 

GOOD VALUE FOR MONEY 10 

NOT FOR ME 9 

HARD TO DRAW ON 8 , 

NOT ENOUGH TASTE 8 

ODD: OR PECULIAR TASTE J 

TOO STRONG 6 

FOR ME 6 

POPULAR WITH WOMEN 5 

SUPERIOR QUALITY " 5 

MAN'S CIGARETTE 4 

UP-TO-DATE 4i 

more attractive TIP 3 

DISTINCTIVE' 2 

POORLY MADE 2 

HIGH CLASS 1 

TOO' EXPENSIVE 1 

SNOBBISH: * 

NONE:, DON'T KNOW OR NO ANSWER 29 


Analyzed by respondents 

whose ages are: ' _ 

5 0' and 


18-24 

25-34 

35^9 

over 

112 

204 

276 

151 

( 100 #) 

( 100 #) 

(loo#) 

( 100 #)' 

# 

#' 

# 

# 

20 

26 

19 

-17 

18 

23 

19 

16 . 

13 

21 

16 

15 

17 

16 

12 

9 

19 

12 

8 

7 

12 

11 

7 

13 

10 

10 

10 

ll 

10 

10 

8 

9' 

16 

8 

6 

7 

12 

6 

7 

8' 

7 

8 

6 

7' 

6 

6 

6 

8. 

9 

7 

4 

6' 

ll 

3 

3 

8' 

6 

6 

4 

3. 

6 

6 

4 

2 

4 

3 1 

4 

5 

4 

2 

2 

3, 

2 

2 

2 

3 

2 

1 

3 

1 

3, 

1 

1 

1 

2 

1 

1 

H* - 
O 

“ 


* 

O - 
b* - 

18 : 

25 

32 

cf 38 


*Less than *5 per cent 

Note: Percentages add to more than 100# because some 
respondents gave more: than one answer. 


fO 

re 

01 

& 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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15. Here is a card with' a list of words and phrases. (Card shown' respondent): Which 
of these words and phrases would you use to describe Viceroy ? Any others? 

Asked of all filter-tip smokers— 

31$ of cigarette smokers in "A" sample; 



Total 

filter-tip 


Analyzed by Question 11a: respondents 
whose: present regular brand is.: ' 



smokers 
"A"' sample 

Vice¬ 

roy 

Marl¬ 

boro 

Parlia¬ 

ment 

L & M 

Herbert 

Tareyton 

Winston 

Other 

filter 

Number of respondents 

744 

16 O 


29 ** 

133 

41** 

206 

78** 


( 100 $) 

( 100 $): 

( 100 $): 

( 100 $) 

( 100 $) 

( 100 $): 

( 100 $) 

( 100 $) 


$ 

$ 

$ 

$ 

$ 

$ 

$ 

* 

MILD) 

20 

49 

15 

14 

12 

17 

13 

- 8 

SATISFYING 

19 

58 

5 

7 

11 

5 

9 

10 

GOOD FLAVOR 

IT 

49 

4 

7 

11 

7 

8 

6 

TASTES. LIKE A REAL. 
CIGARETTE 

13 

4o 

4 


11 

2: 

6 

4 

EASY TO DRAW ON 

10 

31 

4 

- 

5 

5 : 

6 

3 ; 

TEE CLEANEST SMOKE 

10 

30 

3 : 

7 

4 

2: 

6 

4 

GOOD VALUE FOR MONEY 

10 

28 

3 ! 

3: 

7 

7 

5 

5 

NOT FOR ME 

9 

- 

18 : 

7 

8 

17 

12' 

8 

HARE TO DRAW ON 

8 

2 

15 ; 

14 

14 

7 

7 

8 

NOT ENOUGH TASTE 

8 

- 

15' 

17 

7 

7 

II 

6 

ODD OR' PECULIAR' TASTE' 

7 

- 

10 

7 

6 

10: 

11 

10 

TOO' STRONG 

6 

1 

12: 

l4 

8' 

2: 

6. 

8 

FOR ME 

6 

26 

1 

- 

1 


- 

3; 

POPULAR WITH WOMEN 

5 

14 

1 

10 

4 

5' 

2' 

3 

SUPERIOR QUALITY 

5 

15 

2! 

- 

2: 

2: 

1 

3 

MAN'S CIGARETTE' 

4 

9 

3: 

- 

4 

12 

2 

■ 1 R 

UP-TO-DATE 

\ , 

n 

10 

1 

- 

3: 

5' 

1 

3 O 

mope attractive; TIP 

3 

9 

3 ; 

- 

- 

- 

* 

O 

- 

DISTINCTIVE 

2 

6 

2: 


2: 

2: 

* 


POORLY MADE 

2 

- 

5' 

- 

2 

2 1 

2 

- fv 

HIGH CLASS 

1 

4 

- 

- 

2 

- 

* 

7v 
- Cl 

TOO EXPENSIVE 

1 

l 

- 

- 

2 

_ 

1 

_ 01 

SNOBBISH 

* 

- 

— 

- 

-• 

2 

_ 

- 

NONE,, DON’T KNOW OR 

NO ANSWER 

29 

1 

39 : 

3^ 

34 

31 

34 

47 


*Less than .5 per cent 

♦"♦Percentages based on less than; 100 cases are often unreliable. 
Note::, Percentages add 1 to more than 100$ because some 
respondents gave more: than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS' SECTION OF FILTER-TIT SMOKERS 


15. Here is a card, with a list of words, and phrases. (Card shown respondent) 1 Which 
of these' words and phrases would you use to describe Winston ? Any others? 

Ashed off all filter-tip smokers — 

31$ of cigarette smokers, in "A" sample 



Total 
filter-tip 

Analyzed by 


smokers 

_respondents 

who are 


"A" sample 

Male 

Female 

Number of respondents 

744 

329 

418 

( 1 CC- 5 Q 

('3.Q036.> 

( 10036 ) 


* 

i 

$ 

SATISFYING 

23 . 

24 

22 : 

GOOD FLAVOR 

22 

20 

24 

MILD' 

20' 

18 

22: 

TASTES: LIKE A REAL CIGARETTE 19' 

18 

20 

EASY TO DRAW ON. 

15 

15 

15' 

GOOD VALUE FOR MONEY 

13 

14 

12: 

FOR me: 

9 

9 

9 

THE CLEANEST SMOKE 

8 

8 

9 

NOT FOR' ME 

8 

8 

8; 

TOO strong: 

8 

5 

10' 

ODD OR PECULIAR TASTE 

7 

10 

4 

MAN'S CIGARETTE 

6 

9 

4 

NOT ENOUGH TASTE 

6 

7 

5 

HARD TO' DRAW' ON 

5 

5 

6 

SUPERIOR QUALITY 

5 

6 

4 

POPULAR WITH WOMEN 

5 

2 

6 

UP-TO-DATE 

4 

4 

5 

MORE ATTRACTIVE TIP 

3: 

4 

3 

HIGH CLASS 

3: 

3 ' 

2 

POORLY made: 

2' 

2 

2 

distinctive: 

2 

2 

2 

SNOBBISH 

* 

1 


TOO' EXPENSIVE 

* 

* 

- 

NONE, DON'T KNOW' OR NO 

ANSWER 24 

25 

22 


*Less than .5 per 1 cent 

Note: Percentages add to more than, 100$ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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15 . Here is a card' with a list of words and phrases. (Card shown respondent) Which 
of these words and phrases would you use to describe Winston? : Any others? 

Asked of all filter-tip smokers.— 

31 $ of cigarette smokers in "A"' sample 



Total 


Analyzed by 

respondents 


filter-tip 
smokers 
"A" sample 

18-24 

whose ages are:: 

- 25-34 35-^9 

50 and 
over 

Number of respondents 

7 I+L- 

112 

204 

276 

151 

(10C$) 

( 100 J&). 

(10C$) 

(10C$) 

(lOOjt)'. 


* 

$ 

* 

*■ 

* 

SATISFYING. 

23 

22 

23 

22 

23 

GOOD FLAVOR 

22 : 

24 

20 

24 

23. 

WILD 

20 ' 

16 

24 

22 

15 

TASTES LUCE. A REAL CIGARETTE 

19 

15 

19 

21 

19 

EASY TO DRAW ON 

15 

12 

15' 

l4 

19 

GOOD VALUE FOR: MONEY 

13' 

11 

16 

11 

l4 

FOR ME 

9 

11 

9 

7 

11 

THE CLEANEST SMOKE 

8 

4: 

9 

9 

9 

NOT FOR ME 

8 

12 

9 

6 : 

7 

TOO STRONG: 

8 : 

7 

10 

5 

9 

ODD OR PECULIAR TASTE 

7 

10 

7 

7 

3 

MAN’S CIGARETTE 

6 

7 

5 

6 

6 

NOT ENOUGH TASTE 

6 

9 

6 

6 

4 

HARD TO DRAW ON 

5 

10 ' 

7 

4 

2 

SUPERIOR QUALITY 

5 

4 

5 , 

5 

5 

POPULAR WITH WOMEN 

5 

8 

3 

4 

5 

UP-TO-DATE 

4 

4 

5 

3. 

5 

MORE ATTRACTIVE TIP 

3 

3 

3 

4 

3 

high: CLASS 

3 

3 

l 

2 

5 

POORLY MADE 

2 : 

4 

2 

2 

C 1 

DISTINCTIVE 

2 

2 

1 

2 

2 - 

SNOBBISH 

* 

1 

- 

* 

CT 

TOO EXPENSIVE 

* 



* 

N - 

NONE, DON’T KNOW OR NO ANSWER 

24 

16 

22 

24 

fO 

cn 29 ' 

*Less than .5 per cent 

Note: Percentages add to more than 10 Oj£ because some 

-si 

respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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15. Here is a, card with a list of words and phrases. (Card shown 
of these word's and phrases would you use to describe Winston? 


respondent) Which 
Any others?. 


Asked of all filter-tip smokers--' 

31$ of cigarette: smokers in "A” sample 



Total 


Analyzed by Question 11 a: respondents 



filter-tip 


whose 

: present 

regular brand 

i s r: 



smokers 


Marl¬ 

Parlia¬ 


Herbert 

Vice¬ 

• Other 


"A" sample 

Winston 

boro 

ment 

L & M 

Tareyton 

roy 

filter 

Number of respondents 

744 

206 

(jl*!*-*. 

29** 

133. 

4:1** 

l 60 ■ 

70** 


(IOO 56 ) 

( 10056)1 

(IOO 56 )' 

(IOO 56 ) 

( 10056 ) 

(IOO 56 ) 

(IOO 56 .) 

' ( 10056 ) 


* 

* 

* 

* 

* 

* 

i 

i 

SATISFYING 

23 

50 

20 

3 

10 ' 

7 

13 

' 13 

GOOD FLAVOR' 

22 

h& 

17 

7 

11 

7 

18 

6 

MILD 

20 

ko 

14 

14 

11 

7 

16 

12 

TASTES LIKE A REAL 









CIGARETTE 

19 

47 

7 

3 

8 

7 

11 

9 

EASY TO DRAW' ON 

15 

37' 

5 

3 

11 

- 

8 

5 

GOOD VALUE FOR MONEY 

13' 

28 : 

11 

7 

5 

7 

7 

6 

FOR ME 

9 

28 : 

2 

- 

1 

5 

2 

l 

THE CLEANEST SMOKE 

8 

2k 

3 

- 

1 

- 

4 

3 

NOT FOR ME' 

8 

* 

7 

10 

10 

20 

13 

10 

TOO STRONG 

8 

- 

11 

14 

8 

7 

14 

9 

ODD OR PECULIAR TASTE 

7 

I 

5 

10 

ll 

7 

11 

5 

MAN'S CIGARETTE 

6 

9 : 

2 

7 

5 

10 

6 

1 

NOT ENOUGH TASTE. 

6 

1. 

16 

7 

5 

7 

7 

6 

HARD TO DRAW' ON 

5 

I. 

11 

3 

6 

7 

6 

6 

SUPERIOR QUALITY 

5 

14 

1 

- 

- 

- 

3 

5 

POPULAR WITH WOMEN 

5 

10 ' 

4 

- 

2 

5 

l 

3 

up-to-date: 

4 

8 

3 

3 

1 

5 

4 

l 

MORE ATTRACTIVE TIP 

3 

7 

2 

- 

2 

- 

4 

l 

HIGH CLASS 

3 

5 

1 

3 

- 

5 

3 

S' 1 

POORLY: MADE! 

2 

l 

1 

3 

2 

- 

3 

O 1 

l V 

DISTINCTIVE 

2 

2 

- 

- 

2 

- 

3 

5 3 

SNOBBISH 

* 

- 

- 

- 

1 

- 

l 

CT 

fC - 

TOO EXPENSIVE 

NONE, DON'T 1 KNOW OR 

* 

- 

- 

- 

- 

- 

- 

fC 1 

CT 








00 

NO ANSWER 

24. 

2 

31 

38 

36 

29 

26 

35 


♦Less than .5 per cent 

♦♦Percentages based on less than 100 cases are often: unreliable. 
Note:: Percentages add to more than IQQ 56 because: some 
respondents gave: more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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15 o Here is. a card with a list of words and phrases.. (Card shown respondent) Which 
of' these words and phrases would you use to describe Kents? Any others? 


Asked of all filter-tip smokers-- 
31$ of cigarette smokers in m B" sample 


Total 


filter-tip Analyzed by 

smokers respondents who are: 



"B" sample 

Malle 

Female 1 

Number of respondents 

7T8 

352 


ks6 


(lOO#) 

(100#): 


(IOC#) 


t 

# 


t 

HARD' TO DRAW ON' 

15 

19 


12 

NOT ENOUGH TASTE 

15 

IT 


12 

NOT FOR' ME 

Ik 

16 


12 

TOO EXPENSIVE. 

11 

13: 


9 

ODD OR PECULIAR' TASTE 

9 

12 


T 

MILD 

9 

8 


10 

GOOD FLAVOR 

5 

3' 


6 

THE CLEANEST SMOKE 

k 

5' 


k 

TOO STRONG 

k 

k 


k 

SATISFYING 

k 

5 


3 

EASY TO' DRAW: ON 

3 

2 


4 

HIGH CLASS. 

3 

2 


k 

TASTES LIKE: A REAL CIGARETTE 

3 

3 


3 

MAN’S CIGARETTE 

2 

2 


3 

SUPERIOR QUALITY 

2 

1 


3 

GOOD VALUE FOR MONEY 

2 

1 


3 

FOR ME 

2 

1 


3 

POORLY MADE 

2 

1 


2 

DISTINCTIVE 

2 

1 


2 






UP-TO-DATE 

1 

1 

O' 

2 




0 


POPULAR WITH WOMEN 

11 

1 

H> 

2 

SNOBBISH 

I 

1 


1 




CT 


MORE ATTRACTIVE TIP 

1 

* 

fv 

1 

NONE y DON'T KNOW OR NO ANSWER 

38 

34 

U\ 

4l! 

♦Less than 

.5 per cent 


C D 


Note: Percentages add to 

more than lOOyb because some 



respondents gave more than one answer. 





Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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15 . Here Is a card with a list of words and phrases. (Card shown respondent): Which 
of these words and phrases would yon use to describe Kents? Any others? 


Asked of all filter-tip smokers-- 
31 $ of cigarette smokers in "3 ” sample 



Total 

.filter-tip 
smokers 
"B n sample 

18-24 

Analyzed by respondents 
whose ages are: 

50 and 

25-34 35-49: over 

Number of respondents 

778 

( 100 $) 

103 1 

( 100 $)' 

202 

( 100 $) 

303 

( 100 $) 


169 

( 100 $) 


$ 

$ 

$ 

$ 


$ 

HARD: TO DRAW' ON 

15 

17 

17 

17 


8 

NOT ENOUGH TASTE 

15 

IT 

15 

16 


10 

NOT FOR ME 

l4 

20' 

l4 

13 


10 

TOO' EXPENSIVE' 

11 

10: 

13: 

9 


13 

ODD OR: PECULIAR TASTE: 

9 

7 

9 

10 


8: 

MILD' 

9 

7 

8 

10 


11 

GOOD FLAVOR 

5 

3 

5 

3 


8 

THE CLEANEST SMOKE 

4 

4 

6 

4 


4 

TOO STRONG 

4 

4 

4 

4 


5 

SATISFYING 

4 

3 

2 

3' 


8 

EASY TO: DRAW ON' 

3. 

3 

3 

3 


4 

HIGH CLASS 

3 

4: 

2 

4 


3 

TASTES LIKE A REAL CIGARETTE 

3 

3 

2 

2 


5 

MAN'S CIGARETTE: 

2 

5 

3 

2 


2 

SUPERIOR QUALITY 

2: 

l 

2 

3 


2 

GOOD VALUE FOR MONEY 

2' 

l 

2 

2 


2 

FOR ME 

2 

- 

3 

2 


3 

POORLY MADE 

2 

1 

l 

2 


2 

DISTINCTIVE 

2 

2 

4 

1 

C 

- - 

UP-TO-DATE 

1. 

3' 

* 

2 

1 

POPULAR WITH WOMEN 

1 

- 

2 

2 

O 

1 

SNOBBISH 

1 

1 

2 

I 

Cl 

- 

MCRE ATTRACTIVE TIP' 

1 

1 

1 

* 

tC- 

fC 

2 

NONE:, DON'T KNOW OR NO ANSWER 

38 

30 

36 

39 

09 

4i 


*Less than .5 per cent 

Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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I 

I 

I 

I 

1 

I 

I 

1 

a 

a 

a 

a 

a 

a 



a 

a 

a 

a 

a 


15 . Here: is 1 a card with a list of words and phrases. (Card shown respondent) Which 
of these words and phrases would you use to describe Kent ? Any others?' 

Asked of all filter-tip smokers-- 
31# of cigarette smokers in ”B" sample 


Total Analyzed by Question 11a: respondents 



filter-tip 



whose present 

regular brand 

is::- 




smokers 


Marl¬ 

Parlia¬ 

Herbert 

Vice¬ 


Other 


n B" sample 

Kent 

boro 

ment L & M 

Tareyton 

roy 

Winston filter 1 

Number of respondents 

778 

23** 

99 ** 

3 : 6** : 138 

4i** 

170 : 

23O 


39 ** 

(iCGjfc) 

(ioo#)(ioo$) (lOC$) (100#) 

(lQQ$.) 

(100$) (lOO'jf.) ( 

:ioo^) 


i 

<*> 

* 

t * 

* 

*■ 

* 


* 

HARD: TO DRAW ON' 

15 

- 

10 

T9' 20 

12 

13 

17 


10 

NOT ENOUGH TASTE 

15 

- 

16: 

8: l4: 

15 

13 

17 


15 

NOT FOR ME 

14 

- 

11 

17 13 

12 

l4i 

16 


13 

TOO' expensive: 

11 

9 

10 

3 15 

T 

8 

12 


18 

ODD OR PECULIAR: TASTE: 

9 

- 

7 

14 9 

7 

9 

12 


3 

MILD 

9 

57 

3: 

7 

7 

12 

9 


5 

GOOD FLAVOR 

5 

52 

3: 

6 

2 

4 

2 


3 

THE CLEANEST SMOKE 

A 

39 


5 

- 

5 

3 


3 

TOO STRONG 

4 

.- 

5' 

8 4. 

2 

5 

3 


3 

SATISFYING 

4 

35 

I. 

4, 

2 

3 

3 


3 

EASY TO DRAW ON 

3 

30 

I 

3 

2 

4 

2 


2 

HIGH CLASS' 

3 

13' 

I. 

8 5 

- 

2 

3 


- 

TASTES LIKE A REAL 










CIGARETTE 

3 

35 

1 

3 l 

2 

1 

3 


3 

MAN'S CIGARETTE 

2 

- 

1 

3: 4 

2 

4 

2 


- 

SUPERIOR QUALITY 

2 

13' 

l 

2 

2 

1 

3: 


3 

GOOD VALUE FOR MONEY. 

2 

22 

l 

1 

5 

2 

1 


- 

NOT FOR ME 

2 

39 

- 

3: 1 

- 

2 

* 


- 

POORLY MADE 

2 

- 

4 

3: 1 

- 

2 

2 


- 

DISTINCTIVE 

2 

9 1 

1 

2: 

- 

2' 

2 


- 

UP-TO-DATE 

1 

17: 

- 

1 

2: 

1 

I 


- 

POPULAR WITH WOMEN 

I 

- 

1 

_ 

2' 

2 

2 


- 

SNOBBISH 

I 


- 

2 

- 

2 

2 

h* 

- 

MORE ATTRACTIVE: TIP' 

1 

- 

1 

2 

1 . 

1 

O 

- 

NONE, DON'T KNOW OR. 
NO ANSWER 

38 

k, 

47 

53: 36 

39 : 

3'4: 

37 

O'- 

44 









m 




*Less 

than 

.5 per cent 




jo 



^Percentages 1 based on less than 100 cases are often unreliable:. JO 
Note 1 : Percentages add to more than 100$ because some O 

respondents gave more than one answer. H 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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15* Here 1 is 1 a card, with a list of words and phrases. (Card shown respondent). Which 
Of these words and phrases would you use to describe L &■ M ? Any others? 

Asked of all filter-tip smokers-- 
31$ of cigarette smokers in "B" sample 



Total 

filter-tip 

Analyzed by - 


smokers 

respondents 

who are: 


"B : " siample 

Male 

Female 

Number of respondents 

778 

352 

426 


(100$) 

(100$) 

( 100 $) 


$ 

$ 

$ 

MILD 

19 

19 

18 

good: flavor 

17 

16 

19 

SATISFYING. 

17 

16 

18 : 

NOT. ENOUGH TASTE 

11 

12 

IQ 

EASY TO: DRAW- ON 

11 

9 

12 

NOT FOP. ME 

* 11 

13 

9 

TASTES LIKE A REAL CIGARETTE: 10 

10 

9 

GOOD VALUE FOR MONEY 

10 

11 

8 

THE CLEANEST SMOKE: 

9 

9 

8 

HARD TO' draw. ON 

8 

9 

8: 

ODD OR. PECULIAR TASTE 

7 

7 

7 

FOR ME 

7 

7 

8 - 

TOO STRONG. 

7 

6 

8 

UP-TO-DATE 

9 

9 

9 

MAILS CIGARETTE 

9 

5 

5 

SUPERIOR QUALITY 

4 

3 

4 

HIGH CLASS. 

4 

4 

3 

MORE ATTRACTIVE TIP 

3: 

3: 

3 

POPULAR WITH WOMEN 

3: 

3. 

3 

POORLY MADE' 

2: 

3- 

2 

TOO: EXPENSIVE 

l 

l 

l 

distinctive: 

l 

l 

2 

SNOBBISH 

- 

- 

- 

NONE, DON'T 1 KNOW OR NO ANSWER 24 

23- 

24 


Note:: Percentages add to more than' 100$ because some 
respondents gave more than one answer. 


C 

o 

M 

Cl' 

ft 

o 

w. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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15 .., Here is. a card with a list of wordb and phrases. (Card shown respondent.) Which 
of these words and phrases would you use to describe L & M 7 Any others;? 


Asked of all filter-tip smokers-- 
31$ of cigarette smokers In; "B" sample 


Total 
filter-tip 
smokers 
"B" sarnnle 


Number of: respondents J'jQ 

(lOG$) 

i 

MILD 19 

GOOD: FLAVOR 17 

SATISFYING 17 

NOT ENOUGH TASTE II 

EASY TO DRAW ON II 

NOT 1 FOR ME II 

TASTES' LIKE. A REAL CIGARETTE! 10 

GOOD' VALUE FOR MONEY 10' 

THE! CLEANEST SMOKE 9 

HARD' TO DRAW ON 8 

ODD' OR: PECULIAR TASTE: 7 

FOR ME 7 

TOO' STRONG 7 

UP-TO-DATE , 5 

MAN'S CIGARETTE 5 

SUPERIOR QUALITY 4 

HIGH CLASS 4, 

MORE ATTRACTIVE TIP 3 

POPULAR: WITH WOMEN 3 

POORLY MADE 2 

TOO EXPENSIVE 1 

DISTINCTIVE 1 

SNOE1ISH 

NONE,. DON'T KNOW OR NO ANSWER 24 


Analyzed by respondents 
whose ages are.; 


50 and 


18-24 

25-34 

35-49 

over 

103 

(100%) 

202 

(1005G) 

303 

(100$) 

169 

(10036): 

$ 

* 

t 

* 

15 

23 

19 

16 

14 

16 

19 

18 

14 

15 

20 

16 

21 

10 

10' 

7 

10 

12 

12 

9 

15 

9 

10 

12: 

10 

9 

9' 

10 

9 

9 

10' 

11 

8 

9 

8. 

9 

11 

9 

9 

5' 

7 

9 

• 7 .' 

l 

6: 

7 

5 

9 

7 

10: 

9 

6 

5' 

6 

6 

4 

5 

4 

6 

4 

4 

2 

4 

3 

.61 

2 

3 

4 

5 

2 

5 

2 

4 

9 

l 

3 

3 

6 

2 

2 

- 

l 

*: 

1 

2 

- 

1 

1 

2 

19 

22: 

24 

29 


*Less than .5 per cent 

Note: Percentages add to more: than 100^ because some 
respondents gave more than one answer 1 . 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION OF FILTER-TIP SMOKERS 


15. Here is a card with a list of words and phrases. (Card shown respondent) Which 
of these words 1 and phrases would you use to describe L fie M ? Any others? 

Asked of all filter-tip smokers— 

31$ of cigarette smokers in "B" sample 



Total 


Analyzed by Question 11a 

: respondents 


filter-tip 


whose present regular brand 

is" 



smokers 


Marl¬ 

Parlia¬ 

Herbert. 

Vice¬ 


Other 

"B" sample 

Li 8c M 

boro 

ment 

Tareyton 

roy 

Winston 

filte: 

Number of respondents 

778 

136 ' 

99** 

36 ** 

4l** 

170 

230 

62 ** 

( 100 $) 

( 10056 ) 

( 10056 ) 

( 10056 ) 

( 10056 ) 

(IOO 56 ) 

( 10056 ): 

( 1 OO 56 ; 


* 

* 

* 

* 

* 

* 

$ 

* 

MILD' 

19 

50 

14 

6 

12 

11 

14 - 

8 

GOOD' FLAVOR 

17 

46 

10 

11 

24 

7 

14 

6 

SATISFYING 

17 

51 

6 

14 

12 

8 

13 

6 

NOT ENOUGH TASTE 

11 

- 

12 

- 

7 

15 

17 

6 

EASY TO DRAW ON 

11 

32 

4 

3 

5 

6 

10 

2 

NOT FOR ME 

ll 

1 

14 

19 

7 

15' 

13 

6 

TASTES LIKE A REAL 







6 


CIGARETTE 

10 

35 

31 

6 

5 1 

4 

- 

GOOD VALUE FOR MONEY 

10 

25 

5' 

111 

2 

6 ' 

7 

6 

THE CLEANEST SMOKE 

9 

37 

3' 

- 

- 

4 

3 

- 

HARD TO DRAW' ON 

8 : 

1 

9 

8 : 

2 

11 

10 

10 

ODD OR PECULIAR TASTE 

7 

I 

11 

8 

- 

12 

7 

8 

FOR. ME 

7 

37 

- 

3 

- 

l 

1 

- 

TOO STRONG 

7 

- 

11 

11 

10 ' 

10 ' 

6 

8 

UP-TO-DATE'. 

5 

10 : 

2 

- 

2 

5 

5 

2 

MAN'S CIGARETTE 

9 

9 

2 

- 

- 

5 

7 

- 

SUPERIOR QUALITY 

4 

14 

1 

6 

- 

2 

2 

3 

HIGH CLASS 

4 

11 

1 . 

6 

7 

1 

2 

2 

MORE ATTRACTIVE TIP 

3 

11 

1 

- 

- 

1 

3 

3 

POPULAR WITH WOMEN 

3 

7 

- 

- 

2 

4. 

4: 

- 

POORLY MADE 

2 

- 

4 

- 

- 

5 

2 

3 

TOO EXPENSIVE 

1 

1 

- 

- 

- 

2 

2 

H* 2 

DISTINCTIVE 

1 

4. 

- 

- 

- 

1 

- 

§ 2 

SNOBBISH 

• 

- 

- 

- 

- 

- 

- 

H* - 

NONE 1 ,. DON'T KNOW OR 
NO'ANSWER 

24 

2 

32: 

39 

32 

25 

24 

CM 









fC 










**Percentages based 

on' less 

than 100 cases 

are often unreliable. 



Note: Percentages add to more than! 100/6 because some 
respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


ALL PARLIAMENT SMOKERS--SUMMARY TABLE 
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15. Here is a. card' with a list of words and phrases. (Card shown respondent)' Which of 
these words and phrases 1 would you use to describe (Marlboro, etc.) ? Any others? 

Answers of all Parliament: smokers 


Viceroy Winston Kents - 

("A" ("A" ("B" 

Marlboro: Parliament sample) sample). sample) 


L & M 

( ”b" 


Number of respondents 

1238 

(100$) 

i 

1238 

( 100 #); 

* 

619 

( 100 $) 

* 

619 

( 100 $) 

$ 

619 

( 100 $) 

$ 

619 

( 100 ^ 

* 

TASTES LIKE A REAL CIGARETTE 

3 

27 

2 

2 : 

2 


4 

MAN'S CIGARETTE 

3 

5 

2 

3 : 

2 


3 

the: CLEANEST smoke 

3 

45 

3 

l 

3 


3 

HIGH CLASS 

2 

20 

* 

* 

2 


1 

SNOBBISH 

* 

2 

* 

* 

1 


- 

POORLY MADE 

1 

1 

3 

2 

2 


2 

TOO EXPENSIVE 

1 

19 

* 

* 

4 


* 

GOOD VALUE FOR. MONEY 

9 

19 

4 

3 

I 


8 

HARD TO DRAW. ON 

6 

2 : 

11 

8 

14 


8 

GOOD FLAVOR 

12 

50 

5 

8 

5 


10 

NOT ENOUGH TASTE! 

T 

1 

10 

7 

12 


7 

MORE ATTRACTIVE TIP 

2 

22 

* 

l 

1 


1 

TOO STRONG 

’ 11 

* 

11 

10 

5 


10 

SUPERIOR QUALITY 

2 

33 

* 

l 

2 


2 ' 

ODD OR PECULIAR TASTE 

9 

* 

11 

9 

10 


6 

MILD 

14: 

57 

8 : 

8 

9 


14 

UP-TO-DATE 

5 

10 

I 

2 

2 


2 

DISTINCTIVE 

2 

23 

* 

* 

* 


* 

SATISFYING 

7 

4.5 

4 

5 

3 


8 ' 

EASY TO DRAW ON 

5 

30 

4 

4 

1 


5 

POPULAR WITH! WOMEN 

6 

13 

3 

3' 

2 


4 

FOR. ME 

1 

32 

* 

* 


h*' 

O 

l 

NOT FOR ME 

11 

* 

15 

11 

15 

O 

15 

NONE, DON'T KNOW 1 OR NO ANSWER 

38 

1 

47 

51 

43 ! 

■vf 

Cl 

37 


*Less than .5 per cent 

Note: Percentages 1 add to more than 100$ because some 
respondents gave more than' one answer. 


w. 

fC 

cn 

ci 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL MARLBORO SMOKERS--SUMMARY TABLE 


15. Here is a card with a list of words and phrases. (Card shown respondent) Which: of 
these words and phrases would you use: to describe (Marlboro, etc.) ? Any others? 

Answers of all Marlboro smokers 



Marltoro 

Parliament' 

Viceroy 

("A" 1 

sample) 

Winston 
("A" 
sample) 

Kents ' 
("B" 
sample) 

L, &. M 

("B" 

sample) 

Number of respondents 1 

565 

565 

285 

20$ 

280 

280 ' 


(100$) 

( 100 #) 

(icc4) 

(I0O$): 

(lOOjt) 

( 10096 ) 



* 

4 

* 

* 

* 

TASTES LIKE A REAL CIGARETTE 45 

5 

4 

11 

2 

" 4 

MAN'S CIGARETTE 

11 

1 

2 

5 1 

1 

3 

TEE CLEANEST SMOKE 

35 

4 

5 

5 

2 

4 

HIGH CLASS. 

9 

12 

l 

2: 

1 

1 

SNOBBISH 

* 

3 

1 

*: 

- 

- 

POORLY MADE 

* 

2 

5 

2: 

3 

3 

TOO EXPENSIVE 

l 

3:4 

* 

* 

9 

* 

GOOD VALUE FOR MONEY 

38 

2 

6: 

9 

2 : 

6 

HARD TO DRAW. ON 

* 

5: 

13 

II 

14 

11 

GOOD FLAVOR: 

59 

10 

8 

17 

3 

12 

NOT ENOUGH TASTE 

- 

8 

14 

10: 

12 

12 

MORE ATTRACTIVE TIP 

13 

31 

2 

1 

l 

1 

TOO STRONG 

* 

31 

11 

15' 

3 

9 

SUPERIOR QUALITY 

20 

6 

2 

2' 

l 

l 

ODD OR FECULIAR TASTE 

* 

4 

10 

7 

8 

10 

MILD 

51 

16 

13 

15' 

7 

. 19 

UP-TO-DATE 

18 : 

3: 

2 

4 

2 

2 

DISTINCTIVE: 

12 

8: 

2 

1 

1 

_ 

SATISFYING 

54 

6 

7 

13 

2' 

7 

EASY TO DRAW ON 

^3 

8: 

7 

8. 

1 

4 

POPULAR WITH WOMEN 

16 

7 

2 

6' 

2 

H> l 

FOR ME 

34 

1 

1 

3 

* 

g 1 

NOT FOR ME 

* 

9 

16 

13 

14 

H 1 14 

NONE:, DON'T KNOW, OR NO 

ANSWER 1 

34 

39 

30' 

48 

01: 33 

Note: 

*Less than .,5 
Percentages add to more 

per cent 

than 100# because 

some 

fO 

fO 

O 


respondents 

gave more than one answer. 


& 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION OF FILTER TIP SMOKERS - SUMMARY TABLE 239 

16. Imagine for a minute that you were going; to buy a pack of filter-tip cigarettes 
for (a truck driver, etc.): —a pack of the brand he would most likely smoke. 

Which of the brands listed on this card (card shown respondent) would you buy 
for (a truck driver, etc.) (even if you don't actually know one)? 


Asked of all filter-tip smokers 


Number of 
respondents 


DU MAURIER 


Stenog- Bank House- English- 
grapher president wife man 

("A" ("A" ("3" ("B" 

sample) sample) sample) sample)- 


Truck 

driver Doctor 
("A" ("A" 

sample) sample) 

744 744 

( 100 $) ( 100 $) 

$ $ 

* * 


744 744 

( 100 $) ( 100 $) 

$ f 

1 3 


778 778 

( 100 $) ( 100 $) 

*■ i- 

I 4 


Glamor¬ 
ous Male 

movie college 
actress student 
("B" ("B" 

sample ) 1 sample) 

778 ' 778 

( 100 $) ( 100 $) 

t $ 

ll 


ENCORE 


113 


1 4 10 : I 


HERBERT TAREYTON 

(FILTER): 6 10 9 

KENT 2 10 4: 

L & M 14 13 1 6 

MARLBORO 9 8 12 

OLD GOLD (FILTER) 24 8 4, 

PARLIAMENT 1 13 9 

VICEROY 7 12 19 

WINSTON 23 15 17 

WOULDN'T USE FILTER 

(volunteered) 8 1 1 


8 

6 

7 

7 

7 

23 

7 

14 


7 

3 

16 

12 

7 

6 

19 

22 


25 

6 

2 

6 

2 

28 

3 

4 


7 

4 

7 

8: 

2 

25 

5 

7 


5 

5 

14 

10 

14 

3 

II 

20 


DON'T KNOW OR. NO 
ANSWER 


9 11 10 15 


8 16 


*Less than . 5 per cent 

Note: Percentages add to more than 100$ hecause some 
respondents gave more than one answer. 


16 ^ 13 

O 

C 

Cl 

fv 

f0 ! 

■Nl 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



CROSS SECTION OF FILTER-TIP SMOKERS 
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1 6 - Imagine for a minute that you were going to buy a pack of filter-tip cigarettes 
f" or (a truck driver) 1 --a pack of the "brand he would most likely smoke. 
Which of the brands listed on this card (card shown respondent) would you 
buy for . (a truck driver): (even if you don't actually know one)? 


Asked of all filter-tipi smokers— 

31$ of cigarette smokers in ”A" sample 



Total 

filter-tip 

Analyzed by 


smokers 

respondents 

who are:: 


"A" sample: 

Male 

Female 

Number of respondents 

744 : 

325 

4i8 

t 

(ioo$): 

(ioo$): 

(100$): 


$ 

$ 

$ 

OLD GOLD (FILTER) 

24 

l6 

30 

WINSTON 

23^ 

27 

19 

L & m; 

14 

14 

13: 

MARLBORO 

9 

11 

7 

VICEROY 

7 

9 

6 

HERBERT TAREYTCN (FILTER:) 

6 

6 

6 

KENT 

2 

2 

l 

PARLIAMENT 

1 

1 ’ 

*: 

DU MAURIER 

* 


- 

ENCORE 

- 

- 

- 

WOULDN'T USE FILTER (volunteered) 

8 

6 

10 

DON’T KNOW OR NO ANSWER 

9 

8 

9 


*Less than .5 per cent 

Note:, Percentages add to more than 100$: because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


f 
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l 
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16. Imagine for a minute that you were going; to buy a pack of filter-tip cigarettes 
for (a truck driver) —a pack of the brand' he would most likely smoke. 

Which of the brands listed on this card (card shown respondent), would you buy 
for (a truck driver) (even if you, don't actually know one):? 

Asked of all filter-tip smokers— 

31 °jo of cigarette smokers in "A" sample 


Total Analyzed by Question 11a: respondents' 

filter-tip _ whose present regular brand is: _ 

smokers Parlia- Herbert Vice- Other 

n A" sample Marlboro ment L & M Tareyton roy Winston filter 


■ Number of respondents 

i. 

( 100 #} 

94*-* 

( 100 $) 

29 ** 

(100 

133: 

(iCll) 

kl** 

( 100 $) 

160 

( 100 $) 

206 

(100$) 

78 ** 

(ioo$; 

1 

1 ° 

$ 


$ 

a 

* 

*■ 

* 

a OLD GOLD (FILTER) 

2 k 

19 

28 

29 

3k 

23 

17 

35 

m 

; WINSTON 

m 

23 

9 

10' 

lb 

12 

13 

50 

17 

■ L. & M 

Ik 

7 

21 

33 

5 

12 

6 

13 

g MARLBORO 

9 

38 

10 

2 

2 

6 

5 

3 

VICEROY 

7 

l 

3 

2 

5 

27 

1 

4 

1 HERBERT' TAREYTON (FILTER) 6 

1 

10 

5 

29 . 

7 

k 

6 

KENT 

2 ! 

3 

- 

2' 

- 

- 

1 

6 

" PARLIAMENT 1 

■ 

1 

- 

10 

1 

- 

1 

- 

- 

9 DU MAURER 

* 

- 

- 

- 

- 

- 

* 

- 

9 ENCORE 

Hi 

— 

- 

- 

- 

- 

- 

- 

- 

WOULDN'T USE FILTER 
(volunteered) 

8 

15 

7 

7 

7 

9 

6 

9 

|j DON'T 1 KNOW OR NO ANSWER' 

9 

9 

3 

5 

7 

8 

10 

m 15 

O 


a 

1 

1 


*less than 0 per cent 

^Percentages based on less than 100 cases are often unreliable. 
Note: Percentages, add to more than 100^ because some 
respondents, gave more than one answer. 


C 

h* 

W. 

rc 

fC 

& 

C£> 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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GROSS SECTION OF FILTER-TIP SMOKERS 

l6. Imagine for a minute that you were going to buy a pack of filter-tip cigarettes 
for (a. doctor) —a pack of the brand he would most likely smoke. 

Which of the brands listed on' this card (card shown respondent), would you 
buy for (a doctor) (even if you don’t actually know one)? 

Asked of all filter-tip smokers— 

31^ of cigarette smokers In "A" sample 


Total 
filter-tip 
smokers 
’’A" samnle 


Analyzed by 
respondents who are: 
Male Female 


Number of respondents 

WINSTON 
PARLIAMENT 
L & M 
VICEROY 

HERBERT TAREYTCN (FILTER) 1 
KENT 

MARLBORO 

OLD GOLD (FILTER:) 

ENCORE: 

DU MAURIER 

WOULDN’T USE FILTER: (volunteered): 
DON’T KNOW' OR NO'ANSWER 


Jkk 

325' 

1+18 

(100$) 

(100$) 

Cioogt): 

$ 

$ 

* 

15 

IT 

13 

13 

IT 

10 

13 

13 

13 

12 

10 

12 

10 

9 

12 

10 

11 

10 

8 

8 

8 

8 

5 

10 

1 

l 

* 

* 

l 

- 

1 

l 

2 

11 

10 

13 


Note: 


h*' 

C 

C 

*Les:s than .5 per cent: Cl 1 

Percentages add to more than 100$ because some ^ 
respondents, gave more than one answer.. ^ 

o 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION OF FILTER-TIP SMOKERS 


■ , ... -i rrv-'g. 

843 ?! 


16% Imagine for a minute that you were going to buy a pack of filter-tip cigarettes 
for (a doctor) —a pack of the brand he would most likely smoke* Which, of 
the: brands listed on this card (card shown respondent): would you buy for ’ 

(a doctor) (even if you don't actually know one);?, 


Asked of all filter-tip smokers— 

31# of cigarette smokers in."A" sample 


• •• i i ■ i - .>* 

V-**>**■*& 

.; '• ’•.VSqei- 
• • d -5- 

. - 


Total 


Analyzed tby Question 11a: respondents 



filter-tip 


whose 

• present regular brand 

is: 



smokers 
"A" sample 

Marlboro 

Parlia¬ 

ment 

L & M 

Herbert 

Tareyton 

Vice¬ 

roy 

. Other . 
Winston filter 

Number of respondents 

744 

94 *-*- 

29 ** 

133' 

4 i** 

160 

206 

78 ** 

( 100 #) 

( 100 #)' 

(loo#) 

( 100 #)' 

( 100 #) 

( 100 #) 

( 100 #) 

( 100 #) 


# 

# 

# 

# 

# 

# 

# 

* 

WINSTON 

15 

3 

10 

7 

2 

4 

40 

5 

PARLIAMENT' 

13 

14 

4l 

13' 

12 

9 

12 

14 

L & M 

13 

3 

14 

36 

7 

9 

7 

10 

VICEROY 

12 

11 

3 

4 

10 

34 

4 

4 

HERBERT TAREYTON (FILTER)' 10 

11 

10 ' 

10 

29 

12 

6 

10 

KENT 

10 

11 

3 

9 

3 

12 

7 

23 

MARLBORO 

8 

30 

3 

7 

7 

5 

4 

3 

OLD GOLD (FILTER) 

8 

6 

10 

5 

5 

7 

6 

18 

ENCORE 

1 

- 

- 

1 

3 

- 

* 

3 

DU MAURIER 1 

* 

* _ 

- 

1 

3 

1 

- 

Mi 

WOULDN'T USE FILTER 
(volunteered) 

1 

- 

3 

- 

7 

I 

2 

3 

DON'T KNOW. OR NO: ANSWER: 11 

l4 

7 

10 ' 

12 

10 

13 

H* Tp 
© 12 


V.te;, 


*Les:s than .5 per cent 

•^Percentages based on less than 100 cases are often unreliable. 
Note: Percentages: add. to more than 100# because some 
respondents gave more than one answer. 


© 

h* 

0T 

fC 

re 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



CROSS SECTIONI OF FILTER-TIP' SMOKERS. 


l6. Imagine: for a minute that you were going to "buy a pack of filter-tip cigarette* 
for (a stenographer) --a. pack of the brand she would most likely smoke. 
Which of the brands listed on this card (card shown: respondent) 1 would you 
buy for (a stenographer) (even if you don't actually know one)? 

Asked of all filter-tip smokers-- 
31$ of cigarette smokers in "A" sample 



Total 
filter-tip 

Analyzed by 


smokers 

respondents, who are: 


"A" sample 

Male 

Female 

Number of respondents 


325' 

h:l8. 


(100$) 

( 100 $) 

( 100 $) 


$ 

$ 

t 

VICEROY 

19 

IT 

20 

WINSTON 

17 

13 

20 

L & M 

16 . 

17 

15 

MARLBORO 

12' 

10: 

Ik 

PARLIAMENT 

9 

12' 

7 

HERBERT' TAREYT0N (FILTER): 

9 

7 

10 

OLD GOLD (FILTER) 

k 

6' 

3 

KENT 

k 

5 

3 

ENCORE 

l 

3 

* 

DU MAURIER! 

l 

l 

* 

WOULDN'T 1 USE FILTER (volunteered): 

1 

2' 

l 

DON'T KNOW' OR NO ANSWER 

10 

10' 

9 


*Less than .5 per cent 

Note:. Percentages add to more than 100$ because some 
respondents gave more than one answer. 


H- 

© 

© 

<£ 

CA 

ZC 

rc 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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16. Imagine for a minute that you were going to buy a pack of filter-tip: cigarettes 
for (a stenographer) —a pack of the brand she would most likely smoke... 
Which of the brands 1 listed on this card (card shown respondent) would you buy 
for (a stenographer) (even if you don't, actually know one)? 

Asked of aldl filter-tip smokers— 

31$ of cigarette smokers: in "A” sample 


Total 


Analyzed by Question 11a: respondents 


a 

a 

a 

a 

a 



filter-tip 


vhos.e 

present regular "brand 

is:: 



smokers 
"A" sample 

Marlboro 

Parlia¬ 

ment 

L & M 

Herbert 

Tareyton 

Vice¬ 

roy 

Winston 

Other 

filter 

Number of respondents 

jhk 

$k** 

29 ** 

133 

4l** 

160 

206 

78 ** 

( 100 $)' 

( 100 $) 

( 100 $) 

( 100 $): 

( 100 $) 

( 100 $) 

( 100 $): 

( 100 $) 


$ 

$ 

$ 

$' 

$ 

$ 

$ 

$ 

VICEROY 

19' 

9 

10 

11 

10 

^4 

12 

3 

WINSTON 

17 

2 

3 

5 

10 

9 

46; 

5 

L, & M 

16 

5 

3 

4k 

2 

11 

11 

13 

MARLBORO 

12 

4& 

10 

11 . 

2 

7 

5 

8 

PARLIAMENT. 

9 

9 

59 

6 

2 

6 

7 

12 

HERBERT TAREYTON (FILTER) 9 

k 

7 

6 

56 

4 

6 

12 

OLD GOLD: (.FILTER) 

4 

9 

- 

- 

2 

3 

2 

17 

KENT 

4 

- 

3 

5 

- 

1 

3 

15 

ENCORE 

l 

2 

3 

2 

2 

1 

* 

4 

DU MAURER 

l 

1 

- 

- 

- 

- 


1 

WOULDN'T' USE FILTER: 
(volunteered ) 1 

l 

- 

- 

2 

2 

1 

1 

3 : 

DON’T KNOW OR: NO ANSWER 10 

13' 

3 

10 

12 : 

7 

10 

12 


*Less than .5 per cent 

*^Percentages based on less than 100 cases are often: unreliable. 
Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 


h* 

O 

o 

h* 

CT 

fC 

rc 

•si 

CO 


a 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION OF FILTER-TIP SMOKERS 


16 . Imagine for a minute that you were going to buy a pack of filter-tip cigarettes 
f° r (a bank president.) - -a pack of the brand he would most likely smoke. 
Which of the brands listed on this card (card shown respondent) would you 
buy for . (a bank president); (even if you don't, actually know one)? 

Asked of all filter-tip smokers-- 
31$ of cigarette smokers in' "A” sample 



Total 

filter-tip 

smokers 

Analyzed by 
respondents who. are: 


"A" sample 

Male 

Female 

Number of respondents 

(100$) 

cL, 

325 

( 1005 &) 

cL 

4l8 

(ioojfe) 

rf 

PARLIAMENT 

1 ° 

23 

1 ° 

25 

7>' 

22' 

WINSTON 

14 

16 

13 

HERBERT TAEEYTCN (FILTER) 

8. 

7 

9' 

MARLBORO 

7 

8 

7 

OLD: gold (filter); 

7 

5 

9' 

VICEROY 

7 

7 

7 

L & M 

7 

8 

6 

KENT 

6 

6 

6 

ENCORE 

3 

3 

3 

DU MAURIER 

3 

4 

2 

WOULDN'T USE FILTER (volunteered) 

2 

2 

2 

DON’T KNOW OR: NO ANSWER 

15 

13 

16 

Note: Percentages add 
respondents gave 

to more than 10C$ because some 
more than one: answer - 

O' 

01 

w 

A3 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




GROSS SECTION OP FILTER-TIP SMOKERS 


247 


1 6 . Imagine: far a minute that you 1 were going to buy a pack of filter-tip cigarettes 
for' (a bank president) —a pack of the brand he would most likely smoke. 
Which of the brands listed on this card (card shown respondent) would' you buy 
for (a: bank president) (even' if you don't actually know' one)?' 

Asked of all filter-tip smokers'— 

31$ of cigarette smokers in "A" sample 


Total Analyzed by Question 11a: respondents 

filter-tip _ whose present regular brand is: _ 

smokers Perila- Herbert Vice- Other 

"A" sample Marlboro ment: L & M Tareyton roy Winston filter 


Number of respondents 


741 94 ** 29 ** 133 : 4l** l6o 206 78 ** 

( 100 $) ( 100 $) ( 100 $)' ( 100 $)' ( 100 $) ( 100 $) ( 100 $) ( 100 $) 


PARLIAMENT 


WINSTON 


HERBERT •TAREYTON: (FILTER) 8 


MARLBORO' 


OLD GOLD' (FILTER) 


VICEROY 


L & M 


ENCORE 

DU MAURICE 

WOULDN'T USE FILTER' 
(volunteered) 


DON'T KNOW OR NO ANSWER 15 


h*l8 

C 


** Percentages based on less: than 100 cases are often unreliable. 
Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION OF FILTER-TIP SMOKERS’ 


l6. Imagine for a minute that you were going to buy a pack of filter-tip cigarettes 
for (a housewife) - -a pack of the brand she 1 would most likely smoke. 

Which of the brands listed on this card (card shown respondent) would you 
buy for (a housewife:) (even if you don't actually know, one)? 

Asked of all filter-tip smokers— 

31$ of cigarette smokers in "B'*' sample 



Total 
filter-tip 

Analyzed by: 


smokers 

respondents who are: 


"B" sample 

M&le 

Female 

Number of respondents 

778 

352 

" 426 . 

( 100 #) 

(100#) 

( 100 #) 



* 

* 

WINSTON 

22 

22' 

23 

VICEROY 

19 

18 : 

20 

L & M 

l6 

16 . 

17 

MARLBORO 

12 

12 

12 

HERBERT TAEEYT0N (FILTER): 

7 

6 

7 

OLD GOLD (FILTER): 

7 

7 

7 

PARLIAMENT 

6 

6 

6 

KENT 

3 

4 

3 

DU MAURIER 

1 

1 

' 1 

ENCORE 

1 

l 

1 

WOULDN'T USE FILTER (volunteered) 

* 

1 


DON'T’ KNOW OR NO ANSWER 

8 

ll 

5 


o 

© 

H 1 

*1/6SB than .5 per cent 

Note: Percentages add to more than 100# because some C/l 

respondents gave 1 more than one answer . fO 

<T> 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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16 . Imagine for a minute that you were going to buy a pack of filter-tip cigarettes, 
for (a housewife) —a pack of the brand, she would most likely smoke. 

Which of the brands listed on this card (card shown respondent) would you buy 
for (a housewife) (even if you don't actually know one)? 

Asked of all filter-tip smokers— 

31$ of cigarette smokers in "B" sarnie 


Total 

filter-tip _ 

smokers Parlia- 

"B" samnle Marlboro ment 


Analyzed by Question 11a: respondents 

whose present regular brand is: _ 

Herbert. Vice- Other 

L & Tareyton roy Winston filter 


Number of respondents 1 


778 


WINSTON 
VICEROY 
L, & M 
MARLBORO 


$ 

22 

19 

16 

12 


HERBERT TAREYTON (FILTER) 1 J 

OLD GOLD (FILTER) 7 

PARLIAMENT 6 

KENT 3 

DU MAURISR 1 

ENCORE 1 

WOULDN'T USE FILTER 

(volunteered) * 

DON'T KNOW, OR NO ANSWER 8 


<29** 

Jj-J 

£ 

6 

10 

6: 

53 

2 

4 

6 

3 


36 ** 136 4l** 


170 


230 62** 

( 100 $) ( 100 $) 


$ 

3! 

6 

3 

5 

5 

3 

47 

3 


$ 

7 

4 

57 

7 

5 
4 
4 
1 
l 
l 


$ 

17 

10 

17 

4i 

7 

2 


6: 

§1 

6 < 

6 

5 

5 

5 

2 


t 

60 

8 

10 1 

4 

6 

4 

3 

1 

2 


* 

5 1 

6 

10 

5 

3 

34 

5 

19 


25 


10^ 


7 


3. 


*Less than »5 per cent. 

“■“Percentages based on less than 100 cases are often unreliable. 
Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 


C 

© 

h* 

•vF 

Cl: 

fv 

fv 


13. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



CROSS SECTION OF FILTER-TIP SMOKERS 


16. Imagine for a minute that you were going to buy a pack of filter-tip cigarette 
for (an Englishman) —a pack of the brand, he would most likely smoke. ' ; 
Which of the brands listed on this card (card shown respondent) would you 
buy for (an Englishman) (even if you don't actually know one)? 

Asked of all filter-tip smokers--' 

31$. of cigarette smokers in "B" sample 





Total 

filter-tip 

Analyzed by 


smokers 

respondents, who are: 


”B" sample 

Male 

Female 

Number of respondents 

778 

352 

1+2 6 

(ioc $). 

(.ioc#) 

(ioo^): 


* 

i- 

a 

PARLIAMENT 

28 

28' 

28 

HERBERT TAREYT0N (FILTER): 

25 

27 

24 

KENT 

6 

6 

7 

MARLBORO 

6 

5 

6 

ENCORE 

4 

3 

5 

DU MAURIER 

4 

3 

4 

WINSTON 

4 

5 

3: 

VICEROY 

3 

4 

2 

L & M 

2 

3 

2 

OLD GOLD' (FILTER) 

2 

l 

2: 

WOULDN'T USE FILTER (volunteered): 

1 

I 

1 

DON'T KNOW OR NO ANSWER 

16 

16 

16 : 


Note: Percentages, add to more than' 10C$ because some 
respondents, gave more than one: answer. 


O * 

o 

Cl' 

ro 

GO 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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16. Imagine for a minute that you were going to buy a pack of filter-tip cigarettes 
for (an Englishman) —a pack of the brand he would most likely smoke. 

Which of the brands listed on this card (card shown respondent) would you. buy 
for (an Englishman) (even if you don't actually know one)? 1 

Asked of all filter-tip smokers— 

31$ of cigarette smokers in' "B" sample 


Total 


Analyzed! by Question 11a: respondents 



smokers 
tr B" samrole 

Marlboro 

Parlia¬ 

ment 

L & M 

Herbert 

Tareyton 

Vice¬ 

roy 

Winston 

Other 

filter 

Number of respondents 

778 

99 **- 

36 ** 

136 

4l** 

170 ' 

230 

62 ** 


( 10 : 0 $) 

( 100 $) 

(100$) 

( 100 $) 

(100$) 

(100$) 

( 100 $) 

(100$) 


$ 

$ 

$ 

$' 

$' 

$' 

$ 

$ 

PARLIAMENT 

28 

29 

39 

28 

32 

28 

30 

15 

HERBERT TAREYT0N (FILTER) 25 ! 

33 

14 

22 

22 

24. 

22 

45 

KENT 

6 

3 

8 

8 

7 

5 

7 

8 

MARLBORO 

6 

_a 

- 

3 ! 

12 

6 

7 

6 

ENCORE 

4 

3 : 

8 

1 

3 

7 

b 

2 

DU MAURIER. 

b 

k 

14 

6 

- 

2 

3 

2 

WINSTON 

b 

1 

- 

3' 

7 

4 

6; 

3 

VICEROY _ 

. 3 

2 

- 

3 

3 

JS. 

2: 

- 

L, & M 

2 

- 

— 

_T 

- 

1 

3 

2 

OLD GOLD: (FILTER)' 

2 

- 

- 

2 

- 

2 

1 

8 

WOULDN'T USE FILTER 
(volunteered) 

1 

1 

- 

1 

2 

2 

* 

- 

DON'T KNOW' OR NO' ANSWER lo 

l6 

19 

18 

12 

12 

17 

13 


*Less than .5 per cent 

**Percentages based on less than' 100 cases are often unreliable. 
Note: Percentages add to more than 100$: because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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16 .. Imagine for a minute that you were going to buy a pack of filter-tip cigarettes 
for (:a glamorous movie actress) —a pack of the; brand she would most likely 
smoke. Which of the brands listed on this card (card shown respondent): would 1 
you.buy for (a glamorous 1 movie actress) (even if you don't actually know one 

Asked of all filter-tip: smokers— 

31# of cigarette smokers in "B" sample 


Total 

filter-tip Analyzed by 



smokers 

respondents 

who arer 


"B" sample 

Male 

Female 

Number of respondents 

778 

ClOOjfi'): 

352 

(loogt): 

426 

(10C$) 


f 

1 > 

i 

PARLIAMENT 

25 

21 

29 

DU MAURIER 

11 

11 

n 

ENCORE 

10 

10 

10 

MARLBORO' 

8: 

7 

9 

WINSTON 

7 

7 

7 

HERBERT TAREYTON (FILTER) 

7 

10 

4 

L & M 

7 

7 

6 

VICEROY 

5 

5 

4 

KENT 

4 

5 

3 

OLD GOLD (FILTER): 

2 

2: 

2 

WOULDN'T USE, FILTER (volunteered) 

- 

- 

- 

DON"T KNOW OR NO ANSWER 

16 : 

17 

15 


b * 1 

C- 

o 

b* 

, 

Note: Percentages add to more than lOC't "because some Cl 

respondents gave more than: one answer. fv 

qS' 

o 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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1 

i 

9 

a 
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16. Imagine for' a minute that you were going to buy a pack of filter-tip cigarettes 
for (a glamorous movie: actress) —a pack of the brand she would most likely 
smoke. Which of the brands listed on this, card (card shown respondent)! would: 
you buy for. (a glamorous movie actress) (even if you don't actually know one)? 

Asked of all filter-tip smokers-- 
31# of cigarette smokers in "B" sample 



Total 

filter-tip 


Analyzed by Question 11a: respondents 
vhose present regular brand Is: 



smokers 
"B n sample 

Marlboro 

Parlia¬ 

ment 

L & M' 

Herbert 

Tareyton 

Vice¬ 

roy 

Winston 

Other 

filter 

Number of respondents 

778 

(100#) 

99** 

(100#) 

36** 

(loo#) 

136 

( 100 #) 

(100#) 

170 

( 100 #): 

230 

( 100 #); 

62 ** 

( 100 #) 


# 

# 

# 

t 

$ 

* 

#' 

# 

PARLIAMENT 

25 

24 

6l 

24 

22 

27 

20 : 

27 

DU MAURIER 

11 

l 6 

17 

10 

12 

12 

8 : 

10 

ENCORE 

10 

5 

3 

8 ; 

15 

13 

11 

6 

MARLBORO 

8 : 

18 

3 ! 

7 

2 

5 

10 ' 

2 

WINSTON 

7 

3 ! 

3 

4 

- 

2 

18 

2 

HERBERT TAREIT0N (FILTER) 7 

1 

- 

8 : 

17 

8 

6 

11 

L & M 

7 

5 

- 

15 

7 

5 

5 

5 

VICEROY. 

5 

4 

- 

1 . 

- 

14 

3 

- 

KENT. 

4 

1 

- 

4 

3: 

4 

4: 

10 

0TD GOLD (FILTER): 

2 

1 

* 

3 : 

- 

l 

1 

13 


a 

a 


WOULDN’T USE FILTER 
(volunteered) 


DON’T KNOW 1 OR NO 1 ANSWER lo 


22 


1 ? 


IT 


22 


12 


14 


a 

a 


^Percentages based on less than 100 cases are often unreliable. 
Notei Percentages 1 add to more than 100# because some 
respondents gave more than one answer. 


16 


O 

© 

M 

Cl! 

w. 

fC 

09 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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GROSS SECTION OF FILTER-TIP SMOKERS 


16 '. Imagine for a minute that you were going to "buy a pack of filter-tip cigarettes 
for (a male college student) —a pack of the brand he would most likely 
smoke.. Which of the brands listed on this card (card Bhovn respondent) would 
you buy for (a male college student)' (even if you don't actually know, one 1 )? 

Asked of all filter-tip smokers— 

31# of cigarette smokers in "B" sample 


Tbtal 
filter-tip 
smokers 
"B" snmole 


Analyzed by 
respondents' who are: 
Male Female 


Number of respondents 

WINSTON 
L & M 

OLD GOLD (FILTER)' 

VICEROY 

MARLBORO 

HERBERT TAREYTON (FILTER) 

KENT 

PARLIAMENT 
ENCORE 
DU MAURIER 

WOULDN'T USE FILTER (volunteered) 
DON'T KNOW 

NO ANSWER- 


778 

352 

4:26 

( 10036 ) 

( 100361 ). 

( 10036 ) 

$ 

*■ 

t 

20 

25 

16 

14 

15 

13 

14 

9 

19 

11 

10 

11 

10 : 

11 

10 

5 

6 

5 

5 

4 

5 

3 

3 

3 

1 

I 

•' I 

5 

4 

5 

10 

11 

9 


Note: Percentages add to more than 10C$> because some 
respondents gave more than one answer. 


C 

O 

h* 

Cl 

rc 

fC 

on 

w 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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a 

a 

a 

a 

a 

a 
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CROSS. SECTION OF FILTER-TIP SMOKERS: * 

16 . Tmagfriie for a minute that you were going to buy a pack of filter-tip cigarettes 
for (a male college student) —a 1 pack of the brand' he would most likely smoke. 
Which of the brands listed on this, card (card shown respondent) would you buy 
for (a male college student) (even if you don't actually know one)'? 

Asked of all filter-tip smokers— 

31$ of cigarette smokers in "B" sample 


Total Analyzed by Question 11a: respondents 



filter-tip. 


whose 

present regular brand 

is : : 



smokers 
"B" sample 

Marlboro: 

Parlia¬ 

ment 

L & M 

Herbert 

Tareyton 

Vice¬ 

roy 

Other 
Winston filtei 

Number of respondents 

778 

99** 

36** 

136 

41** 

170 

230 

62 ** 


(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$; 


$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

WINSTON 

20 

12 

17 

11 

15 

17 

37 

8 

L & M' 

l4 

10 

11 

37 

10 

9 

7 

16 

OLD GOLD (FILTER) 

Ik 

l6 

8: 

7 

17 

12 : 

15 

31 

VICEROY 

11 

5 

- 

8 

7 

27 

5 

10 

MARLBORO 

10 

36 

8' 

5 

7 

9 

7 

3 

HERBERT TAREYT0N (FILTER): 5 

1 

3 

5 

27 

4 

6 

2 

KEIifT' 

5 

2 

5 

5 

5 

5 

5 

10 

PARLIAMENT 

3 

2 

Ilf 

4 

- 

2 

2 

- 

ENCORE 

1 

2 

3 

1 

- 

- 


1 

DU MA.URIER 

- 

- 

- 

- 

- 

- 

- 

- 

WOULDN'T USE FILTER 
( volunteered ) 

5' 

5 

8 

3 : 

7 

5 

5: 

2 

DONi'T KNOW 

10 

6. 

17 

10' 

5 

9 

10 

l4 

NO ANSWER' 

3 

3 

6 

k 

2 

l 

2 

C- 3 


o 


♦Less than .5 per cent 

♦♦Percentages based on less than 100 cases are often unreliable. 
Note: Percentages add to more than' 100$ because some 
respondents gave more than one answer. 


Cl 

fC 

rc 

co 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL PARLIAMENT SMOKERS - SUMMARY TABLE 


1 6 . Imagine for a minute that you were going to: buy a pack of filter-tip cigarettes 
for (a truck driver, etc.) —a pack of the brand he would most likely smoke.. 
Which of the brands listed on this card (card shown respondent) would you buy 
for (a truck driver , etc.) (even if you don't actually know one)? 

Answers of all Parliament smokers 



Truck 

driver 

("A" 

sample) 

Doctor 

("A" 

sample) 

Stenog¬ 

rapher 

("A" 

sample) 

Bank 

president 
("A" 
sample) 

House¬ 
wife 
("B” 
sample): 

English¬ 
man 
("B" 
sample) 

Glamor¬ 

ous 

movie 

actress 

("B" 

sample) 

Male 

college 

student 

("b” . 
sample): 

Number of' respondents 6 19 

619 : 

619 : 

619 

619 

619 

619 

619 : 


ClOOjfe) 

(IOO 56 ) 

(IOO 56 ) 

(IOO 56 ) 

(IIOO 96 )' 

( 10056 ): 

( 10056 ) 

(IOO 56 ) 


* 

$ 

$ 

i 

* 

* 

$ 

* 

DU' MAUEIER 

- 

* 

1 

2 

1 

6 

15 

.v. V- 

* 

ENCORE 

* 

2 

1 

1 

* 

3 

7 

1 

HERBERT TAREYT0N 
(FILTER) 

it 

8 

7 

6 

5' 

22 

2 

4 

KENT. 

2 

6 

3: 

4 

1 

5 

1 

5 

L & M 

12 

8 

10 

5 

9' 

* 

1 

14 

MARLBORO 

5 

6 

13 

4' 

9 

7 

2 

7 

OLD: GOLD (FILTER) 

30 

4 

3: 

4: 

3 

1 

1 

11 

PARLIAMENT 

10 

48 

4o 

53 

55 

38 

56: 

20 

VICEROY 

6 

3 

7 

2 

5 

1 

1 

6 

WINSTON 

12 

4 

6 

3 

5 

4 

1 

11 

WOULDN'T USE: FILTER 
(volunteered) 

9 

1 

l 

1 

1 

* 

* 

8 

DON’T' KNOW. OR NO: 
ANSWER. 

12 ' 

13 

12 ; 

16 : 

ll 

l4i 

15 

13 


O 

O 


*Less than .5 per cent 

Note: Percentages add to more than IOO 56 because some 
respondents gave more than one answer. 


Cl 

?c. 

70 

GO 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL MARLBORO : SMOKERS - SUMMARY TABLE 

1 6 . Ima gine; for a minute that you were: going to buy a pack of filter-tip cigarettes 
for (a truck driver, etc.) --a pack of the brand he would most likely smoke. 
Which of the brands listed on this card (card! shown respondent): would! you buy 
for (a truck driver, etc.) (even if you don't, actually know one)? 

Answers, of all Marlboro: smokers 


Truck 

driver Doctor 


("A" 


("A" 


Number of 
respondents 


sample) sample) 

285 285 , 

( 100 $) 

* 


Stenog- Bank 
grapher president wife man 

("A” ("A” ("B" ("B" 


Glamor¬ 
ous Male 

House- English- movie college 


actress student 
("B" ("B" 


samp 1 , e) sample) sample ) 1 sample ) 1 sample): sample) 

280 


* 


285 

<4 

% 


28 5 ; 


a 

a 

a 

H 

a 


DU MAURIER 

- 

1 

1 

2 

ENOORE 

- 

1 

1 

2 

HERBERT TAREYTON 

(filter) 

3 

7 

4: 

8 

KENT 

2 

8 

3 

3 

L & M 

5 

8 

7 

4, 

MARLBORO 

38: 

36 

55 

30 

OLD GOLD (FILTER:) 

20 

4 

3: 

3: 

PARLIAMENT 

* 

13: 

7 

27 

VICEROY 

2 

6 

8: 

2 

WINSTON 

10 : 

4 

6' 

4 

WOULDN’T USE FILTER 
(volunteered) 

10 : 

I 

* 

1 

DON'T KNOW OR NO' 
ANSWER 

10' 

l4 

9 

15 


i 

1 

3 

1 

4 

62 

4 

6 

6 

7 


* 

4 

3 

26 

5 

* 

16 

*: 

23 

2 

3 


15 


*Les:s than .5 per cent 

Note: Percentages add to more than 100$ because some 
respondents gave more than one answer 1 . 


280 


280 


$ 

13 ' 

6 

1 

2 

3 

26 

l 

24; 

3 

3 


l 8 : 


$ 

* 

1 

3 

2 

9 

40 

13 

1 

3 

13 


a- 

© 

Cl: 
W 
W 
Q0 
Cl 


10 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION ' OF FILTER-TIP SMOKERS - SUMMARY ' TABLE 

17. From what you know of the various "brands, which of these 
brands of filter tips would you say has the (best 
taste, worst tastey etc.), ? (Card shown respondent) 1 

Asked of all filter-tip smokers-- 
31$ of cigarette smokers 


Best Worst Best. Worst. Most Least 
Best Worst, looking looking type of type of effective' effective 
taste taste package package package package' filter filter 


Number of respondents 

1522 

(100$) 

1522: 

( 100$ ) 

1522 

(100$) 

1522 

(100$): 

1522 

(100$) 

1522 

(100$) 

1522 

(100$): 

1522 

(100$) 


$' 

$ 

$ 

i 

$ 

$ 

$ 

$ 

DU MAURIER 

* 

* 

1 

1 

* 

1 

- 

* 

ENCORE; 

* 

2 

1 

2 

1 

2 

* 

1 

HERBERT TAREYTCN (FILTER.) 

6 

12 

4 

9 

2' 

3 

4 

9 

KENT' 

4; 

10 

2: 

5 

2 

3 

10' 

5 

L & M 

17 

7 

11 

k 

5 

3 

13 

6 

MARLBORO 

13' 

3 

23 

3 

36 

3 

8 

I 

OLD. GOLD (FILTER) 1 

5 

21. 

4 

10 

2 

6 

3 

10 

PARLIAMENT 1 

7 

2 

22 

2 

21 

8 

6 

3 

VICEROY: 

20 

8 

8 : 

8 

5 

4 

17 

6 

WINSTON; 

27 

0 

& 

4 

7 

3 

19 

5 

DON'T KNOW OR NO ANSWER 

4 

29: 

16 

52 

21 

66 

20 

55 


♦Less than .5 per cent 

Note: Percentages add to more than 100$ because 
some' respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



GROSS SECTION OF FILTER-TIP SMOKERS 


17 - From what you know of the various: brands, which of these 
brands of filter tips would you say has the (best 
taste, worst taste) ? (Card shown respondent) ' 

Asked of all filter-tip smokers— 

31/t of cigarette smokers 


Total Analyzed by 



filter-tip 

respondents': who arei 


smokers 

Male 

Female 

Number of respondents 

1522 

677 

844 


(ICO?;) 

(100$) 

(10036) 



*■ 


Best taste 

WINSTON. 

27 

30 

24 

VICEROY 

20 

15 

23 

L & M 

17 

17 

16 

MARLBORO' 

13 

12 

13 : 

PARLIAMENT 

7 

6 

8 

HERBERT' TAREfTON (FILTER): 

6 

5 

6 

OLD GOLD (FILTER): 

5 

6 

5 1 

KENT 


4 

4 

DU MAURIER 

* 

* 

* 

ENCORE 

* 

* 

- 

DON'T KNOW OR NO ANSWER 

4 

6 

3 

Worst taste 

OLD GOLD (FILTER) 

21 

16 

25 

HERBERT TAREfTON (FILTER.) 

12 

12 

12 

KENT 

10 

12 

9 ' 

VICEROY 

8' 

8: 

7 

L & M 

7 

8: 

7 

WINSTON 

6 

7 

7 

MARLBORO 

3 

2 

4 

PARLIAMENT 

2 

3 

2 

ENCORE 

2 

2 

1 . 

DU. MAURIER 

*: 

1 

* 

DON’T KNOW OR NO ANSWER 

29 

3 D 

28 


*Less than .5 per cent 

Note:: Percentages add to more than 1 QC$> because some 
respondents gave more than one answer. 
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Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION OF FILTER-TIP SMOKERS ' 

17. From what you know, of the: various brands, which of these 
brands of filter tips would you say has the (best 
taste, worst taste) 1 ? (Card shown respondent) 4 

Asked of all filter-tip smokers— 

31 $> of cigarette: smokers 

Analyzed by Question 1.1a: respondents 

Total _ whose present, regular brand iis : 

filter-tip Marl- Parlia- Old Herbert Vice- Wins- 

smokers boro ment Kent L M Gold Tareyton roy ton 


Number of respondents 

1522 

193 

65 ** 

52 ** 

269 

82 ** 

82 ** 

330 

43£ 


(loo#) 

( 100 #) ( 100 #): ( 100 #) ( 100 #X 100 #) 

O 

O 

(lOO #)(1009 


* 

$ 

$ 


* 

i 

t 

* 

i 

Best taste 










WINSTON! 

27 

2 

2 

2 

* 

2 

1 

2 

89 

VICEROY 

20 

2 

- 

- 

l 

1 

1 

86 

1 

L & Mi 

17 

2 

2 

2 

88 

1 . 

1 

* 

1 

MARLBORO 

13 

21. 

- 

- 

1 

1 

- 

2 

1 

PARLIAMENT 

7 

3 

97 

4 

3 

6 

5 

5 

1 

HERBERT TAREYTON! (FILTER) 

6 

1 

- 

4 

* 

1 

83 

1 

2 

OLD GOLD (FILTER) 

5 

2 

- 

- 

I 

83 

- 

l 

2 

KENT 

4 

1 

- 

88 

2 

1 

- 

l 

* 

DU MAURIER 

* 

1 

- 

- 

- 

- 

l 

- 

* 

ENCORE: 

* 

- 

- 

- 

- 

- 

_ 

_ 

_ 

DON'T KNOW OR. NO: ANSWER 

4. 

3 

2' 

4 

4 

5 

8 : 

4 

4 

Worst taste 










OLD GOLD (FILTER) 

21 

i8 : 

22: 

17 

22 

- 

23 ; 

25 

24 

HERBERT TAREYTON: (FILTER) 

12 

13 

11 

15 

12 

11 

- 

15 

12 

KENT 

10 

9 

17 

- 

9 

12 

11 

11 

10 

VICEROY 

8 

6 

6. 

17 

12 

17 

7 

- 

10 

L, 3: M 

7 

11 

5 1 

6. 

- 

5 

10 

9 

10 

WINSTON 

6 

10 : 

9^ 

6. 

10 

10 

3 : 

8 

* 

MARLBORO 

3 

- 

2 

2 

4' 

- 

l 

4 

4 

PARLIAMENT 

2 

4 

- 

2 

1 

4 

- 

2 

3 

ENCORE 

2 

l 

3' 

2 

1 

2 

l 

3' 

2 

DU MAURIER 

* 

2 


_ 


1 


* 

M * 

DON'T KNOW' OR NO' ANSWER 


28 : 






•O 

29 

29: 

35 

30 

40 

44 

25 

025 


♦Less than .5 per cent 

♦^Percentages based on less than.ICO cases are often unreliable.: 
Note: Percentages add to more, than 1QQ# because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 





CROSS SECTION' OF FILTER-TIP SMOKERS 


17. From what you know of the various brands, which' of these: 
brands of filter tips would you say has the (best looking 
package, worst looking package). ? (Card shown respondent) 

Asked of all filter-tip smokers'— 

3:1$■ of cigarette smokers 


Total Analyzed by 



filter-tip 

respondents 

who are: 


smokers 

Male 

F female 

Number of respondents; 

1522 

677 

844 


(100$)' 

(100$) 

(100$) 


$ 

$ 

$ 

Best looking package 

MARLBORO 

23 

21 

24 

PARLIAMENT 

22 ! 

IT 

26 

L & M 1 

11 

12 

10 

WINSTON' 

8' 

10 

7 

VICEROY 

8 

T 

8 

HERBERT TAREYTON (FILTER) 

4 

4 

5 

OLD GOLD' (FILTER) 

4: 

6 

3 

KENT 

2 

3 

2 

ENCORE 

1 

1 

2 

DU MAURIES' 

1 

l 

1 

DON'T KNOW OR NO ANSWER 

l6 

19 

l4 

Worst' looking; package 

OLD'GOLD (FILTER)' 

10 

9 

ll 

HERBERT TAREYTON: (FILTER) 

9 

9 

8' 

VICEROY 

8' 

9 

7 

KENT 

5 

5 

5 

L & m: 

4 

5 

4 

WINSTON 

4 

3 

5 

MARLBORO' 

3 

4 

2 

PARLIAMENT 

2 

3 

2 

ENCORE 

2 

2 

2 ' 

DU! MAUREER. 

1 

1 

* 

DON'T KNOW OR NO ANSWER 

52 

50 

55' 


*Less than .5 per cent 

Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 
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Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION OF FILTER-II? SMOKERS 


17. From what you know of the various brands., which of these '.’ r 

brands of filter tips would you say has the (best looking ' 

package, worst looking package) ? (Card shown respondent') 7 

Asked: of all filter-tip smokers-- ' • •; 

3 Ij6 of cigarette smokers 1 ..,',7 

Analyzed by Question 11a: respondents 

Total _ whose present regular brand lsc _ ■ r 

fiIter-tip Marl- Parlia- _ Old Herbert. Vice- Wins- 

smokers boro ment Kent L & M Gold Tareyton roy ton 


Number of respondents 

1522 

193' 

65 ** 

52** 

269 

8 : 2 *+ 

82 ** 

330 

43^ 


( 100 $) 

( 1 QC$) (. 10 : 056 ) ( 1 OO 56 ) (IOO 56 ) (IOO 56 ) 

(IOO 56 ) ( 10056 ) (1005 

Best looking package 

* 

* 

* 

* 

$ 

* 

* 

$ 

* 

MARLBORO 

23 

§1 

11 

13 

16 

20 

14 

l 8 : 

17 

PARLIAMENT 

22 

16 

21 

23 

19 

18 

21 

24 

19 

L & M 

II 

3 

3 

6 

M 

10 

1 

9 

7 

WINSTON 

8 ' 

- 

- 

2 

1 

4 

5 

3 

23; 

VICEROY 

8 

3 

3 

4 

3' 

4 

4 

12 . 

7 

HERBERT TAREYTON (FILTER) 

1 

1 

6 

2 

3' 

1 

28 

4 

4 

OLD: qold (FILTER): 

4 

3 

2 

6 

2 

18 

5 

4 

4 

KENT 1 

2 

- 

- 

21 

2 

4: 

1 

2 

2 

ENCORE 

1 

2 

- 

- 

3 

1 

- 

2 

l 

DU MAURIER 

1 

2 

3 

2 

2 

- 

- 

1 

* 

DON'T KNOW OR NO ANSWER' 

16 

5 

5 

23! 

19 

23 

21 

15 

18 

Worst looking oackase 

OLD GOLD (FILTER) 

10 

12 

6 

6 

10 : 

_4 

12 

11 

11 

HERBERT TAREYTON. (FILTER:) 

9 

6 

5 

4 

9. 

T 

_1 

10 

11 

VICEROY 

8 

8 

9 

8: 

11 

7 

6 

13: 

10 

KENT 

5 

2 

l 

_4 

6 

l 

5 

7 

6 

L.& M 

k 

k 

5 

2 

_l 

4 

9 

5 

6 

WINSTON 

4 

7 

8 ! 

4 

3 

5 

9 

4 


MARLBORO: 

3 


l 

6 : 

2 

4 

2 

5 : 

3 

PARLIAMENT 

2 

2 

_3 

- 

2 

4 

2 

2 

3 

ENCORE 

2 

3 

2 1 

2 

3 

1 

- 

2 

1 

DU MAURIER' 

1 

2 

2 

- 

- 

1 

3 

- 

* 

DON'T KNOW OR NO'ANSWER 

52 

54 

53 

67 

53 

63 

51 

51 

46 


*Less than .5 per cent 

^^Percentages based on less, than 100 cases are often unreliable. 

Note: Percentages add to more than, IOO 56 because some 

respondents gave more than one answer. . „ , r ^ 

lUulr 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




CROSS SECTION OF FILTER-TIP SMOKERS 
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17* From what you Mow of tie various brands, which of these 

brands of filter tips would you. say has the (best type of 
package, worst tyoe of package) 1 ? (Card shown respondent)" 

Asked of all filter-tip smokers— 

31$ of cigarette smokers 


Number of respondents 


Total Analyzed by 

fiIter-tip respondents who: are: 

smokers Male Female 


1522 

(lOOSfe.) 



81+4 


(.10096.)- 


i 

Best type of package 

MARLBORO 36 

PARLIAMENT' 21 

WINSTON: 7 

L &. M' 5 

VICEROY 5 

OLD GOLD (FILTER) 2: 

HERBERT TAREYTQN (FILTER) 2 

KENT : 2 

ENCORE 1 

DU MAURIER: * 

DON'T KNOW: OR NO ANSWER 21 

Worst type of package 

PARLIAMENT 8 

OLD GOLD- (FILTER); 6 

VICEROY 4 

MARLBORO: J 

HERBERT TAREYTCN (FILTER)' 3 

L & M 3 

WINSTON 3: 

KENT 3, 

ENCORE 2 

DU MAURIER 1 

DON'T KNOW OR NO ANSWER 66 


* 


37 

16 

8 

6 

5 

3 

2 ' 

2 

I 

* 

23 


10 

5 

3 

5 

3 

3: 

4 
3: 

3: 

* 

62' 


♦Less than .5 per cent 

Note: Percentages add. to more than 100$ because' some 
respondents gave more than one answer. 


i- 

36' 

25 

6 

4 

4 

2 1 

3 

2 

1 

* 

19 

6 

7 

5 
2 

3 

3 

3: 

2 

2 

l 

70 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS section; of filter-tip smokers 


17* From what you know of the various brands, which, of these 
brands: of filter tips would you say has the (best type of 
package, worst type of package) ? (Card shown; respondent): 

Asked of all filter-tip smokers-- 
31 $ of cigarette smokers 

Analyzed by Question 11a: respondents 

Total _ whose present regular brand is 1 : _ 

filter-tip Mkrl- Parlia- _ Old Herbert Vice- Wins• 

smokers 1 boro ment Kent L & M Gold Tarevton roy ton 


Number of respondents 

Best, type of' package 
MARLBORO' 

PARLIAMENT 
WINSTON 
L & M 
VICEROY 

OLD GOLD (FILTER): 

HERBERT TAREYTCN (FILTER): 

KENT 

ENCORE 

DU MAURIER' 

DON'T KNOW OR NO ANSWER 

Worst type of package 
PARLIAMENT 
OLD GOLD (FILTER): 

VICEROY 

MARLBORO' 

HERBERT TAREYTCN (FILTER) 

L Sc M 

WINSTON 

KENT 

ENCORE 

DU' MAURIER 

DON'T KNOW' OR NO' ANSWER 


1522 I93: 65** 52** 269 82** 82** 330 1*36 

(1G0L) (100)0 (lOQ$) (lC0't)(iC0$)(i00$) (100$) (i00$)(l0C$) 


f 

$ 

i 

$ 

$ 

$ 

* 

* 

* 

36 

m 

9 

23 

33 

21 

3^ 

26 

31 

21 


21 

15 

18 

22 1 

23 

25 

18 

7 

- 

- 

6 

2 

4 

- 

3 

2£ 

5 

1 

3 

4 

12 

2' 

I 

l 

2 

5 

- 

- 

- 

1 

4 

- 

18 

1 

2 

1 

- 

2 

* 

20 

I 

2 

2 

2 

2 

- 

- 

1 

1 

16' 

2 

1 

2 

1 

5 

23 

1 

2: 

- 

1 

1 

1 

1 

i 

- 

1 

2: 

- 

2 

1 

*: 

1 

2 

- 

1 

- 

- 

* 

* 

21 

3: 

3 

3:5 

25 

29: 

25 

22 

24 

8 

8 1 

_l 

8 

7 

9 

6 

11 

7 

6 

ll 

6' 

- 

5 

_2 

7 

5 

6 

4 

9: 

6: 

4 

2 

6 

6 

_4 

4 

3 

JL 

I 

6 

2 

6 

- 

5 

5 

3 

2! 

2 

- 

3 

5 


3' 

4 

3 1 

4 

11 

- 

_2 

4 

1 

5 1 

2 

3 

7 

- 

4 

2 

4 

2 

l 

_4 

3 

4 

- 

- 

2 

2 

3 ' 

3 

4 

2 

3 : 

2 

2 

3 

1 

4 

2: 

2 

1 

1 

2 

- 

- 

1 

- 

- 

1 

66 

60 

69 

79 

72 

67 

66 

63. 

67 


*Less than .5 per cent 

^^Percentages based on less than 100 cases are often unreliable. 

Note: Percentages add to more than 100$ because some 

respondents gave more than one answer. 1001752^92 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


CROSS SECTION OF FILTER-TIP SMOKERS 


IT- From what you know of the various, brands, which of these 

"brands of filter tips would you say has the (most effective 
filter, least effective filter) ? (Card shown respondent.) 

Asked of all filter-tip smokers— 

31% of cigarette smokers 


Total Analyzed by 



filter-tip 

respondents 

who. are: 


smokers 

Male 

Female 

Number of respondents: 

1522 

677 

844 

(100$) 

(10C$) 

(100$) 


$ 

$ 

$ 

Most effective filter 

WINSTON 

19 

21 

18 

VICEROY 

IT 

l 4 

19 : 

L & M 

13 

12: 

13 

KENT' 

10 ! 

12 

8 

MARLBORO 

8 

7 

9 

PARLIAMENT 

6 

4 

8 

HERBERT TAREY'TCN (FILTER.), 

4 

4 

4 : 

OLD GOLD (FILTER) 

3 

4 

3 

ENCORE 

* 

* 

* 

DU MAURIER 

- 

- 

- 

DON'T KNOW' OR NO ANSWER 

20 

22 

19 

Least: effective filter 

OLD: GOLD (FILTER ) 

10 

12 

9 

HERBERT TAREYTCN (FILTER) 

9 

9 

10 

VICEROY 

6 

6 

6 

L & M 

s 

O 

6 

6 

WINSTON 

5 

4 

5 ' 

KENT 1 

5 

4 

5 

PARLIAMENT 

3 

4 

2 

MARLBORO 

I 

l 

l 

ENCORE 

I 

* 

l 

DU MAURIER 

* 

* 

- 

DON'T 1 KNOW 1 OR NO ANSWER 

55 

55 

55 


*Less than .5 per cent 

Note:: Percentages add to 1 more than 100 $ because some 
respondents gave more: than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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GROSS SECTION OF FILTER-TUP SMOKERS 


17• From what, you know of the various brands, which of' these 

brands of filter tips 1 would you say has the: (most effective 
filter,; least effective filter): ? (Card shown respondent) 

Asked of all filter-tip smokers--- 
31 # of cigarette smokers 

Analyzed by Question 11a: respondents 



Total 


vhase present regular 1 brand' is 

: 


filter-tip 

Marl¬ 

Parlia¬ 



Old 

Herbert 

Vice¬ 

Wins¬ 


smokers 

boro 

ment 

Kent 

L & M 

Gold Tareyton 

roy 

ton 

Number of respondents 

1522 

193 

65 ** 

52** 

269 

82 ** 

82 ** 

330 

436 


( 100 $) 

( 100 $) ( 100 $): ( 1 CQ$)'( 100 $)( 100 $) ( 100 $): ( 100 $) ( 100 $) 

Most effective filter 

* 

* 



$ 

* 

$ 

* 

i 

WINSTON 

19 

* 

2 

- 

1 

1 

5 

1 

§5 

VICEROY 

17 

3 

3: 

- 

2 

5 

l 

67 

3 

L & M 

13 

2 

- 

2 

61 

1 

1 

3 

2 

KENT 

10 

5 

8 

JL 

11 

7 

4 

6 

8 

MARLBORO 

8 

YL 

2 

- 

1 

1 

2 

2 

l 

PARLIAMENT 

6 

5 

68 

2 

3 

2 

4 

5 

3- 

HERBERT 1 TAEEYT0N (FILTER); 

4: 

1 

- 

- 

l 

1 

56 

l 

1 

OLD GOLD: (FILTER:) 

3 

- 

- 

- 

* 

53 

- 

* 

* 

ENCORE: 

* 

- 

- 

- 

* 

- 

- 

* 

- 

DU MAURIER: 

- 

- 

- 

- 

- 

- 

- 

- 

- 

DON’T KNOW- OR NO: ANSWER. 

20 

27 

20: 

m 

18 

29 

27 

17 

17 

Least effective filter 

OLD GOLD (FILTER) 

10 

9 

1 

2 

10 

_2 

20 

11 

12 

HERBERT TAREYTONi (FILTER): 

9 

9 

11 

8 

8 

10 

- 

8 

13: 

VICEROY 

6 

6 

6 

6 

7 

11 

7 

_2 

7 

L. & M 

6 

7 

2! 

112: 

JL.. 

5 

9 

8 

6 

WINSTON 

c. 

J 

5 

3: 

6 

6 

5 

2 

8 

JL 

KENT 

5 

5 

2 

- 

6 

2 

4 

5 

4 

PARLIAMENT 

3 

5 

_1 

4 

1 

2 

1 

4 

2 

MARLBORO 

1 

1 

1 

4 

1 

- 

- 

1 

2 " 

encore: 

l 

- 

- 

- 

l 

1 

1 

* 

1 

DU MAURIER: 

* 

- 

2 

- 

- 

- 

- 

-_ 

- 

DON’T KNOW- OR NO: ANSWER 

55 

53 

71 

62 : 

59' 

62 

56 

53 

52 


*Less; than .5 per cent 

^Percentages based on less than 100 cases are often unreliable. 

Note: Percentages add to more than 100$ because some: 
respondents gave more: than one answer. 

1001752294 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgk0000 




1 

I 

I 

1 

I 

I 


ALL PARLIAMENT, SMOKERS - SUMMARY TABLE 267 

17 . Prom what you know of the various brands, which of these 
brands of filter tips 1 would you say has the (best 
taste, worst taste, etc.): (Card shown respondent) 

Answers of all Parliament smokers 


I 

■ 

■ Number of' respondents 

I 


Best, Worst Best Worst Most Least 
Best Worst: looking looking type of type of effective effective 
taste taste package package 1 package 1 package filter filter 

1238 1238 12381 1238 , 1238 1238 1238 ' 1238 

( 100 $) ( 100 $) ( 100 $): (ICO*) ( 100 $) ( 100 $) ( 100 $) ( 100 $) 

$$$$$$ $ $ 


g| DU MAURIER 


*12111 * * 


ENCORE 

n 

— 

3 

l 

2 

1 

« HERBERT TAREYTONi (FILTER') 

* 

9 

1 

6 : 

* 

Q KENT' 

1 

l4 

l 

5 1 

1 

L & M 

■ 

1 

6 

3 

3: 

l 

9 MARLBORO 

2 

4 

12 

2 ! 

17 

gj OLD GOLD (FILTER) 

*' 

13: 

l 

9 : 

I 

PARLIAMENT 

9 

90 

- 

68 

1 , 

72 

9 VICEROY 

1 

Ill 

1 

8 

* 

H WINSTON 

1 

7 

1 

4 

1 

9 DON'T KNOW OR NO ANSWER 

4 

33 

10 

59 

7 




1 

3 

4 

4 
3 
7 
3 
6 

5 

67 


a 

a 

a 


*Less than .5 per cent 

Note: Percentages add to more than 100$, because 

some respondents gave more than one; answer. 


* 1 

* 6 

5 ; 6 

1 5 

1 2 

* 6 

70: 1 

1 7 

l 5 


21 6l 


M- 

C 

o 

Cl 

*0 

to 

Cfl 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


ALL PARLIAMENT SMOKERS 


17• From what you know of the various brands, which of these 
brands of filter tips would you say has the (best 
taste, worst taste) ? (Card shown respondent): 

Answers of all Parliament smokers 



Total 

Analyzed by 
Parliament 


Parliament 

smokers who 

are: 


smokers: 

Male: 

Female 

Number of respondents 

1238 

471 

767 


( 100 $) 

( 100 $)' 

( 100 $) 


$ 

$ 

$ 

Best taste 

PARLIAMENT 

90 

89: 

91 

MARLBORO 

2 

3 

2 

L, & M 

I 

2 

1 

WINSTON 

I 

1 

1 

VICEROY: 

1 

1 

1 

KENT 

1 

1 

1 

OLD' GOLD (FILTER) 

* 

* 

1 

HERBERT TAREYT0K (FILTER)' 

* 

- 

1 

DU MAURER. 

* 

* 

* 

ENCORE 

- 

- 

- 

DON'T KNOW OR NO ANSWER: 

4: 

5 

4 

Worst taste 

KENT 

14 

16 

13 

OLD' GOLD (FILTER)' 

13 

9 

16 

VICEROY 

11 

12 

11 

HERBERT. TARFxTON (FILTER) 

9 

7 

.9 

WINSTON 

7 

6 

8 

L &: M 

6 

4 

7 

MARLBORO: 

4 

4 

4 

ENCORE' 

3: 

4 

2 

DU MAURER 

l 

l 

1 

PARLIAMENT 

- 

- 

- 

DON'T 1 KNOW OR NO ANSWER' 

33 

37 

31 - 


*Less : than .5 per cent 

Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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a 

a 

a 

a 

a 

a 

a 

a 

a 

i 

a 

a 

a 

a 

a 

a 

a 

a 

a 

i 

a 


ALL PARLIAMENT SMOKERS 

IT. From what you know of the various brands, which of these brands' 
of filter tips 1 would you say has the (best looking package, 
worst looking; package:) 1 ?, (Card shown respondent) 

Answers of all Parliament smokers 


Analyzed' by 



Total 

Parliament 

smokers 

Parliament ' 
smokers, who are: 

Male Female 

Number of respondents 

1238 

( 100 $)' 

V 71 

( 100 $): 

767 

( 100 $) 

Best looking nackage 

* 

* 

* 

PARLIAMENT- 

68 

65' 

69 

MARLBORO 

12 

Ik 

12 

L & M 

3 

3. 

k 

DU MADRIER 

2 

3. 

2 

ENCORE 

1 

1 

1 

HERBERT TAREYT0N (FILTER) 

1 

1 

1 

KENT 

1 

1 

1. 

VICEROY 

1 . 

2 : 

1 

WINSTON 1 

1 

1 

1 

OLD'GOLD (FILTER) 

1 

1 

* 

DON'T KNOW OR: NO ANSWER 

10 

10 ' 

10 

Worst looking' ttaekase 

OLD GOLD (FILTER)' 

9 

9' 

9 

VICEROY 

8 

7 

8 

HERBERT TAREYT0N (FILTER) 

6 

7 

6 

KENT 

9 

6 

k 

WINSTON 

h 

3 

5 

L &. M 

3: 

3 

k 

MARLBORO: 

2 

3 

2 

ENCORE. 

2 

3 

2 

PARLIAMENT. 

1 

2 

1 

DU ! MALRIER: 

1 

1 

1 0 

DON'T KNOW' OR NO ANSWER 

59 

57 

61 2 


*Less than .5 per cent 

Note: Percentages add to more than 100$ because s ome 
respondents gave more than one answer. 


269 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 





ALL PARLIAMENT SMOKERS 


17» From what you. know of the various brands, which of these brands 
of filter tips would you say has. the (best type of package, 
worst type of package) ? (Card shown respondent): ~ 


Answers of al 1 Parliament smokers 


Analyzed by 



Total 

Parliament 


Parliament 

smokers 

who are: 


smokers 

Male 

Female 

Number of respondents 

1238' 

471 

767 


( 100 $) 

( 100 $.) 

( 100 $) 

Best tyoe of package 

*' 

*' 

68 

* 

PARLIAMENT 

72 

75 

MARLBORO: 

17 

20 

15 

encore: 

1 

1 

1 

L &. M 

1 

1 

1 

DU MAURIER 

1 

1 

1 

KENT 

1 

1 

1 

WINSTON. 

1 

1 

* 

OLD GOLD: (FILTER')' 

1 

1 

1 

VICEROY 

* 

1 

* 

HERBERT' TAREYTONl (FILTER ) 

*: 

1 

— 

DON'T KNOW OR NO ANSWER 

7 

8 

7 


Worst type of package 

OLD GOLD (FILTER) 7 

VICEROY 6> 

WINSTON 5 

L & M 4 

KENT 4 

HERBERT 1 TARETTON (FILTER): 3 . 

PARLIAMENT 3, 

MARLBORO 3. 

DU MAURIER: I 

ENCORE 1 

DON ' T KNOW CR NO ANSWER 67 


8 

4 

5 

4 

5 
4 
4 

3 

1 


7 

7 

4 

4 

3 

3 

2 

2 

1 


1 * 
63 70 


*Less than .5 per cent 

Note: Percentages add to more than 100$ because sone 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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I 

I 

I 

I 

I 

I 

I 

1 

I 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 


ALL PARLIAMENT SMOKERS 


17. From what you know of the various 1 brands, which of these brands 
of filter tips would you say has: the (most effective fi lter,. 
least: effective filter) ?, (Card shown respondent) 


Answers 

of alt Parliament 

smokers 



Tbtal 

Analyzed by 
Parliament 


Parliament 

smokers 

who are: 


smokers' 

Male 

Feinalie 

Number of respondents 

1235 

(iccf 5 ) 

471 

(100$) 

767 

( 100 $) 

Most effective filter 


£ 

% 

PARLIAMENT' 

70 

65' 

72 

KENT 

5' 

7 

5 

MARLBORO 

1 

1 

1 

L & M 

1 

1 

1 

VICEROY 

1 

2 

1 

WINSTON 

1 

1 

1 

HERBERT TAREYT0N (FILTER) 

* 

1 

* 

DU MAURTER' 

* 

- 

* 

ENCORE 

* 

* 

* 

OLD GOLD (FILTER) 

* 

- 

* 

DON'T KNOW OR' NO ANSWER 

21 

22 : 

20 

Least effective filter 




VICEROY 

7 

7 

7 

OLD GOLD (FILTER): 

6 

8 ' 

6 

KENT 

6 

6 

7 

HERBERT TAREYTCN (FILTER) 

6 

5 

7 

L. & M 

5 

b 

5 

WINSTON 

5 

5 

k 

MARL30R0 

2 

1 

2 

PARLIAMENT 

1 

2 

1 

ENCORE 

1 

1 

* 

DU MAURIER 

* 

* 

* 

DON’T' KNOW OR. NO: ANSWER' 

61 

6l 

62 


*Less than .5 per cent 

Note: Percentages add to more than 100$ because s ome 
respondents gave more than' one answer* 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


m 
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ALL MARLBORO SMOKERS - SUMMARY TABLE 


17. From' what you knew of the various: brands, which of these 1 
brands of filter tips would you say has the (best 
taste 1 , worst taste, etc.) (Card shown respondent): 

Answers of all Marlboro smokers 



Best. Worst Best Worst Most Least. 
Best Worst looking looking type of type of effective effective 
taste taste package package package package filter filter 


Number of respondents. 

565; 

(ICC*) 

565 

(ioc$): 

565 

( 100 $) 

565 

(IOO56:): 

565 : 

(10096!): 

565 

(10096!): 

565 

(10036) 

565 

(I 00 g 6 :): 


* 

t 


f 

* 

f 


* 

DU MAURIER 

* 

1 

- 

1 

1 

l 

- 

- 

encore; 

- 1 

1 

- 

2 

* 

l 

- 

1 

HERBERT TAREYT 0 R (FILTER.) 

1 

10 

1 

7 

1 

k 

1 

7 

KENT' 

* 

10 

5 

k 

1 

k 

5 

5 ; 

L & M 

1 

8 

1 

3 

* 

5 

1 

7 

MARLBORO- 

92 

- 

62: 

l 

88' 

* 

62 

1 

OLD GOLD: (FILTER): 

1 

16 

* 

lk 

*' 

9 

* 

9 

PARLIAMENT. 

3 

h 

5 

2 

6 

5 

5 

3 

VICEROY 

7 

10: 

2 

9 

- 

7 

2 

8 

WINSTON 

1 

10' 

* 

9 

- 

6 

* 

k 

DON’T KNOW OR NO ANSWER 

3 

31 

2k 

5 k 

k 

66 

2k 

56 


*Le:ss than' .5 per cent 

Note: Percentages add to more than I0C$> because 1 . 

some respondents: gave more than one answer.. 


£ 

o 

o 

CA 

fC 

CJ 

O 

O 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 





ALL MARLBORO SMOKERS 


17 . From, what you know of the various brands, which of these: 
brands of filter tips would you say has the (best 
taste:, worst taste) ? (Card shown respondent) ~ 

Answers of all Marlboro smokers 


Total 

Marlboro 

sample 

Humber of respondents 5^5 

(ICO*) 


i 

Best taste 

MARLBORO 92 

PARLIAMENT 3 

VICEROY 1 

L & M 1 

WINSTON 1 

OLD GOLD: (FILTER) 1 

HERBERT TARSYTON (FILTER): 1 


DU MAURISR 

KENT 

ENCORE 


DON'T KNOW OR NO ANSWER: 3 

Worst taste 

OLD GOLD (FILTER) 1 6 

KENT 10 

HERBERT TAREYTON 1 (FILTER) 10 

VICEROY 10 

WINSTON 10 

L & M 8 

PARLIAMENT 4 

ENCORE: 1 

DU MAURIER. 1 

MARLBORO 

DON’T KNOW OR NO ANSWER 31 


Analyzed by Marlboro 
smokers who are:: 
Male Ffemale 


208 

( 100 *) 

f 

92 

1 

1 

1 

* 

1 

* 

* 

* 

4 

10 

13 

10 

13 

12 

9 

3 

2 

1 


357 

( 100 * 

92 

4 

1 

1 

1 

1 

1 

* 

* 

3 

20 

8 

10 

8 

8 

8 

4 
1 
1 


29 32 


*Less than .5 per cent 

Note: Percentages add to more than 100* because some’ 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752301 
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ALL MARLBORO SMOKERS ! 

17. From what you know of the various brands,, which of these 

brands of filter tips would you say has the (best looking ; 
package, worst looking: package) ? (Card shown respondent/ 

Answers of all Marlboro smokers 



Total 

Analyzed by Marlboro 


Marlb oro 

smokers 

who are: 


sample 

Male 

Female 

Number of respondents 

565 

208 

357 


( 100 $) 

( 100 $) 

( 100 $) 

Best looking package 

$ 

$ 

% 

MARLBORO 

62 

57 

66 

PARLIAMENT 

5 

3 

6 

KENT 

5 

r 

3 

VICEROY 

2 

3 

2 

HERBERT TAREYTCN (FILTER:) 

1 

2 

l 

L & M 

1 

1 

1 

WINSTON 

*; 

* 

* 

OLD GOLD (FILTER) 

*: 

* 

- 

DU. MAURISR 

- 

- 


ENCORE: 

- 

_ 


DON'T KNOW OR NO ANSWER 

24 

27 

22 

Worst, looking package 

OLD GOLD (FILTER) 

14 

15 

13' 

VICEROY 

9' 

11 

8 

HERBERT TAREYTCN (FILTER) 

7 

7 

7 

WINSTON 

5 

5. 

5 

KENT 

4 

5 

3 

L, & M 

3 

3 , 

2' 

PARLIAMENT 

2 

2 

2 

ENCORE 

2 

3 

1 

DU MAURIER 

1 

1 

1 " 

MARLBORO! 

1. 

* 

1 

DON’T 1 MOW OR NO ANSWER. 

54: 

48, 

57 


*Less than .5 per cent 

Note:; Percentages add to more than 100$ because some 
respondents gave more than one answer. 




Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




ALL MARLBORO SMOKERS 


275 


17. From' what you know of the various brands, which' of these 

brands' of filter tips would you say has the (best type of 
package, worst, type of package) ? (Card shown respondent) 

Answers of all Marlboro smokers 


Number of respondents 


Total 

Marlboro 

sample 



Best type of package 

MARLBORO 88 

PARLIAMENT 6 

DU MAURIER 1 

HERBERT TAREYTONi (FILTER): 1 

KENT 1 

ENCORE! * 

L & M * 

OLD GOLD (FILTER:) * 

VICEROY 
WINSTON 

DON'T KNOW OR NO ANSWER 4 

Worst tyre of pajc.k3.ge 

OLD GOLD (FILTER) 9 

VICEROY 7 

WINSTON 6 : 

L & M 5 

PARLIAMENT 5 

KENT 4 

HERBERT TAREYTON (FILTER)' 4 

ENCORE I 

DU MAURIER 1 

MARLBORO * 

DON'T KNOW OR NO ANSWER: 66 


Analyzed by Marlboro 
smokem who are: 
Male Female 

208: 357 

(1004) (100$) 

$ t - 


88 

2 

1 

1 


* 


89 

8 

#: 

1 

1 

*: 


* *. 
1 


7 3 


10 8 : 

8 6 

7 6 

4 5 

5 4 

5 3 : 

3 h 

2 * 

l 


1 

61 


69: 


*Le:ss than .5 per cent 

Note: Percentages add to more than 100$' because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL MARLBORO SMOKERS 


17. From what you know of the 1 various brands, which of these 

brands of filter tips would you say has the (most, effective 
filter, least effective filter); ? (Card shown respondent) 

Answers of all Marlboro smokers 


Total Analyzed by Marlboro 

Marlboro „ smokers : who are: 

sample Male Female 


Number of respondents: 



i 

Most effective filter 

MARLBORO 62 

KENT 5 

PARLIAMENT 5 

VICEROY 2 

HERBERT TAREYTDNl (FILTER); 1 

L & M: 1 

WINSTON * 

OLD GOLD (FILTER!): * 

DU MAURIER 
ENCORE 

DON'T KNOW OR NO ANSWER 24 



$ 

56 

7 

3 

3 

2 

1 

1 

1 


27 


357 


(ioc$) 

f. 


66 

3 

6 


2 

l 

l 

# 


22 


Least effective filter 

OLD GOLD (FILTER)' 9 
VICEROY 8 
L Sc M 7 
HERBERT TAREYTCN (FILTER) 7 
KENT' 5 
WINSTON 4 

PARLIAMENT 3 
MARLBORO 1 
ENCORE 1 
DU MAURIER 

DON'T KNOW OR NO ANSWER 56 


8 

9 

7 

6 

6 

k 

4 

1 

1 

54 


*Less than .5 per cent 

Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 


9 

7 

8 

7 

4 

5 

3 

1 

* 


57 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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GROSS SECTION OF' FILTER-TIP SMOKERS 


I 

I 

I 

I 

I 

j; 


18a- When you go to buy your regular brand of filter tips, do you find that you 
never have any trouble finding a store that carries them; or a few stores 
don f t carry them, but most stores, do;, or. while many stores do carry then, 
a lot of 'Stores don *t j or only a few stores 1 carry your regular brand? 

Asked of all filter-tip smokers-- 
31 $ of cigarette smokers 


B 

■ t 

1 

I 

1 

1 

I 

3 

a 

1 

a 

a 

a 

a 

1 

a 



Total 

filter- 


Analyzed by Question 11a: respondents 
whose present regular brand is: 


tip 

Marl¬ 

■ Parlia¬ 

Herbert. 

Vice¬ 

Win¬ 

Other 


smokers 

boro: 

ment L & M 

Tareyton 

roy 

ston 

filter 

Number' of respondents 

1522 

193, 

65 ** 269 

&2** 

330 

436 

l:4o 


(10C$) 

( 10 <$) 

(100$): (100$) (10:0£): (lOC$) (lCC$) (lOCfo) 

YOU NEVER HAVE ANY. TROUBLE FINDING 


* 

$ $ 

$ 

* 

* 

* 

A STORE THAT' CARRIES. THEM 

OR 

A FEW STORES DON'T CARRY TEEM, 

76 

65 

k 2 78 

73 

84 

84 

65 

BUT 1 MOST STORES DO 

OR 

WHILE 1 MANY STORES' DO CARRY: THEM, 

17 

2k 

26 17 

21 

14 

13 

20 

A LOT OF STORES' DON "T 

OR 

ONLY A FEW STORES' CARRY YOUR 

4 

7 

18 : k 

2 

l 

2 

9 

REGULAR' BRAND 

1 

1 

14 * 

-■ 

* 

.• * 

4 

DON "T KNOW OR NO ANSWER 

2 

3 

1 

4 

1 

1 

2 


a 

a 


*Less than .3 per cent 

^^Percentages based, on less than 100 cases are often unreliable. 


C 

© 

Cl 

fv 

CO 

o 

Cl 


a 

a 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



ALL PARLIAMENT SMOKERS 


When you go to buy your regular brand of filter tips, db you find 1 that you 
never have: any trouble finding a store that carries them;, or a few stores 
don't carry them, but most stores do; or while many stores do carry them, 
a lot of 1 stores don't;or only a few stores carry your regular brand? 

Answers of all Parliament, smokers 


Total 

Parliament 

smokers. 

Number of respondents 1233: 

( 100 $) 

#■ 

YOU NEVER HAVE ANY TROUBLE FINDING 


A STORE THAT CARRIES THEM 46 

A FEW STORES DON'T CARRY' THEM, 

BUT MOST STORES D0 28 

WHILE MANY STORES DO CARRY THEM,, 

A LOT OF STORES DON'T 17 

ONLY A. FEW STORES CARRY YOUR: 

REGULAR: BRAND 7 

DON'T KNOW OR NO'ANSWER 2 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL MARLBORO SMOKERS 
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l8a. When you go to buy your regular brand, of filter tips, do: you find that, you 
never' have any trouble finding a store that carries them; or a few stores 
don't, carry them, but most stores do; or while many stores, do carry them, 
a lot. of stores, don't; or only a few. stores carry your regular brand? 

Answers of all Marlboro smokers 


Total 

Marlboro 

smokers 

Number of respondents 5&5 

( 100 $) 


i 

YOU NEVER HAVE ANY TROUBLE FINDING 

A STORE THAT CARRIES. THEM TO 

A FEW STORES DON'T CARRY: THEM, BUT 

MOST STORES DO 21 

' WHILE: MANY STORES DO CARRY: THEM!, A 

LOT 1 OF STORES. DON'T 6 

ONLY A FEW. STORES CARRY YOUR. 

REGULAR BRAND: 1 

DON'T KNOW OR NO. ANSWER 2 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS SECTION OF FILTER-TIP SMOKERS 


8SQ 


l8b. Did you buy any filter-tip cigarettes yesterday 
(Saturday)' either for yourself or someone else? 


Asked of all filter-tip smokers — 
3:1$' of cigarette smokers 


Analyzed by 
respondents; who^ are.: 



Total 

Male 

Female 

Number of respondents 


667 

827 



( 10 #) 

( 10 c 


*■ 

i 

i 

YES, BOUGHT CIGARETTES YESTERDAY 

51 

55 

48 

NO, DIDN’T BUY 

48; 

44 

52 

NO ANSWER 

l 

1 

* 


h* 

c 

o 

h* 

01 ; 

fC- 

CO 

o 

00 


*Less than .5 per cent 

Note: Interviewers asked about "yesterday" 1 except that \ of Monday interviews 
asked, about " Saturday " purchases (no interviewing was done; on Sunday)• 
Percentages for male and female purchases are unweighted averages of 
purchases: on each' day of the week. Total percentages have; then been 
weighted to represent male and female purchases in their proper proportion 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




CROSS SECTION OF FILTER-TIP SMOKERS: 


l8c. How many (cigarettes)' did you "buy? 
and 

l8d. Where did you buy them? 


Asked of all filter-tip smokers-- 
31 $ of cigarette smokers 


Analyzed by 
re snor.dents who are: 



Total 

Male 

Female 

Number of respondents 


667 

(lOOjb) 

827 

(;ioos6:) 

Purchased at: 

$ 

* 

* 

' DRUGSTORE 

26 

29 

23 

9 

- 1 pack 

12 

1 6 

2 packs 

8 : 

7 

9 

3 - 9 packs 

2 

2 

2 

1 carton 

4 

4 

3 

2 cartons 

* 

- 

* 

NEWS-CIGAR STM©' OR STORE 

14 

16 

13 

1 pack 

~E 

9 

7i 

2 packs; 

4 

5 

4 

3 - 9 packs 

l 

l 

I 

1 carton 

l 

1 

1 

2 cartons 

* 

* 

- 

GROCERY STORE OR. SUPERMARKET 

43 

31 

55 

1 pack 

12 

“B 

15 

2 packs 

14 

10 

18 

3 - 9 packs 

4 

3 

5 

1 carton 

12 

9 

16 

2 cartons 

1 

* 

1 

3: or more cartons 

* 

1 


No answer 

* 

- 

* 

VENDING MACHINE 

_7 

10 

3 

1 Pack 

5 

~E 

2 

2 packs 

1 

1 

1 

3 - 9 packs 

l 

1 

_ 

No answer 1 

- 

* 

- 

OTHER: 

9 

13 

5 

I pack 

5 

7 

2 

2 packs 

2 

3 

1 

3 - 9 packs 

1 

1 

h* 1 

1 carton 

1 

1 

O 1 

2 cartons 

* 

l 

O' - . 

F-k 

DON T T KNOW. OR NO ANSWER 1 

_1 

_i 

C/T 


• 


*Less than .5 per cent 


fC 

£0 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


ALL PARLIAMENT SMOKERS! 


18b. Did you buy any filter tip cigarettes yesterday 
(Saturday): either for yourself or someone else? 


Answers of all Parliament smokers 


Analyzed by Parliament, 
smokers who are:: 



Total 

Male' 

Female: 

Number of respondents 


46o 

Cioosfi:); 

755 

(100J&). 


*■ 

i 

* 

YES, BOUGHT CIGARETTES: YESTERDAY 

52 

60 ' 

4:7 

NO, DIDN'T 1 BUY 

46 

3:8 

51 

DON'T KNOW OR NO ANSWER: 

2 

2 

2 


h* 

5 

h* 

01 

1C 

Co 

C 


Note:: Interviewers asked about: "yesterday" except that \ of Monday interviews 
asked about " Saturday " purchases (no interviewing was done on Sunday):. 
Percentages for male and female purchases are unweighted averages, of 
purchases on each day of the week. Total percentages have then been 
weighted' to represent male and female purchases in their proper proportion. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



ALL PARLIAMENT SMOKERS 
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l8c. Hew many (cigarettes)! did you buy? 
and 

l8d. Where did you buy them? 
Answers of all Parliament smokers 


Number of respondents 

Purchased at: 

Total 

f 

smokers 

Male 

460. 

(TOO %). 

i f <> 

who are: 

Female 

755 

(io<$) 

i 

DRUGSTORE 

31 

32 

31 

1 pack 

11 

11 

11 

2 packs 

11 

12 

11 

3 - 9 packs 

3: 

4 

1 

10 or more packs 1 

* 

- 

* 

1 carton 

6 

5 

7 

2 cartons 

* 

- 

1 

3 or more cartons 

•* 

- 

* 

No answer 

* 

- 

* 

NEWS-CIGAR: STAND OR: STORE 

26 

33 

19 

1 pack 

15 

20 

10 

2 packs 

8. 

10: 

7 

3: - 9 packs 

1 

1 

* 

10 or more packs 

* 

- 

* 

1 carton 

2 

1 

2 

2 cartons. 

* 

1. 

- 

GROCERY STORE OR SUPERMARKET 

32 

22 

40 

1 pack 

"8 

5 

10 

2 packs 

10 

7 

13 

3 - 9 packs. 

4 

3 

5 

1 carton 

9 

6 

11 

2: cartons 

1 

l 

l 

3 or more cartons 

* 

- 

* 

Don*t know 

* 

* 

- 

VENDING MACHINE: 

1 

* 

1 

1 pack 

l 

* 

1 


OTHER 

1 pack 

2 packs; 

3 - 9 packs 
1 carton 

3. or more cartons 
NO: ANSWER 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



CROSS SECTION OF 1 FILTER-TIP SMOKERS 


18b. Did you buy any filter-tip. cigarettes yesterday 
(Saturday): either for yourself or someone else? 

and 

18c. (if "yes") How many did! you buy? 1 


Asked of all .filter-tip smokers-- 
31 #' of cigarette: smokers 


Analyzed by 
respondents’ who, are: 
Total Male Female 


Number 1 of respondents 

YES, BOUGHT CIGARETTES YESTERDAY 

1 pack 

2 packs. 

3-9 packs 

1 carton 

2 cartons. 

3 or more' cartons 

Don' 1 1 know or no answer 

NO, DIDN'T BUY 

NO ANSWER 



66? 

827 


(100#7 

(100#). 

#' 

# 

# 

51 

55 

46 

20' 

26 

16 

15 

14 

15 

3 

5 

3 

10 

9 

11 

2 

* 

2 

* 

* 

- 

1 

1 

1 

48 

4h 

52 

l 

1 

* 


c 

o 

CT 

fC 

CO 


*Less than .5 per cent 

Note: Interviewers asked about "yesterday" except that y of Monday intervlewB 

asked about " Saturday" purchases (no interviewing was done on Sunday)'. 
Percentages for male and female purchases: are unweighted averages 1 of 
purchases on each day of the week. Total percentages have, then been 
weighted to represent male and female purchases in their proper' proportion 

Source: https://www.industrydocumenfs.ucsf.edu/docs/mtgkOOOO 



AILL, PARLIAMENT SMOKERS 


18b. 


Did you buy any filter tip: cigarettes yesterday 
(Saturday)' either for yourself or someone else? 

and 

18c. (If "yes" 1 )' How many did you buy?' 


Answers of all Parliament smokers 


Analyzed by 
Parliament, smokers, 
who are:_ 



Total 

Malle 

Female 

Number of respondents 


1+60: 

(ICO*,) 

755 

(ICO#): 


* 

$ 

* 

YES, BOUGHT CIGARETTES YESTERDAY £5 

60 

iil. 

1 pack 

22 

26 

18 

2 packs 

16 

18 

15 

3-9 packs 

3: 


3 

IS or more packs 

* 

- 

* 

1 . carton 

9 

8 : 

9 

2 cartons 

1 

1 . 

l 

3 or more cartons 

* 

1 

* 

No answer 

1 

2 

1 

NO, DIDN ’T BUY: 

U 6 

2 ®. 


DON’T KNOW OR. NO ANSWER 

_ 2 : 

_2 

_2 

*Les:s 

than .5 per cent 




Note: Interviewers asked about "yesterday" except, that 2 of Monday interviews 
asked about " Saturday " purchases (no interviewing was done on Sunday). 
Percentages for male and female purchases are unweighted' averages of 
purchases, on each day of the week. Total percentages have theni been 
weighted to represent male and female purchases in their proper proportion. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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ALL MARLBORO SMOKERS 


l8b. Did you buy any filter tip cigarettes yesterday 
(Saturday): either for yourself or someone else? 

and 

l8c. (if "yes") How many did you buy? 

and 

l8d. Where did you buy them? 


Answers of 

all Marlboro 

smokers 

Analyzed! by Marlboro 
smokers who: are : 


Total 

Male 

Female 

Number of respondents 


200 ' 

( 100 $) 

339 

( 100 $) 



* 

* 

YES, BOUGHT CIGARETTES YESTERDAY 

61 

67 

57 

AT: DRUGSTORE 

18 

20 

16 

1 pack 




7 

11 

5 

2 packs 

6 

5 

6 

3-9 packs 

l 

1 

1 

1 carton 

4. 

3 

4. 

2 cantons 

* 

* 

- 

NEWS-CIGAR STAND OR STORE 

13 

16 

11 

1 pack 

7 

7 

7 

2 packs 

4 

6 

3. 

3-9 packs 

* 

1 

* 

1 carton 

2: 

2 

l 

2 or more cartons 

* 

- 

* 

GROCERY STORE OR. SUPERMARKET 

23 

17 

27 

I pack 

5 


~b 

2 packs 

8 ' 

5 

10 

3.-9 packs 

3 

I 

4 

11 carton 

6 

6 

6 

2 : cartons 

l 

1 

1 

VENDING MACHINE 

2 

4 

l 

I pack 

2 

T 

l 

2 packs 

* 

* 

- 

OTHER 

5 

9 

2 

I pack 

2 

5 

l 

2 packs 

1 

p 

* 

3 - 9 packs 

1 

2 

* 

1 carton 

1 

_ 

1 

2 cartons 

*: 

1 


DON'T KNOW OR NO ANSWER 

* 

JL 

* 

NO, DIDN'T BUY 

38 

32 

42 


DONI'T KNOW OR NO ANSWER 


*Less: than .5 per cent 

Note:' Interviewers asked about "yesterday" except that | of Monday interviews 
asked about " Saturday " purchases (no interviewing; was 1 done on 1 Sunday) 1 . 
Percentages for male and female purchases are unweighted averages of 
purchases on each day of the week. Total percentages: have then been 
weighted to represent male and 1 female purchases in their proper proportion. 
Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


HC3S1T001: 
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18b. Did. you buy any filter tip cigarettes yesterday 
(Saturday) either for yourself or someone else? 

and 

18c. (if "yes") How many did you buy? 
Answers of all Marlboro smokers 




Analyzed by 

Total 

Marlboro 
smokers who 
Male 

are: 

Female: 

Number of respondents 


200 

339 

* 

(100X) 

* 

£ ^ 

0 

r—1 

YES:, BOUGHT CIGARETTES YESTERDAY 

6l 

67 

57 


' 



1 pack 

23 

31 

20 

2; packs 

19 : 

17 

19 

3 - 9 packs 

5 

5' 

5 

1 carton 

13 

11. 

12 

2 cartons 

1 

2 

l 

3 or more cartons 

* 

- 

*. 

--Don't know or no answer 

*; 

1 

* 

NO, DIDN'T BUY 

3® 

32 

1+2 





DON'T KNOw OR' NO ANSWER 

1 

1 

1 


*Less than: .5: per cent 

Note: Interviewers asked about, "yesterday" except that \ of Monday interviews 
asked about "Saturday" purchases (no interviewing; was done on Sunday). 
Percentages for male - and female purchases are unweighted averages of 
purchases on each day of the: week. Total percentages have then been 
weighted to represented male 1 and female purchases in their proper proportion.. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS 1 SECTION! OF FILTER-TIP SMOKERS 
PARLIAMENT SMOKERS 

l&e. Who did you buy the cigarettes for? 

Asked of: filter-tip smokers who 
bought filter-tip cigarettes on 
day previous to date of interview, 


Number of 
respondents 


Cross section of 
filter-tip; smokers 


Total 

asked this: 
question*"* 


Analyzed by 
respondents 
who are;: 
Male Female 


Parliament smokers 


Total 

asked this 1 
question** 


Analyzed by 
respondents 
who are: 
Male Female 


476 

(ioof) 

* 


230 

(10056:) 

f 


2 46 

(icon 

* 


506 

(icon 

1° 


225 

(iooh 

* 


281 

(icon 

$ 


SELF 95 

OTHER, MEMBER OF FAMILY 8' 


97 93 

6 10 


87 86 88 

6> 4 7 


OTHER., NOT MEMBER OF 

FAMILY * 


* 


*: 


L 


1 


NO: ANSWER 


3 


2: 4 


1L 13 10 


O 

c 

ci, 

fC 

c? 

0> 


*Less than .5 per cent 

* T *This question did not appear on forms CA, OB, PA, PB of the questionnaires. 
Note: Percentages: add to more than 100$ because: 

some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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19a. To your knowledge, Is the price of some filter tip brands 
higher than others, or do they all cost the same amount? 

and 

19b. (if "some: prices higher than others") Which filter tip 
brands would you say are: the higher-priced brands? 

Ashed of all filter-tip: smokers:— 

31 $' of cigarette smokers 



Total 


Analyzed by 


filter-tip 


respondents who are: 


smokers. 


Male 

Female 

Number of respondents: 

1522 


677 

844 


(IOO 56 ) 


( 10056 ) 

( 10056 ) 




t- 

$ 

SOME: PRICES HIGHER. THAN OTHERS 1 77 


I§ 

% 

Parliament 

53 


51 

55 

Kent 

24 


29 

20 

Marlboro 

10 


10 

11 

Encore: 

8 


8 

8 

Viceroy 

6 


7 

6 

Herbert Tareyton (filter) 

6 


6 

6 

Du Maurier 

5: 


6 

4 

L & Mi 

5 


b 

5 

Winston 

4 


8 

5 

Vogue 

3 


3 

3 

Sano (filter) 

3 


3 

3 

Old Gbld (filter); 

2 


2 

2 

Regent 

2 


1 

2 

Other 

*: 


- 

* 

Don't, know, or no answer 

5 ; 


6 

5' 

ALL COST THE SAME AMOUNT 

l4 


13. 

14 

DON'T KNOW' OR NO ANSWER 

_9 


_9 

10 ' 

*Less than: .5 per cent 



Note: Sub-totals may add to more than 

the 

group 

total because 

some respondents: 

gave more: than 

one 

answer 

• 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


('.Tf.^a'.TOOT 
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CROSS SECTION OF 1 FILTER-TIP SMOKERS 


19a.. To your knowledge, is the price of some filter-tip brands 
higher than others, or do they all cost the same amount?. 

and: 

19b. (if "some prices higher than others") Which filter-tip 
brands would! you say are the higher-priced brands? 

Asked of all filter-tip smokers-- 
31 $ of cigarette smokers 

Total Analyzed by 

filter-tip respondents who 

■ are::: 


smokers: 

White 

Negro. 

Number of respondents 

1522 

( 100 $) 

13 : 66 : 

( 100 $) 

143 

( 100 $); 



$ 

$ 

SOME PRICES: HIGHER THAN OTHERS 77 

n 

90 

Parliament. 

53 

52 

65 

Kent 

2 k 

25 

17 

Marlboro 

10 

10 

15 

Encore 

8 

7 

15: 

Viceroy 

6 

5 

15' 

Herbert Tareyton (filter) 

6 

6 

8: 

Du Maurier 

5 

4 

6: 

L & M 

5 

4 

8: 

Winston 

4 

3 

9 

Vogue 

3 

2 

10' 

Sano (filter) 

3 

3 

4 

Old Gold (filter) 

2 

1 

7 

Regent 

2 

1 

6 

Other 

* 

* 

- 

Don't know or no answer 

5 

5 

6 

ALL COST THE SAME AMOUNT 

14 

15. 

_4 

DON'T KNOW OR NO ANSWER 

_9 

10 

6 


♦Less than .5 per cent 

Note: Sub-totals may add to more than the group total because 
some respondents gave more than one answer» 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


h* 

© 

o 

Cl 

fv 
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ALL PARLIAMENT SMOKERS. 


19a. To your knowledge,, is the price of some: filter-tip brands' 
higher than others,, or do they all cost, the same amount? 

and 

19 b. (If "some prices 1 higher than others") Which filter-tip 
brands, would you say are the higher-priced' brands? 


Answers: 

of all Parliament 

smokers' 

Analyzed' by 


Total 

Parliament 

smokers 


Parliament 

who' are : 


smokers 

Male 

Female 

Number' of respondents 

1238 : 

471 

767 


( 100 #): 

(IOO 56 :): 

( 10056 ) 


* 

* 

f 

SOME PRICES HIGHER THAN OTHERS 88 

89 

88 




— 

Parliament 

85' 

86: 

84 

Kent 

15 ' 

17 

14 

Du Maurier 

9 

10 : 

8 

Encore' 

8 

10 : 

7 

Marlboro 

4 

2 

5 

Herbert Tareytom (filter) 

3 

3' 

3. 

Sana (filter) 

3' 

4 

2 

Vogue 

3' 

3: 

2 

L & M: 

1 

2 

1 

Viceroy 

I 

1 

1 

Regent 

1 

1 

1 

Oil Gold (filter) 

* 


1 

Winston 

* 

* 

1 

Other 

* 

- 

* 

Dbn r t know or no ans7we:r 

l 

1 

2 

ALL COST THE SAME AMOUNT 

_4 

_4 

_4 

DON'T KNOW OR NO ANSWER 

_8 

_7 

_8 


*Less than .5 per cent 

Note: Sub-totals, may add to more than the group total because 
some respondents gave more: than, one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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19 a- To your knowledge,, is the: price of some: filter-tip brands 1 
higher than others, or do they all cost the same amount,? 

and 

19b:., (if "some prices: higher than others") Which filter-tip 
brands' would you say are the higher-priced brands;?; 

Answers of all Marlboro smokers 



Total 

Marlboro 

Analyzed by 
Marlboro smokers * 
who are:: 


smokers 1 

Male 

Female 

Number of respondents 

565: 

(ioe$)i 

208 ; 

(l 00 $) 

35T 

(10G$) 



* 

t 

SOME PRISES HIGHER THAN OTHERS JT 

82 

74: 

Parliament 

60: 

61 

60 

Kent 

23 ; 

35 

17 

Marlboro 

9 

8 : 

10 

Encore: 

8 : 

8 : 

8 

Du Maurier 

6 

5 

6 

Herbert, Tareyton (filter) 

5 

5 

5 

Vogue 

4 

2 

5 

Sano (filter): 

3 

2 

3 

L & M 

2 

2 

2 

Viceroy 

2 

2 

2 

Old Gold (filter) 

1 

2 

1 

Regent 

1 

1 

1 

Winston 

1 

- 

1 

Other 

* 

* 

- 

Don't know 

5 

4 

5 

ALL COST THE SAME AMOUNT 

16 

12 

l 8 i 

DON’T KNOW OR NO ANSWER 

_7 

_6 

_& 


*Less than .,5 per cent 

Note: Sub-totals may add to more than the group total 

because: some: respondents gave: more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


T2C2SAX00T 



CROSS SECTION OP 


19c. Do you think (brand') is a good buy for the 

Asked of all filter-tip 1 smokers 
they think are priced higher than 


Analyzed by Question 19b: 




Herbert 


Parlia- 

Du 

Tareyton 


Marlboro merit 

Maurier 

Encore (filter) 

Kent 


Number of respondents 

1— 1 

O H 
O 

8l4 

(l0Q$) 

73** 

(100$) 

121 

(100$) 

93** 

(100$) 

363 

( 100 $) 


* 

* 

i 

$ 

$ 

i 

GOOD BUY FOR THE MONEY 

38 

29 

5 

15 

27 

26 

NOT WORTH THE HIGHER: PRICE 

34 

47 

45 

46 

4l 

58 : 

DON'T KNOW 

15 

lo 

4o 

26 

24 

12 

NO ANSWER 

13' 

8 

10 

13 

8 

4 


h* 

O 

O' 

H* 

Cl' 

fC 

co 

fO 


**Percentages based on less than 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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money, or don't you think they are worth the price?, 


who named filter-tip. brands which 
others—72$ of all filter-tip. smokers 


respondents who, said the, higher-priced brands are: 


L & M 

Old Gold 
(filter) 

Regent 

Sano 

(filter) 

Viceroy 

Vogue 

Winston 

70** 

(100$) 

(100$) 

2k** 

(100$) 

k- 7 ** 

(100$) 

97*-* 

(100$) 

49 ** 

(100$) 

56** 

(100$) 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

U 9 

21 

21 

13 : 

6i 

- 

73 : 

4 l 

69 : 

25 

k 9 

28. 

51 

14 

9 

- 

29 

15 

6 

20 

7 

l 

10 

25 : 

23 

5 

29 

6 


C 

O 

H* 

CT 

100 cases, are often unreliable. ^ 

w 

fO 

CO 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



ALL. PARLIAMENT 


Number of respondents 

GOOD BUY FOR THE MONEY 

NOT WORTH THE HIGHER PRICE 

DON'T KNOW 

NO ANSWER' 


19=* Do you think (brand) is a good buy for the 
Answers of all Parliament smokers who named filter-tip 


Marlboro 

Parlia¬ 

ment: 

Du 

Maurier 

lib**- 

(lOO#) 

30& 

( 100 $) 

23 ** 

( 10056 ): 

* 

* 

f 

29 

72 : 

18 : 

14 

11 

26 

291 

8 : 

52 : 

28 

9 

b 


Analyzed by Question IQb; 


Encore 

Herbert 

Tareyton 

(filter) 1 

Kent' 

33** 

( 100 %) 

16 ** 

( 100 ^) 

65 ** 

( 10056 ): 

*■ 

i 

t 

18 

13 

17 

18 

LfS 

OJ 

4t 

52 

50 

28 

12 

12 

l4 


h>' 

O 

O- 

>5 

Cl 1 

tv 

CD 

to 


^Percentages based on less than 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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Parliament 

smokers, who 

said the higher-priced brands 

are: 



Ii, & M 

Old Gbld 
(filter): 

Regent 

Sano 

(filter): 

Viceroy 

Vogue 

Winston 

if 

( 100 $) 

6** 

(lQ0$) 

3** 

( 100 ^) 

l4** : 

(100$) 

(l00$) 

n** 

(100$) 

3** 

( 100 $) 

* 


$ 

* 

t 

$ 

$ 

50 

- 

33 

7 

22 

- 

67 

25 

67 

- 

29 

67 

46 

33 ! 

- 

17 

33. 

57 

- 

36 

- 

25 

16 

34' 

7 

11 

18 



100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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K 



ALL MARLBORO '. 

• * ^ ■--V■ 

19c. Do you think (brand') is a good buy for the ' 

Answers of all Marlboro smokers' T f j£i j 
they think are priced higher than • 

’ " r j 

- -- 'V *>'j' 

: . h v Vv, 





Analyzed by Question 19b: 


Herbert 



Marlboro 

Parlia¬ 

ment 

Du 

Maurier 

Encore 

Tareyton 

(filter) 

Kent 

Number of respondents 

52 ** 

C 10096 :): 

340 

(JJOO 96 ) 

32 ** 

( 10096 ) 

46** 

(IOO 96 ) 

9 ro 

O rA 

131 

(10096 


1 ° 

t 

$ 

lo 

t 

$■ 

GOOD' BUI FOR THE MONEY 

19 

24 

3 

4 

15 

10 

NOT WORTH THE HIGHER PRICE 

4 

49 : 

53 

50 

37 

67 

DON'T 1 KNOW 

2 

13 

36 

35 

37 

16 

NO ANSWER 

15' 

9 

6 

ll 

11 

7 


h* 

O 

© 

w 

re 

co 

ro 

a 


*"Percentages based on less than 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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money, or don't, you think they are worth the price? 

who named filter-tip brands which 
others—72/6 of all Marlboro smokers 1 


Marlboro' smokers who said the higher-priced brands are: 


L & Mi 

Old Gbld 
(filter) 

Regent: 

Sano 

(filter) 

Viceroy 

Vogue 

Winston 

11** 

8** 

7** 

16 ** 


2l|** 

h* : * 

(100$) 

(100$) 

(100#)' 

(l00$) 

(loofo): 

(100 $) 

(100/6) 

k 

$ 

* 

$ 

* 

*■ 

f- 

36 

37 

Ik 

6 

36 

- 

50 

55 

50 

% 

5:6 

55 

50' 

- 

9 

- 

^3 

13 

9 

2 9 : 

50' 


13' 


25 


21 



H*- 

C ; 

© 

F-k 

•si 

100 cases, are often unreliable. Cl 

rc 

CO 1 

W 

«sl : 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 
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CROSS : SECTION OF FILTER-TIP SMOKERS' 


I 


♦Less than .5.'per cent 

^Percentages based on less than 100 cases 1 are often unreliable 
Note: Percentages add to' more than. 100$ because 

some respondents! gave more: than.one answer. 


db you think (Parliament, Marlboro 

, other brand) 

coat more than' other 1 brands? 

— r 


Asked of all filter-tip'smokers who 

named 

1 


Parliament and/or Marlboro as a brand which' 
cost more than others:. These respondents 

I 


were also asked this 

question for-one: other 

1 


brand,; if any, which 

they said cost more - 

Answers of cross section of 1 



filter-tip smokers: 
Pari i.ament. Marlboro 

T6tal. T6tal 

about: 

Other brand 1 

T6tal ] 



asked this 

asked this 

asked', this 


- ■ ......- ■ 

question 

question 

question - 


Number of respondents 

8l4 

157 

458 


(100$) 

(100$) 

(100$) 



* 

$ 

*- 


THE PACKAGE, BOX 

43: 

34 

HOI 


BETTER QUALITY TOBACCO 

HAS. BETTER, MORE EXPENSIVE 

101 

6' 

3 


FILTER, 

9 

5. 

15 


HIGHER',: BETTER QUALITY' 

5 

1 

2 


COST MORE', TO MAKE 

4. 

2 

3 


SNOB APPEAL 

2 

2 

2: 

l. 

BETTER. MADE,, BETTER WORKMANSHIP 1 

2 

1 

1 

r 

RECESSED FILTER' 

2 

- 

- 

L 

ADVERTISING' 

2 

2 

4 

l 

DON'T SELL AS MANY 

2 

2 

2 

L 

IMPORTED, TURKISH TC3ACC.0 1 

1 

li 

i: 

r 

MOUTHPIECE 

1 

1 

T_ 

L 

THE: COTTON. IN TEE FILTERS 

CHARGING MORE MAKES PEOPLE 

1 

- 

*: 

L 

THINK: THEY: ARE BETTER 

1 

- 

1 


JUST THE NAME- 

1 

1 

1 

L 

BETTER PAPER' 

1 

- 



A LONGER: CIGARETTE' 

BECAUSE THEY CAN' GET. AWAY' 

11 

li 

* 1 

L 

WITH: IT' 

1. 

- 

1 ] 

1 

SOLD. ONLY IN FANCY PLACES. 

*! 

- 

1 

L 

MADE BY: EENSCNi &. HEDGES' 

* 

- 


1 

ALL; OTHER 

2 

4 

4 ' 

L 

DON'T. KNOW 

3.0' 

35 

4:3 | 

L 

NO ANSWER- 

3 

12 

13 



L 


1 


Source: https://www.yxjustrydocuments.ucsf.edu/docs/mtgkOOOO 


8ZVZSI tooi 


ALL PARLIAMENT SMOKERS 
ALL MARLBORO' SMOKERS! 


19d. Why do you think (Parilament,, Marlboro, other brand)' cost more than other brands? 


Answers; of all (parliament, Marlboro)! smokers 
who named Parliament and/or Marlboro as a brand 
which cost more than others!.. These respondents 
were also- asked this' question for one: other 
brand, if any, which they said.cost more 


Answers of Parliament Answers of Marlboro 

_ smokers! about: _ smokers about::: _ 

Parliament Marlboro Other brand Parliament Marlboro Other brand , 
Total; Total, Tbtal Total T6tal Total 

asked this asked! this asked this asked this asked this asked.this 1 
question' question question question' Question Question; 


Number of respondents 


THE PACKAGE, BOX: 
BETTER; QUALITY TOBACCO: 


1055 

( 100 $) 

* 

49 


HAS' BETTER,; MORS EXPENSIVE! 
FILTER 


HIGHER, BETTER QUALITY 
COST MORE! TO: MAKE 
' SNOB APPEAL, 


, BETTER: MADE,. BETTER: WORKMANSHIP 9' 


: RECESSED FILTER. 
ADVERTISING 
DON r T' SELL AS MANY 
IMPORTED, TURKISH TOBACCO: 
MOUTHPIECE 

THE COTTON IN THE' FILTER 


CHARGING MORS MAKES! PEOPLE 
THINK THEY APE BETTER! 


JUST THE NAME. 
BETTER. 1 PAPER. 

A LONGER CIGAPE 


BECAUSE TE 
WITH IT 1 


can;get away 


SOLD ONLY IN FANCY PLACES 
MADE BY BENSON & HEDGES! 
ALL OTHER. 


DON’T KNOW' 
NO: ANSWER: 


question 

question 

question 

question 

quest io: 

49 ** 

383! 

340 

52*-* 

194 

(100$) 

(;lo:o$): 

(100$:) 

(10056) 

(100$): 

$ 

$ 

$ 

*• 

$ 

37 

15 

34 

29 

- 9 

18 

9 

11 

10 

5 ; 

8 

14 

10 

6 

1'3' 

U' 

3 

3 ; 

8 

1 

2 

3 

5 

2 

6: 

2 

2 

2 

- 

1 

2 

I. 

3! 

2 

1 

- 

- 

2 

- 


2 

4 

1 . 

2 

6: 

- 

5 

1 

- 

5' 

- 

- 

*: 

- 

1 

2 

1. 

3' 

2 

- 

- 

* 

1 

- 

-■ 

- 

I 

1 

- 

1 

- 

3 

2 

- 

-■ 

2 

I 

1 

- 


- 

1 

1 

2 

-■ 

- 

l. 

1 

- 

1 

- 

I. 

1. 

- 

- 

6 

6 

3 ! 

2 

6; 

l8 

36 

38: 

23 

44 

8 

8 

1 

31 

12' 


*Less, than .5 per 1 cent 

^^Percentages based am less than 1 UOO! cases, are often unreliable. 
Note:: Percentages 1 add to more than 100$ because 

some respondents gave: more than one answer; 


Source: https://ww^.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752329 


3C0 


CROSS SECTION OF FILTER-TIP SMOKERS 

20a.. Here Is a list of some of the materials that are used In the filters 
of different brands of filter-tip cigarettes. (Card shown respondent) 
Which one of these do you. think, would do the best job' of filtering?. 

Asked of all filter-tip smokers.— 

31 $ of cigarette smokers 1 


Tbtal 

filter-tip: 

smokers 


Analyzed by 

respondents who are: _ 

Male Female 


Number of' respondents 1522 

(lQ0$) 

* 


677 84,4 

(lQQ$) ( 100 $) 


$ 


ACTIVATED 1 CHARCOAL 

21 

27 

16 

CELLULOSE. ACETATE FILTER 

15 

17 

13 

COTTON 

8 ' 

8 . 

9 

PAPER FILTER 1 

4 

4 

4, 

ASBESTOS 

3 

3 

3 

PUF.OCSL FILTER. 

2 

1 

3 

NONE 

* 

* 

* 

DON'T KNOW OR NO ANSWER 

47 

40 

C\J 

Lf\ 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752330 



ALL PARLIAMENT SMOKERS. 


301 


20a.. Here is a list of some of the materials that, are used in the filters 

of different brands, of filter-tip cigarettes. (Card shown respondent) 1 
Which one of these do you think would do the best job' of filtering? 

Answers of all Parliament smokers 


Total 

Parliament 

smokers 


Analyzed by 
Parliament smokers 

_ who are: _ 

iale Female 


Number of respondents 


4,71 

( 100 #:) 


767 

(. 100 $) 


COTTON 


ACTIVATED CHARCOAL FILTER: 11 


CELLULOSE ACETATE FILTER 9 . 


PUROCEL FILTER 


ASBESTOS 


PAPER. FILTER 


DON'T KNOW OR NO ANSWER 46 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


ALL MARLBORO' SMOKERS 


20a. Here is a list of some of the materials that are used in', the filters 

of different brands of filter-tip cigarettes. (Card shown respondent) 
Which one of these do you think would do the best job of filtering? 

Answers of all Marlboro smokers 


Total 

Marlboro 

smokers 

Number of respondents 1 5^5 

(:iQ0$): 

$ 

ACTIVATED CHARCOAL FILTER l8‘ 
CELLULOSE ACETATE! FILTER 14 
COTTON 71 

PAPER FILTER' 2 

PUROCEL FILTER 2 

ASBESTOS 2 


Analyzed by 
Marlboro smokers 
who are:: 


Male 

208 

( 100 %)! 


19 ' 

l6 

6 : 

2 

1 

I 


Female 


357 


18 

13 

8. 

2 

2 

2 


NONE 

DON'T KNOW OR NO ANSWER: 


55 


55 


55 


*Les;s than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752332 


CROSS SECTION OF 1 FILTER-TIP SMOKERS 


3G3 


20b., Do you happen to know a brand which uses that 
material in its filter? (if "yes”) What brand? 

Asked of filter-tip smokers who 
selected one of the materials listed 
as that which does, the best job of 
filtering— 53 $ of all filter-tip smokers 


Number of respondents 


Analyzed by Question 20a: respondents, 

_ who say the best filter material is:: 

Activated Cellulose 

charcoal Asbestos acetate Cotton Paper 


PuroceC 


318 

( 100 $) 


45 ** 

( 100 $) 


224 

( 100 $) 


130 

( 100 $) 


60** 

( 100 $) 


27** 

.(.100$.) 



$ 

$ 

* 

$ 

$' 

$ 

YES 

37 

IT 

44 

55 

4l 

22 

Encore 

* 

- 

— 

2 

- 

- 

Herbert Tareyton (filter) 

21 

2 

l 

1 

- 

— 

Kent 

8 

7 

8 

2 

- 

- 

L, & M 

1 

2 

9 

5 

3 : 

7 

Marlboro 

l 

- 

4 

2 ' 

3: 

7 

Old Gold (filter) 

l 

- 

1 

- 

2 

- 

Parliament 

* 

- 

l 

32 

- 

— 

Sano (filter): 

- 

- 

- 

- 

2 

- 

Viceroy 

3 

4 

13 

3 

18 : 

4 

Winston 

3 

2 

8 

9 

13 

4 

Other (filter): 

l. 

- 

- 

1 

- 

- 

NO: 

29 


29 

21 

§9 : 

48 

DON'T KNOW OR NO ANSWER 

34 

47 

27 

24 

30 

.30 


c 

o 


♦Less than *5 per cent. 

♦♦Percentages: based on less than 100 : cases are often unreliable. 
Note: Sub-totals may add to more than the group total 

because some respondents gave more than one answer. 


■a 

w 

rc 

CO 1 

CO 

CO 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



AM PARLIAMENT SMOKERS! 




20b. Do you happen to know a brand which uses that 
material, in its filter? (if "yes") What brand? 

Answers of all Parliament smokers who 
selected one of the materials listed 
as that which does the best job of 
filtering—53$ of all Parliament smokers 


Analyzed by Question 20a: respondents, 
who say the best filter material is: 




*v>v s - 

' : V* 

r.yp,; 


Number of respondents 


YES' 

Encore 

Herbert Tareyton (filter) 

Kent 

L: & M 

Marlboro 

Old Gold (filter) 
Parliament 
Sano (filter)' 

Viceroy 

Winston. 

Other (filter) 


Activated Cellulose 

charcoal Asbestos acetate 


13 ^ 


29 

18 

6 

1 

1 


13 ** 

(lOOjt:) 

*' 


112 


* 

34 


6 ' 

4 

l 

20 

4 

l 


Cotton Paper 1 Purocel 


364 

(10036) 

* 

89 

1 


1 

* 

88 

*: 


12 ** 

(10036') 

t 

58 


8 

34 

8 

8 


21 ** 

(10036) 

* 

57 


52 


NO 1 


33 


62 


37 


25 


33 


DON'T 1 KNOW. OR NO ANSWER. 


38 


38 


29 


6 , 


17 


*Less than .5 per 1 cent 

**Percentages based on less than 100 cases are often unreliable. 
Note: Sub-totals may add to more than the group total 

because some respondents; gave more than one answer. 


O' 

Cl: 

ro 

CO 

CO 


10 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 






ALL MARLBORO SMOKERS' 


3C5 


20b. Do you happen to know a brand, which uses that 

material in its. filter?; (if "yes") What brand? 

Answers of all Marlboro smokers who 
selected one; of the materials: listed 
as that which, does the best job of 
filtering--1+5$ of all Marlboro smokers 


Analyzed by Question 20a: respondents 

_ who say the best: filter material is: _ 

Activated. Cellulose " ~~ 

charcoal Asbestos acetate Cotton Paper Purocel 


Number of respondents 


7Q-X-* Lo** 13 *~* 10*-* 

( 100 $): ( 100 $) ( 100 $) ( 100 $)' 


Encore 


Herbert Tareyton (filter) 


L & M 


Marlboro 


Old Gold (filter): 


Parliament 


Viceroy 


Winston. 


Other 1 (filter) 


DON'T KNOW OR. NO ANSWER: 


-^Percentages based on less than: 100 cases are often unreliable. 
Note: Sub-totals may add to more than the group total 

because some: respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




CROSS SECTION OF FILTER-TIP SMOKERS' 




20c . Which one of the materials on the card do you think vould 
do the worst job of filtering? (Card shown respondent)' 

Asked of all filter-tip smokers-- 
31 $ of cigarette smokers 


v : *i *! 


; v ; *;t. ; 
‘'"’jVk i 



Total Analyzed by 



filter-tip 

respondents 1 

who are: 


smokers 

Male 

Female 

Number of respondents 

15.22: 

677 

844 


(lOQjS) 

(10C$) 

(10036) 


t 

* 

*■ 

PAPER FILTER 

2 k 

26 

22 

COTTON 

16 

18 

14 

ASBESTOS. 

10 

13 

7 

ACTIVATED 1 CHARCOAL FILTER 

k 

4 

5 

CELLULOSE: ACETATE! FILTER 

3 

3 

3 

PUROCEL. FILTER 

* 

* 

1 

NONE 

* 

* 

* 

DON'T KNOW OR NO ANSWER 

43 

3 ! 6 

48 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




1001752336 




ALL PARLIAMENT SMOKERS 


20c. Which one of the materials on the card do you think would 
do the worst Job of filtering? (Card shown respondent) 

Answers of all Parliament smokers 


Total 

Parliament 

smokers 


Number of respondents 1233 

(:100ft): 


$ 

PAPER FILTER 27 

ASBESTOS 10 

ACTIVATED CHARCOAL FILTER. 5 

COTTON 5 

CELLULOSE; ACETATE FILTER 3 

PUROCEL FILTER 1 

NONE’, * 

DON’T 1 KNOW, OR. NO ANSWER, 4'9 


*Less : than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752337 


3C8 


ALL MARLBORO SMOKERS: 


20c • Which one of the materials on the card! do you think would 
do the worst job of filtering? (Card shown respondent) 1 

Answers of all Marlboro smokers 


Total 

Marlboro 

smokers: 

Number of respondents 565 

(ice#) 

*■ 

PAPER FILTER: 20 

COTTON 16 

ASBESTOS 8 

ACTIVATED CHARCOAL FILTER 5 

CELLULOSE ACETATE FILTER 2 

PUROCEL FILTER. * 

NONE * 

DON'T KNOW OR NO. ANSWER % 


*Less than. .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752338 


CROSS SECTION! OP FILTER-TIP SMOKERS: 


309 


20d. Gan you think, of a brand which uses that, material 
in its filter? (if "yes") What brand? 

Asked of filter-tip smokers who 
selected one of the materials listed 
as that which does the worst job of 
filtering.—57$ of all filter-tip smokers 


Analyzed by Question 20c: respondents 
who say the worst filter material is: 


Activated 

Cellulose 



charcoal. 

Asbestos acetate Cotton 

Paper 

Purocel 


Number of respondents 

68 ** 

( 100 $) 

147 
( 100 $) 

4i** 

( 100 $) 

242 

(. 100 $;) 

361 

(lCC$) 

10 ** 

( 100 $) 


$ 

$ 

$ 

*■ 

$ 

$ 

YES 

32 


11 

18 : 

11 . 

30 

Encore 

- 

l 

- 

* 

- 

•m 

Herbert Tareyton (filter)! 

28 

l 

- 

- 

2 

- 

Kent 

4 

- 

7 

* 

1 

- 

L & M 

- 


5 

2 

2 

- 

Marlboro 

- 

— 

- 

1 

- 

- 

Old Gold (filter). 

- 

1 

- 

1 

3 

10 

Parliament 

- 

- 

- 

13 

* 

- 

Viceroy 

- 

- 


* 

5 

20 

Winston---- 


* 

3 

1 

-Sr! 

- 

NO 

2 T 

53. 

39. 

38 

31 

30 

DON'T KNOW OR. NO ANSWER 

*0 

kk 

46 

44 

51 

4O 


H 

O 

O 

h* 

*Less than .5 per cent. 

♦♦Percentages based on less, than 100 cases are often unreliable. JiJ 

CO 
CO 
C D 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



310 


ALL, PARLIAMENT SMOKERS 


20d. Can you think of a brand, which uses that material 
in its filter? (if "yes") What brand? 

Answers of all Parliament smokers who 
selected one of the materials listed 
as that which does the. worst job of 
filtering--51$ of all Parliament smokers 

Analyzed by Question 20c: respondents 

_ who say the worst filter material is:: __ 

Activated Cellulose 

charcoal Asbestos, acetate Cotton Paper Purocel 


Number of respondents 

66** 

119 

4o** 

62 ** 

329 

6** 

(100$) 

(100$) 

(100$) 

(100$) 

( 100$)! 

- (100$) 


$ 

$ 

$ 

$' 

$ 

$ 

YES 

33 

4 

2? 

24 

22 

17 








Du Maurier 

- 

1 

- 

- 

- 

- 

Encore 

- 

- 

- 

- 

1 

- 

Herbert Tareyton (filter) 

12' 

- 

- 

- 

I 

17 

Kent 

12 

1 

10 

- 

5 

17 

L & M 

I 

- 

2 

1 

4 

- 

Marlboro 

- 

- 

2 

- 

l 

- 

Old Gold (filter) 

2 

- 

5 

- 

l 

- 

Parliament. 

- 

- 

- 

21 

* 

- 

Sano (filter) 

- 

- 

- 

- 

* 

- 

Viceroy 

6 

1 

5 

2 

10 

- 

Winston 

- 

X 

3' 

- 

2 

- 

Other (filter) 

- 

- 

- 

- 

1 

- 

NO 

32 

48 

28 : 

3it 

3§ 

50 







O 

O 

H* 

DON'T KNOW OR NO ANSWER 

35: 

48 

45 

42 

4o 

>1 33 


*Le:ss 

than 1 .5 per 

cent 



cn — 


^Percentages based on less than 100 cases are; often unreliable. It* 
Note: Sub-totals may add to more than the: group total O 

because some: respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




ALL MARLBORO SMOKERS 


311 


20d. Can you think of a brand 1 which uses that material 
in its filter? (if "yes") What brand? 

Answers, of all Marlboro smokers who 
selected one of the materials listed 
as that which does' the worst job of 
filtering—51$ of all Marlboro smokers 


Analyzed by Question 20c: respondents 

_ whpi say the worst filter material ls : : 

Activated Cellulose 

charcoal Asbestos acetate Cotton Paper 


Puroeel 


Humber of respondents 


30** 

( 100 $) 


44 ** 


88 ** 

(ioc$) 


113 

( 100 $.) 


2 ** 

( 100 $) 


Herbert Threyton (filter)' 


L & M 


Old Gold (filter): 


Parliament 


Viceroy 


Winston 


DON'T KNOW' OR HO ANSWER 


♦^Percentages based on less, than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752341 



312 


CROSS SECTION OF FILTER-TIP SMOKERS 

A-2I. Do you usually smoke a regular-size or a king-size cigarette?: 

or 

B-2I. Do you usually smoke a regular-size cigarette, a king-size 
cigarette, or one between: regular and king-size?' 

Asked of all filter-tip smokers— 

31$ of cigarette 1 smokers 


Analyzed by 



Total 

respondents, who 


filter-tip: 

were interviewed! on: 


smokers 

Form A 

Form 3 

Number of respondents 

1522 

744 

778 


( 100 $) 

( 100 $) 

( 100 $) 


$ 

$ 

$ 

REGULAR: SIZE! 

10 

11 

10 

KING-SIZE 

62 

83 

62 

IN-BETWEEN 

2 : 

l 

2 

LONG-SIZE (volunteered): 

3: 

2 

3' 

EITHER. SIZE 

2 

2 

2 

DON'T KNOW 1 OR NO ANSWER 

1 

1 

1 


O 

O' 

>-* 

01 

fO 

CO 

W 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 




ALL PARLIAMENT SMOKERS. 


313 


A-21. IDo you usually smoke a regular-size or a king-size cigarette? 

or 

B-21. Bo you usually smoke a regular-size cigarette, a king-size 
cigarette, or one Between regular and king-size? 

Answers of 1 all. Parliament smokers. 


Analyzed by 



Total 

Parliament. 

smokers 


Parliament 

who are: 


smokers 

Male 

Female 

Number of respondents 

1238 

471 

767 


(103-1) 

(1QC$) 

(lOO'jb) 


$ 


#■ 

REGULAR' SIZE 

42 

50 

37 

KING-SIZE 

54 

45 

60 

IN-BETWEEN 

* 

1 

- 

LONG-SIZE' (volunteered) 

1 

* 

* 

EITHER SIZE 

2' 

3 

2' 

DON'T KNOW OR. NO ANSWER 

1 

1 

I 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001753343 


ALL PARLIAMENT SMOKERS 


A-21. Do: you usually smoke a: regular-size or a king-size cigarette? 

or 

B-21. Do you usually smoke a regular-size cigarette, a king-size 
cigarette, or one between regular and king-size? 

Answers of all Parliament smokers 


Analyzed by Parliament smokers 



Total 


whose: . 

ages are: 



Parliament 

smokers 

18-24 

25 - 3 ^ 

35-49 

JJQ and 
over 

Number of respondents 

1236 

85 :** 

29? 

559 

291 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $)' 


$ 

i 

1° 

t 

f 

REGULAR SIZE! 

42 ' 

4l 

44 

4:0 

H3 

KING-SIZE 

54 

55 

53 

56' 

52' 

IN-BETWEEN 

* 

l 

1 

- 

1 

LONG-SIZE (volunteered) 

l 

- 

l 

* 

l 

EITHER SIZE 

2 

3 

l 

2 

3 

DON'T KNOW OR NO ANSWER 

1 



2 

* 


*Les;s than .5 per cent 

♦♦Percentages based on: less than 100 cases are often unreliable., 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752344 



ALL MARLBORO: SMOKERS 


315 


A-21. Do: you usually smoke a regular-size or a king-size cigarette? 

or 

B-21. Do: you usually smoke a regular-size cigarette, a king-size 
cigarette, or one between regular and king-size? 

Answers of all Marlboro smokers 


Total 

Marlboro 

smokers 

Number of respondents 565 

(100$) 


* 

REGULAR SIZE 10 

king-size; 63 

M-BETWEEN' 6 

LONG-SIZE (volunteered) l 8 

EITHER SIZE 2 

DON'T KNOW OR: NO ANSWER: 1 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


si’CrisZTooT 



316 


CROSS SECTION OF 


23b. What brand of cigarettes does 
Asked of all filter-tip smokers who are 


Number of' 
respondents. 


Total _ 

asked this 
Question Total 


_ Analyzed by 

Male and whose present regular 

_ brand of filter tip Is: _ 

Marl- Parlia- ’ Other' 

boro ment L Sc M Viceroy Winston filter 


1221 559 66 ** 21 ** 99 ** 88 ** 189 96 ** 

( 100 $) ( 100 $) ( 100 $) ( 100 %) ( 100 %) ( 100 %) ( 10 : 0 %); ( 100 %) 


DOES NOT 1 SMOKE 
CIGARETTES 

DOES NOT LIVE WITH 
RESPONDENT (volun¬ 
teered) 


Smokes 

WINSTON 

VICEROY 

L & M 

MARLBORO^ 

OLD GOLD (FILTER.) 

HERBERT TAREYTON 
(FILTER.) 


PARLIAMENT 


REGENT 


OTHER FILTER TIP 


NON-FILTER TIP' BRAND 23, 


DON’T KNEW OR 
NO: ANSWER 


*Less than 

*•* Percentages based on less than 


1001752346 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



FILTER-TIP SMOKERS 


your (husband) (wife) smoke? 
married--SCjfc of all filter-tip smokers 


respondents who are: 



Female 

and whose present 

regular brand, of filter tip is: 


Tbtal 

Marl¬ 

boro 

Parlia¬ 

ment 

L & M 

Viceroy 

Winston 

Other 

-filter 

662' 

(l00$) 

86** 

(100J6) 

27** 

(1O0?6!)! 

125 

(10096) 

1?8 

(IOO96:): 

184 

(IOO96:) 

82** 

(10096!) 

f- 

* 

* 


* 

f 

* 

31 

23 

44 

4o 

29: 

28 

29 

1. 

3 

4 

l 

- 

1 


12 

k 

4 

3 : 

1 

36 

4 

8 

l 

- 

1 

31. 

1 

1 

6 

1 

4 

25 

1 

2 

- 

4 

23. 

11 

- 

2 

1 

l 

2 

2 

- 

- 

1 

* 

10' 

2 

2: 

- 

- 

- 

1 

11 

1 

- 

4, 

- 

1 

*: 

3 

* 

- 

- 

- 

1 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

* 

1 

- 

- 

- 

- 

- 

32 

1 

• 5 per cent 
100 eases are 

35: 26. 

5 3 

often unreliable. 

2 S 

2 

33 : 

30 

4o 

© 
- O 

1 ss 

Cl 

?C 

CO 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


ktf^SiTOOT 
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AIL PARLIAMENT SMOKERS 


2313. What brand of cigarettes does your (husband) (wife) smoke? 

Answers of all Parliament 
smokers who 1 are married-- 
717$: of all Parliament smokers 



Ttotal 

Analyzed by 
Parliament 


asked this 

smokers 

whe»: are: 


question 

Male: 

Female 

Number of respondents 

9k9 

38 I 

568 

(loot-) 

(loot) 

(ioot> 


t 

t 

* 

DOES NOT SMOKE CIGARETTES 

bo 

45 

37 

DOES NOT LIVE WITH RESPONDENT 
(volunteered) 

l 

*: 

l 

Smokes 

PARLIAMENT 

15 

20 

12 

MARLBORO 

4 

k 

5 

L & M 

3 

b 

3 

WINSTON 

3 

2 

3 

VICEROY 

2 

2 

2 

OLD GOLD (FILTER) 

1 

2 

1 

HERBERT TAREYTCN (FILTER.) 

1 

1 

1 

KENT 

1 

1 

1 

SANO (FILTER) 

*: 

*: 

- 

VOGUE 

*: 

* 

- 

OTHER FILTER' TIP 

1 

1 

* 

NON-FILTER TIP BRAND 

25. 

14 

31 

DON.’ T KNOW' 

3': 

4 

3 


*Less than .5 per cent 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


8t’Cf’SiT00T 





ALIL MARLBORO SMOKERS 


23b.. What brand of cigarettes does your (husband) (wife) smoke?. 

Answers of all Marlboro 
smokers who are married-- 
79,fc of all Marlboro smokers 


Analyzed by 



Total 
asked this 

Marlboro 
smokers who are: 


question 

Male 

Female 

Number 1 of respondents 

Wt 7 

163 , 

284 

(:ioo$): 

( 10056 ) 

( 10056 )' 



t 

f 

DOES NOT SMOKE: CIGARETTES 

35 

4:1 

31 

DOES NOT LIVE WITH RESPONDENT 
(volunteered) 

1 


I 

Smokes 

MARLBORO 

29 : 

34 

27 

WINSTON 

3 

2 

3 

VICEROY 

2 

4 

* 

HERBERT TAREYTON (FILTER) 

1 

* 

l 

L & M 

1 

- 

2 

OLD: GOLD (FILTER)' 

1 

l. 

1 

PARLIAMENT 

1 

2 

- 

SANO (FILTER): 


1 . 

* 

KENT 1 

*: 

* 

- 

OTHER FILTER TIP 

1 

1 

1 

NON-FILTER: TIP BRAND 

23 

12 

30 

DON'T KNOW OR. NO ANSWER 

2 

2 

3 
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Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752349 




RESPONDENTS 



1001752350 



Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 





rroncc!' cTY^Tirnvri rrc? t?ttTT rrD^rprrD: QMmrmpQ 1 


321 


a 

a 

a 

a 

i 

a 

1 

a 

a 

a 

a 

a 

a 

a 

i 

a 

a 

a 

a 

a 

a 



DISTRIBUTION OF RESPONDENTS 


Analyzed by Question 11a: respondents 
Total vhose 1 present regular brand of filter tip Is.: 



filter-tip 

smokers 

Marl¬ 

boro: 

Parlia¬ 

ment 

Kent 

L & M 

- Old Herbert 
Gold Tareyton 

Vice¬ 

roy 

Winston 

Number of respondents 

1522' 

193 : 

65 ** 

52 ** 

269 

82 ** 

82 ** 

330 

436 


( 100 $) 

( 100 $) ( 100 $): ( 100 $) 

( 100 $) 

( 100 $): ( 100 $)' 

( 100 $): 

( 100 $) 


* 

$• 

$ 

t 

$ 

$ 

i 

$ 

- * 

Sex 










Male 

Ji5 

43 

4o 

46 

45 

57 

39 

34 

' 50 

Female 

55 

57 

60 

54 

55 

43: 

61 

66 : 

50 : 

Not recorded 

* 

- 

- 

- 

- 

- 

- 

— 

* 


Age 

18 - 24 

14 

15 

6 

10 : 

15' 

7 

13 

20 ' 

13 

25 - 34 

27 

31 

20 

27 

25' 

16 : 

23 

28 

281 

35 - 49' 

38 

32 

48 ; 

36: 

4o 

39' 

44 

3'4 

4l 

50 and over 

21 

22 

26 : 

27 

20 : 

38. 

20 

18 

18 

Not recorded 1 

* 

- 

— 

- 

* 

- 

- 

- 

* 


Economic Level 

A 

8 

12 ' 

15 

17 

6 

7 

10 

6 

6 

B 

22 

26 : 

32 

25 

26 

21 

28 

17 

19 

C 

51 

48 

42 

42 

51 

50 

49 

53 

55 

D 

19 

14 

11 

16 

17 

22 

13: 

23 

20 

Not. recorded 

* 

- 

- 

- 

* 

- 

- 

1 

* 


Race 

White 

90 

92 

82 

92 

93 

93 

79 

87 

93 

Negro. 

9 

7 

17 

8 : 

5 

7 

20 : 

13 

6 

Not recorded 

1 

1 

i 

- 

2 

- 

1 

— 

l 


Geographic Area 

New. England 

7 

9 

5 : 

11 

8 : 

6 ' 

4 

5 


6 . 

Middle Atlantic 

25 

4l 

34 

27 

31 

3.4 

26 

16 


17 

East North Central 

23, 

15 

14 

27 

22 

19 

26 

27 

h* 

25 

West North Central 

7 

4 

6 

10 

7 

9 

2 

7 

C 

a 

10 

South Atlantic 

12 : 

12 : 

17 

9 

9 

10 

18 

11 

O 

L k 

15 

East South Central 

5 

2 

6 

6 

3 

7 

5 

10 


5 

West South Central 

10 ' 

3 

6 

2 

7 

9 

16 

11 

V 

Cl 

re 

13 

Mountain 

2 

5 

3 

4 

2 

2 

2 

2 

1 

Pacific 

9 

9 

9 

4 

11 

4' 

1 

11 

Cl 

8 


*Less than .$ per cent. h* 

^Percentages based on less than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 



CROSS SECTION OF FILTER-TIP SMOKERS 


• iv /Y 


DISTRIBUTION! OF RESPONDENTS 





.. ..k-v 

: ■ 

Analyzed by Question 11 a: respondents . ' :vc 



Total 


whose present regular brand 

of' filter tip 

is:; •■^4; 


filter-tip 
smokers 

Marl- 

boro 

Parlia¬ 

ment 

Kent 

L & M 

Old Herbert Vice- 
Gold T&reyton roy 

Winston 

Number of respondents 

1522 

193 

65 ** 

52** 

269 

82 ** 

82 ** 

330' 

436 

( 100 ?;) 

( 100 ?) 

(ICO?) (100?,): 

( 100 ?) ( 100 ?) ( 100 ?) 

( 100 ?) 

( 100 ?) . 


f 

f 

# 

? 

i 

* 

f 

> 

i ;S 

Size of Place 

Over 1,000,000 

18 

3D 

26 

18 : 

19 . 

18 

26 

20 

8 

250,000 to 1 , 000,000 

21 

18 

23. 

27 

22 

23 

16 

23 

20 

100,000 to 250,000 

It 

12 

16 

17 

13' 

14 

11 

13 

17 

25,000 to. 100 , 000 ' 

19 

16 

9 

17 

19 

22 

29 

20 

20 

2',500 to 25,000 

28 

24 

26 

21 

27 

23 

18 

24; 

35 ' 

Occupation 

Executive and profes¬ 
sional 

8 

8 : 

14' 

17 

7 

1 

10 

6 

9 

Small business proprietor 6 

5 

3 

17 

7 

9 

4 

4 

6 

White collar' 

18 

23 

15 

11 

16 : 

18 

23 

16 

19 

Personal service and 
protective 

8 

8 

17 

6 

8 

14 

4 

11 

6 

Factory labor 1 

9 

7 

5 

2 

6 

13: 

10 

10: 

12 

Non-factory labor 

6 

7 

2 

4 

8 

12 

1 

5' 

6 

Farm proprietor 

- 

- 

- 

- 

- 

- 

- 

- 

— 

Farm labor 

* 

- 

- 

- 

- 

- 

- 

- 

* 

Housewife 

33 

33’ 

32 

29 

37 

26 

34 

37 

31 • 

Other 

10 

7 

9' 

10 

10 : 

6 

12 

11 

9 

No answer 

2 

2 

3 

4 

1 

l 

2 

* 

2 

Marital Status 1 

Married 

80 ■ 

79' 

7 k 

73 

83 

84 

75 

75 

86 

Single 

11 

10' 

14 

19 

10 

5 

15 

16 

9 

Divorced 

3 

5 

3 

- 

3: 

4: 

2 

3: 

1 

Widoved : 

5 

5 

9 

4 

3 

7 

4 

6 

3 . 

No answer 

1 

1 

- 

4 

l 

- 

4 

* 

l 


*Less than . 5 per cent 

^Percentages based on less than 1 100 cases are often unreliable. 


© 

o 

h* 

CT 

fC 

co 

01 

ro 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 





CROSS SECTION OF FIKTER-TIP SMOKERS 


DISTRIBUTION OF RESPONDENTS 


Analyzed by 



Tbtal 

respondents 

who were 


filter-tip 

interviewed on: 


smokers 

Form! A 

Form B' 

Number of respondents 

1522' 

744 

778 

(100$) 

( 100 $) 

( 100 $) 

Sex 

f 

* 

1° 

Male 

45 

44: 

45 

Female 

55 

56 

55 

Not recorded 

* 

* 

- 


Age 

l8 - 24 

l4: 

15 

13' 

25 - 34 

27 

28 

26 

35 - 49 

38 

37 

39 

50 and over 

21 

20 

22' 

Nbt recorded 

* 

*: 

* 


Economic level 

A. 

8 

7 

9 

B : 

22: 

19 

25 

C 

51 

54 

49' 

D: 

19 

20 

17 

Not. recorded 


* 

* 


Race 

white 

90: 


91 

88 

Negro 

9 


8: 

ll 

Not recorded. 

I 


T 

_L_ 

l 


Geographic area 


New England. 

T 

T 

6 

Middle: Atlantic 

25 

27 

23: 

East North Central 

23 

23 

23 

West North Central 

7 

7 

8 

South Atlantic 

12 

10 

14 

East South 1 Central 

5 

5 

6 

Vest South' Central 

10 

9 

10 

Mountain 

2 

1 

4 

Pacific 

9 

11 

6 


323 


*Less than .5 per cent 

Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


1001752353 



3£4 


CROSS SECTION! OF FILTER-TIP SMOKERS 


DISTRIBUTION OF RESPONDENTS 


Occupation 

Executive: and professional 
Small Business proprietor 
White collar 
Personal service and 
protective 
Factory labor 
Non-factory labor 
Farm, proprietor 
Farm, labor 
Housewife 
Other 
No answer 


Ma rital status 
Married. 
Single 
Divorced 
Widowed. 

No answer 


Analyzed by 



Total 

respondents 

who: were 


filter-tip 

interviewed on: 


smokers 

Form A 

Form B 

unber of respondents 

1522 

744 

778 

(IOC#): 

( 10036 ) 

(IOO 36 ): 

Lze of place 

5(■ 

* 

* 

Over 1,000,000 

18 

22 


250,000 to 1 , 000,000 

21 

17 

25 

100,000 to 250,000 

14 

15 

13: 

25.,000 to 100,000 

19 

20 

18 

2,500 to 25,000 

28 

26 

29 


*Less than .5 per cent. 


Source: https://www.industrydocuments.ucsf.edu/docs/mtgkOOOO 


?’SCZS4,T00T 


1001752355 










































































































































































































